Safeway Lashes 
Brand Promoters’ 
Retail Tactics 


OAKLAND, Nov. 10—Safeway 
Stores Inc. today gave marketers 
a swift kick in the pants with a 
15-page blast against practically 
every form of merchandising pro- 
motion practiced by supermarket 
brand advertisers. 

But it said flatly that it likes 
media advertising. “It is fully cog- 
nizant of the contributions such 
advertising has made to the in- 
creased consumption of goods and 
services,” a bristling 15-page state- 
ment of policy said, but “Safeway 
objects to the use of advertising, 
or activities in the name of adver- 
tising and/or promotion that force 
impositions on the retailer.” 

“Safeway seeks no preferential 
treatment, and it believes none 
should be accorded to anyone,” the 
company said, expressing its 
“views or opinions toward various 
merchandising and promotion 
practices of certain food industry 
suppliers.” 


= The company gave 17 illustra- 
tions—“by no means a complete 
listing’”—of the kind of suppliers’ 
activities which it believes contra- 
vene the company’s convictions; 
and it gives specific reasons for 
its objections in all cases. The list, 


covering practically every form of|chronization they must have to) 


merchandising engaged in 
highly-promoted products, 
(Continued on Page 117) 


is as 


media which are of special 


on the industry. 


The Broadcasting Industry 


Starting on Page 47, Advertising Age presents its annual 
survey of the broadcasting industry. In addition to regular 
weekly coverage of the broadcast media, AA in this section 
reviews the changes that have taken place in tv and radio— 
network, spot and local—during the past year. In addition, 
there are special studies of those segments of the broadcast 


agencies who use—or plan to use—radio and tv. These include: 
An at-a-glance rundown on spot tv activities; a review of why 
‘holdout’ advertisers shun network tv; studies of trends in radio- 
tv ratings, tv film production and pay-as-you-see tv. There is also 
a number of charts and tables containing up-to-date information 


importance to advertisers and 


New YorkK, Nov. 11—Outdoor 
advertising needs more self-regu- 
lation, better public relations and 
continuing research, according to 
speakers at the 57th national con- 
vention of the Outdoor Advertis- 
ing Assn. of America. 

Thomas D’Arcy Brophy, board 
chairman of both Kenyon & Eck- 
hardt and National Outdoor Ad- 
vertising Bureau, told the meet- 
ing that the outdoor industry faces 
stiffer media competition. Out- 
door operators, he said, must 
“close ranks, establish objective 
programs and carry them through.” 

He recommended establishment 
of “common and uniform stand- 
ards and definitions,” so that “an 
advertiser and his agency can 
count on the uniformity and syn- 


| If outdoor is to be a national medi- 


Cecil & Presbrey Executives and 
Top Accounts Settle in New Homes 


New York, Nov. 11—The Cecil |ending one of the quickest agency. 


& Presbrey story was in its final 
stages today. Most of the executive 
personnel and major accounts were 
heading toward new homes, thus 


IBM ‘Flips Coin,’ 
Picks B&B to Get 
Account from C&P 


»New York, Nov. 9—Benton & 
Bowles was notified late this after- 
noon that it has been selected by 
International Business Machines to 
succeed Cecil & Presbrey. 


Along with the change of agency | 


Thomas J. Watson Jr., IBM presi- 
dent, disclosed several changes 
made, he said, because of the cor- 
poration’s expansion. 

The advertising department has 
been split into two sections—ad- 
vertising and public relations. H. 
T. Rowe, formerly director of ad- 
vertising and publicity, has been 
appointed director of information 
and public relations. Before 
joining IBM, he was Sunday editor 
of the New York Herald Tribune. 


a J. C. Constable, 37, formerly 
manager of publicity and manag- 
ing editor of the IBM house organ, 


manager of IBM advertising. He 
(Continued on Page 8) 


dissolutions on record. 

Here’s the rundown: 

1. C&P president Tom Maloney 
|will join the New York office of 
Grant Advertising as exec. v.p. and 
a member of the 
| executive com- 
mittee. With him 
go four C&P peo- 
ple: Frank P. Mc- 
Cord, v.p. and re- 
search _ director, 
who will hold the 
same title at 
Grant; James J. 
Flood, v.p. and 
mercha n- 
dising _ director, 
who will have 
the same title; William C. Patter- 
son, radio and tv director for C&P, 
who will assume the same duties 
for Grant, and Paul Kolton, ac- 
count executive, who will be a 
Grant account man. 

At the same time, Grant pro- 
moted and shuffled five of its ex- 
ecutives. 


Thomas J. Matoney 


= 2. Benton & Bowles was named 
to handle the International Busi- 
ness Machines account, formerly 
|with C&P. 


Outdoor Industry Needs Self-Regulation, 
Should Promote Self, OAAA Meeting Hears 


;um in the true sense, he declared, 
|advertisers must be able to place 
\“trust in every one of the thou- 
sands of outdoor plants scattered 
throughout the country.” 


. Two women told the outdoor 
;men that they need better public 
| relations. 

| Mary M. Taylor, editor of “The 
Clubwoman,” official publication 
/of the General Federation of Wom- 
en’s Clubs, an organization com- 
/posed of 16,000 local clubs and 
| 11,500,000 members, said that fac- 
tual material concerning the con- 
beggerenn sey of outdoor advertising 
to community betterment are wel- 
comed by women’s groups “if in- 
‘terestingly compiled and appeal- 
ingly presented.” 

While it is better understood to- 


by|make the most effective use of day that attempts to curb outdoor 
outdoor advertising as a medium.” | 


advertising may involve problems 
that affect the economy of whole 
communities, Mrs. Taylor said, the 
outdoor industry has not done a 
good job of selling itself. 

“It has done an outstanding job 
of selling products, but has fallen 
down dismally in selling itself to 
the public and the vital communi- 
ty role that it plays,” she said. 

A similar position was taken by 
Mrs. Denny Griswold, editor and 
publisher of Public Relations News, 
‘who pointed out that “the mil- 
ions of dollars worth of space the 
outdoor industry allocates for pub- 
lic service campaigns is eloquent 
\testimony of its public relations 
consciousness, but there is still in- 
adequate public knowledge at both 
(Continued on Page 116) 
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FTC Will Enforce by 
Prevention, ANA Told 


Cigaret Ad ‘Suggestions’ 
Were Introductory Test 
of Consultation Policy 


For other news from the ANA 
meeting see Page 104. 


New York, Nov. 10—The Fed- 
eral Trade Commission’s new pro- 
gram of consultation with business 
got a thorough airing at the Assn. 


FC&B Hires Byoir 
for PR Campaign; 
Starts Ad Series 


NEw YorK, Nov. 11—Foote, 
Cone & Belding next week will 
launch a “broad campaign of 
education” on the place of an ad- 
vertising agency in the field of 
marketing. 

One phase of the effort is an 
advertising campaign in ADVER- 
TISING AGE and the Wall Street 
Journal, beginning next week, in 
which the agency’s clients and 
their standing in the marketplace 
will be reported. 

Another and more unusual 
phase is “a campaign of education 
on the role of the advertising 
agency in an economy that posi- 
tively demands efficient advertis- 
ing if consumption is to be main- 
tained,” according to Fairfax M. 
Cone, president of the agency. 


ws “Because we believe this ef- 
fort will fall largely in the field 
of public relations,” he said, “and 
since it has always been our prac- 
tice not to engage in public rela- 
tions either for our clients or our- 
selves, we have engaged Carl 
Byoir & Associates to help us in 
this educational program. 

“We begin this effort at the 
close of the best year this agency 
has ever had. Many of our clients 
have also enjoyed their best year. 
We would like to see more like 
it for all business, and we believe 
that the advertising agency can 
be a vital force in making this 
possible.” 


Last Minute News Flashes 
Burnett Succeeds R&R as Motorola Agency 


Cuicaco, Nov. 12—Leo Burnett Co. has been appointed advertising 


agency for all consumer products of Motorola Inc. The $1,500,000-$2,- 
000,000 account will be transferred from Ruthrauff & Ryan some time 
in January, ending a five-year relationship between R&R and Motorola 
(AA, Nov. 1). The change to Burnett comes at a time when Motorola 
sales are down 12% (for nine months of 1954), though tv set sales are 
at a record high. 


Bayuk Switches from Ellington to D'Arcy 


PHILADELPHIA, Nov. 12—Bayuk Cigars Inc., maker of Phillies and 
Webster cigars, is switching its account from Ellington & Co. to D’Arcy 
Advertising Co., New-York. 


| Budweiser Introduces Fifths and 10-Oz. Containers 
St. Louis, Nov. 12—Anheuser-Busch is expanding its package line 
, and will market Budweiser beer in fifth-of-a-gallon bottles and 10-o0z. 
_ bottles and cans. The new sizes will sell at about the same prices as 


quarts and 12-0z. packages of locally-brewed beers. Newspaper pages 


of National Advertisers meeting 
which wound up here today. 

Charles E. Grandey, director of 
FTC’s bureau of consultation, gave 
the assembled admen to under- 
stand (1) that FTC dearly loves to 
negotiate, (2) that correction be- 
fore the offense is better than after 
it and (3) that FTC doesn’t want 
to hamper vigorous advertising. 

Mr. Grandey’s talk was preceded 
by a filmed version of a speech by 
Edward F. Howrey, FTC chair- 
man. Mr. Howrey, discussing the 
reorganized FTC, emphasized its 
new simplified look. But, he added, 
under his direction it issued 129 
cease and desist orders and 141 
complaints, avoiding “fringe” cases 
which he said had diverted FTC in 
the past. 

What Mr. Grandey had to say 
about the consultation service was 
couched in conciliatory terms. Re- 
calling the history of advertising 
groups’ attempts to achieve truth 
in advertising, he said that those 
of the commission who dealt with 
advertising “have been impressed 
increasingly with the desire of the 
majority of business men to deal 
honestly, forthrightly and truth- 
fully with their customers.” 


s Turning to the newly introduced 
practice of setting up standards for 
advertising procedure, he pointed 
out that the first test was in the 
case of the cigaret companies, for 
which FTC put out a set of stand- 
ards in September. Last Friday the 
(Continued on Page 32) 


‘Cold War’ Waged 
by FCC, Others, 
SNPA Men Told 


Publishers Rejoice at 
Level Paper Prices, Now 
Hope for Eventual Cuts 


For other news from the SNPA 
meeting see Page 2. 


Boca Raton, FLA., Nov. 10—Ex- 
istence of a “cold war” against 
newspapers was described today 
at the 5lst annual convention of 
the Southern Newspaper Publish- 
ers Assn. by Cranston Williams, 
general manager of the American 
Newspaper Publishers Assn. 

The public’s “right to know,” he 
said, is being “nibbled away by 
federal, state and local govern- 
ments, professional groups and in- 
dividuals.” 

Mr. Williams said the Federal 
Communications Commission “has 
almost reached the point of mak- 
ing it impossible for a newspaper 
publisher to get a iicense to op- 
erate a radio or tv station if there 
is any other applicant for the same 
channel.” 

He said many professional 
groups follow a policy that there 


|_ 3. Werumbo Mfg. Co., Lisbon will be used next week to announce the move. Tv and radio spots, out- is “something unethical and ter- 
“Business Machines,” now will be| Falls, Me., went to Anderson & door boards and signs also are scheduled. D’Arcy Advertising is the 


(Cairns. 
(Continued on Page 8) 


agency. 
(Additional News Flashes on Page 117) 


| rible about advertising.” In his 


complaint were included dentists, 
(Continued on Page 113) 
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Norge Sales Double ‘53 Rate, Will 
Hit $120,000,000 in ‘55, Sayre Says 


Cuicaco, Nov.10—In the past six 


months, Norge appliance sales have 
doubled over the volume of the 
same period in 1953, Judson S. 
Sayre said today. 

Speaking at a press luncheon 
marking completion of six months 
as president of the Borg-Warner 
Corp. division, Mr. Sayre predicted 
that Norge this year will sell $75,- 
000,000 worth of refrigerators, 
ranges, washers, dryers and water 
heating equipment. 

He added that the company will 
“probably pick up enough tempo 
to reach $120,000,000 in 1955.” 


= He and other Norge officials 
credited new products, reorganiza- 
tion of distribution and aggressive 
management for the gain. 

“We had a top appliance line 
on May 1, 1954,”’ said Mr. Sayre. 
“But we added new products to 
make it even better.” 

They include an electric clothes 
dryer retailing at $149.95 and a 
new gas and electric range line. 
Norge electric dryer sales have 
tripled over the first half of 1953 
level, while industry totals have 
risen only 2.9%, he said. 

Norge gas range sales are up 
26%, compared with the industry’s 
35.8%, and the electric range line 
has climbed 78% in sales while the 
industry total dropped 8.2%, he 
added. 


Ad spending this year will reach 

between $2,800,000 and $3,000,000, 
Mr. Sayre said. He predicted that 
the 55 level will be $4,000,000. In 
1953 the division spent about $1,- 
000,000. 
Tatham-Laird, Chicago, recently 
|was appointed as Norge agency, 
succeeding J. Walter Thompson 
'Co. 


s Five new executive sales posts 
‘were created to “put muscles in 
‘our management sales team,” Mr. 
‘Sayre said, and market coverage 
/was expanded by adding new dis- 
tributors. Wholesalers in one-third 
of the U.S. were added or 
changed, he said. 

“As a result, since May 1, we 
have been adding dealers at the 
rate of 1,000 a month,” he said. 
“Then, because we had increased 
market saturation, we could spend 
more money for advertising than 
we spent all last year.” 

He charted this graph of sales 
figures: In May and June the in- 
crease was “roughly 40% ahead 
of the corresponding months last 
year.” In July the increase was 
86%, by August had hit 180% and 
then reached 185% in September 
|and 180% in October. 
| “Star performer,” he said, “was 
| the automatic washer, with a sales 
| figure representing 305% [a 205% 
increase] of the 1953 period.” 


‘Look ‘em Over, 
Says National BBB 
of Charity Requests 


New York, Nov. 10—In response 
to a “tremendous number of in- 
quiries on the  ever-mounting 
number of charitable appeals,” 
National Better Business Bureau 
suggests the following “Do’s and 
Don’ts for Wise Giving”: 

“Do know the cause you are 
supporting. 

“Do get a factual report before 
giving. 

“Do insist that the organization 
soliciting your support be willing 
to make available detailed re- 
ports of its activities including a 
budget and audited financial 
statement. 

“Do determine how much of 
your contribution is spent for the 
purposes for which it is solicited 
and what percentage is expended 
for administration and _ fund- 
raising costs, including commis- 
sions to promoters or solicitors, 
if any. 

“Do evaluate all the facts be- 
fore making a decision. 


a “Don’t respond too hurriedly 
to telephone appeals, telegrams or 
other ‘pressure’ techniques. Re- 
quest that all pertinent facts about 


,the organization be submitted in 
written form. 
| “Don’t lend your name to an 
organization with which you are 
not personally familiar or have 
not carefully investigated. 

“Don’t be stampeded into hasty 
giving on the basis of emotional 
impulse. Get the facts; then act. 

“Don’t make contributions for 
unordered merchandise received 
through the mails. You have no 
obligation to remit for unordered 
merchandise, nor to spend per- 
sonal funds or effort for its return 
to the sender. 

“Don’t stop giving to charities 
just because some ‘charities’ are 
unworthy.” 


Goebel Names Nelson 

Goebel Brewing Co., Detroit, has 
named Carl L. Nelson sales man- 
ager in charge of West Coast mar- 
kets, with headquarters at the 
Oakland brewery of the company. 
Mr. Nelson was formerly advertis- 
ing and merchandising director for 
Golden State Co., San Francisco. 


AMO Promotes Len Allen 

Len Allen has been promoted to 
merchandising director of the 
American Merchandising Organi- 
zation, Philadelphia, which has 
moved to 2128 Locust St. AMO 
specializes in the creation of tv 
prize productions. 


Crutchfield 
CROSS COUNTRY—Alttending a two-day annual managers meeting of 


Schwin 


stations represented by CBS Radio Spot Sales are: 

Crutchfield, exec. v.p. and general manager, WBT and WBTV, 

Charlotte, N. C.; Newell T. Schwin, exec. assistant, WBBM, Chicago; | : , , e 

James D. Clark Jr., sales manager, WRVA, Richmond, Va.; and Jay | Week s founding. Eight categories 

Wright, v.p., Radio Service Corp. of Utah, owner of KSL and KSL- 
TV, Salt Lake City. 
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‘Business Week’ 


Charts 25-Year 
Economic History 


NEw YorK, Nov. 11—Starting 
next week, 10,000 business exec- 
utives, government officials and 
educators will be getting an eco- 
“nomic history of America in chart 
\form. The donor: Business Week, 
‘now celebrating its 25th anniver- 
| Sary. 

| Titled “25 Years That Remade 
'America—A History in Charts,” 
ine handsomely-constructed folio 
uses more than 30 charts to trace 
the American economic growth 
\since 1929, the year of Business 


| 


| 


Clark 


Wright 


Charles H. 


are covered: industrial produc- 
tion, gross national product, popu- 
lation, income, labor force, fi- 


Local Rates, Not 
TV, Hurting Linage, 
Barnes Tells SNPA 


Boca Raton, Fia., Nov. 10—Re- 
cent national linage losses in news- 


television, a medium that faces 
“rough going, starting now,” ac- 
cording to Harold S. Barnes of the 
Bureau of Advertising, ANPA. 
Mr. Barnes told the closing ses- 
sion of the Southern Newspaper 
Publishers Assn. today that it “is 
easy to make tv the scapegoat for 
all our woes,” but the fact is that 
tv’s present troubles make it ap- 
pear that by next June “there'll 
‘be fat, ripe’ ad prospects for 
‘newspapers among those who are 
‘currently using the new medium. 
| Television advertisers, said Mr. 
| Barnes, “are worried about mount- 
|ing time and talent costs, and pro- 
'gram troubles.” Viewers’ ratings 


/are a headache, he added, because 
'a number of “big stars laid some 
‘king-size eggs.” 


|@ “The era of new advertising ap- 
propriations for television, or bud- 
| geting additional money for tv is 
‘about over,” he asserted. “Adver- 
tisers are now taking tv money out 
‘of budgets earmarked for other 
things.” 

Among the “known causes” for 
| newspaper linage losses recently, 
he said, “is the diversion to the lo- 
‘eal rate going on in many cate- 
gories.” Mr. Barnes said this is 
“happening on a wider scale than 
at any time in the past.” He cited 
cigarets and cosmetics as being ad- 
vertised over the signature of local 
drug chains, instead of the manu- 
facturer’s. Household appliances, 
he said, are also going local. 

Big introductory campaigns in 
newspapers last year for tv sets, 
colored margarine and chlorophyll 
dentifrices which this year have 
tailed off to “a sustaining basis” 
also account for the decline in 


: 


Brodhead Weitzel 


Stulz 


MOVING ‘PARADE’—Big wheels of Parade seem to be 
happy on arrival at Sunday supplement’s new of- 
fices at 285 Madison Ave., New York. They are: 
N. Boyd Brodhead, executive v.p.; Carl J. Weitzel, 


Motley 


Field 


director; Ted. J. Stulz, secretary-treasurer; Arthur 
H. “Red” Motley, president and publisher; Marshall 
Field, board chairman; Charles G. Cushing, direc- 
tor, and John F. Wharton, counsel. 


Cushing Wharton 


papers should not be blamed on. 


‘labor of house-to-house bill ped- 


|who send it—and the Post Office, 


' 


‘Nance, capital expenditures and 
newspaper linage in recent months. construction. 

Mr. Barnes said cigarets were us-| The brochure uses a host of 
ing less space generally in papers colors and an elaborate tab-index 
because of the cancer scare, and | System in an effort to prompt ex- 
that he couldn’t understand cigar- ecutives to keep it within finger- 


‘the nation last year compared 


et advertisers using as much space | 
as usual in magazines unless they | 
consider “magazine advertising is 


innocuous and won’t hurt them.” | 


= Mr. Barnes said the BofA eee | 
cently surveyed 22 of the biggest 
advertising agencies, which billed | 
a combined $183,000,000 in news- | 
papers last year, to learn how ex- | 
penditures in newspapers will run 
in the last quarter of 1954, and in 
1955. The results: 

Seven agencies said billings in 
the final quarter would be the 
same as in the last quarter of 1953; 
six reported billings would be up 


(two of these said “substantially”),| @ 
three agencies said the figure hs 


would be down. 

In 1955, ten agencies expect 
billings in newspapers to run 
about the same as this year; seven 
predicted increases (three “sub- 
stantially”), and two see billings 
as going down. 


‘Cleveland Press’ 
Crusades Against 
Third-Class ‘Junk ’ 


CLEVELAND, Nov. 9—Decrying 
the mountains of _ third-class 
“junk” mail being moved by the 
Post Office, and offerfng sympa- 
thy to burdened down postmen 
and annoyed householders, the 
Cleveland Press has joined the 
ranks of those who have been urg- 
ing a stop to the “third class ava- 
lanche.” 

A 36-point three-column head- 
line told Press readers: ‘Mark 
Junk Mail ‘Refused’ and You Can 
Send It Back.” 

In the story, an_ editorial- 
flavored “public service” piece 
appearing in the news columns, 
the Scripps-Howard paper with 
more than 300,000 circulation de- 
clared: 

“It’s getting so you almost have 
to take a basket to haul into the 
house each day’s collection of 
third-class ‘junk’ mail left in your 
mail box. 


a “Housewives are squawking. 
So are the mail carriers who claim 
they now must perform the drudge 


dlers. 

“Everyone seems to hate this 
unaddressed mail except those 
which likes the increased reve- 
nue.” 

The reporter got facts and 
cooperation from Post Office 
sources when preparing the story. 
Figures on the growing third 
class volume—12 billion pieces in 


(Continued on Page 32) 


Blatz Names Colton 
in Charge of Sales 


MILWAUKEE, Nov. 10—Harold 
J. Colton today was appointed 
v.p. in charge of sales of Blatz 
Brewing Co. 

Mr. Colton comes to Blatz fresh 
from Pabst Brewing Co., where 
he has been gen- 
eral sales mana- 
ger of the West 
Coast operation. 

Mr. Colton 
will not be new 
to Blatz. He was 
director of ad- 
vertising and 
sales promotion 
for the Milwau- 
kee brew- 
ery from Aug. 1, 
1947 to April 30, 
1949. He left then to enter a pri- 
vate marketing venture. 

He joined Pabst in 1950. 

Mr. Colton was previously v.p. 
in charge of sales at Southern 
Comfort Corp. and also at Falstaff 
Brewing Corp. He was with Fal- 
staff for seven years. 


Harold J. Colton 


New ‘Brad-Vern’s Reports’ 
Ready for Distribution 


The 1954 annual edition (the 
15th) of “Brad-Vern’s Reports” 
is on the presses and will be ready 
for distribution Nov. 20. Of the 
approximately 75,000 companies 
seeking business in the U.S. with 
advertisements in American busi- 
ness publications, more than 13%, 
or 10,000, ran 12 pages or more of 
advertising during the year ended 
June 30, 1954, in 664 business pub- 
lications cooperating with “Brad- 
Vern’s Reports.” Details of these 
advertisers’ schedules are included 
in the 1954 edition. Details of the 
smaller advertisers’ schedules also 
are available to subscribers in 
special reports. 

Subscription price of $45 in- 
cludes the 1954 edition and special 
reports as requested. Inquiries 
should be addressed to Brad-Vern’s 
Reports, Woolford, Md. 


Publish Conference Data 
Proceedings of the Basic Mate- 
rials Conference, held last May in 
Chicago, have been published by 
Clapp & Poliak, New York, under 
the title, “Materials for Product 
Development—1954.” The pub- 
lisher, who produces the oonfer- 
ence and its concurrent exhibit, 
has included texts of papers by 13 
speakers, 27 diagrams and tables, 
and several hundred questions and 


(Continued on Page 118) 


answers that were part of the con- 
ference deliberations. 
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Advertising Age, November 15, 1954 


‘Chicago Tribune’ Researchers Increase 
Linage by Selling Ideas, Martineau Says 


NEw YorK, Nov. 9—Pierre Mar- ‘tially in February. Why? Because, | 


tineau today told the New York) 
chapter of the American Assn. of | 
Newspaper Representatives how 
the Chicago Tribune uses research 
to sell advertisers. 

Mr. Martineau, who is director 
of research and presentation for 
the Tribune, said the way to get 
more linage is to show manufac- 
turers—with facts and figures— 
how they can improve their posi- 
tion in a market. 

What this comes down to, said 
Mr. Martineau, is not selling 
against another newspaper, but 
“selling an idea.” 

“You can sell anybody with an 
idea,” he added. 


= Mr. Martineau said the Tribune 
employs a staff of 50 persons in 
its research department and pays 
$150,000 a year to maintain a con- 
sumer panel. 

This research apparatus sup- 
plies the sales staff with a pool of 
information useful in selling ad- 
vertisers. With this information, 
as Mr. Martineau pointed out, a 
space salesman can go to a manu- 
facturer and say: “Your sales in 
Chicago stink. You need a news- 
paper campaign to help you.” 

This approach sometimes in- 
volves selling a “copy idea” as 
well, Mr. Martineau said. The 
“copy idea” is suggested by the 
facts and figures unearthed by 
the researchers. 


= From his experience at the 
Tribune, Mr. Martineau reeled 
off a number of case histories in 
which research played an import- 
ant part in (1) getting more lin- 
age for the paper and (2) helping 
a manufacturer to improve his 
sales position in Chicago. For 
example: 

1. A three-year Tribune cam- 
paign, using color pages, helped to 
lift Gerber baby foods from 9% 
of the market to first place. 

2. By pointing out the dominant 
market position of Oscar Mayer in 
Chicago, the Tribune was able to 
get 72 pages from other meat 
packers this year. Wilson & Co. 
bought space for the first time. 

3. A three-year Tribune cam- 
paign by Borden’s helped to boost 
the milk company into a leading 
position in the Chicago market. 

4. Researchers pointed out that 
Chicago has the biggest Catholic 
population in the country, and this 
helped Tribune salesmen to sell 
space to sea food packers. 

5. Researchers discovered that 
ketchup sales went up substan- 


ROBOT GREETER—Sylvania Electric 
Products, New York, is using “Syl- 
vania Sam,” a 9’6” robot, to keep 
the company’s name before crowds 
at trade shows, store openings, and 


other promotions. Sam _ requires 

about 15 sq. ft. of floor space, but 

makes it worth while speaking, 
nodding and flashing his eyes. 


explained Mr. Martineau, Cath- 
olics were using it in great quan- 
tities during Lent to make their 
fish taste like something else. 


6. Rival Packing Co., maker of | 


Rival dog foods, wouldn’t buy 
space on the grounds that “dogs 
were bigger in the suburbs” and 


metropelitan newspaper space was | 


therefore wasted. Tribune re- 
searchers went to work and dis- 
proved this assumption, pointed 
out that there were many more 
dogs in the city than in the sub- 
urbs. Result: a substantial order 
from Rival. 


Stress More Sales 
Promotion, Hill 
Tells Agency Group 


New York, Nov. 10—“Adver- 
tising agencies should not treat 
sales promotion as a fringe serv- 
ice, but rather as an extended 
service for which the client can 
and should be charged a year- 
round fee. 

“The time has come to think in 
terms of year-round sales promo- 
tion programs, in which consumer 
advertising is only one component 
part.” 

These points were stressed here 
today by Weston Hill, partner in 
Hill & Devore, sales promotion 
specialist, at a meeting of the 
League of Advertising Agencies. 
Mr. Hill was formerly copy super- 
visor for Ruthrauff & Ryan and 
copy chief of Biow Co. 

“Use sales promotion as a year- 
round program,” he said, “and 
charge year-round fees for it. By 
doing so, agencies can make their 
clients’ advertising dollars really 
pay off. What is more, you can 
forestall your clients’ loss of con- 
fidence in you as an agent and in 
advertising in general.” 


es “Merchandise the advertising; 
get the product into the distribu- 
tion pipelines, and above all get 
the product exposed for sale at 
the retail level,’ Mr. Hill urged. 
He reminded his audience that 
impulse selling is on the rise and 
that consumer advertising must be 
backed with an effective sales 
promotion campaign to capitalize 
on it. 

Many companies that are spend- 
ing large advertising budgets to 
build sales and good will “are pre- 
venting sales by poor handling of 
consumer inquiries,” he said. 

Sales are not what they should 
be, he said, partly because of the 
deterioration of personal sales- 
manship, and partly because of 
the lethargy, bewilderment and 
grievances of retailers. 

“But,” he concluded, “there is 
nothing wrong with most busi- 
nesses that good sales promotion 
can’t at least partly cure.” 


Duplicolor Introduces New 
Furniture Touch-up Brush 

Duplicolor Products Inc., Chi- 
cago, is testing its new Scratch- 
master, a “magic brush touch-up” 
for furniture and appliances, with 
a series of newspaper ads featur- 
ing dealer credit and identifica- 
tion. 

A series of small ads, 50-line x 
1 col., was followed by a 310-line 
x 6 col. ad in the Chicago Daily 
News, Monday, Nov. 8. Plans are 
being made for carrying the cam- 
paign into other states with similar 
ads. The agency is Fulton-Morris- 
sey Co., Chicago. 


Tomlinson to Campbell-Ewald 

James R. Tomlinson has joined 
Campbell-Ewald Co., Detroit, as a| 
production assistant. He was for- 
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VARIETY GROCERY—National Food 
Center Stores started a series of 
ad pages in the Nov. 4 St. Louis 
Post-Dispatch with this two-color 
page listing a dozen items—none 
a grocery product. Food advertis- 
ing did appear on following pages. 


Army to Use Video 
Films, Will Keep 
Commercials Intact 


WASHINGTON, Nov. 10—Adver- 
tisers and film producers have 
come through with kinescopes of 
many of the nation’s top tv shows 
in response to an appeal from the 
Department of Defense for pro- 
gram material which can be used 
on low-power tv stations now be- 
ing established to serve service- 
men and their families at iso- 
lated places in the U. S. and at 
overseas bases. 

An appeal for program mater- 
ial went to all networks and all 
network advertisers. All unions 
active in the tv industry have 
agreed to waive contract restric- 
tions in order to promote the pro- 
ject, and most advertisers have 
registered a willingness to make 
their shows available. 

Officers organizing the new tv 
service have modeled the project 
after the highly successful Armed 
Forces Radio Network, with one 
important exception. While the 
Armed Forces Radio Network reg- 
ularly rebroadcasts top commercial 
shows, it edits out the commer- 
cial. The new tv service uses the 
kinescopes intact, including com- 
mercials. 


# The Defense Department feels | 
the advertiser is getting an im- 
portant quid pro quo for his coop- 
eration, because the programs| 
reach substantial numbers of good | 
prospects for all kinds of consum- 
er goods. 

The test station at Limestone | 

(Continued on Page 119) 


| 
| pointed director of appliance and 
laundry advertising and sales pro- 
motion for the Crosley & Bendix 
home appliances division of Avco 
Mfg. Corp., Cincinnati, a new 


» |tobacco dealers are fickle cus- 


GEORGE E. SIMONS has been ap-| 


merly manager of the production position. Mr. Simons formerly was 
department of Walsh Advertising | 44 manager of appliances for the 
Co., Windsor, Ont. division. 


, Grocery Manufacturers Show Much 


Interest in Market 


New York, Nov. 10—Food proc- | 
essors are becoming highly re- 
search-conscious. 

The growing use of market re- 
search techniques was plain for | 
all to see this week at the 46th_ 


annual meeting of the Grocery |“ 


Manufacturers of America. 

With manufacturers generally 
off on a new products binge, | 
speakers keyed their remarks to. 
the importance of research in| 
“broadening tomorrow's market.” | 


s Arthur C. Nielsen, president of 
A. C. Nielsen Co., gave some ink- 
ling of the trend in a report on 
the increasing demand for special- 
ized services supplied by the Niel- 
sen Food & Drug Index. 

He reported that the number of 
“special analyses’—or cross-tab- 
ulations—supplied by the index 
service had jumped from 1,860 in 
1949 to 4,080 in 1954. 

An even more striking increase 
is the greater use of test panels 
to test advertising and merchan- 
dising ideas in certain areas or 
cities. Comparing June-July, 1954, 
with the same period last year, 
Mr. Nielsen reported a gain of 
280% in the use of test panels. In 
1950, a total of 860 Nielsen Food 
Index stores was used for testing. 
Mr. Nielsen said the total this 
year will be 2,434. 


= Mr. Nielsen gave several ex- 
amples of how test panels are 
used. In one test, it was found 
that sales increased an average 
of 20% when stock was arranged 
vertically instead of horizontally. 
In another test, a manufacturer 
found that his sales went up con- 
siderably when all his brands were 
put in one place, instead of being 
distributed through the store ac- 
cording to product type. 

Marion Harper Jr., president of 
McCann-Erickson Inc., also put 
the accent on research in his talk 
on “better management of adver- 
tising.” 


Research Guides 


product suppliers that many 


changes have taken place in the 


advertising agency field. He 


pointed out that the modern ad- 


vertising agency is more than a 
vehiele for advertising. It is a 
professional marketing agency” 
employing statisticians, economists, 


Mr. Harper told the grocery 


Radio and TV Sell Food 
Best Together: Nielsen 

New York, Nov. 9—Ar- 
thur C. Nielsen released some 
provocative figures on tele- 
vision advertising in his talk 
to the GMA. 

The figures were derived 
from the Nielsen Food Index 
coverage of grocery product 
sales from 1949 to 1953. They 
showed: 


1. Sales of all grocery 
products increased 3342% 


during this period. 

2. Products that did little 
or no television advertising 
(but had 25% of their bud- 
get in radio) had a sales in- 
crease of 25%. 

3. Products using tv (28% 
of the ad budget)—and little 
or no radio—had a sales in- 
crease of 31%. 

4. Products using tv and 
radio (33% of the budget in 
television and 20% in radio) 
had a sales increase of 54%. 


psychologists, publicists, public re- 
lations experts, artists and radio- 
tv specialists, he said. 


s He added that advertising today 
is the result of creative research 
by consumer-minded agencies. 
And he said the modern agency 
evaluates its product advertising 
by the severest tests, including 
motivation research. McCann- 
Erickson, he said, has spent $1,- 
500,000 since the war in develop- 

ing its research department. 
Lee Bickmore, v.p., National 

( Continued on Page 6) 


Cuicaco, Nov. 10—A local to- 
bacco jobber, Zolla Bros.-Silvian | 
Inc., is attempting to capture the| 
Chicago market with a unique 
'premium offer—gifts in exchange 
for cellophane wrappers from any 
Orb of cigarets. 

Tobacco jobbers rarely do their 
own sales promotion. They usual- 
ly depend on the companies and 
| dealers to sell their products. But 
/Zolla Bros. has decided to take a 
‘crack at helping the dealers, hence 
attracting more retail outlets. 
In the eyes of the company, 


‘tomers; they usually buy from 
‘two or three jobbers, dropping 
‘one when another offers a half- 
‘cent reduction on a carton. Since 
the profit in tobacco jobbing is 
‘in volume alone, the problem is 
to find a sales promotion that will 
attract more dealers and keep 
them, as well as sell the public. 


= Zolla’s new promotion, “Smoke 
N’ Save,” is a premium offer in 
which the dealer works with the 
distributor. The company gives the 
dealer gifts which he then offers 
|in exchange for wrappers with the 
Zolla label from any brand of 
cigarets. 


Two ads in the Chicago Tribune 
and Daily News were run by the 
company after point of purchase 
materials had been distrfbuted to 
its 2,800 dealers. 

Catalogs with standard brand 
items ranging from a Nichols Stal- 


lion Cap pistol to a Gillette Presi- 


Tobacco Jobber Enters Advertising Race 
with New ‘Smoke N’ Save’ Gift Offer Plan 


dent razor were prepared. Store 


cards, window signs, and display 
premiums were distributed with 
cartons of specially packaged cig- 
arets. 


s Ads included a coupon offering 
40 points toward any bonus gift. 
The company reports that it has 
received 1,700 responses to date. 

Zolla is very enthusiastic about 
dealer response. It says that deal- 
ers are increasing their orders and, 
more important, are giving the 
company their full orders instead 
of the usual one-third or one- 
fourth. Roy Gurvey, sales director, 
said, “Sixty-two dealers 
around Chicago have been added 
to the Zolla roster.” 


8 In addition to the citywide 
campaign, salesmen were sent out 
to sell the promotion in other 
cities. According to the latest re- 
port from the company, jobbers 
in 10 cities have bought the fran- 
chise to use the promotion and 
will start the “Smoke N’ Save” 
campaign early next year. 

Six independent tobacco jobbers 
merged in July, 1953, to form Zol- 
la Bros.-Silvian Inc., “the Reli- 
able Tobacco Co.,” as it calls it- 
self. It has been building, in ad- 
dition to the tobacco company, a 
general merchandise warehouse— 
everything from ladies’ pipes to 
toilet seats—selling to large retail 
outlets. 

Bennett Ades, Chicago, 
agency. 


is the 
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FTC, Cigaret Firms 
Meet ‘Informally’ 
to Discuss Ad Code 


WASHINGTON, Nov. 12—In the 
first major test of its new policy 
of cooperation with industry, the 
Federal Trade Commission has met 
informally with representatives of 
the tobacco industry to discuss the 
commission’s proposals for a code 


soon, and that another meeting 
| will then be arranged. 

The commission’s new policy of 
cooperation, outlined by Mr. Gran- 
|dey in a talk before the ANA in 
New York this week, utilizes in- 
formal meetings to a far greater 
extent than previous FTC trade 
practice conference procedures. 
But this informality was cited by 
one major tobacco firm as the rea- 
son it was not represented at last 
|Friday’s meeting. 


to curb cigaret advertising abuses. | 


A commission draft of a pro- 
posed advertising code for the in- 
dustry had been circulated last 
September, and preliminary re- 
action had been received from to- 
bacco firms (AA, Sept. 20). 


= The meeting at the commission 
last Friday was “very informal,” 
according to Charles E. Grandey, 
director of the FTC’s bureau of 
consultation. Mr. Grandey said the 
tobacco companies 
asked to submit detailed comments 
on each proposal, that he is ‘“hope- 
ful” these comments will be in 


8 E. A. Darr, president of R. J. 
Reynolds Tobacco Co., Winston- 
Salem, N. C., confirmed that his 
‘firm was not represented. He said 
Reynolds did not attend because 
its attorneys advised him that it 
would be dangerous to attend an 
informal meeting with his com- 
petitors. 

_ “We are still in sympathy with 
‘any move to clean up injurious 


advertising,” he said, “though we | 
have been think a great deal has already been 


|/accomplished by the industry it- 
| self recently.” 


which would assure 
' Some of the improvement came’ from future prosecutions. 


8 While it is risky to attend meet- 
ings with competitors, Reynolds is 
able to participate in the Tobacco 
Industry Research Council because 
work is confined to research, and 
lawyers are present at every 
meeting, Mr. Darr said. 
Emphasizing his belief that it is 
dangerous to attend  informai 
meetings, even under government 
auspices, he said the tobacco in- 
dustry once attended a meeting 
called by former President Herbert 
Hoover to consider ways of getting 
better prices for tobacco growers. 
Years later, he said, when Mr. 
Hoover was no longer president, 
this meeting was cited in an anti- 
trust trial as an example of “con- 
spiracy” among the tobacco firms 
He said Reynolds does not feel it 
can attend meetings on the pro- 
posed cigaret code until FTC con- 
ducts them under its formal trade 
practice conference procedures 
immunity 


Audited paid circulation covering 
the air conditioning and refrigeration 
market—read by MORE 


Executive engineers . . . offers the 


easiest way to volume sales. 


a 


Write for compiste 


Published by 
The American Society 
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Reaches more Original Equipment 


Manufacturers ... the big volume buyers 
in the $4,000,000,000.00 air conditioning 


and refrigeration industry. Goes where 


hard hitting advertising really pays off! 
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Advertising Age, November 15, 1954 


ode propa nead “ *'° Biighlights of the Week’s News 


FTC explains its new policy of A Canadian gasoline eompany de- 


consulting with business, at the’ 


Assn. of National Advertisers 
meeting 
Southern publishers were told the 
FCC is waging “cold war” 
against newspapers on applica- 
tions for tv and radio ...Page 1 


The Cecil & Presbrey story draws 
to a close as the ex-principals 
settle down at new agencies 
with their accounts ....Page 1 


Safeway Stores uses 15 pages in 
a statement blasting brand pro- 
moters’ retailing and merchan- 
dising tactics 

BofA’s Barnes tells southern news- 
paper publishers that the locai 
rate system, not tv, is harming 
newspaper linage 

Third-class “junk” mail is the ob- 
ject of the Cleveland Press’ 
latest editorial crusade ..Page 2 

New products, distribution reor- 
ganization are credited by Norge 
with doubling its 54 sales over 
53 

The Chicago Tribune’s research 
department ‘helps the ad de- 
partment to sell ideas, which 
hikes linage 

A sales promotion consultant tells 
agencies that they should stress 
sales promotion more to cli- 
ents 

The Army is borrowing kinescopes 
to beam to its personnel through 
its own outlets. Commercials are 
kept in 

England gets its own high-quality 
magazine for the advertising 
trade in the quarterly Advertis- 
ing Review 

Cedric Adams, Minneapolis Trib- 
une columnist, has now become 
the trade name of a loaf of 


cides the way to attract more 


buyers is to underplay its 
i ica Page 18 
Engiander Co. has earmarked 


$200,000, plus a $25,000 contest, 
to sell mattresses this coming 
winter 
Hotel operators ponder what to do 
if they find that a competitor’s 
book of matches is on _ the 
dining table 
Canadian broadcasters discuss 
problems that beset them as 
radio listening habits are chang- 
ing 
Desert songs, tarboushes and glit- 
tering sands spark the British 
trade fair in Bagdad, Iraq, this 
ae re Page 36 
The National Better Business Bu- 
reau and furniture retailers get 
together to try to scotch ad mal- 
MIO 5 5.464004 a0amen Page 40 
Formfit decides to recognize a 
fait accompli, urges mothers to 
go buy their own Christmas 
gifts 
American Motors Corp. is rein- 
vigorating its ad campaign to 
help boost Hudson and Nash 
sales 
Scent-O-Matic offers advertisers 
a chance to put the product 
smell as well as a message at 
point of sale 
A veteran producer of tv com- 
mercials explains that viewers 
are “smarter than you think” in 
his new book 
Broadcasting’s ups and downs, ins 
and outs and hows and whats are 
covered in the special section 
starting on 
The Eye & Ear Man _ chooses 
the best television commercials 
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REGULAR FEATURES 

Advertising Market Place ...118 Looking at Retail Ads ...... 110 
Along Media Path .......... 112 Ee ee ree 96 
Coming Conventions ........ lll On the Merchandising Front 107 
Creative Man’s Corner ..... 107 Photographic Review ...... 114 
er ree 12 Production Tips ............ 110 
Employe Relations .......... 110 I UD kv vacceeascesun 12 
Getting Personal ............ 16 This Week in Washington ... .89 
Information for Advertisers . .84 Voice of the Advertiser ...... 98 
Looking at Radio & Television 107 You Ought to Know ......... 88 


wan LIFE 


IS NOT 
SURPRISED! 


GEORGE D. WEVER, Director of Promotion, LIFE Mag- 
azine, says: “It is nq amazement to us that our 2-sheet 
poster series in New York commuter stations is so suc- 
cessful. Every carload of commuters is an important 
concentration of buying power and influence. Multiply 
it by the thousands who commute and are exposed to 
posters twice a day, and you have a perfect audience of 
people who are perfect prospects for what LIFE has 


to offer.” 


Write for large marketing map of Greater New York Mar. 
ket and population and sales statistics for commuterland, 


/0/ 


TRANSPORTATION DISPLAYS, INC. 


GRAND CENTRAL TERMINAL BUILDING « 
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The sleek, tong, tow ines of the Thaundarterd .. the sweep. 
Ing Comtoured windstield say distinction w every detar 


Y-hloek V-8 engine— with short-troke 
design, bigh-compression, four-barrel 
earhuretion and dual exhausts. 

Ween 


that it is equally at home on bumpy 
dirt roads and paved highways. For one 
t has Ford's Ball-Joint Suspen- “at - 


center of gravity 


over a vard high from head to tread 


Hyou that the Thunderbird 
takes the corners almost as if on rails 


We con tell you that it is a practical 
car to own, too! It has an all-steed 
body, with a foldaway fabrie top. And 
there's an optional hard top, if you like, 
Windows rol? up, The extra-wide seat 


is foam-rubber cushioned. The higgage 
eompartment is ample. The steerme 
wheel is adjustable. And any or all of 
Ford's optional power assists are avail 
able 
power windows und a j-« 
. Overdrive or 


power steering, power brakes, 
an power 
Forniomatic. 
When will the Thunderbird le 
Keep in touch with sour Ford 
“T” Day's coming soun! 


Por another, it has a low 


altogether it is just 


For a new car and a new magazine... ACTION ‘ | 
* 


On August 16, 1954, a new car and a new 
magazine got off to a roaring start together. 


This was the day SPORTS ILLUSTRATED’s 
Vol. 1 No. 1, hit the newsstands. 


And in it there appeared the /irst advertise- 
ment in a general magazine for Ford’s new per- 
sonal car, the ‘‘Thunderbird.”” The ad gave no 
price, no delivery date for the new car. 


What happened? We checked a couple of hun- 
dred Ford dealers and asked them. Here’s what 


just 90 of them reported: Ninety orders, 300 
prospects waiting only for a drive demonstration. 


And this is just from 90 out of several thou- 
sand Ford dealers! 
The second ‘‘Thunderbird’”’ spread ran in 
SPORTS ILLUSTRATED just 2 weeks ago. 
* * * 
SPORTS ILLUSTRATED’s original circulation 


base was 450,000. Circulation is now 525,000, 
an increase of 17% .. . after only 12 issues! 


SPORTS ILLUSTRATED began life with 201 
advertisers. Today, 329 are on the books. 

The black-and-white page rate started at 
$3150. As of April 4, 1955, the new rate will be 
$3415, an increase of 9% over the present rate. 

SPORTS ILLUSTRATED is one quality maga- 
zine small advertisers can afford and big adver- 
tisers can’t afford to overlook. 


William W. Holman, Advertising Director, 
9 Rockefeller Plaza, New York 20, N.Y. 


Automotive Manufacturers, Oil Companies and Tire Manufacturers 
who have been running (or who are already signed up to run) in SPORTS ILLUSTRATED 


American Motors Corp. (Nash cars) 


Arnolt Corp. (Sports cars) 
Chrysler Corp. 
Chrysler Sales 
Chrysler Institutional 
De Soto 
Ethyl Corp. 
Exide Automotive Div. of the 


Electric Storage Battery Co. 


Firestone Tire & Rubber Co. 
Ford Division Ford Motor Car Co. 


R. M. Hollingshead Corp. 
Hull Mfg. Co. (Auto compass) 


Pennsylvania Grade Crude Oil Assoc. 
Rootes Motors, Inc. 


General Motors Corp. Kaiser-Willys Sales Division of Sinclair Refining Co. 
Cadillac Willys Motors Standard Triumph Motor Co. 
Pontiac Life-time Battery Co. Studebaker Corp. 

General Tire & Rubber Co. (Span-O-Life Battery) Union Oil Co. 

B. F. Goodrich Lincoln Div. Ford Motor Car Co. 


Goodyear Tire & Rubber Co. 
Hambro Trading Co. (M-G) 


Macmillan Petroleum Corp. 
Mercury Div. Ford Motor Car Co. 
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Grocery Manufacturers Show Much 
Interest in Market Research Guides 


(Continued from Page 3) 
Biscuit Co., 
on market research. He empha-| its organization so that the mar- 


sized the importance of giving in- ket research director now reports 


dependence to the research depart- | directly to the v.p. in charge of 


sales, instead of to the director of 
marketing. 
Mr. Bickmore warned against 


using market research as a “catch- 
‘all” or a place “to prove a pet 


het. Sa acaReE, 
GULF ADV. SERVICE 


QUALITY OUTDOOR | theory.” He showed how National 
Biscuit has used research effec-| 
P.0.BOX 10139 TAMPA, FLA. tively in the following examples: 


“Several years ago we were con- 
fronted with some _ unfavorable, 


;ment. He pointed out that sev- 
was another speaker eral months ago Nabisco changed 


Advertising Age, November 15, 1954 


symptoms wi.ch indicated that! After considerable testing by our 
all was not well with one of our marketing research division, we 
major products,” he said. “We un- found the problem seemed to be 
|dertook a broad scale attack to, in the name of the product—not 
‘find out everything pertinent in the texture, quality, price or 
about every kind of similar prod- | package. Just in the name. 

uct and every kind of user of this | “We therefore withdrew the 
product. As a result, we changed | product from the market, used ex- 
the product. We offset all our | actly the same formula, developed 
previous losses and we moved up| a new cutter so the product would 
into a new alltime high share of, have a different shape, put it out 
market...” under a new name, and it has 


developed into one of our better 
= “We were manufacturing a sellers,” he said. 


product—a minor product with us 

—which from all indications, as; @ The key role played by research 
nearly as we could tell, should | in bringing out new products was 
have met with considerable con-| highlighted at a panel session 
sumer acceptance,” he continued. | bringing together E. H. Anderson, 
“However, we found that consum-/| General Mills, director of grocery 
/ers were just not parting with! sales, Herbert M. Cleaves, general 
their money for this product. sales manager, General Foods 


launched: an idea 


More than one manufacturer has had the idea he’d like 
to widen his market. So, too, the makers of Britain’s 
famous Macintosh raincoat for men. Thus, the “Lady 
Macintosh” made her debut in The New Yorker of 
Sept. 12, 1953. The text of the advertisement called it 
“a line-for-line, stitch-for-stitch plagiarism of the 
world’s most honored weathercoat.”’ 

The retail sales effect of its arrival was spontaneously 
felt in Brockton, in Detroit, in Pittsburgh, San Fran- 
cisco, Boston, Atlanta, St. Louis, Minneapolis, Los 
Angeles, Washington—up and down and across Amer- 
ica. Hundreds of coats were sold within the first few 
days of the appearance of the advertisement—and sales 
were sustained for weeks thereafter. In various sec- 


J 


/ 


tions of the U.S., retailers reported that many new 
customers came in and opened charge accounts. 


But this is even more amazing: The first Lady 
Macintosh advertisement broke in The New Yorker 
during one of the most sustained dry spells this nation 
has ever had. Sir Robert Appleby, President of Robert 
Appleby & Co., Inc., sole importers and distributors of 
Macintosh products in America, remarked, “The New 
Yorker sold raincoats when it wasn’t even raining!” 


No, The New Yorker can’t perform miracles. But it 
is amazing how qaany near-miracles it has helped per- 
form . . . especially behind inspired thinking. Have 
you an idea to launch? 
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sells the people other people follow 


Corp., and Marshall Lachner, v.p. 
of soap sales, Colgate-Palmolive 
Co. 

The three speakers underlined 
the importance of pre-testing, al- 
though there was disagreement on 
leeway to be given the research 
department. Mr. Anderson and Mr. 
Cleaves said their companies have 
“pere research divisions” which 
operate independently in develop- 
ing new products. Mr. Lachner 
said that at Colgate-Palmolive, the 
sales division keeps a firm rein 
om research, setting up priorities 
for different product develop- 
ments. 

Mr. Anderson said General Mills 
has brought out six new products 
since last June and has 25 or 30 
others on tap. 


# In response to a question from 
the floor, the trio agreed that a 
lot of money is needed to intro- 
duce a new product nationally and 
that this tends to rule out small 
companies. Mr. Lachner pointed 
out that “substantial advertising” 
is required. He said he doesn’t be- 
lieve that the actual marketing 
expenses of launching a new prod- 
uct can be reduced. However, he 
said a small firm might cut costs 
by doing away with some pre- 
testing, although he admitted that 
this is a big gamble. 

Gains made by the grocery 
product industry were spelled out 
by Paul S. Willis, GMA president. 
He predicted that total consumer 
expenditures for food will reach 
$64 billion this year—$1 billion 
higher than last year. In 1939, the 
figure was $16 billion. 


Mr. Nielsen, in his talk, also 


'dealt with the expansion of gro- 


‘jto 100%, 


cery business and the directions it 


|has taken. He reported that gro- 


cery dollar sales have gone up by 
37% since 1948, keeping pace with 
a 35% rise in disposable income. 

Major advertised brands con- 
tinue to increase their share of the 
total market. Mr. Nielsen said that 
in 1953 their share rose from 80.1% 
to 80.6%. 

“While this gain is not large,” 
he added, “it should be kept in 
mind that as the share gets closer 
further gains become 
difficult or impossible. The amaz- 
ing fact nowadays is not so much 
the gain as the fact that such a 
high level has been attained and 
maintained.” 

Large stores are also increasing 
their share of the total market. 
Mr. Nielsen said chains and large 
independents (those doing more 
than $300,000 a year) now do 
65.5% of the total grocery busi- 
ness. 


s The difficulty of getting effec- 


fective advertising coverage was 
cited by Mr. Nielsen in his dis- 
‘cussion of television. He warned 
‘manufacturers that network tv 
gives very uneven coverage and 
must be supplemented with local 
tv and radio spots. However, he 
said, on the local level existing 
audience measurement tools are 
very inadequate. 

“I’m confident that this prob- 
lem will be solved,’ Mr. Nielsen 
said, “but it will require increased 
alertness on the part of GMA 
members to the fact that a prob- 
lem exists, that the present bases 
/on which your large local and spot 
| expenditures are being made are 
| not reliable, that the resulting loss- 
‘es to you are substantial and that 
it will pay you to do something 
about it yourselves—and to urge 
|your advertising agencies to do 
| likewise. 
| “In general, your agencies need 
more help from you in controlling 
the marketing aspects of your ad- 
vertising.” 


Situin Joins Ryder & Ingram 

Richard Alan Strain, formerly 
with Small & Gatreaux, Oakland, 
has joined the copy and contact 
department of Ryder & Ingram, 
Oakland agency. 
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Youngsters are cautious and competent critics... 


e 
weighing, comparing . . . and, finally selecting their National 
preferences. As they scan the 400-odd comics books ° 

Comics 


on their newsstands, most of them choose titles of The National Comics 
Group. We like to believe that it's because they recognize quality . . . 


quality of conception, writing, artwork, printing . . . all those things that (; I’ ) ll I) 
make for leadership in every field of publishing. 


With its selected audience and selected editorial appeal, The National 
: . . re P Represented by 
Comics Group is doing a thoughtful and effective job . . . is presenting Richard A. Feldon & Co., Inc. 


; 205 East 42nd Street 
in a new garb those age-old charmers, Humor and Adventure. Our New York 18, N. Y. 


advertisers benefit, too! CHICAGO LOS ANGELES 
SAN FRANCISCO PORTLAND 
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Advertising Age, November 15, 1954 


To increase the impact of your advertising 


NEWSPAPERS and 
a 


) ay Do you know that... 


Moloney, Regan & Schmitt 
Representing Newspapers Only 


the most powerful selling combination in America .. . 


Published in the interest of all newspapers by 


dollars, use 


(Continued from Page 1) 
4. Eagle Pencil Co. went to 
French & Preston. 


5. Still unaccounted for were 
R 0 P C 0 L0 R A D v E RTI SI N G Philip Morris & Co. (Marlboro 
& - - 


cigarets) and Cunard Steam Ship 
/Co. (now believed in the final 
|stages of picking a new agency 
from 40-odd applicants, with a de- 


4 4 cision possible next week). 
Ls We aad . As for the Cecil & Presbrey 
hg / E¥ You can reach over 20 million U. S. homes with staff, the agency is now down to 
: Se: . about 70 employes. It had 225 
L oy) a full page newspaper ad printed in three colors wihtin the dimmabalien been. 
AL and black for 1¢ per family. 


= Tom Maloney, who joins Grant 


_ at year-end, became president of 
E21 In newspapers, the reader welcomes advertising. : Se 


C&P in 1953. He was previously a 
Newell-Emmett Co. partner, and 
earlier operated his own agency. 
When he joined C&P in 1949, he 
brought six accounts and 20-odd 
| people from Newell-Emmett. Any 


| accounts he may bring to Grant 


base 
ui 


\ 


BAAN REACHES} WOMEN! 


with CIRCULATION leadership 


Oregonian 8,508 
* 4,354 

Daily Lead 
Over 2nd Paper 4,715 
Per | 40,726 


City Carrier Lead 

ABC City Zone Lead 
Retail Trading Zone Lead 
Total Circulation Lead 


with ADVERTISING leadership 


Oregonian 1,148,624 lines Retail Advertising Lead 
Leadership 796,467 lines General Advertising Lead 
Over 2nd Paper | 3,264,751 lines Classified Advertising Lead 


% Sources: ABC Publishers’ state- 
ments for 6 mos. ending March 
31, 1954; Media Records total! 
advertising, less AW, TW and 
Comics, 1953. 


Year: 1953 5,431,792 lines Total Advertising Lead 


eens the Oregonian 


& SCHMITT, INC, 


Largest Circulation in the Pacific 


PORTLAND, OREGON 


Northwest | 229,132 Daily 
292,332 Sunday 


Cecil & Presbrey Executives and 
Top Accounts Settle in New Homes 


will be announced later. 

As the C&P moves were an- 
nounced, Grant also made these 
changes: Larry Stapleton, Grant 
v.p. for the past six years (he 
heads the Florists’ Telegraph De- 
livery Assn. account group), was 
named general manager of the 
New York office. 

Fred E. Spence, v.p. and head of 
the agency’s international division, 
will now be located permanently 
in New York with international 
division staffs in both New York 
and Chicago offices. Mr. Spence 
was previously in charge of Grant 
offices in India, South America, 
South Africa, Canada and London. 

Jack Bailhe, v.p. in charge of 
public relations for the company’s 
domestic offices, will also be in 
charge of development of its p.r. 
services abroad. 

Hugo Vogel, v.p. and former 
head of Grant’s London office who 
returned to New York 18 months 
ago to head the New York office, 
is returning to Chicago. 

Don Tompkins, previously a ra- 
dio and tv director in the New 
York office, is also being shifted to 
Chicago. 


IBM ‘Flips Coin,’ 
Picks B&B to Get 
Account from C&P 


(Continued from Page 1) 
will also continue to supervise 
publication of the house organ. 

Rowe and Constable were mem- 
bers of a four-man committee 
which handled the selection of the 
new agency for IBM. The commit- 
tee was headed by H. Wisner Mil- 
ler, sales manager of the electric 
typewriter division. The fourth 
member was Roger M. Bury, sales 
promotion manager, whose title 
has been changed to director of 
sales promotion. 

They interviewed and screened 
an estimated 50 agencies, narrow- 
ing the field last week to a handful 
that included Benton & Bowles and 
Foote, Cone & Belding. 


a Mr. Constable told AA that the 
actual choice of an agency prac- 
tically became a question of “flip- 
ping a coin, it was that close.” 

He said the IBM budget wit" 
B&B is expected to top $1,000,000. 
The budget at C&P hovered some- 
where under $1,000,000, he added. 

This expenditure, Mr. Constable 
said, will continue to be allocated 
principally to advertising in con- 
sumer, business and women’s pub- 
lications. IBM has no tv or radio 
allocation except for publicity 
purposes, such as placing machines 
on tv shows. 

The appointment of Benton & 
Bowles is effective immediately, 
although IBM has worked out an 
arrangement for continuing with 
Cecil & Presbrey until the end of 
the year, when C&P will go out 
of business. 

At B&B, there will probably be 
two account executives, one for 
electric typewriters and the other 
for the electric accounting ma- 
chines, time equipment divisions 
and electronic data processing ma- 
chines. 


‘New York Times’ Elects 3 


The New York Times has made 
three appointments “in realigning 
the duties and_ responsibilities 
formerly exercised” by the late 
Godfrey N. Nelson, secretary. Or- 
vil E. Dryfoos, assistant to the 
publisher, has been elected a v.p. 
and director; Amory H. Bradford, 
formerly assistant secretary and 
assistant to the publisher, has been 
named secretary, and Francis A. 
Cox, formerly assistant to the sec- 
retary, has been elected treasurer. 
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‘ Cd [ L Any advertising man 


will show you how The Saturday Evening 
Post gets to the heart of America 


geographically (paralleling population). 


Any marketing man will tell you that It 


gets to the heart of America economically 
(paralleling buying power). Any research 
man can confirm that it gets to the heart 


of America emotionally (read the most, 


trusted the most). i 


r AFAKE if 
- The Inside Story of ae 
= Medicine's Most Amazing 

Me 
cat F 


And your sales will 


prove the impact * 
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e There are 1785 daily newspapers in the United s 

g States, all operating on the general principle that =. 

the first job of a newspaper is to print the news. 7 

But some newspapers print more news than 

* others. One newspaper prints more news than any 

ri rn ¢ & tT other newspaper in the nation, which means more 

news than any other newspaper in the world. 

That newspaper is not published in New York, 

» as you might expect, nor in Chicago, Philadelphia 

mM? ost . Says or Detroit. It is published in Los Angeles. It is 
2 the Los Angeles Times. 

Last year, according to Media Records the Los 
Angeles Times published 17,095,577 lines of 
news and editorial features in its weekday edi- 
tions, and 9,090,342 lines on Sundays, for a total 
of 26,185,919 lines. This is the equivalent of 
11,133 full newspaper pages devoted exclusively 


to news and features—-all published in The Times 
during 1953. 


< 


Runner-up in news volume was the New York 
Times, which published 24,090,572 lines of news 
and editorial matter during 1953 — 2,095,347 
fewer lines than the Los Angeles Times. The New 
York Herald-Tribune came in third. 


This news leadership continues in 1954. For the 
first eight months of this year, The Times again 
published more editorial or news material than 
any other newspaper in the United States, accord- 
ing to Media Records. 


The leadership of the Los Angeles Times in 
news and feature content is a reflection of the 
continuing effort to make The Times a complete 
newspaper— a newspaper designed to keep 
Southern California families fully informed, to 
give all the news, presented in keeping with the 
precepts of good taste. 


UY 


comaters OF 
Ten PAPER pee - < 
LK SECTION SRT 


Hhicage, Daily ee ne 


This complete and straightforward presenta- 
tion of the news, added to an honest and coura- 
geous editorial policy and an array of informa- 
tive and entertaining features, forms the combina- 
tion which has made The Times the leading news- 
paper of western America. 


ee Press | 


36 Pages Vol, } 
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Guard for Over a Centu ury 
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The Times leads in circulation and public 
acceptance because hundreds of thousands of 
Southern California families have discovered that 
38 the motto published on the front page of The 

& Times, “All The News All The Time” becomes 


a reality every morning of the year. 
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Those Automobiles Still Need Selling 


Practically all of the 1955 automobile models have now been for- 
mally introduced to the public, or will be introduced this week, and 
the sales outlook is better than it has been for several years. 

For one thing, closing the production lines down early on 1954 
models has permitted wiping out of inventories in dealers’ hands, in 
sharp contrast to the situation which prevailed at about this time 
last year. For another, the automobile manufacturers are pointing 
more aggressively toward sales than they have for several years, and 
introductory campaigns have been bigger and more exciting than in 
many a year. 

The manufacturers have all put their houses in order, what with 
mergers and new capital, and they are prepared to push harder for 
sales than théy have ever done. 

But there is still a weak link in the automobile sales chain, and 
that weak link is the retail dealer and particularly the retail sales- 
man. And all the fine advertising and promotion and factory push 
in the world won’t sell a sufficient quantity of 1955 models unless the 
retail automobile salesman changes his ways. 

There are a good many people who think that the term “salesman,” 
used to describe the men who spend their time on the floors of new car 
dealers, is a complete misnomer. There are at least a fair number who 


don’t believe that they even deserve the name of order taker. Time’ 


after time, prospective buyers of automobiles have reported that they 
can’t get anyone to pay attention to them when they go into dealers’ 
showrooms, and that it is a major operation to extract the price of a 
car from the personnel, let alone get any information on its features 
or virtues. 

This is a strange situation, indeed, and particularly so for dealer- 
ships which are so closely tied to particular manufacturers, and who 
presumably receive the benefit of the best kind of sales information 
and support from their manufacturers. 

Automobiles are so integral a part of the American way of life that 
millions of people will buy them even if they have to force dealers to 
part with them. But the damage to the industry, and to the economy 
as a whole, is incalculable when salesmanship is not as good as it 
should be. And it is a long way from being good right now. 

With the worst salesmanship in the world, Americans will buy new 
cars. But if indifferent salesmanship, or downright poor salesman- 
ship, delays the purchase of the average new car by as much as a 
single month beyond the time when a sale might have been made, 
consider the number of automobiles that go unsold in a year, and the 
cumulative effect on automobile turnover. 

That is precisely what has been happening to automobile sales in 
recent years. Despite the poor salesmanship, people have bought cars. 
But in most instances they have bought their cars anywhere from a 
few weeks to as long as a year later than they might have been in- 
duced to buy, if the salesmen on the retail floor had been on their 
toes. 


Annual Radio-Television Roundup 


In this issue ADVERTISING AGE presents its annual summary of what 
is happening in radio and television, and what is likely to happen 
during the year ahead. And in this issue, we believe, we are present- 
ing the best job we have ever done of bringing this area of advertis- 
ing into proper focus. 

For the advertiser and the advertising agency man who are still 
struggling to get a real grasp of the baffling media that are radio 
and television, this discussion of basic problems and presentation of 
basic statistics should be of real help. But there are no ready-made 
answers here, and there can be none. The peculiar problems of the 
medium, from the standpoint of advertisers, can be solved only by 
careful and thoughtful study, tailored to individual situations. 


“He asked if we could make that retroactive to next week.” 


What They're Saying 


‘Grab and Run’ ment effective... 

Never has there been a greater! The need for good selling and 
aggregation of order takers and strong sales management existed 
good time Charlies in any indus- for many years but, in the minds 
try than the space salesmen of |of some business men, the need 
many newspapers. The days of existed only when trouble was en- 
asking, “What have you got for ‘countered in moving goods. There 
me today?” or “Let’s have lunch may be a few of those fellows 
together” are out the window. Re- loose yet, but, generally speaking, 
tailers and ad managers aren’t that concept has given way to 


particularly interested in having 
messenger boys sitting around 
their offices or stores, and as far 
as lunches are concerned—believe 
me, they don’t bring the news- 
paper any more ads in the long 
run. What the retailers do want— 
and need is a group of salesmen 
who make it their business to 
learn the stores’ business and 
problems and who can advise the 
retailer properly. It’s your job to 
train him or hire people who have 
the experience and ability. Too 
seldom do you hear a space sales- 
man say, “Don’t run that ad—it’s 
no good—it won’t sell,” or, “It’s 
being timed poorly—wait a while”; 
or “Position will be bad tomor- 
row—run it two days later, when 
I can have it placed properly.” 
No sir, show him an ad and he 
grabs and runs. What good does it 
do to get one ad today if it costs 
you two tomorrow or next week— 
or next year? In the merchandise 
field, the suppliers, more and more 
since the end of the war, assist 
retailers in buying, merchandising, 
selling and ordering. Why, then, 
shouldn’t our newspapers be able 
to do the same thing in their 
acknowledged field? 


—Seymour Nordenberg, general sales 
manager, Goldbirtt d_-pirtne rt store 
chain, speaking at the annual adver- 
tising clinic, Illinois Daily Newspaper 
Markets. 


Sales Managers Are Key Men 

From observation and talking 
with a lot of sales managers, I am 
convinced that there are as many 
brands of sales management as 
there are brands of beer. All beer 
has a similar taste, but some 
brands seem to sell better than 
others, and so it is with sales man- 
agement. Even “near beer” has a 
taste very much like the real Mc- 
Coy but the “punch” is lacking. 
I’m sure there are some brands of 
sales management on the market 
today that lack the punch that’s 
needed to make sales manage- 


recognition of the importance and 
need for good sales maangement 
year in and year out which, of 
course, provides for good selling. 

I firmly believe that the next 
few years offer the greatest op- 
portunity for sales managers in all 
history. The stage is set for the 
greatest era of prosperity we have 
ever known, but the key men in 
bringing this epochal opportunity 
to fruition are the sales managers 
of this country. 


—Merritt D. Hill, assistant general 
manager, Tractor and Implement Di- 
vision, Ford Motor Co., speaking at a 
Billings National Sales Executive 
Club meeting in Billings, Mont. 


Regret for Cracker Barrel? 

It is impossible to imagine life 
without the countless variety of 
packages we now use—from the 
tiniest (one-grain) capsule to the 
tank car which can contain 10,000 
gallons. Today there is a man- 
made package for almost every- 
thing we buy and use. There may 
be some people who like to think 
that modern packaging is an econ- 
omic waste. Apparently they re- 
gret the passing of the cracker 
barrel as a napping place for the 
grocery store cat—or would pre- 
fer to have their cheese sliced out 
of wooden tubs. Such sentiments 
may have a certain nostalgic val- 
ue, but the modern package is no 
more an economic waste than the 
cocoon. 


—From an address by William C. 
Stolk, American Can Co., at the 
Packaging Institute forum, New York, 
Oct. 25. 


Economic Outlook 

May I say...that the economic 
outlook is for much more economic 
instability and vastly more intense 
competition than is expected by 
most business men and econo- 
mists. 


—Murray Shields, v.p. and economist, 
Bank of Manhattan Co., concluding a 
speech — the American Life con- 


Rough Proofs 


Keader’s Digest, which has cru- 
saded for audited circulation all 
over the world, will now be able 
to add its 10,000,000 plus to ABC 
totals in the United States. 


The Digest faced an operating 
deficit, it seems, because it wasn’t 
able to do anything about the 
three p’s of publishing—paper, 
printing and postage. 


Postmaster General Arthur Sum- 
merfield, who has been battling 
for higher postal rates, has prac- 
tically forced R.D. to accept $10,- 
000,000 a year in additional reve- 
nue from advertisers. 


The numerous pocket-size mag- 
zines now crowding the news- 
stands will be very happy to share 
the crumbs which fall from the 
table of Reader’s Digest. 


“The Girl Watcher’s Guide,” 
writ.en by Don Sauers, will tend 
to make pros of all the followers 
of the sport who have operated 
heretofore on a strictly amateur 
basis. 


“Liquor drinking down 3.7% in 
54, Argosy says,” headlines the 
world’s greatest advertising jour- 
nal. 

Pabst must be getting the right 
answers to its query, “What’ll you 
have?” 


Maybe the problem reported by 
E. B. Weiss—the practice of su- 
permarket shoppers walking off 
with carts and not returning them 
—would be solved by putting a 
few permanent ads on the sides 
of the vehicles. 


Washington state voters, shud- 
dering at the thought of losing the 
box-fights on television, vigorous- 
ly slapped down the proposal of 
the drys to ban beer advertising 
on tv. 


Judging by the emphasis all of 
the 10¢ cigars are putting on mild- 
ness, they must expect a lot of new 
customers to come from the ranks 
of nervous cigaret smokers. 


Jim Woolf is going to make it 
very hard for some of the know- 
it-alls in the advertising business 
with his piece asserting, “I have 
yet to meet a bona fide advertis- 
ing authority.” 


Actually, there are a good many 
people in the business who are 
recognized as authorities, but in 
most instances they disagree vio- 
iently with each other. 

7 

“Home means more with a car- 
pet on the floor,” warbles the Car- 
pet Institute, and if its dealers 
happen to be selling other types 
of floor roverings, it’s just too bad. 

“ 

“Keep away from manufacturer 
talk about construction merits and 
insert customer benefits,” Wistar 
Wood urges retailers. 

Who’s writing the copy for those 
factory mats? 
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Ever Look at a Newspaper This Way ? 


if More for the money means a lot to buyers of | Look at THE INQUIRER for all it offers its Boom Continues in 

newspapers as well as other goods. readers...and for all it offers YOU... DELAWARE VALLEY, U.S.A. 
This accounts for the loyalty THE INQUIRER selling power unmatched in America’s third $372 million industrial expansion set 
wins from its readers. They know they have market. For selling power alone makes for 1954 —16% increase over 1953. 


: , , In face of 8% nationwide industrial 
received FULL VALUE. As manifested in more THE INQUIRER FIRST... FIRST in national expenditure decline. 


editorial features, more columnists, more advertising, retail advertising, classified adver- 
comics...than any Philadelphia newspaper. _tising and total advertising. 


Che Philadelphia Prguirer : 


The Voice of Delaware Valley, U.S.A. 


{ Exclusive Advertising Representatives : West Coast Representatives: 
NGELES 
NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS A 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. DIX FITZPATRICK ASSOCIATES FITZPATRICK ASSOCIATES 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bldg. 155 Montgomery St. 3460 Wilshire Boulevard 


Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 Garfield 1-7946 Dunkirk 5-3557 
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‘‘Send No Money”... We'll Send Facts 
Free About modern Direct Selling 


“The Quickest Way to Nation- 
al Sales’’ will open your eyes 
to an open road to fresh, extra 
sales and profits, detouring 
‘conventional’ channels, yet 
a proved avenue to tremendous 
volume. Modern Direct Selling 
now accounts for eight to nine 
billions’ annual sales, moves 
big-ticket products and serv- 
ices as readily as small items. 
All important facts of the field 
are authoritatively given in our 
free book, now in its tenth 


printing and credited with suc- 
cessfully launching hundreds 
of Direct Selling operations, 
both as separate entities and 
as auxiliary sales-and-profit 
builders. Attach this advertise- 
ment to your business letter- 
head, mail it today for free 
postpaid copy of ‘‘The Quick- 
est Way to National Sales.” 
Address: H. J. Bligh, Rm. 812-3, 
307 N. Michigan Ave., Chicago 
1, Ul. 


Jessie Resumes 
Publication of Her 
Shopping ‘Notebook’ 


New York, Nov. 10—“Jessie’s 
Notebook,” which was suspended 
by Jessie De Both last May, when 
advertising revenue shrank, will 
be resumed Feb. 2 by Harold L. 
Goldman, formerly advertising di- 
rector of the New York Sun. 

Mr. Goldman, who is president 
of Jessie’s Notebook Inc., New 
York, said the shopping column 
will appear in 130 newspapers 
with nearly 20,000,000 circulation 
in 83 major markets. Miss De 
Both, who originated and pub- 
lished the column for eight years, 
is a stockholder in the new opera- 
tion, and she will be a consultant. 


Roy McIlwaine, formerly with 


Advertising Age, November 15, 1954 


Bender, formerly advertising 
manager of American Family, and 
James D. Evans, formerly an ac- 
count executive with Bryan Hous- 
ton Ine., are on the sales staff. 


Boylhart-O’Connor Becomes 
Boylhart, Lovett & Dean 


Boylhart-O’Connor Advertis-|° 0 ej": 
ing, Los Angeles, has changed its| =.=" 
name to Boylhart, Lovett & Dean | *3:5ss2; 
Inc. William J. Boylhart, presi- | 25"): 
dent, is former owner of the agen- |: - 


cy. Robert E. Lovett, a v.p., has 
been with the agency for the past 


year, and James A. Dean, v.p.,| °°." 
was formerly an account execu-|°:: 


tive with McCarty Co., Los An- 
geles. 


The agency has been named to = 
handle advertising for Engineer-|:' 
ing Co., L.M. Electronics Co., and!” 


Bohanan Co., all of Los Angeles. 
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Mr. Oversight Gets Left Behind 
in the Largest City of the South 


He's Not Using The Houston Post 


He didn’t know that Houston is now the 
largest city in the South; that it has risen 
from third in 1930 to first today; that it’s 
now the nation’s 13th city. Mr. Oversight 
is sticking to Model-T’space-buying practices 
in this high-powered market. While his com- 
petitors are passing him rapidly with com- 
plete and streamlined selling programs, Mr. 


The Houston Market Today is Sold on... Sold By 


THE HOUSTON PosT 


Now up to 188,857 Daily—206,567 Sunday* 


-».and still growing! 


tt Takes THE HOUSTON POST 
te Sell the Housten Market! 


Oversight is falling farther and farther 
behind —reaching far less than half this 
dynamic market, because he’s not using the 
pace-setting Houston Post. Get all the facts 
from your nearest Moloney, Regan and 
Schmitt office today! 
Starch studies made regularly. Details avail- 
able on request. 


W. P. Hobby, Publisher 

Eugene Lemcoe, Director 
of Advertising 

Robert Barron, Manager of 
General Advertising 


*ABC Publisher's Statement, 
Moreh 31, 1954 


The New York Times; Robert | 


NOW 
New Scientific Invention Makes 
ONE PACK 
Ki OF ANY 
CIGARETTES 


Where De You Stop? 


MONEY-BACK p NATIONAL WE ALIN A r 
GOaRantET . vote, : 


oF Fett Vow Don Served 


safe 


made by National Health Aids, a 
division of Charles Antell Inc., 
Baltemore, which is testing its new 
Victor cigaret holder in mail order 
ad in New York News and papers 
in several other cities. Copy says 
carburetor device regulates “in- 
take” of cigaret smoke. Gradual 
turning of valve over period of 
days or weeks will eliminate “dan- 
gerous tars and nicotines” till 
smoking a full pack becomes, “in 
terms of tars and nicotines, the 
game as smoking only two cigar- 
ets.” T.A.A. Inc., an Antell agen- 
cy, is handling. 


tm 


ee | 


‘Advertising Review’ 
Launched in England 


Lonpon, Nov. 9—A new quar- 
terly for the advertising profes- 
sion, Advertising Review, has ap- 
peared here. 

“It is a reproach that there has 
not been a good professional ad- 
vertising journal published in 
Britain since before the war,” C. 
W. Coustand, the editor, writes in 
presenting his publication, which 
is both slick in format and excit- 
ing in content. 


= Contents of first issue offered 
an article by Brian F. MacCabe, 
managing director of Foote, Cone 
& Belding in London, on “The Fu- 
ture of Advertising,” an article on 
advertising and television, adver- 
tising in Italy and many others. 

Included are fine reproductions 
of advertising and poster art from 
many countries. 

Subscription rate is £1 a year. 
Address is Carlisle House, 8 
Southampton Row, London WC1. 


Ohio Select List 
Elects 1955 Officers 


The Ohio Select List of Daily 
Newspapers has elected officers 
of its publishing and advertising 
groups. Robert C. Dix, Ravenna- 
Kent Record and Courier Tribune, 
was chosen president of the pub- 
lishers. Other officers are W. E. 
Beeler, Chillicothe Gazette, v.p., 
and J. O. Amos, Sidney News, sec- 
retary-treasurer. Trustees are H. 


B. Gramm, Hamilton Journal- 
|News; Frank R. Myers, Piqua 
‘Call; and Fred Koehl, Ashland 
| Times-Gazette. 

| Advertising manager officers 
‘are John B. Lake, Lancaster 
|Eagle-Gazette, president; Larry 
| Finch, Troy Daily News, v.p., and 
| Robert Pifer, Uhrichsville Chron- 
icle, secretary-treasurer. Trustees 
are Charles E. Brown, Hamilton 
Journal-News, and Mrs. Pauline 
Thomas, Findlay Republican- 
Courier. 


Cashmere Corp. Appoints 

Cashmere Corp. of America, 
maker of Hadley sweaters, has ap- 
pointed Anderson & Cairns to han- 
dle its advertising and public re- 
Jations. 
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Enthusiasm 


MOVES PEOPLE... MOVES PRODUCTS 


Readers pick up The American Weekly eagerly—ex- 
pecting to be entertained. And they are . . . because this 
magnetic Sunday magazine “‘hits them where they live.”’ 

The editors of The American Weekly have designed 
it to meet the enthusiasms of the American family—in a 
way that compels attention from cover to cover. 


Modern presentation, exciting titles and by-lines, re- 
warding service features, arresting illustrations—all 
are part of the package. 


Enthusiasm produces a chain reaction . . . snaps 
from page to page. That’s the reason advertising gets 
such quick response in The American Weekly. 


Alvin Dark tells 


“WHY I TITHE” 


(November 21, 1954) 


‘Sf a * > -* 
aa ee ae E .? 


RELIGION. More and more Americans are seeking peace and spiritual in- 
spiration through religious pursuits. That's part of our national growth. Here— 
Alvin Dark, captain of the N. Y. Giants, describes how giving 10% of his income 
to his Church has brought him priceless inner rewards. 


The Secretary of Labor warns 


Bs “DANGER! CHILDREN AT WORK” 


(November 21, 1954) 


BS ge oe 
. ee a 


CHILD WELFARE. The well-being of the nation’s child 


one. In a startling statement, James P. Mitchell describes the hazardous jobs kids 
are still being hired for, in violation of child labor laws, and suggests how the 
problem can be solved. 


ren concerns every- 


a 


“PIONEERS IN PARADISE” ‘guiness 


teeta eco ~ 


eer. 


—, 


-' : er ae + ee 
ESCAPE. Who hasn't dreamed of trading his hurly-burly world for easy 
living on a tropic isle? American Weekly readers will enthuse about the story of 


Jimmy and Barbara Weber who carved their haven on a tiny Caribbean island 
—and are making it pay. 


“CREATE A PARTY MOOD WITH LACE” 


(November 21, 1954) 


FASHION. Is there a gal who never to herself has said, “I want to be differ- 
ent, exciting.” Typical American Weekly treatment of the basic feminine en- 


thusiasm to join the fashion parade, shows the ladies how to turn heads with 
new lace-accented costumes. 


Lhe 
AME RICAN WEEKLY 


63 Vesey Street, New. York 7, N. Y. 


Beamed to the Enthusiasms of the American Family 
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Weber to ‘American Weekly’ |Storer Joins CBS Sales 
Roy Weber, formerly with Ce- 


cil & Presbrey, has been named 


ican Weekly, New York. ‘an account executive. 


Peter Storer, formerly of WJBK 
‘and WJBK-TV, Detroit, has 
promotion manager of The Amer-| joined CBS Radio Spot Sales as 


— Lf 
aN Cae rested x 


HIGHLY TRAINED CRAFTSMEN 


that is precision itself—and produce it 
on-time to meet your schedules. 
Whether it’s a simple line cut, or a 
complicated color job... if it’s a DOT 
engraving, it’s as close to perfection as 
human skill and pride of workmanship 
can make it. So, next time, call DOT 
ENGRAVERS for complete satisfaction. 


are the key to engraving excellence, 
and we honestly believe that DOT 
men are the finest in the country. 

They are thoroughly familiar with 
the most complex engraving processes 
... aware of the printing methods that 
will be used . . . determined to produce 
not just a “plate,” but an engraving 


FTC Tells 5.8.8. to 


Tone Down Tonic Ads 


WasuincTon. Nov. 9—The Fed- 
eral Trade Commission has re- 
quired S.S.S. Co., Atlanta, to drop 
several advertising claims for 
S.S.S. Tonic. 

Under a stipulation agreement, 
the firm will no longer claim the 
tonic is an effective treatment for 
certain types of anemia, or that it 
has a therapeutic value in the 
treatment of a number of other 
conditions. 

The agreement supplements a 
Stipulation signed in April, 1934, 
and previously amended in July, 
1951. 


AAAN Elects Lupton 


The Affiliated Advertising 
Agencies Network has elected 
John M. Lupton, president of 
John Mather Lupton Co., New 
York, national chairman. Elected 
as regional directors were William 
M. Burke, Burke Co., Seattle; 
Warren T. Mithoff, Mithoff Ad- 
vertising, El] Paso, and Herbert C. 
Schuckle, Emery Advertising 
Corp., Baltimore. 


Printer Names Ruder & Finn 

Cullom & Ghertner Co., Atlanta 
and Nashville printer and lithog- 
rapher, has named Ruder & Finn, 
New York, to handle its public 
relations. 


McDonald to National Fibres 


Vance F. McDonald, formerly 
with Briggs Mfg. Co., has joined 
the sales staff of National Auto- 
motive Fibres Inc., Detroit. 


DON’T USE KTHS ir you seu a 


‘Limited Market" 


(Little Rock ONLY, for instance) 


“- DO USE KTHS ir you seu 


LOUISIANA 


Daytime, the Station KTHS primary (0.5MV/M) area 
has a population of 1,002,758. More than 18°, or over 
100,000, do not receive primary daytime service from any 
other radio station. 


KTHS interference-free daytime coverage extends to the 


©0.1MV /M contour, except in the southwest quadrant — 
has a population of 3,372,433. 


50,000 Watts . . . CBS Radio 
Represented by The Branham Co. 
Under Same Management as KWKH, Shreveport 


Henry Clay, E tive Vice Presid 
8. G. Robertson, General Manager 


moat ot all of Arkansas ! 


lr you want to cover anything less than all of Arkansas, 
you wouldn’t and shouldn’t use KTHS. 


OK. So there are two ways to cover Arkansas with 
radio. One is to use some 15 or 20 stations scattered all 
over the State. The other is to use KTHS. 50,000 watts, 
plus CBS, plus location at the center of the State... 
well, look at our coverage map at the left! 


But high power, good location, top network isn't all the story. 
KTHS does a magnificent job of Arkansas programming— 
Arkansas farm service—Arkansas public service. That's why 
people DO listen, wherever they CAN listen! 


If you need all of Arkansas, the easy, effective, eco- 
nomical way to cover it is with KTHS. Ask The Branham 
Company for the whole story. 


KTHS 


BROADCASTING FROM 
LITTLE ROCK, ARKANSAS 


Advertising Age, November 15, 1954 


Getting Personal 


Dr. Allen B. Du Mont of tv science fame has been elected commo- 
dore of the Eastern Cruiser Assn. and has been awarded the national 
predicted-log trophy of the American Power Boat for superiority in 


FESTIVE—Elliott J. Barnett, assistant 
local ad manager, Hartford Times, 
and his wife, Helene, pose in their 
Dutch costumes at the second an- 
nual Beaux Arts ball, held by the 
Hartford Adclub. Mr. Barnett is 
v.p. of the club and served as 


navigation. Last summer, in 
eight races aboard his 34-foot 
cruiser, Hurricane III, he com- 
piled a winning national total 
of 2,567.07 points, principal 
victory being the 104-mile 
predicted-log race from Trav- 
ers Island to Block Island... 

The first annual handicap 
golf tournament held by Foltz- 
Wessinger Inc., Lancaster, Pa., 
agency, will go down, the par- 
ticipants think, as the hottest 
on record. Shortly after the 
final scores were posted and 
the winner had accepted his 
trophy, the clubhouse on the 
course burned to the ground. 
Winner of the tourney, with 
a net score of 78, was Robert 
Scheffey. Runners-up were 
David Wegenseller, v.p., and 
Dick Dunlap, copywriter... 

Alvin Q. Ehrlich, v.p and 
partrer of Kal, Ehrlich & 
Merrick Advertising Agency, 
Washington, D. C., has been 
elected Chief Barker of the 
Variety Club of Washington, 
Tent No. 11. He’s also a direc- 
tor of the Washington Adclub, 
Radio Pioneers, etc., etc. ... 

At the Oct. 28 meeting of 
the Milwaukee Advertising 
Club, Walter Seiler, president 


chairman of the event. of Cramer-Krasselt Co., was 


was given the President Eisen- 
hower Prayer Award for outstanding volunteer leadership im the 
Treasury’s savings bond program. He has served as advertising and 
publicity chairman in Wisconsin for more than a decade... 


Curt Peterson, assistant ad manager, Raytheon Mfg. Co. television 
and radio operations, Chicago, is back at his desk—ulcers under 
control—following a hospital sojourn... Paul Jones, Mutual Broad- 
casting’s director of sports, is out of Hackensack, N. J., Hospital... 
And Jerry Franken, Lester Lewis Associates, has been freed from 
Doctors Hospital, New York... 


PRIZE WINNER—Harold E. Poth, art director of Roman Advertising 

Agency, St. Louis, receives first prize of $100 for his portrait of 

James P. Kirkwood, founder of Kirkwood, Mo. Harold Remmers, 
one of the city judges in the contest, presents the prize. 


The Thomas Greene Club, organization of Hartford Courant em- 
ployes associated with the newspaper for 25 years or more, wel- 
comed 14 new members not long ago. The incoming “freshmen” 
class included Sidney A. Kaplan of the ad staff. Publisher John R. 
Reitemeyer presented a gold, lifetime clock to John Sudarsky, v.p., 
treasurer and business manager, marking his 50th year with the 
Courant... 


Cigars were flying like shrapnel at Fletcher D. Richards Inc. over 
the weekend of Oct. 28-Nov. 1. It was well-nigh impossible to walk 
the corridors of any one of the agency’s five floors at 10 Rockefeller 
Plaza without stumbling over a proud and beaming father. The 
chronological box score goes like this: Oct. 28, 7:50 p.m.—to Jim 
Kelly, time buyer, and his wife, Yolanda, a second child, Kathleen 
Mary; Oct. 29, 3:01 p.m.—to Bernie Eckstein, art director, and his 
wife, Ruth, a second child, Karen Dale; Oct. 29, 5:23 p.m.—to Jack 
McKenna, assistant production manager, and his wife, Cecelia, a 
first child, Kevin John; Oct. 30, 7:55 p.m.—to Bob Colodzin, head of 
tv-radio production, and his wife, Sunny, a second child, Benjamin 
Mark. Albeit a bit early, sales promotion art director Mikal E. 
Jansen wants in, too. His wife, Ann, presented him with Mark 
Andrew, a second son, at 12:37 a.m. on Oct. 12... 

Win Conley, McGraw-Hill veteran whe retired ten years ago, has 
checked in at the Plaza Hotel, 59 W. North Ave., Chicago, where he 
is greeting old friends from the industrial publishing and newspa- 
per fields... 

John T. Hall, president of the Philadelphia agency bearing his 
name, and Claire Higgins, formerly a secretary at the Richard A. 
Foley agency, were married on Oct. 30 at St. Bernadette’s Church in 
Drexel, Pa., and are honeymooning. .. 
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36% of Light Construction 
volume is remodeling, 
alteration and repair—a 
steadily increasing mar- 
ket for all kinds of build- 
ing materials, tools and 
equipment. 


SS 


tenes. Ee: se 


6.7% of the Light Con- 
struction Market is new 
industrial building (Small 
Factories, Warehouses, 
etc.). 


2.8% of the Light Con- 
struction Market is Public 


Utility. 
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Reach the ENTIRE 
Light Construction Market 


Building industry sales and advertis- 
ing plans for 1955 must include the 
entire Light Construction Market. 
No halfway measures, no mere hand- 
ful of builders can bring you the 
sales results you need. The pie-charts 
surrounding this message show that 
in 1952 and 1953, new residential 
construction accounted for 42.5% of 
light construction dollars. 36% was 
remodeling, alterations and repair. 
21.5% was light industrial, commer- 
cial, institutional, farm service build- 
ings, etc. (Figures from Dept. of 
Commerce 1952-1953 totals.) 


DONT SETTLE 
FOR LESS/ 


PRACTICAL BUILDER is the recognized 
top magazine for reaching this entire 
market. Its builder readers erect 7 
out of 10 dwelling units built; do 
most of the industry’s remodeling 
and repair business; 60% of all new 
light construction. PRACTICAL 
BUILDER has the largest builder cir- 
culation, the greatest builder buying 
power, the greatest reader preference 
of any builder magazine . . . and all 
this at the lowest cost! 


2.7% of the Light Con- 
struction Market is Farm 
Service buildings. 


Practical 
© Builder 


5 South Wabash «+ Chicago3 


Bine Book of the Light Construction Industry 


a aes en “ res ON : 


2.4% of the Light Con- 
struction volume is Com- 
mercial Building. 


42.5% of the Light Con- 
struction volume is NEW 


residential building— 
small town, suburban 
and metropolitan areas. 


6.8% of the Light Con- 
struction Market is mis- 
cellaneous non-residen- 
tial building (Schools, 
Churches, Auditoria, etc.). 


0.1% of the Light Con- 
struction Market is all 
other private building. 
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; Repplier Wins Appointment | York, has been named by Eisen- | : > 1 
F - ‘Teet's Study Abroad -hower Exchange Fellowships Inc., | Canadian - :asoline 


Theodore S. Repplier, president Cambridge, Mass., for a year's Compan oft Pedals 
of the Advertising Council, New Study abroad. He will be able to’ Y | 


accept only a six months’ term, Claims in \d Drive 


from January to June, 1955. 


~~ T Mr. Repplier was among three} TORONTO, Nov 10—Regent Oil 
3 Thinking of a Americans who are the first to be — this fall lai hed ae | 
‘ ° ° appointed. The others are Roger T.| advertising cam}. $n, and at the 
: Gift for Christmas ? Gilmartin, Merrill Lynch, Pierce,|Same time expan cd into Quebec | 
4 Fenner & Beane, and Guy E.|@nd other Canac:.n centers. 
; Noyes, of the U. S. Federal Re-| The advertisin« is built around | 
y serve System. “understatement. With an eye to- 
Sree toast ; ward the “claims galore” of other | 
4 CLIPPING BUREAU | . gasoline companies, Regent’s copy | 
. _— BArclay 7-537! Hallman Joins BC&éG in inieaunee and outdoor makes 
165 Church Street New York 7, N. Y. Tom Hallman, formerly with L./one claim: “There Is No Better | 
; Has an ideal Loose-Leaf Scrap Book W. Ramsey Co., Chicago, has Gasoline Than Regent...Any-_ 
‘s with Gold Imprinting. Two Sizes — joined the Portland, Ore., office of | where.” 
: 12x 15’’—$8.90 or 18’°x24’’—$20.00 Botsford, Constantine & Gardner This theme is given alight touch) WHAT! NO MICKEY MOUSE?—Cartoon ads like this were used as a teaser 
¢ as an assistant account executive. with cartoon-type ads. An exam- | to introduce Regent Oil Co.’s new advertising campaign. 
ple is a driver asking a station 
‘attendant, “What!! No A.S.P. 
« « « (atom supersonic power)?” The 
“ Pt a +t attendant answers, “No sir, our 
% . % only claim is...” and the campaign 
v~€ ‘ a theme is repeated. } 
* 
ee & ® # The campaign opened with 
< & % teaser cartoons of this kind in 
s Vey « dailies. This was followed by a 
* exe & a’ seven-column ad in dailies. At the 
me ‘ same time, car cards and radio 
i Ss v by a jingles were started. 
: . s Regent’s agency, Stevenson & 
: a & % a Scott. says the promotion is aimed 
e at the large number of motorists 
ae * + s ‘ who, according to surveys, change 
m ‘ pore brand of gasoline several 
imes a year. 


¢ “It was felt that the cause for 


a 
“ + this change was principally due to 
é « * , 4 ‘dissatisfaction with the service; 
* sa ¥ ,40% of these dissatisfied custom- 


ers have an open mind regarding 


. ee s * a new gasoline and the agency felt i] 
One radio station — WAVE — gives you precisely what ‘ 2 thet since the company is not 
Phe Manan s x making any new or extravagant 
you need in Nentucky ; & ° claims for their products, a high 
¥ ; ’ ‘ ~ © percentage of these dissatisfied | 
KENTUCKY’S BEST MARKET—AT THE RIGHT COST! customers would respond to a 
i WAVE’s 50% BMB daytime area practically coincides with . % =? ’ straightforward believable adver- i 
a the rich Louisville Trading Area, which accounts for a whopping s : 5 > em ee, ae enone i 
2.5% of the total effective buying i wu 8 ee | 
42.57 of the total effective buying income of Kentucky: ns © «¢ ) 
a 
& * 4 . . 
THIS AREA’S TOP PROGRAMMING—NETWORK AND LOCAL! we « Thin, Dark, Sliced— 


WAVE is the only NBC station in or near Louisville. 

In addition, WAVE spends the dough to do top /ocal 
programming — uses 44 people exclusively for on-the-air 
radio activities. 


New Bread Is First 
Cedric Adams Item 


MINNEAPOLIS, Nov. 10—Cedric 
Adams, Minneapolis Tribune col- 
umiist and radio and tv figure, 
has licensed his first product—a 
new bread which will be intro- 
duced into the upper Midwest by 
American Bakeries Co., Chicago. 

The new loaf, Cedric Adams 
bread, is the first product licensed 


Don’t buy the hive. Buy the honey — but get al/ the honey 
without getting stung. NBC Spot Sales has the figures. 


WAVE : 5000 WATTS 
LOUISVILLE NBC AFFILIATE 
NBC Spot Sales, Exclusive National Representatives 


‘by Cedric Adams Inc., a company 
‘recently formed to promote 
Adams’ name on household prod- 
ucts (AA, Oct. 4). 

American Bakeries sponsors one 
of Adams’ several radio programs 
over WCCO here. 


= The bread, to be introduced 
late in November, will be distrib- 
uted through the American Bak- 
eries system in Minnesota, the 
|'Dakotas and part of Wisconsin. 
|The introduction will be promoted 
using newspapers and tv spots. 

Associated with Mr. Adams in 
the enterprise are Preston K. 
Covey, v.p. of Addison Lewis Co., 
Minneapolis agency, and Robert 
L. Siurgis, account executive at the 
agency. Addison Lewis is handling 
the Cedric Adams Inc. account. 

Products licensed to use the 
well-known Cedric Adams name 
are actively used by members of 
the Adams family. 
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According to the U.S. Census of Business, the average family 
in the three markets of New York, Chicago and Philadelphia 
spends 5% more for Drugs, 31% more for Food, 33% more 
for Furniture, Furnishings and Appliances, and 103% more 


for Apparel than the average family in the remainder of 
the U.S. 


In these concentrated, most profitable sales areas, the family 
New York Sunday News coverage of General Magazines, Syndicated Sunday Supple- 
yr ea. ts Radio and TV thins out. In these three t ket 
Chicago Sunday Tribune ments, adio an ins out. In these three top markets 
Magazine there is no substitute for FIRST 3 MARKETS’ nearly 
Philadelphia Sunday Inquirer 2-of-every-3 family coverage. To make your advertising sell 
“Today” Magazine 


Rotogravure ¢ Colorgravure 


more where more is sold...it’s FIRST 3 FIRST, 


New York 17, N. Y. News Building, 220 East 42nd Street, VAnderbilt 6-4894 


* Chicago 11, Ill., Tribune Tower, SUperior 7-0043 
San Francisco 4, Calif., 155 Montgomery Street, GArfield 1-7946 ° 


Los Angeles 5, Calif., 3460 Wilshire Boulevard, DUnkirk 5-3557 
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HE WORD for Newsweek’s present-day 
readership is top-flight. It has the highest 
percentage of executive coverage and the 
greatest family purchasing power ever achieved 
by any magazine of 1,000,000 or greater cir- 
culation. 
95.5% of the “Newsweek Million” are 


people of influence and decision in busi- 
ness, industry, the professions and gov- 


ernment...And the average Newsweek 

family income is $11,896, well over 

three times the national average. 
Newsweek appeals to these people—‘‘Amer- 
ica’s most significant million’’—because it pro- 
vides an editorial service vital to a complete 
understanding of these complex times. Simply, 
Newsweek covers the news, and uncovers its 
significance. 


: 


BIGGEST 
EVER! 


This November tops any pre- 
vious November in Newsweek 
history for number of adver- 
tising pages and volume of 
advertising revenue. 

— Real response to America’s 
Most Significant Million! 
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. |and impulse appeal, popular price |sentations, impri ed with the|preview of the coming season’s 

Co-op Supplies level, minimum counter space and wholesaler’s » \¢, are made/meetings was staged for the sales 
potential for rapid turnover. A available to ec 
merchandising committee of six nominal cost, tog:‘ner with a pre- here yesterday. 

Goods Unheard of ‘members meets four or five times pared product «mentary sheet,| Teaser announcements to the 
each year to inspect and evaluate outlining sales » ts and guiding trade and a series of advance let- 
items the New York buying office the wholesaler’: .alesman in the|ters, designed to stimulate the 

b Ci I di S recommends. pitch he uses \hen calling on|members’ salesmen, are also pre- 

y 1gar n lan rural retail custo:.crs. pared in the headquarters office 
# But Mutual does not stop at the Twice yearly, e:ch member re-|and distributed to each member 
New York, Nov. 8—The wooden purchasing level in its services to ceives a set of elavorate props, a wholesaler. 

cigar store Indian is long gone, members. It provides an exten- script and a procedural manual,| Mats are also available to mem- 

but the general store is returning sive selling and merchandising | enabling him to stage effective bers, and are used by them both 

to the rural areas of America. On service, too. Elaborate sales pre-sales meetings for his own staff. A/in local newspapers, to support 

a self-service basis, it is to be 


member at|managers at the buyers’ meeting) 


their retail customers, and in re- 
gional trade publications. 


# One of the most complex of 
Mutual’s operations is the prepa- 
ration and distribution of the an- 
nuai merchandise catalog. Since 
each wholesaler buys and carries 
only those items he chooses to, no 
member promotes exactly the 
same line as another. This year’s 
catalog, which ran 100,000 copies, 
therefore had to be made up and 
run in 6i separate editions. Each 


found near where the wooden In- 
dian used to stand. | 

Meeting here yesterday to help | 
promote the trend are some 75) 
owners and sales managers of to-. 
bacco products wholesale organi-_ 
zations, members of Mutual Mer-| 
chandising Cooperative. They are 
attending the semi-annual buyers’ | 
meeting and sales show of their 
organization, which serves as the. 
nerve center for both their group 
buying and their sales promotion 
activities. 

Mutual was formed four years 
ago by a group of 15 wholesalers 
serving tobacconists. They were) 
gathered together by Jerome. 
Kaufman for a presentation of his| 
cooperative buying plan. Today 


and they do business with about 
100,000 retail outlets. Mr. Kauf-) 
man, who has had a career-long | 
history of activity in the wholesale | 
tobacco field, now is Mutual’s| 
managing director. 


ws The group that met in 1950 rec- 
ognized that sundries were a logi- 
cal line of merchandise to be han- 
dled by retail tobacco outlets. But 
they were beset with problems of 
when and where to buy, inven- 
tory control, selection of merchan- 
dise, packaging and merchandis- 
ing. The plan Mr. Kaufman laid 
before them called for the estab- 
lishment of a cooperative buying 
organization, in the management 
of which all members would share 
equally. It offered them the dual 
advantage of a resident New York 
buying office and greater buying 
power leading to better terms and 
discounts, and to exclusive distrib- 
ution of private brand merchan- 
dise. 

Today Mutual purchases for its 
members hundreds of varied items 
from sunglasses to kitchenware, 
from men’s socks to cameras, 
from watches to wallets. Items are 
chosen on the basis of packaging | 


FASTER SEEING— 


FASTER SELLING— 


* Specify sales-building, 
super-bright DAY-G LO® 
Daylight Fluorescent 
Colors—the Brightest _ 
Colors in the World. 
They just won’t let a 
buyer’s eye go by! Ask | 
us about the 8 wonderful 
ways to use them. 


SWITZER BROS., INC. 
FIRST NAME IN FLUORESCENT COLORS 
"4732 St. Clair Ave.+Cleveland 3,Ohio 
IN CANADA: STANDARD SALES COMPANY 


© WOMAN'S DAY. INC. 1954 
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wholesaler’s set of catalogs, which|shifting merchandise 


to other|members, each of whom has one) efforts of Mutual’s members from 


he distributes to his customers,|members who may be affected the share and is entitled to one vote | coast to coast, 100,000 retail tobac- 
appears to be exclusively his own opposite way. 


work. His name is imprinted on 
the cover, and no reference is 
made to Mutual Merchandising 
Cooperative. 

Another service members have 
found valuable is Mutual’s mer- 


chandise exchange plan, through 


which a wholesaler, finding him- 
self overstocked on one item or 
short on another, can easily ar- 
range to balance his inventory by 


\stantly wages a 


Through field trips by Mr. 
‘Kaufman, promotional letters and 
printed material, Mutual con- 
campaign to 
broaden its own membership. 
Since March of this year, 11 new 
wholesalers have joined the ranks. 


= Mutual is organized as a non- 
profit cooperative membership or- 
ganization, and is owned by the 


in deciding policy matters. Each 
member makes an annual prepay- 


‘depending on the number of sales- 
men on his staff. The organiza- 


tion pays patronage refunds from) 


amounts over the amount re- 
quired to meet operating costs. 
‘Refunds vary with participation 
in the purchase of merchandise 
selected by Mutual. 

Under the stimulus of the sales 


co shops are gradually being con- 
verted into old-fashioned general 
ment to headquarters, the amount. 


stores, but embodying the colorful, 
impulse-activated atmosphere of 
the modern self-service store. 


Weiss Opens Office 

E. B. Weiss, who recently re- 
signed from Grey Advertising 
Agency, has opened his own con- 
sulting office at 141 E. 44th St., 
New York. 


tO ) et woman’ 


s day 


the A& P magazine 


isn’t all she buys! 


...and woman’s day: 


Wi ant to be safe ina crash? 
here te —_ yomatmett 


woman's day 


23 


Popai Know-How Pow-Wow 

The first merchandising forum 
of the Point-of-Purchase Adver- 
tising Institute, New York, origi- 
nally scheduled Dec. 8, has been 
postponed to Jan. 26, at the Hotel 
Roosevelt, New York. Popai calls 
it a know-how pow-pow, with 
leading producers and users of 
point of purchase material as pan- 
el members. The complete package 
consists of morning and afternoon 
panels, with a luncheon, featuring 
a prominent speaker, sandwiched 
between. 


BofA Cites Deering, Milliken 
The Bureau of Advertising, 
American Newspaper Publishers 
Assn., has presented a plaque to 
Deering, Milliken & Co., New York 
textile manufacturer, for “excel- 
lent use of newspapers as an ad- 
vertising medium” in marketing 
Visa, a suiting blend of dacron and 
wool. The Bureau has also pub- 
lished a brochure, “How Big Can 
a Campaign Be,” telling of the 
Visa sales and advertising pro- 


gram 
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a 
New Low Cost 


Increases 
Balloon 
Sales 


* DOUBLES UP SALES 


when offered free or at 
cost as incentive fora 
larger sale (1,000 balloons 
rather than 500). 


A REAL SELLING TOOL 
to put over cooperative 
advertising programs. 
Manufacturers can offer 
dealers a handy unit of 
250 or 500 balloons plus 
inflator. 


ATTRACTS ATTENTION. 
The novelty of the balloon 
inflator creates additional 
interest at the counter. 


At last, a practical way to in- 
flate toy balloons at extrem- 
ely low cost. This balloon 
pump is made of cardboard, 
with metal ends and clever 
valves that make the pump- 
ing action possible. 
Works so easy 
a child can 
operate it. 


Write for Prices 
and Information on 
Oak's No. 15BP Balloon Inflator 


| ‘he OAK RUBBER Co 
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Stations Name Meeker 


Robert Meeker Associates has 
been named to represent WRFD, 
Worthington, O., and WAIR, 


Winston-Salem, N. C. George W.. J : : 
formerly handled/| named assistant director of GF’s| 


Clark Co. 


GF Boosts Archie Sugg 

W. Archie Sugg, formerly assis- 
tant director of marketing for 
General Foods’ Post Cereals divi- 
sion, Battle Creek, Mich., has been 


WRFD; WAIR previously was rep- Corporate marketing office. 


resented by Walker Representa-. 


tion Co. 


Calavo Appoints Wolcott 

Calavo Growers of California, 
Los Angeles, has named Wolcott 
& Associates, Los Angeles, to han- 
dle its corporate public relations 
account. California Foods Re- 
search Institute will continue to 
handle consumer and_ product 
publicity for Calavo. 


4 “Fortunes 


unequally divided 


Three of them without questioning: ar: 
work, halftones, linage coat. Don't yot 
think that what vow have to say is equally 
- Learn where we come in! 


Dial MOnewk 
4-6134 


JAY P. important? 


WALK advertising typographer 
11 EAST HUBBARD ST., CHICAGO 11, ILL. 


Petry Names Nancy Ferrara 

Nancy Ferrara, formerly with 
Hilton & Riggio, has joined Ed- 
ward Petry & Co., radio-tv station 
representative, New York, as sales 
service manager of the tv promo- 
tion department. 


| 


-MCA-TV Names Hammer 


Leonard E. Hammer, formerly of 
| Adam Young Television Corp., has 
| joined the New York sales staff of 
MCA-TYV, video film distributor. 


WVEC-TV Names Phil Dean 
WVEC-TV, Norfolk, has named 


‘Radio Station Is 


Phil Dean Associates, New York, 


lations. 


Willed to Three 
Associates of Owner 


CINCINNATI, Nov. 11—Three as- 
sociates of the late L. B. Wilson 
will get operating control of 
WCKY under the terms of his will. 
Mr. Wilson, owner of the radio sta- 
tion, died Oct. 28. 

The trio who will henceforth be 
responsible for the operation of 
the station, which is valued at 
$2,000,000, are C. H. Topmiller, 


|exec. v.p., now president; Jean- 


ette Heinze, who was Mr. Wilson’s 
secretary for 23 years, and Thomas 
A. Welstead, who manages the 
company’s New York office. 

Mr. Wilson left half of his estate 
to his widow. The other half went 
mainly to his brother, his three 
associates in the station and three 
friends, C. Terrence Clyne, for- 


to handle publicity and public re-|merly of the Biow Co., now of 
/McCann-Erickson; 


Sol Taishoff, 


Havana. 


| Stockholders of Scott Paper, 


‘common. 


Advertising Age, November 15, 1954 


publisher of Broadcasting-Tele- 
casting, and William T. Ittman of 


Hollingsworth Approve Merger 

Stockholders of Scott Paper Co., 
Chester, Pa., and Hollingsworth & 
Whitney Co., Boston, have ap- 
proved the merger of the Hollings- 
worth organization with Scott. 
Directors of both companies ap- 
proved the merger in September 
(AA, Sept. 27, Aug. 16). Hollings- 


worth makes and sells paper stock |’ 


for tabulating cards, shipping 
sacks, special envelopes, food con- 
tainers and various paper special- 
ties. Scott manufactures sanitary 
paper products. 

Hollingsworth also brings to the 
merger 11,000,000 acres of timber 
lands in Alabama, Maine and east- 
ern Canada. Hollingsworth stock- 
holders will receive one and one- 
tenth share of Scott common stock 
for each share of Hollingsworth 


You can’t expect to advertise in}; 


By request 
Homemade selling 
Clean-up 

Phone billing 


*'-\flush times and live on the mem- 
“A\l\ory of it when you are hard up. 
You can’t expect to advertise when 
you are in trouble, or about to be 


in trouble, and expect to get any~ 
thing in that direction. It is a day- 
-\by-day and hour-by-hour busi- 


ness. 


If the amount of money that has : 
been thrown away by people who 


advertise spasmodically was @ { 


gathered together, 
and endow the 


home for 
\iand their 


it would found’ 
most wonderful 
aged advertising men 
widows in the world. 


~-}fipen’t throw any of that money 
“<}\ away. If it is worth doing at all, it 


is worth doing all the time. : 
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1) A CLIENT of 23 years’ standing — who says the 
advice is timeless—asks that we reprint part of a speech 
made in 1923 by Bruce Barton, chairman of BBDO. 
It was quoted most recently in Advertising Age, 
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at at Fi - 


“er 


© 30 bushels of leaves disappear in a minute when 
home owners clean up their yards with the Toro Whirlwind 
18. And this new kind of lawn mower cleans up new sales 


for Toro by stretching 


their selling season through the 


fall. Life magazine opens this year-round advertising cam- 
paign for Toro, sales leader of the power-mower industry, 
BBDO Minneapolis client for more than 13 years. 


ms aor we eran 
~~ ane ‘ 
hhlen ae 


@ The American Home, in a widely read newspaper 
series, tells chatty anecdotes of the joys — and sometimes 
horrors — of homemaking. Ads tell why advertising for 
food, fuel, flooring — everything homemakers use — pays 
off in The American Home, Among magazines of over 
three million circulation, The American Home had largest 
gain in advertising pages for the first 9 months of 1954. 


2a cane nee a te eR RTE. ee 


~~ WIN ENGLANDER'S 
*25,000 SLEEPSTAKES 
RE, Just for naming this 
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SLEEPER—Englander Co. 


will run 
this page in newspapers next Jan- 
uary in promoting a consumer 
contest intended to increase sales 
during the traditional slow period. 


Englander to Break 
$200,600 Promotion 


to Liven Doldrums 


Cuicaco, Nov. 10—Englander Co. 
will try to spark bedding sales this 
winter with a $200,000 promotion 
featuring a consumer contest. 
The promotion will run from 
December through February, usu- 
ally the slowest time of the year in 
bedding sales. Englander has in- 
troduced a $100 foam rubber mat- 
tress and spring combination es- 
pecially for the promotion. The 
combination will be discontinued 
at the end of February. Englander 
usually limits its foam mattress 
promotions to a model retailing for 
$150. 

Believed by Englander officials 
to be the first big consumer contest 
in the bedding field, the promo- 
tion offers $25,000—with $10,000 
as first prize—in awards to win- 
ners. Contestants must visit bed- 
ding departments to get the re- 
quired entry blanks, thus boosting 
store traffic. 


s Subject of the contest is an 
addition to Englander’s sleeping 
characters, used as a company 
trademark to illustrate its slogan, 
“No matter how you sleep, you 
sleep better on an Englander.” 
Contestants will pick a name for 
the new character, a blond girl 
abcut six years old. 

The contest will be plugged 
through December on Englander’s 
participation in the Bob Crosby 
Show (CBS-TV) and in print ads. 
A contest spread will run in color 
in the Jan. 10 issue of Life and a 
two-color page will appear in This 
Week Magazine and in newspapers 
in 50 other areas Jan. 30. 
Business paper ads will an- 
nounce the promotion to retailers 
this month via National Furniture 


Q Nearly 3 million new telephones have been installed 


in New York State since 1945. 


and old, about long distance “Bargain Rates,” New York 


To tell subscribers, new 


Telephone Company uses 100 radio stations, 13 TV sta- 
tions, 438 newspapers, and car cards in 19 cities. After 
years of catching up with public demand, this 20-year 
BBDO client is again starting an aggressive sales effort. 


BATTEN, BARTON, DURSTINE & OSBORN, 


NEW YORK + BOSTON + 


FFALO * CHICAGO * CLEVELAND * PITTSBURGH - 


MINNEAPOLIS * 


INC. 


SAN FRANCISCO * HOLLYWOOD * Los ANGELES + 


DETROIT + 


Advertising 


DALLAS * ATLANTA 


|Review and Retailing Daily. 


The premotional package pre- 
pared for retailer tie-in includes 
window streamers, banners, pen- 
nants, ad mats and broadcast spot 
scripts. 

Leo Burnett Co. is the agency. 


Powers to McCann-Erickson 

Charles Powers, formerly execu- 
tive producer of radio and tv for 
Dancer-Fitzgerald-Sample, has 
been appointed to direct live com- 
mercial production for McCann- 


Erickson, New York. 


Dooner Joins Macfadden 

James P. Dooner, formerly with 
the national sales staff of the New 
York Times, has joined the eastern 
sales staff of Macfadden Men’s 
Greup. 


Murray Joins H-R Television 

William J. Murray, formerly 
with CBS Radio Spot Sales, has 
joined the sales staff of H-R Tele- 


vision, New York. 
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to the Country-Side s 


e Seven times in seven weeks we've said it as simply and forcefully as we 
know how—the CounTRY-SIDE UNIT is the biggest, most powerful selling 
force in the big countryside market. What more can we say? 


Just two years old, the CouNtry-SipE UNiT already serves 9 of the 
nation’s 10 biggest advertisers. Month after month the list of famous 
products grows—now nearly 200! 


Put the CouNtTRY-SIDE UNIT to work for you, too. With 4144 million 
home delivered copies per issue, it’s the biggest thing in the country. 


Your move? 


j | THE == Ui: 


Farm Journal « Town Journal « Washington Sq., Phila. 5, Pa. 
i Graham Patterson, publisher . Richard J. Babcock, president 
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; CANNERS 
© PACKERS 


Tome BASE COO FOB THO ET Ste 


on the $5 Billion Food Processing industry | 


. Use the Direct Route — why scatter your sales shots. 


Most respected publication 

Largest ABC circulation—highest renewal—82.50%, 
Vertical coverage—no waste circulation 

High editorial prestige—New Editor—New Format 
New editorial features that build high readership 


105 West Adams St., 
Chicago 3, Ill. 


~ CANNER <5 


exclusively 


bas 


esl | 


t Daily Flight. 


JAMESTOWN 
WILLIAMSPORT 
Bradford, State dpi Altoona 


ALLEGHENY 


AIRLINES 


Advertising Age, November 15, 1954 


NON.STOP 
NEW BRADFORD. 
FLIGHTS | wituiamsporr 
One Stop to 
Oil City. 
core, Jamestown 


Since 1908 Daily Flights 
} Erie, Wilkes-Barre 
Altoona, Horrisburg 

State College 


For revervetion, coil MUrrey Mill 6-4020 
©” your trove! egent 


BEFORE AND AFTER—New format for small-space ads run regularly in 
52 newspapers by Allegheny Airlines, developed by Robert M. 
Gamble Advertising, Washington, 


features vertical view of air- 


plane wing and one motor. 


THE FRED J. 


essence, 


Negro population 


Do you 
recognize 


this family? 


To recognize is 


Do you recognize the Prides in your market 
and media plans? They live in Philadelphia— 
but they are typical of similar substantial 
families in 25 other important Negro markets 


served by API newspa- 


PRIDES typify the many 
Negro families who use their incomes to cre- 
ate comfortable living. The Pride story is, 
the story of Negro progress today, 
epitomizing changes which have made 
America’s fastest growing 
new consumer market. 


“to acknowledge 
formally, as by special attention.” 


pers. The buying force 
they represent—a market 
of 16 million people with 
annual income of $16 bil- 
lion—is most effectively 
reached via API newspa- 
pers. 


One example of the effectiveness of 
regular advertising in an API news- 
paper is the case of a toothpaste man- 
ufacturer: 
center, his share of the general market 
is 52.2%; thanks to his API newspa- 
per advertising, his share of the Negro 
market is 


In a major population 


63.6%. 


More than 450 national 


advertisers recognize the Prides, the dynamic 
buying potential they stand for; and they are 
doing something about it. Their direct invita- 
tions to buy achieve maximum impact in API 
newspapers because these papers have built 


ASSOCIATED PUBLISHERS, 


31 West 46th St., New York 36, N. Y. 


JUdson 2-1177 


WHALEY-MIKKELSEN COMPANY 


235 Montgomery Street, San Francisco, Calif. 


SUtter 1-6072 


BALTIMORE, AFRO-AMERICAN 
CHICAGO, DEFENDER 
CINCINNATI, LEADER 
CLEVELAND, CALL AND POST 
COLUMBUS, OHI!O SENTINEL 
DALLAS, EXPRESS 

DETROIT, MICHIGAN CHRONICLE 
FORT WORTH, THE MIND 
HOUSTON, INFORMER 

KANSAS CITY, THE CALL 

LOS ANGELES, THE CALIFORNIA EAGLE 


markets. 


relationships of rare intimacy and confidence 
within the communities they have served for 
years. As institutional crusaders for Negro 
progress, API newspapers, feature news written 


exclusively for and about 
their readers. The un- 
matched loyalty and 
interest they enjoy (read- 
ership analyses reveal 
scores for both men and 
women of from 70 to 
100°; forall pages) carry 
over to the advertiser. 


To expand your markets, or to strengthen 
your consumer franchise among Negroes, rely 
on the power of API newspapers. We'll be 
happy to supply specific data about any of our 


ANdover 3-6343 


Pacific Coast Representative: 


6513 Hollywood Blvd., Los Angeles, Calif. 


HOllywood 3-7157 


BASIC MEDIA 
LOUISVILLE, DEFENDER 
MEMPHIS, TRI-STATE-DEFENDER 
MINNEAPOLIS, SPOKESMAN 
NEWARK, N. J., AFRO-AMERICAN 
NEW ORLEANS, LOUISIANA WEEKLY 
NEW YORK, AGE-DEFENDER 
NORFOLK, JOURNAL AND GUIDE 
{AFRO-AMERICAN 


PHILADELPHIA {THE TRIBUNE 


RICHMOND, AFRO-AMERICAN 
SAVANNAH, TRIBUNE 

ST. LOUIS, THE ARGUS 

SAN FRANCISCO, SUN-REPORTER 
ST. PAUL, RECORDER 

TAMPA, FLORIDA SENTINEL 
WASHINGTON, AFRO-AMERICAN 


SAFRO-AMERICAN 


NATIONALS CHICAGO DEFENDER 


More Advertisers Use Negro Newspapers Than Any Other Medium Designed for Negro Families 


Inc. 


166 W. Washington St., Chicago 2, II. 


cliche, 


 Atechenr Airlines’ New Agency Takes 


WASHINGTON, Nov. 10—That ad 
the old familiar three- 
quarter profile view of an airplane 
soaring past over thataway— 
which dates back to the days when 
the low wing was an aeronautical 
novelty—is gone, at least in the 
advertising of one airline. 

Allegheny Airlines ads look at 
the plane vertically, though it 
isn’t easy to say whether the 
viewer is above or below. (Other 
airlines also have striven to get 
away from the soaring plane 
cliche, but it dies hard.) 

Newspaper advertising for the 
airline began to take on this new 
appearance this week as the ac- 
count shifted to Robert M. Gam- 
ble Advertising, Washington. Pre- 
/viously the account was serviced 
by Ketchum, MacLeod & Grove, 
| Pittsburgh. 

The introduction of Allegheny’s 
‘new signature cut will take place 
‘in the next few days in 52 news- 
_papers in cities served by the line. 


'@ Allegheny officials said the ad 
‘switch was made chiefly for the 
‘convenience of having an agency 
located in Washington, where the 
‘line has_ its headquarters. The 
_change in the company’s ad signa- 
‘ture followed. The current Alle- 
|gheny campaign is making use of 
_100- to 120-line ads in 52 news- 
| papers. 

In addition to this continuing 
‘drive, the Gamble agency will 
|prepare and place ads in a special 
‘campaign which Allegheny will 
‘run early next year in cooperation 
with Capital Airlines in 18 cities 
| where the two lines connect. Lewis 
‘Edwin Ryan Inc., Washington, is 
|Capital’s agency. 

This joint campaign is a test 
/project to promote business for 
‘both lines. Allegheny reaches 50 
‘cities in seven states. About 55% 
of its business consists of passen- 
gers seeking through service to 
‘points on Capital and other lines. 


‘Dow Buys ‘Medic’ for Canada 
| Dow Chemical Co., Midland, 
| Mich., is presenting “The Medic” 
‘over 17 tv stations of the Canadian 
‘Broadcasting Co. The company 
sponsors the show in the U.S. three 
|times a month over NBC-TV. The 
|30-minuie dramatic series will be 


‘seen every week in Canada 
through MacManus, John & 
Adams. 


Cutex Buys NBC-TV Trio 

First advertiser to buy NBC- 
TV’s combination offer of “To- 
day,” “Home” and “Tonight” is 
Northam Warren Corp., Stamford, 
Conn. The company, through J. M. 
Mathes Inc., has bought 117 parti- 
'cipations for Cutex. 


Ovesey, Berlow, Supak Part 
Ovesey, Berlow & Straus, New 
York, has resigned the account of 
Supak & Sons Mfg. Co., Minne- 
‘apolis maker of snowsuits. 
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What makes Joe so grumpy? What makes Sam so happy? 


He’s getting so much business from his advertising in The New York He's getting so much business from his advertising in The New York 
Times Magazine, he had to come back from Florida to take care of it. Times Magazine, he figures he can now afford that vacation in Florida. 


Happens every day. Success makes some people happy, other people sad. 

| But sad or happy, they love it. That’s why advertisers love The New York 
— Times Magazine. It’s the one magazine that adds the success factor —sales — 
to any magazine advertising schedule, and at a cost that doesn’t raise your 
treasurer’s eyebrows, or rob your baby’s bank. 


Easy to figure why: it’s delivered exclusively every week with The New York 


Times, America’s Biggest Sunday Advertising Medium, into more than 
1,200,000 homes, stores and offices all over the country. It concentrates where 
sales are concentrated —in New York and other metropolitan markets of 


ONE OF THE TOP THREE IN highest sales potential. It works both sides of the counter. It pulls consumers 


U. S. CONSUMER MAGAZINES into stores. It pushes merchandise out of stores. It sells anything and 


everything —from ’round the baby diapers to ’round the world cruises. 
The New York Times Magazine ranks 


right along with Life and the Satur- If you don’t happen to know The New York Times Magazine—it’s possible— 
: day Evening Post as one of Amer- we’d like to send you a copy or two. And we think you’d like to hear some 
. ica’s biggest magazine advertising af ; 
: snodtesss tn tea Gest 10 teenth of of the advertising successes it has scored —some of them are almost fabulous. 
this year, it is third—next to Life, Why not get in touch with us? In New York, we’re at LAckawanna 4-1000; 
first, and the Saturday Evening Post, in Chicago at RAndolph 6-3300. 


second —in total advertising linage. 


aE 


“Magazine — = é 


exclusively every week with The New York Times, America’s Biggest Sunday Advertising Medium 


Advertising offices also in Boston, Detroit, Miami, Los Angeles, San Francisco 
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@ Michigan employment and purchasing power are 
in line for one of the greatest step-ups the automo- 
tive industry has ever known! The most glamorous 


and exciting new car era in a long time. 


Year in and year out, Michigan is a great market. 
Under the impact of new car activity, it is now 
greater than ever. No “face-lifting” this time! As 
many as 30 completely new body styles are now 
riding the haul-aways. 


Two out of three of America’s fastest selling cars 
are made in a Booth market... Flint! Grand Rapids, 
Saginaw, Jackson, Muskegon and all other Booth 
markets are likewise feeling the impact. 


Step up to a great, new, stepped-up Michigan 
Market ...in which 85% of all retail sales, outside 
of Wayne County and the Upper Peninsula, are in 
the 8 Booth Markets! Call your Booth man today! 


| Flint Journal © Kalamazoo Gazette * Saginaw News * Muskegon Chronicle * Bay City Times * Ann Arbor News 


Paper Schedules! 


Call your Booth man today! 


A. H. Kuch Sheldon B. Newman Brice McQuillin Wm. Shurtliff 

110 E. 42nd Street © 435 N. Michigan Ave. 785 Market Street 340 E. Huron Street 
New York 17, N.Y. Chicago 11, Illinois San Francisco 3, California © Ann Arbor, Michigan 
Oxford 7-1280 Superior 7-4680 Sutter 1-3401 Normandy 3-4265 
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Canadian Radio Men 
Ponder Decline in 
5 Network Listening 


TorRONTO, Nov. 9—Radio listen- 
ing habits are rapidly changing. | 
National network shows are falling 
off at an alarming rate but radio 
has lost none of its power to sell 
and is still the advertiser’s most 
economical buy. 

These unanimous opinions were 
expressed by all the speakers— 
station managers, representatives, 
' agency execs. and advertisers— 

addressing the fourth annual con- 

vention of the Central Canada 
| Broadcasters Assn. 
oi The new and growing medium 
of television is biting deep into 
radio as well as other media. Faced 
with these and other problems, 
broadcasters were urged to follow 


the new trends and accept the 
challenge. 
@ It was agreed that radio has 


lost none of its great power to sell, 
and is still the advertiser’s most 
economical buy. But now, it was 
said, is the time for broadcasters 
to prove this fact. 

Practically every panel session 
was packed with various success 
stories as told by station men and 
advertisers alike. These success 
stories are concrete proof of the 
job radio has done for both the 
local and national advertiser. 

Directing °54-'55 CCBA affairs 
will be President Howard Caine, 
CKFH, Toronto, assisted by Ist 
v.p. Harvey Freeman, Northern 
Broadcasting Co., and 2nd v.p. 
A. H. Collins, CKLB, Oshawa. Sec- 
retary is Fred Metcalfe, CJOY, 
Guelph, with Eugene Fitzgibbons, 
CKCO-TV, Kitchener, as treasur- 
er. 


‘Noise Control’ to Bow 

Beginning with a January, 1955 
issue, the Acoustical Society of 
America, New York, will sponsor 
a new bi-monthly publication, | 
Noise Control, directed at plant’ 
engineers, public health officials, | 
industrial hygienists, and others 
concerned with noise problems. 
One time page rate for the 7x10” 
publication has been set at $225, | 
with an initial circulation guaran- | 
tee of 5,000. The book will be. 
sold at $8 a year, with a special | 
$5 rate for members of the soci- | 
ety. 


If you are concerned with ad- 
vertising, marketing, and sales 
you will want this dramatic 
presentation of the facts about 
the readers of Dun’s Review 
and Modern Industry. Write 
or call today. You will find this 
booklet valuable. 


DUNS REVIEW 


99 Church St., New York 8, N. Y, 


wd Modern Industry | 


Travers Leaves Network 
General Teleradio, New York, 
has announced the resignation of 
Linus Travers, exec. v.p. of the 
Yankee Network, effective Dec. 1. 
Mr. Travers said he plans to enter 


a new field early next year, set- | 


ting up a company which will spe- 
cialize in radio and television sales, 
promotion and merchandising for 
radio and tv stations, agencies and 
advertisers. 


Pines to Resume Publication 
Pines Publications Inc. will re- 
sume publication of True Life 


Stories early next year. The title 
was temporarily suspended last 
August. 


Match Book Ads Set 
Ticklish Problem for 
Hotel Operators 


NEw York, Nov. 10—That 
‘match book advertising has its 
hazards which outdoor, for exam- 
ple, has not, was demonstrated at 
the American Hotel Assn.’s 43rd 


;annual convention here. 


Members were asked what in- 


‘structions the waiters had when 
‘guests in the hotel dining room 
used a match book advertising a> 


competitor. 
The conventioneers were shown 
a clipping from a Detroit news- 


Advertising Age, November 15, 1954 


paper telling how a Sheraton-| Prez Co. Promotes Four 


Cadillac busboy snatched the 
offending match book from the 
table with a long pair of tongs 
and replaced it with the hotel’s 
own. 

Buttonhole tally: 39% said they 
always kept their own match 
books so convenient that no patron 


had to reach for his own. Another | 


60% said they’d never thought 
about the problem, but liked the 
idea (jotting down notes which 
they stuffed in their pockets). 

One (southern) boniface went 
further, saying he would order his 
workers “to knock it off the table 
_with a 10’ pole.” 


_ James A. Woodburn, with F. W. 
Prelle Co., Hartford, since 1952. 
has been elected v.p. in charge of 
agency operations. Promoted to 
,account executives are John P. 
_Aprea and John B. King. Robert 
R. Pease has been advanced to an 
assistant account executive. 


FCC Okays New Station 
The Federal Communications 
Commission has authorized North 
Carolina Television Inc., headed by 
|W. R. Roberson Jr., to operate on 
| tv Channel 7 at Washington, N. C. 
The company also owns radio out- 
lets WRRF, Washington, and 
WRRzZ, Clinton, N.C. 


pica lye ls 


= 


— were ee 


——, 


rg cae cae ae eae Rete oi ae SS Lane AAC aR Kan rao ond ete aaa, Patel We: at Ie a Rd a am ie Cee (Oty catia IRR fei S? - AP as etka oe ae aR ee : be HY Se Ri eT ee Rh Cee a Weer ay TA ahs Rag mage ie poe aren ©, <oe Each Rey iat) By Yona var cg IR ee 
Poh tiess ¥ ox RCA ca ai Pte ery ATR 5 Se a cee ag Se Ce OF Pave ae Ph Mie IE LAY MAO ia a) rs eae nes pair, oh ihe ata ee, a aio ee a. Ce Oe oem ‘ PTR a RE Ye ge ee, BR BL eT, NOUN a ene a Pe ake fs Sap riage: oR A SA OPES Ce, Ye hon ee 
Pee: eS aa thet vere oie ee or err teas ge tt gana py BAS el WOR Dee Se alee te Meter ta Bos TD eae ate Sea Su gee ts gen, el a eee eds See Rate ig te: ee Bee te ee dey ae matt ee SR Tei tthe Slt Ea ei Sk ON RS Sr Oh en Sit cs Tew 2 Cot Pe eg 

tae nf CSD ei Mees PR cs Agora Pama © SLOP AS pon eh ae a CR gs ECS ee parece ear e Se ee oe oa fia ey aS AIA TEE Oi Sia te aye eat eee aa LES ABs. RR Ee aH is art. age SENN oe pee are Cas. AN i ci Ee rok ty Se 

gay at pee eg cnet oF i Sa ete ee 3: eres ae celeatas el Reb Se A 6 gs so CM MR te 2 gee tes foe) Soh ae as Beg ROIRY BRN Be a rant pe 8 Ye een NE WM Cee Bre Nd tea CNE SB da (etn alls POR SOP, Co ie wey ; baat Ren ekey, 

Rae ee Baris oath Sees ap peat a maps ae Wate ya SAD ee ete meg” si 4 plicit ee ae mena es tog Be ae ate hie a 5S Skee De ce ements US EG po < 

ene : la tis tee eee lst mite Rate rea ae Wey eet ie nena BSE Suh ie eS SMES oy A ike eS Ba og a a EN SS Rt ee Bo ON Perea eatennes pe ator oe 

; Bae =e ethan ok” 

MS eee 
aa - ‘ = : 
Be. en 
ae 

a? oy 
= g i 
a + . 
q 
x ee ae Spans 
wie 
ee ee : 
te a 
; 
Po ‘a 
| 
; 
v | : 
vi . o ' q ; 
a So aa: SS ae j “ ; ; “ : Ee ees i ; 
Be <e oe es eee FF Fl, ss sae Pegi Papen : 
CR ae Peat : ae ise oro spied ee On Be Sy . ep eTt . 5 ( ~ a ome ne waani 7 Se 
a : = is q ae 7 oer Tatlin ies? it s aeeee ae oo ; f ae Rees “ 
et ona # be ps _ ae + See SASSLISTOSINIIOCS e : i tei Fie eae oa Sa a8 
hod eR Sas ? ea Pt = = Sa Sc. = : aiden oe eo le fl 4) ge 
. = J Pee sient ts “ ease See draeauwetseneerss ; — Set ee, oer, ee ay 
eit hay ei se . *'« @ ep Dia ee . Sa 8 ‘ Fi ECLA ES ena a re te ee 33 
part cg ace ASP. Pre = er ee RP REDE RT GS URE dae, Pog pre ey Wee Sa eta ge cod bg con 6 ec ame 5 
= “em ry ~ fe oi : ? sete). RSP lags oie the $A? cea t ie: RA : : 
il ea ~ ae - a a A ue ee : . aa eared Banners he +i kei ea Bagh ak” RORY 5 ae : ‘a ago : ri 
. Be weet oh e2b och en é Be ee aire oe eee Ge i ; ' ’ } oe 
aw Les ‘ yet « A ee a ? ‘ . SE on ack add $3.35" j ‘ Reena. 
= . 4 : ea # been’ ‘ re vie poe Pda fat ae gees § Pe 
a , 2 5 ey § ec ye i % pre ue ae PRET te te: Pa este 
me. 3 Re PAG Pe ea Pen hitd tan i ¥ patch e56 Sil sehr oa cee 
ie bers oa i Ee ea . é 3 . Sa hile ane Cs ee at ine ae 

; hacia i? En ae : a %. Bebe 5,2 thee ‘ : 

a San caer ae. ‘ he cn vase ee re 
. i By er tae eae OE nad ae . 4A 5 wr eehas ia, see tag 
7 See fax aie MER ee ede als es peas: et j 4 a e Mie av 
& ——" fe 4 ae. it i | 
pir — SMM ish aS, ee age as a per ¥ - : re, 
ae F of oy $s Ries eel’ n be rae oe > ag oe a a ) es 
fe Gc Meme hr,” ws! ‘ t ted ee ak is B Sate 
. “4 eee Bee rds: ee abe m= cre ‘ : eo. ee ee 
- A ~- a 2 oe eee tae - 7 @ cal & % 3 ot ee se a ER RN ce: Eos 

: sd ee ye ee ere . S ee ‘ ot ees SN ne ee | leg 
5: : f ees 3 ag 7 ‘ oS De Ae Oe Ge hy has ee en ec 
2 —"? 4. oo AEG APR ~ Hye ee ee ae a 
boxe : E ? eh * ’ . ss ee ; Co See : ety 
ae a I ne se rere eters, eee tet ve ae “7 mets Cg ad se eS Ne et ' aie 

j . , PESESS SLI I TTT Sel ease Ge SS RSES INES TOMS ES OSES eee en shee cent S000 ee tenements 00g tt ii aii * “§ eh Ne ; ke 

* <’ : Shei cc s8ti isis geet spepesstemsess peebsisiet sti tistics. : ores Bee See nll, 38 eel, aes ae : i _ 
ee a. eeteeeebeeeeteseney "hestettecsstistesteccsesisieciiricritt tn Bei i cui : 
; sseeetags wes blcSPOLSSS ili Uagg is Ss passe gas gee eee = SERIES, oa a ea ; ‘ . 
; j Se zey% : Fetishes peesittrstctctstiestitetici tee sy Fe oie eas : eis gee i. omega 
sx : eesas ,eale St EPR one ebamne Deere ee eee is , ‘ * 
ey aes elpiiichPEPSiiloNn Seis ee ea) wore ; a Bee 
“ ty $3 Rg STEELS eae ee Sy ai" sg Eee "4 ae : j sage 
, Pe ee Boo SDIEISILID ESS SSE . ae Ss S5V\x?[['iie A a 
- Peeeeas IILGLD  Spgeeses soe ceae i) et sees a ne ‘ i 2 ae ‘ 
Rha ‘ 4 ° SIISITISI ESS hese seca seme p oe a me 5 Aen rene ie) ’ t ' 
: he “ QOS SSE ee ile i kt ae es a Boas, - te 
: ie Nf SESSION Eig AOS A ey ees — cc ee ee | eng 
; - Sie Vo SSS iit lipe Se a af | a 

‘ ’ Sy tat en TUISLISTSE pede see eS 3 # ' a 

; ey , ‘ : sel TL it gce eee ’ , : Ne me, i , 

‘as eee af Ww Fra . Gee re oe ey Gee eer i ees = eae te 

xe ? Gs, 3 . pa i fo Se Same Got loge he ben aiagsa ee nee 
3 eg at Bek $x : , A ee ee Se Pia ee, . ae os : ° A 
) “d i ce iv 7’ £7 ne opal 3° Mattes ri - —— 5 
4 fest ee aoa ” ¢ a é 
a *° : ius, 7 Sis ate ‘ s aoe ’ ov = , 4 : bs 
. , To : \ ape nd mere ee ~ Sor: ms ge ie = SS = 
oe y. 44) a “~~ : F i» " = Vey ae z pater Tee ee ae . ” oats We a | ie 
e % my, (fh : ‘: ” i So a ae =, Senne SM Se eh wee % = 4 oe | viene 
es c : Saree ile ee (ff Meee eee ie i ps be at Se inet os ‘ : a ee 
. t &. 3 e. —_,- Pa eee ee Pete. Ae ae 
ag "pe dual j ce ha Ted ae ba : + it es San Renner sel elt oo eae tae ee Cee ' eae 
st eer ; 3 ‘i 0s Ee! : F te ‘ 4 : Br i ina, ecu eto it ol OSL Se Pes ; ae be itt : | ae 
Ff » a a RS BES i , e a : = ; tee Saliba | ie a ath bm Ir et a SE aa. ie 
oe cod — 3 “a \ ’ y wee : : ; 5 ea a. me : eae ht osha eda i: 
oF , , @ey ae ; ’ ; . ; u \ i Sica aa. ee ie eee ae ri Mista a ih Meat Ste dolby sagiodia 
i 3 i. . LS nl en —_ . 2 33 xi Bie et a mi Mj: hime yc ree i Seer oy ne Phan ote Bate i" 
tes Beef - ae : an , “¢ ; TET sae an cE: sity ; SPS Tap age eee ime rete ot ) See 

“sd mA = : P ns f Re eis Ear ae 6 fs ao iy, ae gt Tis et Rt ce 
nt e > ra ie Exe recip. ah Sir al aah ey a ae “ i eae $6 2 tic ise f oo to 
x — 2 ae ' ¢ FS aR es 1 cree ae RR mee nee POW Nia ts a2 5 : ; tly 
ee Ned ; ‘ sae ee ge on vec ee 
rea dais: iis elec, aR eae : en ‘ : ae Se Gales A ee 2 ee pe an “lS a Sena t at is : 
“Ny NE arcane — v= nt Ean ae ee 5A ais A <s ln aa ° Cari ne ia i ne 
oy a RRS Se ot 7 ae eileen aie eke eee ¥ 4 , accra et e2e Wag 
i poem ag st 7 Wt ‘ et Aes os ee rt eS oo {a ea 8 oe 
te ; a CST Meters ; Pot. i eee P eas a ee ‘s Pa. kee * ese 5 eit eee en oe Sk tae anne is oe) f Wy ae ere ace SA ere 

Bee: ee tn a a : > ———t ee 

ieee e ae te, Pe: é % yrs Bare toh <P he ee . Sie we 3 anaes oe RE ‘Eee 
Me : >, i :  % be } 2 Be Ah ¥ is io) : DS 
+, 3 = RE ; é : ee CAEN een a Rae” cee oy i es ay 
¥ Tene } ESE: *4 a ; = a BA TER GT Bea ee aie : dee os “- ' a ; ee 
& : PY ee bE ax : =, : me j i> = ; 

i gael gl Gg Ew ‘aid = sie ie id } ; SS ol a ee a ea Me se — : aoe ty 
ra a Le pe pete ole : a Be eA Oe SM vneiee te err Booey — i bas he 
jg ieee. = ee Ba : é' ee ies | ae a ee em tons ‘ 

‘ Ree: CT! ee ee pete hice) el a. a aa » io i j 7 

et a a Sy ree ‘ : ne ; om a ae ' } i 
ee a eo op aah iby ye ¥ FE ae ee 8D Tg cea wines ree } eae 
ai Oe ka ae ge ages te tetas ici ges, ie i 4 ery, © ie ae ‘ a a ea Beste ‘ is 
Ge Ppp WANS ° “sy Sei ee eee! a ci ee, i Sa .. a ee se 
nH ees El ee ie ae La aS ee & ‘ a a st Sree oe: : e 
: pas g n=! yh ; NG eur a — me e - _— eS Pacah 

. (Ee - a 4 ee 2 see ae 

e aes ee ; ~ tee Ca ae a “5h ‘ P Be. Ra - j ue oe | Pe hes 

Z | eh | ouriae Dy ee eer et Be Ts i i“ 1 m F es ae Pin P ’ er arh 
er —-- OO iy Pra eeercd ‘ ‘Pare dele Peet sy Sh PSO ees “yp sie re ae 2 & Peet 3 im 4 7 oS ok ee pit 

ee 2 mje ec eae BF at eas oes Be Site te ee 7 / “ F * #3 es ae i oo fa ‘ is J er ene ae 
: eee ep en ae a NES Bote 

lowe | ayes AE a RE A el sas oieess Se “ 4. oe oe ’ Se es 
e: cr ae ese: er at ‘ ¢. : oa oe aa o 
see: haa Par z a aN ae A he hi de . ae ot - P a . eee 7 4 a 1. SO See 5) 
m ; WwW ri t e IER eee PU eS ee %% . Se: ™ oes = 
aa ae hiker " E fake : Ea — . ; 
‘ | a ae : eg iin aie ‘ nd x y Seen ae Sit —— i Bs, 
; ‘ Pid nage ate Se Oe gh ; ae a- Ree ome 2. - — a ; i ° 
ate ; ‘ ‘ ee sora oo ae af : —— eee ee 4A a %, ™ . — F ; Bee 
Oe | be Pies os ; . F ; " fee hice’ oe P Pa ia I 7 

m™ for | ek | eae . a = 2 

- : eee ne ee Ses : é $ ere ret : ee oa ay, 2, ee me ese ; : Bye oe) a ee eo alata ; ? fers 

| ‘ a 3 eee -4 « ee AMM oe eC CaS) - i "4 oy ae rege: ws RY = ; ae a EAD 

4 | gent ie a a kisi Ce i ea y Ne vs Rie - ee IEE 3 es viel Se f Be <4, 

is et ipee: mene en ts, i —° Ve ~ Ae ag 
? E ? : i : ast ¥ te Ae sy iE 2. OF ii , 3 ae AEs P ae a t x 
; ? 7 ; ; %. Pe tea eatin CRO al a oo ee CAD Mod ses % s PP o7 i : ; Bo ae by a an 
? be f i i Oe MMA aE ee ee a . s ers i a ae ’ Ean 
STP. ee oe Se a OO df amet i! a = mmr i - Fe os pclae gaan ~ 
2 > € ~ q ‘ fi a oa Sw ae ge 2: 7, #2 2 ee Ss * a ae a chee Ry we Ne xg a8 cy ee z “Oy 2 at | sgt 
2) 4 Be a od ae oe eS eee 7 # ae ee enn . ee , PEs 2 nes 
Mbou, SS’) 3 a me AL a te Cle af La hs rcsy shy cae ae : mts am ‘eres : ‘ ai 

Ei oe - ieee oth bre: ee te IS Ni eg ee a ee Seen Ss Sk ae. a ae ae +e. Seg i 
hoe 7 ie bs a Cos we paige. ? ae ie, eo gg i, oF) RE 2 Z Pe es , ee ¥ oe eine Palsy f tae 

\ D . i Ae SnD GSE Teh OS eerie as poate en) lg ee : (ace: eee ee ee ee eae se = a : Sere re res rs) 6) Ce 

. mee ses : ah ec > ne ae Cm 8 es dk ; \ ane yes ae eke Se ee * > - rec Pu Pas F sy } i, 
°] Me? a : Pate eg" ge owe Oe sa jhe ORM a5 s eye oa : ab Az meta 

od ’ 3 Sr oP i as * ital rae i #* et Let» » eS * wae . a OZ rlee ee . Py 
: = Sat we fe ee me Te ae ee as 4 > a ue Me a PAs i ba es 

Ei ~ Moder, ; ois ea ee ee Bie A” ie gh LON pat” Ay $ < oe ye! at ar’ .* *+% ey wy gw tees pte ts te, re ane 

é S he Ric Pay 2 Ea er ee ee ae cise Ways al el as Ff ae oa ae as z Sg a ie ae k ha Pal, Pale ie 
oe we "Inlsty Res pint ES RRS: MMMM SG, ASN S AAA ’ BAT Ti ae 

; ei. : ; a Mr ee a eee on eA Pate ae: * * ieee at .* 4 y we Sas! Z Og ta 8g te * Laan 
2 oe... ce porte Mee Me Sd se eoay : pian a +o STARA * Ve! - ‘ Pte ctied Seg Pag Sete s igae 
i oa) Ss a Me) cg xe oe Pe LS. aan ede \\ Pees i. eA eels itimaes a 
vin ré eis S ToD cilia el heat i ae ta a ee tt a Saat ' " Pie ta *eo' és 4 7 v Sy 

sh 5 ‘ iat S ad oe Sar Meet, SN i ata ipeeteian a of os ng a, ene » t ie. : ® i. 1 rats ¢, es ba. 7 #3 Neus 

eae d bude 3, . Ree at fiagine agrees ets tS a eae ene eX Fs LE Do Sl r F 74 a x * * ' ; Pipes f if bs Fay ez Pe. pose 

ae ‘ ee Sago bnenanes lpi 0 sean ae ieee eee oe: 4 ea a? J Peleg ‘i bees 

ee © yoy peer, Te ce Sc geen oa Ped 2 age en ee a 4, ati ttctoctctine. is 2 i peat 
ue aad . i bata ae Rb) ll a eee > wae i — Paice s PAP ee POS Oe FET ET IE % * com 
i es + : one y oF pie eM a a im ete 4 bh head a teeoet efi 2 ¥ $5 [ ee 
a ee, ee es : ae * Merete tc te Perea eres $4 Pha. 
: : we ak F : ave P ee p : 
‘ v ij ; } a wt af af at oe ee ; oot ; * ew ba fg ce" ge P 
Sat hoes ; lps : at Fg es ee poate 3 : oe frig | atftrad? 2% ; €. ne 
Sot + ea. et eS ee ee ; i aN ete Fels. F Se eewe a eS 
aa As x 4 bai re SRS a Gell Ae of gee é * j rei 2 \ é a ie oe ' 9 ere 
, j RoE ea rae = aie at we Ve So Bogen ae Aw ~~ ae. Re: oe Lae i Cire Sas 
* : y at ; he F 5 ett va . — 
he ae — | ii Se oe, tn Se “ae : ; 
: gs ‘ a Al Nae : « r v : 4 a 
'S _ 4 és + + *, 3 e f yt 4 a" an a ‘ i 
5 ie ‘ ‘s r 4 ; ie Set a8 Pa ae : Z 
; i a a > = ty / Lat ae ae i 
s £ gt aot ta 7 ee La’ a et F ae bia Go M 
ae Ree aes . ae ci ete et le . a i faa. q 

; We. % ee 2 — eae ete s}:" — 7 a “aes pens 

i a f°. ; i — a <2 pe uae a ae 4 pi * ie « taht : 

ey ‘ Re _ a= ‘ — | 

: » Fe refs ‘e — Le aa. ee j * « “Se (7 ‘. 

° if é i i} \ ne 3 i ee “= a. ’ ¢ gt “i 

7 ; SA” *' » a -. ae 
i $ ¥ ue 5 834 x ‘ _ 
a hee 2 ™ 

| { # af Se . < Ae 

| a ° ¢ : ; ae 

| 5 oa Ape ‘ 
e oo ga ee) ee an i : ey a el oy Rae a: ‘ : 
ay bere ee sae ae Tee ee ee, ee "  . -o cailagelaci aas Seg tS aps eam ii 
Ea ae | feo ' Pe Sere Sn The ae ms 
; | = ; 
7 , eae fa — Py So ees 
Ue hoe ee ee te er ee fe ale deeb ea eM ne ot eg Le a oes : ai Roe ate hes rs te ee ge a Ee oe re ae 3. ee egy gh Nok, Roe magek. Vb Cea cAny, are tad ak Sem ome it Rig! Mall oe eens oe ak oe ae ery eS ey) h oye P “ it aie cee a 
t ve 4 A ie - - Pt f ‘ 7 2 é Ch eN ; 
~<a be 2 Hie SADR A See ee OTe oe ae by ay a oF =i ye ‘Vo fot coer ae parotys es en of 4, hiNae %) $ ee ee % aE *g he at a a ieee i Ags LE | SES Sone Sig alee hs oe be. ile 5 et te i i : PF ay) 4 ‘ Ne ee 


Advertising Age, November 15, 1954 


ANA Survey Shows 
Admen Like Color in 
Promotional Films 


NEw York, Nov. 9—It’s color | 
films, 4 to 1, among 67 top adver-| 
tisers, for whom 157 advertising 
and p.r. films have been produced, | 
distributed and shown. 

The Assn. of National Adver-. 
tisers comes up with this statistic, | 
among others, in its new book, 
“The Dollars and Cents of Busi-'| 
ness Films.” 

What does it cost to produce a’ 
movie for advertising and p.r. pur- 
poses? Anywhere from $1,732 to 


| 
| 


rest 35mm. 


$426,000 with a median of $25,800, er’s time to tell the company story. 
according to a summary of the The average film usually has a life 
survey on which the book is based. ‘of five years (sometimes more). 
Production represents 55.3% of | The cost-per-viewer may drop to 
the cost, with prints and distribu-| as low as half a cent if the film 
tion accounting for 26.3% and is in circulation for more than ten 
18.4% respectively. Other perti- | years. 
nent statistics gleaned from the 
two-year ANA survey are: 99.4% |Conde Nast Opens West 
are released in sound; 78% are in’ Coast Office; Names Three 
color; 95% are 16mm prints, the) Conde Nast Publications Inc., 
‘New York, has appointed Richard 
E. Bartlett, Robert J. Horenn and 
= The survey, undertaken by the Robert J. Lapham as West Coast 
ANA steering committee, with ad managers of the company’s 
John Flory, Eastman Kodak Co.,|magazines in its new advertising 
as chairman, said the typical com-_ sales office at 631 S. Westmoreland 
pany spends 4.6¢ to obtain an Ave., Los Angeles. 
average of 26 minutes of a view- 


Mr. Bartlett, House and Garden, 


was formerly an ad salesman in 
New York and Chicago. Mr. 
Horenn, of Glamour, formerly was 
Conde Nast representative with 
Blanchard-Nichols Inc., Los An- 
geles, magazine representative. 
Vogue’s new coast manager, Mr. 
Lapham, was formerly associated 
‘with fashion publications. 


Certner Joins Wehner 

Abe Certner has joined Wehner 
Advertising Agency, Newark, 
N. J., as an industrial copywriter. 
He was formerly with the adver- 
tising department, communica- 
tions products division, Allen B. 
DuMont Laboratories, Clifton, 
N.. J, 


This Sterling Character... 


Up and down the avenue, he’s known as one of the most accomplished 
storytellers in the trade. Same way on almost any street across the 
vast WCBS Radio listening area. People take his talk to work with them, 


out to the back fence, even 


hear Jack Sterling’s story about...” is as nice a way to start the day as any.* 
But that’s only one facet of the Sterling character. His success stories 

are even better. Like the one from an agency’s Executive Director, with 

the punch line, “Your commercial at 5:45 a.m. has delivered prospects 

at the lowest cost per inquiry we have ever been able to accomplish!” 

And another which goes, “Not only are we happy with the mail counts 

which have brought our costs down to the lowest in the country, but also 

we are pleased with the loyalty and quality of your listenership.” And 

maybe you've heard the topper to his recent WHY I LIKE RADIO contest. 


The entries totaled 44,901, 


How has he managed to accumulate such a record of successes? 


Mostly hard work. Eighteen years in broadcasting, in his seventh with 


WCBS Radio. Experience 


ringmaster ...all the qualifications that mean showmanship. And, like 
all of our WCBS Radio personalities, his program consistently ranks 
among the top locally-produced participating programs on New York's 


network stations! In the market for your own Sterling success story? 


Call CBS Radio Spot Sales 


*Jack Sterling is heard on WCBS Radio 


Monday through Saturday from 5:30 a.m. to 7:45 a.m. 


(and on the CBS Radio Network Monday 
through Friday from 11:30 a.m. to 11:45 a.m.) 


to school. On Madison or Main, “Did you 


with all but five states heard from! 


as a salesman, raconteur, reporter and 


“WCBS RADIO 


New York 


The nae £2 


EDWIN F. THAYER, recently with 
Quick and formerly with Tide 
and Advertising Age, has been ap- 
‘pointed v.p. and advertising di- 
‘rector of Oil Daily, Chicago. Wil- 
‘liam P. Sessions, general manager 
| of the publication, has been 
named @ v.p. 


Allen Named Anaconda Sales 
Head; Announces Changes 

David E. Allen has been ap- 
pointed v.p. in charge of sales, 
Anaconda Wire & Cable Co., New 
York. He was most recently the 
company’s general sales manager, 
and replaces L. R. Love, who re- 
mains as a v.p., acting in an ad- 
visory capacity to Anaconda’s of- 
ficers. 

Changes in the organization's 
sales setup announced by Mr. 
Allen include the appointment of 
H. V. Van Valkenburg, formerly 
head of district sales in Chicago, 
as sales manager; C. B. Peck Jr., 
recently manager of sales of rub- 
ber and plastic insulated products, 
as manager of industrial sales; J. 
|L. Tindale, formerly manager of 
‘sales for power cable and acces- 
sories, as manager of utility sales, 
and H. E. West, recently manager 
of industrial promotions, as man- 
,ager of contractor sales. 


BUSINESS» 
GIFTS 
COST ONLY 
PENNIES — 


Leather-Grained Plastic 
Wallet With Your Company 
Name Stamped in Gold 


This expensive-looking wallet is 
ideal for men or women. Makes a 
fine Xmas gift, new account-opener, 
small customer gift, “Open House” 
souvenir, etc. Made of durable 
plastic in handsome leather grain. 
Your company name and advertis- 
ing message hot-stamped in gold. 
Write today for samples and prices, 
and for complete line of different 
types as well as better quality ad- 
vertising specialties. 


Orders shipped promptly 
for holiday distribution. 


Write Dept. 61 


AMSTERDAM CO. 
AMSTERDAM, N. Y. 
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‘Business Week’ 
Charts 25-Year 
Economic History 


(Continued from Page 2) 
tip range. 

The brainchild of Elliott V. 
Bell, Business Week editor and 
publisher and chairman of Mc- 
Graw-Hill Publishing Co.’s exec-| 
utive committee, the booklet was) 
conceived last spring as an en- 
during alternative to the usual | 
anniversary history, dinner  or| 
souvenir pencil. 


e After conception came a two-| 
and-a-half-month production pe- | 
riod, an important part of which 
was the problem of finding com-| 
patible data in all economic fields 
covering the 25-year period. As 
the lead chart Business Week has | 
its own index of business activity, | 
which attempts to integrate a} 
number of partial indexes. | 

The chart book was prepared | 


_-under direction of Walter Persson, | 


Business Week promotion mana-| 
ger, with Andrew Ross, New) 
York designer and artist, giving it 
the visual treatment. Hinkhouse 
Inc., 
of the book. 
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25-YEAR REPORT—Economic patterns of the U. S. during the last quar- 


New York, did the printing te™ century are charted in this series of graphs prepared by Business 


Week to mark its own 25th anniversary. Listed are fluctuations in 
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FTC Will Enforce by 


Prevention, 


(Continued from Page 1) 
commission met with cigaret com-| 
pany representatives, and Mr. 
Grandey hopes “final standards 
will soon be in effect in that indus- | 
ty." 

The new procedure was evolved 
because trade practice conferences, 
which encompassed all practices, 
were too slow. Further, the confer- 
ences were held only after prac- 
tices had attained widespread use. 


s Mr. Grandey told ANA that the 
vast coverage of national programs 
necessitates frequent changes in 
advertising themes. Hence, he said, 
advance guidance is necessary, and 
the procedures for establishing! 
standards must be kept flexible to! 
meet changing needs and condi- 
tions. 

He entered a plea for consulta- 
tion with FTC before the launch- 
ing of new products with dramatic 
ingredients: 

“Couldn’t we, at the outset of 
such campaigns, survey in confer-| 
ence with the industry the known | 
scientific facts? Couldn't we estab- | 
lish reasonable standards for ad-| 
vertising the products, revise these 
as the need arose, and in that way 
avoid the immeasurable damage to| 
the prestige of advertising that re-| 
sults when—through disillusion-| 
ment—the public ceases to buy?” 


@ Mr. Grandey thinks the FTC can | 
help increase the amount of truth! 
in advertising by making it possi- | 
ble for business men to abide vol-| 
untarily by its laws. On this basis, | 
litigation would be used only in| 
cases in which compliance cannot! 
be got by persuasion, in which pol-| 
icy won't permit informal disposi- 
tion, or in which honest differences | 
of opinion leave litigation as the| 
only recourse. 

(A note in his text said that FTC 
will not informally dispose of vio- 
lations involving intent to defraud 
or mislead, false advertisements 
for foods, drugs, devices or cos- 
metics where inherent danger or 
injury is probable or cases in 
which FTC thinks the procedure 
won’t be effective in preventing 
continued use of the practices.) 

The 45th annual meeting of ANA 
had one distinctly new  fea- 


ANA Told 


ture—the large number of agency | 
men in the audience, who had been 


of personnel. 

The ANA also got some specific 
advice on a variety of subjects. 
Pierre Martineau, director of re-. 
search for the Chicago Tribune, 
told the group that “for every 
product, for every institution, and) 
for every manufacturer there ex-| 
ists a public personality which in 


invited to the meeting as “working | the final analysis plays a deter-| 


partners.” The organization, whose 
members collectively spend some 


$1.5 billion in advertising, centered 


its attention on improving adver- 
tising management. 


# Roy W. Johnson, exec. v.p. of 
General Electric Co., a top man- 
agement man who came up the ad- 
vertising route, described the role 
marketing would be asked to play 
in an ever-expanding economy, 
and mentioned the amount of mon- 
ey G.E. has spent on expansion 
(about $190 a minute) over the ten 
postwar years. Mr. Johnson said he 
would guess that the advertising 
business does not invest one-tenth 
of 1% of its $8 billion in functional 
research. 

“Unless we begin to more nearly 
match our investments in physical 
research with comparable invest- 
ments in functional marketing re- 
search, we will come to the point 
where the high cost of bum guess- 
ing and hunch-playing can break 
our economic backs, and advertis- 
ing, promotion and merchandising 
will be discarded as expensive lux- 
uries,” he told the group. And he 
thinks that, in the process, adver- 
tising managers had better become 
qualified professional managers. 


a This theme got more attention 
from Russell H. Colley, now a con- 
sultant to the ANA. advertising 
management committee. Mr. Col- 
ley asserted most advertising man- 
agers are better equipped tech- 
nically than they are from a 
management standpoint. He 
pointed to the ANA’s 1947 publi- 
cation, “Organization of the Ad- 
vertising Function,” as a practical 


,aid and reported that (1) ANA 
Shortly will study a representative 
| group of member companies, going 


into the problems, methods and or- 
ganization principles as applied to 
advertising; (2) a committee is 


, studying how to set up advertising 


objectives, how to estimate ex- 
penditures, and accounting and 
control; (3) another committee is 


studying agency-client relation- | 
ments in reaching the consumer,) 


ships; and (4) a third committee is 
working on selection and training 


mining role in the sales picture... 
This is the sum total of all the) 
existent attitudes, part of which 
come from advertising, part from 
the technical character of the 
product, and a great deal from just 
gossip... This product image ac- 
tually pre-selects the purchasing 
group.” 


s He believes motivation research 
to be of extreme value to creative 
people in advertising, and thinks 
advertising should recognize the 
tremendous amount of human 
communication existing below the 
verbal level. And he told the ANA 
that “the whole study of communi- 
cation, semantics, and the analysis 
of symbols represents an enor- 
mously fruitful area for advertis- 
ing.”’ The real achievements of ad- 
vertising are measured, he said, by 
“the creation of a rich product per- 
sonality, a profound conviction and 
a lasting brand loyalty.” 

S. R. Bernstein, editor of ApvErR- 
TISING AGE, warned the group that 
“brand loyalty’ was apt to be a 
figment of the advertiser’s imag- 
ination. 


s He said improved brands “have 
tended to become more and more 
like each other, and to lose any 
real distinctiveness in the con- 
sumer’s mind.” He said “most con- 
sumers have a brand acceptance 
that is likely to extend...over two 
or three or maybe even five or six 
brands in any product class.” 

Mr. Bernstein questioned wheth- 
er too much time is not spent try- 
ing to buy the retailer’s favor— 
perhaps even to the extent of tear- 
ing down acceptance of a brand. 
He noted that too little effort goes 
into broadening a market. Finally, 
the passion for conformity in ad- 
vertising and marketing, Mr. Bern- 
stein said, “must be overcome if 
we are to create the kind of adver- 
| ising and promotion and selling 
ideas that will ring the cash regis- 
'ter in the trying days ahead.” 

To achieve specific improve- 


man of the New York agency bear- 
ing his name, advertising must 
cope with indifference and inertia. 
He commended mail order tech- 
niques, which capitalize on service, 
news, stopper headlines and offers 
in the copy. 


s He noted that much consumer 
advertising only gets down to 
brass tacks when it is faced with a 
crisis. “The mail-order advertiser’s 
contention is that the greatest 
crisis in business is the constant 
need for more sales.” 

Edward N. Mayer Jr., president 
of James Gray Inc., New York, 
stressed the importance of direct 
mail in an advertising program. 
Direct mail, he said, is “only a 
step-child in the advertising fami- 
ly.” He thinks it ought to be an in- 
tegral part, pointing in particular 
to direct mail’s facility in yielding 
leads for salesmen. He cited suc- 
cess stories in the use of direct 
mail, and then cautioned that it is 
unworkable in mass markets, and 
relatively expensive. 

Lawrence Laupheimer, national 
merchandising manager of Schen- 
ley Distributors, reported on how 
to improve a sales force, dealing 
specifically with sales meetings. 
Sales meetings are usually flops, 
Mr. Laupheimer said, because they 
are (1) statistical, (2) blue sky 
or (3) dog & pony shows. He ad- 
vocated more care in planning and 
conducting meetings and fewer 
meetings. 


s Among these the simplest kind 
of successful meeting, he said, is 
a straight business talk to the sales 
force, usually in a wholesaler’s 
warehouse. He also listed partner- 
ship meetings, including those 
using a film or closed circuit tv. 
Mr. Laupheimer said he thinks 
highly of salesman participation 
meetings, in which the salesmen 
must contribute to the meeting. He 
also likes chalk talks and other 
visual presentations, as well as 
meetings with surprise endings or 
gimmicks. Finally, he described 
glamor or showmanship meet- 
ings—expensive and “tremendous 
successes...or grand flops.” In 
general, said Mr. Laupheimer, 
the biggest hurdle a sales meeting 
faces is the salesman himself, who 
usually feels he’s brighter and 
more capable than the man run- 
ning the meeting. The convention 
also heard a panel presentation, 


|\said Maxwell B. Sackheim, chair- 


moderated by Elliott V. Bell, editor 
|and publisher of Business Week, 


Re a Pe bk cee ei hes 


which featured McGraw-Hill Eco- 
-‘nomist Dexter M. Keezer, two 
| Business Week editors and the 
head of McGraw-Hill’s Washing- 
_ton bureau. 

| The Advertising Council session 
| was largely devoted to a preview 
| of ACTION (American Council To 
Improve Our Neighborhoods), a 
program for improving American 
housing and living conditions, of 
which Andrew Heiskell, publisher 
of Life, is acting chairman. 


# The ANA elected Edward G. 
Gerbic, v.p. of Johnson & Johnson, 
chairman (see You Ought to Know, 
Page 88) and Edwin W. Ebel, di- 
rector of corporate marketing, 
General Foods Corp., vice-chair- 
man. Paul B. West was reelected 
president. 

The following directors were 
elected for three-year’ terms: 
George.J. Abrams, v.p. and adver- 
tising manager, Block Drug Co.; 
John McLaughlin, advertising and 
sales promotion manager, Kraft 
Foods Co.; M. Anthony Mattes, 
manager, advertising department, 
Standard Oil of Calif.; William G. 
Power, advertising manager, Chev- 
rolet division, General Motors 
Corp., and Ralph Winslow, v.p., 
Koppers Co. Howard A. Marple, 
director of advertising and public 
relations, Monsanto Chemical Co., 
was elected for a one-year term, 
and Charles W. Rice, advertising 
manager, American Viscose Corp., 
was reelected for a two-year term. 


Film Company Expands 
Television Programs of America, 
New York, tv film distributor, has 
added seven men to its sales staff. 
They are Charles King, formerly 
with Croymor Corp.; S. L. Adler, 
previously with Crosley Broad- 
casting Corp.; Jerome H. Stillman, 
fashion expert; Barney Goldman, 
former tv film sales manager for 
a film producer; Samuel W. Steele, 
previously of Brown & Bigelow; 
Kenneth Joseph, formerly of Ziv 
Television Programs, and Fred 
Bernard, with the radio depart- 
ment of ine American Society of 
Composers, Authors & Publishers. 


Frank Martin Opens Agency 

Frank A. Martin, formerly ad- 
vertising manager of the News, 
North Tonawanda, N. Y., has 
opened an agency, Frank A. Mar- 
tin Advertising, in the Twin-Ton 
Bldg., Tonawanda. 


ws % " pe aa A fo el 3S ay Mae ae gh RON —*. ihe ee ° ce 50. . & < ay Saas hy gh a ; fates Eee er eee, & 
aa Ri tonds ook Reg test Bhat Hite: IE eM BE Te A ag OS Se re geet PAG is Mech oh Roh aay ee ek OT Le ee SS, SS Was i iRMR SY NOE PASE eek > Aa yy cet AM Bia ad ane SC aio Pa ea Ck REPOS iG Sly a PR eG 5 om ate | z Pas Rag A, 
WSS okt ay Re oer ane ome eT a CRIM Sa MGmm TS cs Se ee Bike Reacher AS oy Rtas De Eye Pe ie cae Atel 2 7 AS mon i ese ; aD gg thes he a en eye Tos et. er ee aN RT SBR SRE ieee ak A, gee AN eS te SYA yoy! Ae RS Ai Mea Me Mes ey rk,” eer OTA aS, al og A GI a he 
fie! Ce Sie ‘ ge ccs Se se —Tee9 2 Ca Sara OTe ge ROOT QL ie Ag Sh he plat opel 7 ns te Rake aoa a oh aa PC es ay 8s eat 0 i Ke aie ae) Toe sade - raat ak ri ae er * (charcoal c , Bee Dasma he 4 ered Gi ae RP yh: : ‘ 
cus tet fi Basti eae sae ay Cin ~s ~ “—m aes 3 ee An xyes 2 : G aes et caer eS Sa ae Wh 2 a ae wes hh eee a 
ewe Se way z 3 ~ oe : 5 ; ener Be FELL TES NE a eer iets : Pine! ark Shon ch Say ; ers ede m pan gS ae Woh Sahay : HY eae aie Me, Abie ie ae bin 
eis F , ‘at a : ear e ets As ; a » ea aoe i 4 ah ee ae, | Seyi eee cen Saabs eS ae A gS as Se ce au 
: ' : ‘ ; oF = pres bass = te cpio ~ S See, aaE e 
Bi % ' Weg tad 2 5 Get, 
ao ’ lege 
— 
ie } aie 
3 | ge ‘sy 
= REE 
7 Advertising A b eae: 
Z. 32 vertising Age, November 15, 1954 pea 
Be a 
‘ ‘ wo 
en } Bagi: 
at a" ™ — 7 
at = ; 
z ‘ se 
<< e ga veer area age ERR ‘ : Be, ‘ Be ce FR rae EE ee NE en en nr ae Me Ci Seer ot Et ee ee Se pe TE Ge. SPs = 
: cna Se. ay See ‘CP 5 eS arn Tc ope ae ae ae ae OS Es eee Wen Sere ae ee aM Ree ee ee es ee oe cee oe a ene Ri ge er Rte as aK Ae AR PS or ee i 1 
i“ a 2s easy: ls Ge Ad ee eh Bee go ee ee eS rae ee eS a ee ee eh |e 
~ ag ware OE a ater eeC er 8 te Lge * Ce? ee Bes Oe ee ee ek ar ee oe a ee Sakae es were Aa ee ge ng ay Grab s8 ig Sige eee ae * : } : 
am . a ie F nk CANT ee REN ee a hes an Bites Ee a ae Se ee See = se ee ae St ce Se tS Re aes ea Re ae eS Sa St ee | aes i 
‘jaa 5 Salads Seales Sel mh et 4% at ne ps CP ig ae a E ; eS es oe as i ee ‘Eos aphetgeck 2 eee Soe eco cogs ees ‘: ic kia SE a aes ad eee eae se 
a: a diye eR ENT a ie 9g i Ges ON a rr ae ie ey hace oe; Shey A el a ae ee ce ne PA Sr see YR Te SO ee 
~ a ae eee eres eS Roh A COGAN RON Retro i Ne ke oem ee RS VS See a cre 5 Re a OR Meee wane SC a ae OSS a ae 4 4a ER, DR pice. See aera 
Ya Gh eT hie ete bye SES Ee ee ho. ea as ae , i E "a eae : 7: hint ce a a. ae eee Po goes > ae ile fees: aa : 
d ae Bilis eae cx 8: ae ie cae 7 er ae | ae i 4 taal , wit ees . a ey ee re Shc soe ae es vite 7 3 & ‘ 
: aaa Por ag rah 4 et ee BPE i Px, 2 ee RR BP. See Gag he et 3 © & glee Be Rae BE Se et Bs ae See neste i Sea Seat has. Re apm 
ff ape SE ek role ae ee Rees 3 ieee po ae : “4 ae ae ot Pe eye peeks Le ees fe ae. Bears 2 Sa 8 Sl gine pegs We ES on rat: Ses 
a Ret SRO ge eR OS Oe se pac meee xt aa, eee, kL Vee eo Bree oe PR to ene ee ees $  -. Be ae a 
a 2 OR EES ae ee ee, eee os Le = el i eS en ee ee ee ao ee ae ee? ee ae j ; 
< . ae ee Sree | St i, hn res a aah Se PES a Be SE RRR ES Ee Re es RE ; a 4 ea ye aca ter ag ae Sree : 
ie ee pee Se CR oe ‘ oe aaa : i — ee Re ce) MM ee, ee coe ee Li is aan oe SS ere i 7 
a ae: Sa , 2S; ie hie oe a a SS NS ae Pe Se os te : * . BS ae ee Fe & lee 
a Bie: BER eS ine a I ee fe ee. ete CF A pt EE ae” a ens 
2: oes <a gr oar. a a Eps. a2 seg OR tsi pes $3783 ea eee ae ms = Soe vee. & pe Bee it Sn peeling 2 x Sapo age eee: oe Ss or. mre Se FS ae Sa : ~ * 
i ee ae on ee re pe ee ete Cl eee ee a 
2 eon 5 cn eR EE pe a eee ee et * a eee ; og ees ois. Ca aamaee: TR Cee ey ek, I eee OM. as eek aN Oo 
2 + Lge TERE peeks ES ES - ee * Paes 22S 72 Fae ; aera ace eee oe, See ee pace mee  ie b 
a eee Sa ee ee pmax oy eer oe ie ee Se SEES 4 af tl Se Wot oe — fo ht eee <4 ee te ee” 4 ten eee s 
ae Semel Se as ee Cie He 2 AE ee Ee Mess i. 3 Mey ee Rig Ge Oe ES Bae : Ee 8 ee 2 ae BB Gog Ge  F4 SeSry d 
c Sia, Sees 8 SpE Per ie, aE) ae Bg A Spa ont ae oe | Ge acs ae AE ee. eo ae Rea & oa 6 Wee Pee A et BES b 7 
ee aes, ee SS ape ee we CET a a3 i ee ‘ eee © OS) OS ers ag ere ee cee ee Cag oe Pee oe 
: = ee ee ee te? reenter ee ae ee A ER eS a oo £2 ee 
:) meet a < e OF aon ee MS nee pe 2 Ee ee Ne te Se ae aa ee ee ee Ra oe a ee, ON A eek Sink IBS RO, B® : 
= gee é ear i... Me 9 bie Spa. ins ARE eS bak, ee et ee eee gi Pe % ee San ee SRS Sepia oS PRS aly SH a ani a ee “a SE Sa bigot 2 cua ie eee ne 
=i" pete Bo ceeme e a Se oe 2 eee Pl ot ee oe Ace pees aSageieers i] 
rie 22 Fp eS “gee ga he 2 Bens os z. Ed eS ag ie SS cage eee eee eS a es 8 ee pee ee eg ‘ 
=e ae, FS IPT Tn Ea ga ee a cg EE ck ee ee ae OR ee et Bey. i er ye 
as 9 ee aM re SS Gee ee eee ee ee Pe ae CO en ‘ ; 
te ewe, Sl See ee Ne oe das eN es SS in CER oe ot eneeeeeres ence. Wo. Cie a. oes ta. pico oO cele ee eee : 
2 ae OR ee ne ; eae SS ! 7 
i : ee at RE SIR S Nes a Ge Sg gt Ss ak ok ee : 
3 ~~ gee i | 
a ee a <= : i 
< moan ere ee es a H ; i BRR § ee tes eat es geo pou ge aes ¥ 2 
eee ee ac cc oho ics Seta CE ings ea ' es ea a oe Soe ee RENE GOR ome i nA lilacs 
ce Seas A ree OE eS Sek. ee ae rere SR Sn When Re Me Sa Re ee a es a ae Be 
5: oe Pee ee — a eee oe Bey : St AE EBS: ; ee oh Ane 6 
ae Aggie Wee eng Reg te) i! Sanne Fens 7 \ See eee Re i og a ee eee eee free 
me ieee ot Bee a Ne bao Sar Sakae ieee i i 3 y ree eee es oe a : 
=” %} te : e409 OS, ih Oe i i Mi 3 pk MI i! . ie 3 Pecks » $a Tag, ' DE geet oh gi oe a pee BE ag oe 
ahs pce ss Saat emer ee soegee = Bie aise aa — pert i fo. i Ce ees oo ee 
o eee | es Ce ane ee ‘ = segsemtine., Ce ge : 8 us ee gaan: ae Se BT ae REI. > WES gE seis yee > a! 
; oo ee ee Pee wae ct nee pt mee seas je ‘ P RT. cack Bie - Soailiiaaeee ce see SI a eRe = 
oe om 3 ae oe , ae vs he ~<a a) Fy 4 . i eee i... doe Pe i ta toe + ee $ oR Pee oe a Wh oe . 
? i mer a Oa eee rs $8 $ tande ‘: B ee. ae ie ies Bate oe IR seat or ge Lae See oe ape ad Bie. 
Bes ee SMEG eee me ee cL a es Se 8 Tee Ear eS: a S ‘ Oe eee ee ee (3 ee ie Gs 
on ee ie eee ees ‘ ie we cae: + tot ays ae: eae Sa SoS ee ee ee ee 
. ee ia we * a o> ¢ Ge ae ai eg 4 3: ‘ tee 5 cs * 3° - x * Be Pe eee TA sea och, ae ae bt codecs Oe GOR ae ie if 
ae BO 2 Lith, pe TEE: pode ee. a ME ke eae a4 sa ae pees 3 i Ha wee ee to ee ee ore ee fee ee eS 8 ee f 
és RN cal. me Kan ate ‘<= ~ kok at Pay = + die 3 f ie meer mee eo + ec aeaes 3 Sl oe Sieg aeetpegiianineg SS SEs A Bate. eee a. 
iy « er ie ae ag Ped. Sedans eres i aba. i eee ear ¥y Be GP ye ; Binks BT Lo. # SS as oe SOE IE 2A RS sb acca a he EE os RT eed 
Tas AA gupse Geer. Sg Ras. 2. 2s 4 : Tt : 2 ee OLE EI RE OR Sr ee ee A nt 
ay eLreen Sao, Mem eae. i Se A soe =< ae ‘ } ae eT ey Bo ee ee, ee pea ee co Tae dao | rakes nem oe 
Re ee © wee til eee) See: no eee ee ny 
ais net = rok abe NRE Hy a Seen Cee x page, come e+ > aes * ae j ieee tee me iS Se anal G Peamoct eae tas) eR ae hohe ey i 
eee 0 EL ae Se ee ena sf eee yee See ee i i i gs, ee ee oy Oe a : ei 
ye a eee sf ae ES IF : " Paka ‘ es Se, ; es: ptr 6} OS. eee eS te eS i Seay 
a ae it a ey Aaa 3 es ge ae eo EE eS ef Se Rede op hase as eto i OE Tt ee cae lee ot lee aaah. 
me si aah aes. Teheran . oe Re yy oe ee 4 a i ‘ phoned Me ee i. Re Rect Me Se” gee fk H wee 
: ae is. gS ae co ae i Ba: i _ sae Se ale ; EE 7 t ee ee ae oe ok oe cee ee | : Aer 
; ‘ : i , : SS Ge Be ae ; ; a. oe Ee eg ee apa 
q ° - wae 9 oe Sey) a es si 8 ete me ia cs y oa A 
sei "6 Ee ae ie ae : eo 
a a = oe Se eee — <s a — —— i = 
e : ® 
: : 
‘7 po ‘ Pes Be oa . sp Aw SO owt EE eS SE al ties q - 
id ee | - 
. A . sie 
* ‘ - ere 7 
{ ; 
FA ee a 
ve | re ie 
‘* Pe | a 
Se Bee 
= i os 
j | Di: 
ieee 
: i aig 
ee q : 
Be ie 
ms oe 
: : tee 
= ohataa 
rt t pe a. 
: toe 
4 ie 
: F a 
5 Sie 
« ree 
niet 
ee 
i | Pee 
" | 
A : eae 
yl ee 
ae pias 
; es 
4 aes 
Nee 
‘ ee 
ae 
n pk ee 
oe a 
Ae 
a ) a 
i : Fats 
ee 
Rae 
sa si i 
’ Rtn, 
2 | | Bey 
| Seles 
‘oe 2% 
aie 
eae 
‘e | es 
, ; ries 
‘ rae 
a 
fi i 
: r , 
i ; 
oes 
; eas 
4 
Be 
a 
ee eee 
‘ - 
» ? ; 
ce) 
an ; . a _ aii Fe i 
ESE ag RRS irs > ae ee Wb oe 2 ae re early Fal ere eas : Laan acon ee tn aon i am ee - * : : Gh ea iis : “ ov : ; et ea 
ep a iy te Se On eens, 7 a ale ee ae Me, Se Sa es ee ye . re On ae Se A a tr pee PONG yh ne nee Ela res ONE ieee, SO aS ea Ce Se ae ne eee eae ys ee ia Be ia a 3 pO ees re mee ott to, ate é ec, 
‘ : 7 ; alg & E © ai ee 7 7 . Api Rie ar er, 
: ‘ hie) og ; % é vas A ~ ’ We : 7 . e ; G By al ? S 7 i 
a9: muy . i : ba Jes Co eee a e cae % 2 * F, a ae “ . . P oy E y a 
Fe. Mee 5 ot caf tty aD Ws eed te eA = Se eg ‘ as ee ee Abies ity Pies ct gere ae 2 eae kee F atthe ate ; a oe ees Se Na a ee ems Ti evdibe oP Gta Sh Sag: 7 : 


EBs wi, ‘fe 
NF 


Television will 
murder magazine 
circulation 


1948 


és. 


That’s what they were saying five or six years ago. 
Magazines were finished. Advertisers were going to put 
all their money in TV. And who would read magazines? 
Wellllll . . . lots of people: 


1954 


In the most lavish TV season in history, magazine circulation is booming. 
In the face of “spectaculars,” wildly expensive color TV, and high Hoopers, 
Dell Modern Group is enjoying one of its best circulation periods: 


Third quarter estimated average circulation: 2,836,000, well over the guarantee 


And what about the dire predictions? The people who made them forgot just one thing— 
that nothing has ever been able to replace the printed word. The movies, the automobile and the open 
road, radio and then TV—all became major industries without displacing publications. 
People simply made room for all these other diversions—but they went right on reading. 
And Dell Modern Group’s current high circulation, particularly on the newsstands (77% of 
total), reinforces our belief that they always will. 


Magazines in general, and Dell Modern Group in particular, are your best buy. 


DELL MODERN GROUP “™ 


Dell Publishing Company, Inc., 261 Fifth Avenue, New York 16, N. Y. 
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of best customers 


for the price of one! 


You may want to reach an audience of execu- 
tives, or an audience of consumers. f 


Either way, the number of your best 
prospects is growing at aphenomenal rate. 


Just since 1940, the number of management 
men in the U. S. has doubled! Now more and 
more men (and their families) enjoy the upper- 
income living that executives can afford. 

One magazine is growing apace with the big 
and growing markets of executives and best 
customers. That magazine is TIME. TIME 
reaches over 1,800,000 families. 


If you are advertising industrial goods, TIME 
gives you 100 cents on the dollar—for most 
heads of TIME-reading families have key posi- 
tions in business, the professions or government. 


If you are advertising consumer goods, you 
also get 100 cents on the dollar—for TIME- 
reading families, considered as a consumer 
audience alone, have a level of purchasing 
power far above the average. 


Counting the office and the home, you reach 
two big audiences of best customers in TIME. 
Both are yours for the price of either one! 


big and growing audience of best customers. 
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LETTERHEAD? 


Get your FREE copy of our useful new 
brochure ‘Letterhead Logic,’’—just off 
the press. Then, turn to the check list 
used by experts to gauge letterhead ef- 
fectiveness. See for yourself how your 


letterhead rates. If the tests show 
room for improvement, HILL’s 40 
years of specialized experience is at 
your disposal 


Learn how HILL craftsmanship can 
create for you a letterhead you'll be 
proud of ... one that truly reflects 
the character, personality and prestige 
of your firm ... a scientifically de- 
signed letterhead with built-in sales 
appeal... and at prices much lower 
than you'd expect. 


‘Letterhead Logic,” 
pressive samples, is free — without 
obligation—to users of 5,000 or more 
letterheads a year. To get your copy, 
simply jot down the quantity your firm 
uses on your present letterhead and 
mail to HILL now. Write: 


r.onHILL ine. 


Fine Letterheads and Business Cards 


containing im- 


270 A6 Lafayette St., New York 12, N Y. 


On the International Scene... 


BAGDAD, IRAQ, 
opened a spectacular trade fair on 


capture expanding markets in the 
Middle East. 

The all-British show is remark- 
able for its enterprise. Engineers 
have set up the first tv station to 
operate in the region. There is an 
irrigation plant at work and a pre- 
fabricated school. 

On the lighter side, Arab buyers 
are invited to take a spin around 


night club. 


_@ The lavish fair, largest ever 


desert sands here last week as the | 
spearhead of a powerful drive to’ 


British Pitch Mammoth Fair on 
Desert Sands in Arab Trade Sid 


Nov. 9—Britain 


held in the Middle East, occupies 
1,000,000 sq. ft. The pavilions of 
more than 400 exhibitors flank a 
broad avenue running for a quar- 
ter mile near the city center. 

Some 25,000 tons of goods— 
ranging from kitchen pots to giant 
earthmoving machines—were Car- 
ried 3,000 miles from Britain to 
answer growing German, Italian 
and Japanese competition in the 
Middle East. 

King Faisal of Iraq, a good 
friend of Britain, opened the two- 


an ice rink constructed over a bed | week fair last Monday. It was or- 
of sand or to relax from buying! ganized by the Federation of Brit- 
British goods in the fair’s own/ish Industries with full support 


from the British and Iraqi govern- 
ments. 
Organizers made a direct ap- 


Advertising Age, November 15, 1954 


proach to 7,000 buyers in both the 
Middle East and outside coun- 
tries, including such far-off places 
as Ceylon and Pakistan. 


@ Extensive advertising was car- 
ried in Arabian newspapers and 
the area was plastered with a 
poster featuring a palm tree, an 
oil derrick and a cogwheel against 
a desert background. 

Illiteracy is high in the Middle 
East, so the bustling British bom- 
barded the area with promotional 
material carried over two radio 
networks. 

Twelve British radio and tv 
manufacturers forgot domestic ri- 
valries and combined for an as- 
sault on Middle East markets. A 
specially-designed tv station was 
set up at the fair, with outlets in 
the royal palace and other key 
spots. Tv must come to the region 
eventually and the British plan to 
be first in the field. 


= But the accent of the fair was 
on capital goods. All Arab states 


putitin 


The shame of it—woe is incontrovertibly 
me—an old Chicagoan may GO... 
may face a six boss firing squad because 16!/2* 


out of 21 Chicago space buyers 


failed to pass this simple test. 


Cowmerciat Appear — Press-Scimirar 


They were asked: “Which of these six cities is First in the South 


—Tenth in the Nation in wholesale sales—Dallas, Houston, 


Louisville, Atlanta, Memphis or New Orleans? And 161/2* failed! 


Cast it in bronze—carve it in stone and also, please remember 


that Memphis on the Mississippi is 


Ist IN THE SOUTH 


10th IN THE NATION** 
By the skin of his teeth still— 


Manager General Advertising 


Bill 


W. O. Sturdivant 


*—One guy was half smart. He split his vote. 
**—S.B.P.—5 /54—Sales of Merchant Wholesalers. 
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IRAQI EYECATCHER—Palms and min- 

arets provide exotic setting for 

this 85-foot bi-lingual spectacular 

at the entrance to Bagdad’s Brit- 
ish Trade Fair. 


are currently undertaking big de- 
velopment projects, financed large- 
ly out of royalties from oil con- 
cessions. Iraq alone expects to 
receive $700,000,000 from Britain 
in royalties over the next five 
years. 

As Sir Harry Pilkington, presi- 
dent of the Federation, put it at 
the opening ceremony: 

“This new-found [oil] wealth 
has enabled all these countries to 
put in hand development projects 
of a kind in which Britain, with 
her accumulated technical skill 
and the wide range of equipment 
she can supply, is singularly well 
fitted to assist. 

“The opportunity is there, and 
we in Britain are ready and anx- 
ious to assist.’ 

Consequently, the bulk of the 
goods on show are mechanical, 
electrical and oil engineering 
equipment, machine tools and ag- 
ricultural implements, including 
the working irrigation plant. 


# Automobile companies are well 
to the fore, offering a wide range 
of cars, trucks and other vehicles. 
Textiles and food products domi- 
nate the consumer goods section. 

Britain received valuable sup- 
port from Iraq in staging the fair. 
Apart from British-educated King 
Faisal, practically the entire cabi- 
net attended the opening ceremony 
along with 1,000 other guests. 

British, prestige in the Middle 
East, painfully built up over the 
past 35 years, has suffered a blow 
in recent months through com- 
plaints of slow deliveries, indif- 
ference and high prices. One of 
the main objects of the fair is to 
consolidate the lead Britain is in 
danger of losing in Egypt, Iraq, 
Saudi Arabia, Syria, Lebanon and 
the Persian Gulf states. 


Commercial TV 
Hits Political 
Snag in Britain 


Lonvon, Nov. 10—A first-class 
political row has exploded in Brit- 
ain over the choice of three pro- 
gram contractors to operate the 
nation’s first commercial tv sta- 
tions. 

The Independent Television Au- 
thority, governing body of com- 
mercial tv, infuriated the Labor 
party opposition by granting li- 
censes to groups which include pro- 
Conservative newspaper chains. 

These groups, whose job it will 
be to put programs on the air for 
advertisers, are: 


s Broadcast Relay Services, which 
relays radio and state-run tv into 
thousands of homes on a weekly 
rental basis, and Lord Rother- 
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mere’s Associated Newspapers. 

The Kemsley-Winnick group, 
formed by Lord Kemsley’s news- 
paper chain and Mr. Maurice Win- 
nick, go-getting impresario who 
controls the British rights of sev- 
eral American tv shows, including 
“What’s My Line?” 

Granada Theatres, controlled by 
Mr. Sidney Bernstein, a movie 
mogul who happens to be a mem- 
ber of the Labor Party. 

The opposition, against commer- 
cial tv from the start, pressed for 
stronger government controls over 
the ITA after these successful ap- 
plicants were announced. 


s No answer was made by Sir 
Winston Churchill’s government, 
so Labor members presented a 
resolution asking whether it was 
satisfied that the ITA had secured 
“a fair balance of political opinion 
in the selection of program con- 
trollers.” This also has yet to be 
answered. 

The Daily Mirror, independent 
leftist newspaper, was the first to 
challenge the ITA selection, claim- 
ing that it “will mean a complete 
sell-out of the control of commer- 
cial tv to Tory interests.” 

This newspaper, which particu- 
larly opposes the presence of its 
rivals in commercial tv, has offered 
to join any organization able to 
produce programs in applying for 
a license to the ITA. 

Only two more licenses are to be 
approved in the near future—and 
they are likely to go to groups 
which put in the first bids. 

Despite the political row, adver- 
tising men here are well satisfied 
at the ITA’s choice. All three 
groups have the resources and the 
talent to present eye-catching pro- 
grams to run between a few min- 
utes of advertising. 


# Broadcast Relay and Associated 
Newspapers, which owns the na- 
tional Daily Mail and three other 
big newspapers, have a combined 
capital of some $20,000,000. Grana- 
da Theatres, controlling 60 movie 
theaters and a film-making unit, 
and the Kemsley-Winnick group 
are also not short of funds to meet 
the heavy initial cost of commer- 
cial tv. 

Big surprise of the ITA an- 
nouncement was that the powerful 
show business group headed by 
impresario Prince Littler was left 
out in the cold. His Incorporated 
Television Program Co. controls 
more stars than all the other 
groups put together. 

Commented Mr. Littler: “We 
are amazed to learn that no facili- 
ties have been offered to us and 
we can think of no valid reason 
for this in view of our experience 
in the entertainment world and 
the talent at our disposal.” 

The first three commercial tv 
stations, covering London, the in- 
dustrial Midlands and the North, 
will go into operation in August or 
September of next year, ITA an- 
nounced. 


‘Journal’ Boosts Six; 
Names Promotion Manager 


Raymond C. Rundlett, formerly 
publication manager of the Ladies’ 
Home Journal in New York, and 
Bernard E. Newman, previously 
publication manager in Chicago, 
have been promoted to regional 
sales managers of the Journal. 
Maurice S. Gould, with the Jour- 
nal since 1938, succeeds Mr. Rund- 
lett in New York, and Robert L. 
March, a sales representative for 
Curtis Publishing Co. since 1939, 


a v.p. and copy supervisor of 
Dancer-Fitzgerald-Sample, New 
York. He formerly was a copy 


| 
| 
| 
supervisor with Benton & Bowles. | 


LAWRENCE D’ALOISE has been named F 


originator of the industry’s 


Million Dollar 


BAKERS OF AMERICA PROMOTIONAL PROGRAM 


LARGEST © 
aw PAID CIRCULATION 


14,000 


Example of Industry leadership that builds high readership for your 
sales story to this 5 billion dollar industry. 


} 
| 


has been appointed appliance and | 
automotive promotion manager in| 
the  publication’s Philadelphia | 

| 


neadquarters. 


Be: | 
“as! © BAKING INDUSTRY © 


b Bakers 
Helper 


| . 105 West Adams St., Chicago 3, Ill. 


HH 


| CLISSOLD BUSINESSPAPERS: THE CANNER * BAKING INDUSTRY « HOSPITAL MANAGEMENT 


how is your 


CONSUMER 
CCEPTANC 


| 


succeeds Mr. Newman. Max B. 
Pryor, formerly with the Journal’s | 
Chicago sales staff, has been 
named publication manager in the, 
new St. Louis office and John P. 
Sandford, previously a sales rep- 
resentative, has been appointed 
publication manager in the new! 
Los Angeles office. 

Richard D. Conly, formerly on 
the advertising and sales promo- 
tion staff of General Electric Co., 
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DISTRIBUTION VARIES . . . In some cases from 100% Distribution 
to almost nothing of leading 
. ’ . 
Scripps-Howard’s 15-City competitors’ 
Here are distribution variances for 16 specific brands in 
Study ... Our 8th Annual Grocery brands having distribution in all 15 survey cities Low % cities 
Product Distribution Survey its entities sie HIGH PERCENTAGE | LOW PERCENTAGE Ist 2nd 
i | r (15city)** (15=city)** Brand Brand 
Gives You a 1954 Measurement Specific Brand of | cy, a re Me in a 
THIS UP-TO-DATE REPORT will tell Baked Beans El Paso 98 | New York 21 97 87 
you where your distribution is Pittsburgh 21 % 87 
high or low . . . what distribution 
your leading competitors have Gelatin Desserts Son Francisco 85 | El Paso 24 96 % 
. .. how many there are. 
, ’ Baking Powder San Francisco 82 | Evansville 19 95 95 
Naturally, retailers keep in 
stock those brands that consumers Oleomargarine Indianapolis 90 | New York 27 69 62 
demand. Where there is little 
demand, distribution is low... Shortening Columbus 93 | Memphis 30 98 93 
sales are lost. Catsup Houston 82 | Cleveland 14 76 35 
This survey report will tell —— N 1 53 
you where concentrated promotion —— 
il ick a A Catsup Houston 84 | Columbus 1 78 70 
will get quickest results. A copy Evansville 1} 8 62 
is yours for the asking . . . avail- 
able after December Ist. Just Syrup Albuquerque 96 | Cincinnati 10 99 86 
ask for it at any Scripps-Howard 
newspaper or General Adver- Cola Drink Albuquerque =——-100 | Pittsburgh 2] 9% 9 
rang Ofice. Scouring Pads Memphis 67 | Washington 13 84 72 
” Scouring Powder New York 94 | Knoxville 58 96 80 
SURVEY HIGHLIGHTS 4 Levadey Ber Seep Cleveland 91 | Fort Worth 3] 94 49 
¢ A15-city, coast-to-coaststudy. Toilet Soop Knoxville 90 | Washington 35 90 90 
e Report covers 76 different 
grocery store product classi- Synthetic Detergent Albuquerque 86 | San Francisco 35 97 85 
fications. 
¢ Gives results of distribution Starch Pittsburgh 96 | Fort Worth 53 91 86 
checks for tobacco, drug, , li K ill 94 7 
kitchen utensil and appliance Seen iaeiletied - pareve - , 
products in grocery stores. 
¢ Reports basic market informa- **Participating Cities: 
tion on number of grocery Albuquerque Cincinnati Cleveland Columbus El Paso 
stores, sales, chain and vol- Evansville .. Fort Worth .. Houston Indianapolis Knoxville 
= untary chain affiliations. ” Memphis New York Pittsburgh San Francisco Washington 
NEWYORK .World-Telegram&TheSun COLUMBUS ....... Citizen Sees )—COENVER. . «Rocky Mountain News EVANSVILLE... . 1. ~~ Press 
GD nc cs cae Press CINCINNATI... .... . Post BIRMINGHAM . Post-Heraid WOUSTON......... Press 
PITTSBURGH. ....... Press MWENTUCKY ........ Post MEMPHIS... . . Press-Scimitar FORTWORTH ....... Press 
SAN FRANCISCO. ..... News Covington edition, Cincinnati Post MEMPHIS . Commercial Appecl ALBUQUERQUE + «+ « Tribune 
INDIANAPOLIS. ...... Times KNOXVILLE . . . . News-Sentinel WASHINGTON. ...... News ELPASO. + + + Herald-Post 


General Advertising Department, 230 Park Avenue, New York City 


Chicago San Francisco Detroit 
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Newspapers Profit as Home Builders 
Team Up for Citywide Promotions 


By Stanley E. Cohen 

WASHINGTON, Nov. 9—A _ grow- 
ing awareness of the importance 
of advertising and other sales pro- 
motion techniques is making the 
home building industry an in- 
creasingly important source of 
new business for newspapers and 
other advertising media. 

With the industry producing 
more than 1,000,000 homes a year, 
the oldtime_ craftsman-builder 
who produced a few units at a 
time has been over-shadowed by 
the promotionally-minded busi- 
ness man. The latter has learned 
to research his market, and to 
merchandise his projects, under 
plans calculated to produce a 
steady stream of prospects. 

This year the industry expects 
to start 1,130,000 new homes— 
second only to 1950’s_ 1,360,000. 
With the ratio of home ownership 
up from 41% in 1940 to nearly 
60%, builders recognize that! 
houses won’t sell as easily as they 


iid just after World War II. 


@ While the seller’s market is 
gone, the industry is moving 
ahead in the belief that the pres-, 
ent boom can go on indefinitely. | 
In fact, the National Assn. of! 
Home Builders (NAHB) confi- 
dently talks of 2,000,000-unit | 
years ahead. 

This confidence in a strong un-| 
derlying demand for new housing 
is shared by government officials. 
Recently the Department of 


Labor published an analysis by | 


Ewan Glague, assistant to the Sec- 
retary of Labor. 

With three- and four-child fam- 
ilies once more fashionable, he 
said, many postwar home buyers 
are in the market for larger quar- 
ters. He also observed that in- 
comes have remained steady, en- 
abling many families to look 
ahead with confidence. 

Another factor, according to Mr. 
Clague, is the GI bill of rights. 
He said it is estimated that around 
5,000,000 more veterans will take 
advantage of their GI home loan 
privileges before their rights 
expire in 1957. 


# The momentum of the housing 
boom rests on many factors. 
Among them, of course, is the 
general prosperity of the country, 
and the large supply of mortgage 
money that has been available to 
home buyers at attractive terms. 

But the rate of activity rests 
also on the success of the build- 
ers in adapting themselves to the 


The PHOTOMATIC Co. 


$3-59 E. Illinois st. ° Chicoge 11, it. 
Phone WHitehall 4-2930 


times. Paced by the large project 
builder, the industry has become 
acutely conscious of the fact that 
it must produce attractive, mod- 
ern homes which are offered in a 
way to stimulate sales. 

Some of the changes that are 
taking place are indicated by the 
expansion that has occurred at 
NAHB headquarters in Washing- 
ton. Since World War II the asso- 
ciation has established research 
and public relations departments. 
Currently, it is constructing an 
eight-story National Housing Cen- 
ter here, which will be a perma- 
nent exhibition center for displays 
of building products, materials 
and _ services. 


s The association’s new research 
department produces a_ steady 
flow of information designed to 


help builders ender how to 


preenyge: the market for various 

types of homes. Re pel Bn also 
attempt to keep builders informed 
of new styles and features a 
make homes more salable. 

The public relations department | 
has prepared a variety of mater- 
ials for use at the national or 
local level, promoting the idea of 
home ownership. Among other) 


materials, it offers a complete) 
public relations kit for local 
building associations and _ indi- 


vidual builders. 
This new awareness of mer- 
chandising reflects itself through- | 
out the country in hundreds of) 
unusual promotions sponsored by 
builders to call attention to their 
projects. The volume of advertis- 
ing is impressive. For example, | 
one Miami builder used eight 
pages of color in the Miami Daily 
News in a single promotion. 


ws Newspapers have been alert to 
the possibilities. In addition to 
promotions for individual build- | 
ers, they have worked with local 


4. 
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HOUSE AD—Page newspaper ads by 
local builders’ associations held 
premium space in National Home 
Week promotions. Seattle Master 
Builders took the front page of the 
Post-Intelligencer’s supplement. 


Advertising Age, November 15, 1954 


business men to develop annual 


| promotions which tie in builders, 
home furnishers and other adver- 


'tisers. 

| Some, like the Chicago Tri- 
bune’s “Chicagoland Festival” and 
the Washington Post’s “Homes of 


’54” event, are developed inde- 
pendently by the newspapers. 
Scores of others, however, tie 


directly to National Home Week, 
/which NAHB sponsors nationally 
eacn September. 
| The Tribune’s “Chicagoland 
 eaeewet, ” which dates back to 
(1947, ran for 22 days this year, 
| and kicked off Sept. 19 with a 
|66-page special home and home 
‘furnishings supplement, carrying 
/more than 127,000 lines of adver- 
tising related to homes, furnish- 
ings and appliances. The Wash- 
ington Post’s “Homes of °54”— 
originally “Homes of ’48”—was 
the basis of a 54-page real estate 
section Sept. 12, with 92,000 lines 
of advertising. 

National Home Week celebra- 
tions take place against a back- 
ground of national publicity pro- 
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duced by NAHB and with the aid! 
of a bulging promotion kit dis- 
tributed to local associations of | 
builders. Kits contain an arsenal 
of material, including featured 
articles which help real estate. 
editors produce newsy sections, | 
pointing up latest developments 
in homes and home equipment. 


= Reports gathered by ADVERTIS- 
ING AGE show that National Home 
Week was generally better than 
ever this year, though some news- 
papers warned that it takes work. 

At least two newspapers re- 
ported National Home Week was 
less successful this year “because 
builders found it so easy to make 
sales that they held back on their 
advertising.” The Memphis Com-_ 
mercial Appeal and Press-Scim-_ 
itar reported it got good local | 
support from builders and fur- | 
nishers, but has not been success- | 
ful in obtaining national linage. | 

Many papers emphasize that) 
National Home Week means, 


builds business throughout the 
month. “Most of this linage is 
plus because 90% of it comes 
from infrequent and non-adver- 
tisers.” 

The Charlotte Observer, which 
ran 156,000 lines Sept. 19, termed 
National Home Week “the best 
opportunity of the year to pro- 
mote additional linage and rev- 
enue.” The Minneapolis Tribune’s 
“Parade of Homes” issue had 
150,000 lines, including an esti- 
mated 110,000 lines of “plus” busi- 
ness. The Seattle Post-Intelli- 
gencer said its 77,000 lines prob- 
ably represented the biggest real 
estate display ever, in its part of 
the country. 


m There were many other indica- 
tions of success. The Dayton Daily 
News, with a 48-page section, 
figures National Home Week 
brought $16,000 in extra revenue. 
The Washington Star, sponsoring 
National Home Week for the 
first time, in direct competition 


linage up 45,000 lines over the 
same four-week period of 1953. 

The Salt Lake Tribune said 
linage was up 30%. The Hart- 
ford Courant’s Sept. 19 issue ran 
10% pages over a normal Sunday. 
The Little Rock Democrat pro- 
duced a 22-page section, and the 
Independent Journal, San Rafael, 
Cal., had 88 pages of tabloid ma- 
terial in three handsome tabloid 
sections. The Miami Daily News 
ran 47,274 lines, up more than 
7,000 lines from 1953. 


s Many National Home Week 
celebrations feature a “Parade of 
Homes.” Under this plan the local 
builders’ association selects a cen- 
tral site, and builders erect sam- 
ple homes at this location. 


At Dayton, for example, the 


$30,000. More than 75,000 people 
|were attracted, and an incomplete 


“plus” business. The Des Moines| with the Washington Post’s pro- survey showed 55 homes were 


| 


Register points out that the event motion, reported its real estate sold. 


| 
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Often the initiative for a Na- The Chicago Tribune’s “Chi- 
tional Home Week celebration! cagoland Festival” is an example 
comes from the newspaper’s real of a fully developed promotion. 
estate department. For example, First held in 1947—when the 
this year the Ledger-Inquirer de-| newspaper sponsored a month- 
cided to organize National Home long display of 10 fully furnished 
Week at Columbus, Ga. {homes developed from prize de- 

Prior to the event, representa- signs in the paper’s $25,000 Prize 
tives of the newspaper contacted Homes competition—it is con- 
the local builders’ association. ducted in cooperation with the 
With its cooperation the news-|Home & Home Furnishings Coun- 
paper worked for three weeks cil, made up of 16 industrial and 
gathering advertising. In the end, | merchandising groups in fields 
the newspaper had a 14-page sec- | related to the home. 
tion which included a color page This year more than 90 new 
by the association. The section | homes, over half of them fully 
carried releases from NAHB, aS furnished, were displayed in Chi- 
well as local stories pertaining to|cago and its suburbs. Motorists 
the homes that were shown. were directed to the homes on dis- 


, _. |play by a color map in the Tri- 
s For a week prior to publication 


Montgomery County Builders moted National Home Week with 
Assn. used a 15-acre tract south/r.o.p. display ads, in the classi- 
of the city and constructed 15| fied section and on radio and tv. 
homes ranging from $21,000 to|The Sunday the section appeared 


bune supplement, aided by direc- 
tional arrows at key intersections. 
News, pictures and advertising re- 
lated to the event ran throughout 
the 22 days the homes were on 
display. An _ estimated 1,200,000 
persons visited the homes. 


of the section, the newspaper pro- 


jan estimated 6-10,000 people “in 
a continuous stream all day long 
‘and into the night” toured the 


‘houses open for inspection. Hening Opens New York 


| Office: Adds Account 


WASHIN GTO | DG. for example 


THE WASHINGTON 


, 


POST TIMES-HERALD 


|S ONE OF THE MOST 

INFLUENTIAL PAPERS 
IN THE COUNTRY 

ain a 


{PUCK ADVERTISING 
GETS 3% TOS TIMES 
MORE READERS 


THAN MATCHED 
ADS IN NATIONAL 
q WEEKLIES / * 


THE PUCK Group's 


NATIONAL CIRCULATION 
is OVER 9,833,000! 


t King Features Syndicate 


Averages 44% coverage in 55 markets 
accounting for 42% of all U.S. retail sales 


Hening & Co., Philadelphia, has 
opened a New York office in the 
Empire State Bldg. Vincent A. 
Carberry has been named director 
of public relations, with headquar- 
ters in New York. Marjorie A. 
Rapp, formerly with the Philadel- 
phia Bulletin and Lamb & Keen, 
Philadelphia, has joined the agen- 
cy as production manager in Phil- 
adelphia. 

H. C. Bohack Co., Brooklyn and 
Long Island food chain, has named 
'Hening to handle its advertising 
and public relations. 


Leitz Appoints Frohlich 

E. Leitz Inc., American distrib- 
jutor for Ernst Leitz of Wetzlar, 
|Germany, has appointed L. W. 


PRACTICALLY EVERY. 
BODY REA 

ADs IN PUCK. PUCK 
iS THE BUY FOR 
ADVERTISERS! 


| Frohlich & Co., New York, to han- 
‘dle its advertising. The former 
_agency was N. W. Ayer & Son, 
Philadelphia. Leitz manufactures 
the Leica cameras and _ photo- 
graphic equipment, Adox film, 
‘and binoculars, microscopes and 
| scientific instruments. 


*Readers per dollar 


THE COMIC WEEKLY 


The Only NATIONAL Comic Weekly 
63 Vesey St., N.Y., Hearst Bidg., Chicago, Hearst Bldg., San Francisco 


Woodward & Byron Adds One 

J. & J. Cash, South Norwalk, 
Conn., maker of Cash’s woven 
names and printed name tapes, 
has appointed Woodward & Byron, 
Westport, to handle its advertis- 
ing. La Porte & Austin, New York, 
was the previous agency. 


RCA VICTOR 


premium or promotion 
records give you 


real personal impact 


Selling automobiles or a breakfast 

cereal? Give your sales message 

gen contact — let RCA Victor 
elp you reach the ears that bring 

results in an entirely new way with 

an RCA Victor promotion record. 

Example: Sales training, talking 

displays, direct mail that 

speaks for itself. 

Premium records? Leading firms are 

realizing increased sales with 

RCA Victor premium recordings. 

Write, wire Dept. AA-9 or phone today 

for all the facts. 

630 Fifth Ave.,Wew York 20, W. Y.—JU dson 2.5611 

445 WM. Lake Shore Dr., Chicage 11, ill.— WHitehall 4.3215 

1016 M. Sycamore Ave., Hollywood 38, Cal.— HOllywoed 4-517! 


() Custom 


Record 


Sales 
WS MASTER'S vot” tuxs® 
RADIO CORPORATION OF AMERICA RCA VICTOR DIVISION 
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'YONNE SAYS:— 
IN BAYONNE WE JUST 


BOWL 
‘EM 


BBB, Furniture 
Dealers War on 
Ad Malpractices 


| New York, Nov. 9—A joint at- 
‘tack against unfair and harmful 
| advertising and selling practices 
in the home furnishings field is 
being launched this week by the 
Assn. of Better Business Bureaus 
and the National Retail Furniture 
Assn. 

Developed over the past year 
by the two organizations, the pro- 
gram calls for establishment of 
formal standards for advertising 
‘and selling home furnishings at 
\the community level, based on a 


Outsiders are always tying to crack 
through our defenses but ’Yonne is in 
there carrying the ball. 

Get on the team—place your advertis- 
ing where it counts—right in there 
with up-to-the-minute local and na- 
tional news, sports or features. De- 
livered, daily, into 76% of all the homes 
in Bayonne. 


**Bayonne cannot be sold from the outside" ‘set of recommended standards 
THE BAYONNE TIMES jointly developed by the two 
BAYONNE, NEW JERSEY groups. Furniture retailers will 


distribute to consumers a series of 
educational leaflets explaining the 


Nationally 


represented by BOGNER & MARTIN 


standards. 


Local bureaus an“ retail furni- | 


ture groups are expected to adopt 
or modify the new standards as 
needed to fit loca) situations, and 


to set up procedures for adminis- | 


tering them. 


® Funds for these programs will | 


originate with the furniture deal- 
ers on the basis of local require- 
ments. NRFA will not play a part 
in the administration or enforce- 
ment of the standards. 

Heart of the program is the es- 
tablishment of sound advertising 
and selling practices at the com- 
munity level. Copies of the stand- 
ards are being mailed to Better 
Business Bureaus and to furniture | 
dealers throughout the country. 

Advertising media will be asked 
to support the standards by using 
them as guides when judging the. 
acceptability of advertising of- 
fered for publication, broadcast or 
telecast. 


# BBB records show many com- 


Advertising Age, November 15, 1954 


WILLIAM C. JORDAN has been named 


sales promotion manager of 
American Safety Razor Corp., 
\New York. He was formerly sales 
promotion manager of Univis 
Lens Co., Dayton, and Bristol 


Laboratories, New York. 
| 


| petitive and consumer problems 
affecting the $14 billion furniture 
lindustry. Last year, Better Busi- 


You can 


rogrephi¢ coe say New Hove 


1 of Elect 
Other vse michigan 8 


advertisers 


have been 


Bnet" 


new YORK 


We said 
if in 
January 
of 53... 


Today 
it’s more 
Timely 


For ten years now newspaper 


“insuring” their 


space 


expenditures against reproduction failures by using Reilly 


Plastictypes. With today’s 


keener competition and sharper cost- 


consciousness, it makes more sense than ever to investigate the 


many ways in which Reilly’s 


constant pioneering of scientific improvements 


in plate making can help you protect your investments in advertising space. 


You can Really Rely on RE : LLY 


e PLASTICTYPES 

e REILLYTYPES 

e TREATED ELECTROS 
¢ BISTA MATS 


Other Divisions of Electrographic Corporation: American Electrotype, San Francisco; Advance-Independent Electrotype, Indianapolis; Lake Shore Electrotype, 


Chicago; Michigan Electrotype, Detroit; New Haven Electrotype, New Haven; Reilly Plastictype, Los Angeles; The Wrigley Company, Atlanta. 


y | ness Bureaus handled 69,332 in- 


‘quiries and complaints. 

Furniture advertising in 1953 
ranked third among 50 different 
classifications in advertisements 
examined by the bureaus, with a 
total of 1,458 ads. Of this number 
582 advertisements required cor- 
rective action by the bureaus, and 
seven were referred to legal au- 
thorities as a last resort. 

In a foreword to the joint rec- 
ommended standards, it is pointed 
out that “studies have shown that 
the public disbelieves or largely 
discounts advertising given to ex- 
treme and_ exorbitant-sounding 
claims, and that such advertising 
undermines, public confidence in 
all advertising. 

“This means,” it is stressed, ‘that 
all advertisers are the losers, and 
that no one is getting his money’s 
worth out of his advertising ex- 
penditures.* 


# Among important standards 
reccmmended are the following: 

“Unfair competitive claims: 
Statements which disparage or at- 
tack, directly or by implication, 
the merchar dise, prices or services 
of competitors, or which are other- 
wise unfair, should not be used. 

“Layout: An advertisement 
should not be so constructed as to 
give the impression that the price 
or terms of featured merchandise 
apply to other merchandise in the 
advertisement, when such is not 
the fact.... 

“Bait offers: Bait advertising 
and selling practices should not be 
used. Bait advertising is an allur- 
ing but insincere offer to sell 
something. ... 


a “Price reductions: Advertise- 
ments offering merchandise at re- 
duced prices should not imply that 
all merchandise in the store, or 
any department thereof, is avail- 
able at reduced prices if such is 
not a fact.. 

“Former price ranges: If mer- 
chandise is grouped or reduced for 
sale at one price, both the mini- 
mum as well as the maximum 
former prices should be stated 
when price comparisons are ad- 
vertised. Not less than 10% of the 
merchandise included in the offer- 
ing should be of the maximum 
former price indicated. Otherwise 
the quantity of each former price 
should be listed.... 

“Quantity: Merchandise when 
advertised should be on hand or 
avaiiable in sufficient quantities to 
supply a reasonable consumer de- 
mand. If quantities are limited 
this fact should be clearly stated 
in the advertisement... .” 

Other recommendations apply 
restrictions on the use of head- 
lines. free, trial and conditional 
offers, illustrations, ‘“‘custom made” 
claims, guarantees, contests, used 
merchandise and floor samples, 
credit and credit charges and out- 
side financing. 


Keystone Adds 12 Stations 


Keystone Broadcasting System 
has added 12 new affiliates, bring- 
ing its total to 783. The new out- 
lets are WEIC, Charleston, II1.; 
KMDO, Fort Scott, Kan.; KMAN, 
Manhattat., Kan.; WKOA, Hop- 
kinsville, Ky.; WMAW, Menomi- 
nee, Mich.; KXRA, Alexandria, 
Minn.; KLMX, Clayton, N.M., 
WFAR, Farvell, Pa.; WCDT, Win- 
chester, Tenn.; KLBS, Houston, 
Tex.; KMAC, San Antonio, and 
KTAE, Taylor, Tex. 


Wright Gets Food Account 

Wright Advertising Agency, 
Pittsford, N.Y., has been appointed 
to handle advertising for Dutch 
Hollow Foods Inc., Honeoye Falls, 
N. Y., maker of dairy products. A 
three-day “blitz” newspaper cam- 
paign in the Rochester Times- 
Union and Democrat & Chronicle 
_and store displays will be used to 
introduce the company’s new 
| whipped cream cottage cheese. 


ak e ss is eee eid 3 i< r s % se ee <i ee ei? as zi Po a hee . ¥ eat cea an aes ~ ¥ 
Pa ot Venpegten, ed ee a Seite uses Sane a tae 
i Ri es ae Ws | ee Soe pret ut fia ae ci EAS, Mees OS ae oe Pasi Fl i ¥ 
i ft ee Dee ate 2 ia anaes i Me of ee ae ae oe eae Hie SEB, ax whe i 
i feast WY Lie : ras te pe aan perks eat eR Beat a Geka SG Vs a oe “0 
; ) io ae ae Nae ne RG ee peti se 5 
5 agen Sa fis ee eee noes Foes ae hee ea. mir 4s i Be 
z Pe - ee Wal <coeeh . 
- aes 
i | ——_— a ie 
4 _— | | a ee 
g > | ES i pos ae 
; ae - | Bor 4 me ; | 
Rew s | a rt x ig 
bak oy 7 ; \- \ - ae - 
: ee . , e Ps 
; Gs / BS +. mn. 2 . eet 
‘ ee 
. i 7 
a } 
2 1 
a : 
er liet | 
oa SS eee ee ia 
—_ i 
. se Sry pier’ ce ee va i oe ae. “ me 
3 SO Fat os oe a wins 
. a ae , ee mee ct 
. e's A eden 7 a 
" an a. ae . - 
3 | ‘ a 4. / i : 7 
cs) we . Bae . (Fp x - oe 
a r ‘: ® ee Ss ‘ % ci cs a 3 i i , ‘ ; r r 
. ee m= . a ~ er figs ‘; yae = My = saben e si > 4 / 
oe | y CEN rz 4 Cy sey-'. le | 
3 Pe Wiig >" i ia a i 
; Mears yf ae . is d nee a oe ; f é os 
a a « . é 4 A iy 
' ——- io - j sR _— 7 
ee Som . a or “a Ora, 
ae oe - -_ es 2 “gh : oe 
a ———— eee ; | tha ‘ 
Pe ~ 
cad No one knows better than the man who craftsmen whose ee and pat } 
- works in microns how vital 4 role the ity maintain Reilly s high stan : s— = 
molding material plays in producing a not only in producing our exclusive - ~* rene 
: perfect female for making plastic plates. matrix, female Peet baer 7 ever | 
= i ictype- — 
2 He knows that the secret formula We through to the - y ih bd | Sy 
| developed for making our own molding That’s Why we're able t0 one : | = 
Ee material has resulted in & female mold so 8 Reilly PlastictyPe assures er results - 
| superior that we ca actually guarantee than any other plastic plate. st o 
E af ; ee 
: to retain the full dot depth of the original. In fact, finer results—™ every = 
And this man’s specialized skill is rein- respect—than the finest news a4 ee 
. ‘ : 
forced bY * meticulous team of fellow- electro: ? 
:: ‘ ; 
: wey 020 RE fi 
on an ElectrotyP® Son Fronciseo? pdvonce-independent Electrotype: IRON ” i 
em —_e ioe Wovens Reilly plostictyP®- Los angeles: The wrigley Compory: Atlante: : : " 
i Z * 
| d ‘. 
—______———_* 
o id Pha: ; i ‘ : aoe aes : ” r ’ 2 he x i ae - 2 } ao - 
» ‘ , a fe? d me + . * gre - * a = ; #6 * Ss , Z a : re Xs The. e me a 


NOVEMBER 1954 


> 
Coming ups. | 
Biggest battle for new car sales 


Coal’s Problems: PAGE 72 
Interviews with John L. Lewis and Tom Pickett 
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Ads Encourage 


Newspaper Advertising Linage 


Martin F. Bennett, now mana- 


RCA Boosts Martin Bennett | 


A A ELL TT 
SALES LETTERS § 


ber and January, though the cor- 
fe: setry department routinely gets 
TAT 771 Eo advertising allocations which are 
ot Gl! A eS = among the lowest in these months. 
s vy, 4 / = 
‘ We == = “WwW . Walter H | 
Be Af. ? = = e can prove,” says Walter H. | 
Fe / —I Lowy, Formfit’s 1st v.p., “that ' 
4 ’ - / == the foundation wear department, 
EB be correctly promoted, will net about i 
“4 Vn as much profit in December and ia 
2 . va January as the rest of the store | i 
¢ ico ey arenes averages on like volume in 12 
ae 4 . 1,3 months.” 
My i eC ae Since profits, even without ade- 
ee ¥ / quate promotion, are high in foun- } 
ae Ve dationwear departments, “you can 


Letters with “instantaneous appeal,” ger of RCA’s West Coast region September, 1954 
that beckon to be read, that impel {| with headquarters in Los Angeles, Media Records Report for 52 Cities 
and sell. One series 28 years old- Hi has been appointed to the new September September % January-September % Mom (1) Buy Own 
a = Lf, 8. He” 9. {Post of director of regional oper- | Classification 1954 1953 Change 1954 1953 Change 
é a . on ~~ : o 4 ations for Radio Corp. of Ameri-| Retail (total) ...... $126,444,187 $119,274,510 +6.0 1,020,444,788 1,009,784,434 +1.1 * ‘ 
it nee af \ca, New York. Dept. Stores ...... 48,026,001 46,416,009 +3.5 383,858,268 381,074,536 +0.7 Christmas G fi 
General cscs... 28,981,411 31,683,678 —8.5 259,930,267 263,211,923 —1.2 l 
Automotive ........ 9,760,172 11,910,355—18.1 106,751,836 103,155,333 +3.5 
HOW IS COFFEE SELLING IN FORT WAYNE? a 7 : pttp Bg oy bie y IP ry 24,941,563 +7.0| CHicaco, Nov. 9—Formfit Co. is 
otal Display .... 167,858, 383, - 4,022,388 1,401,093,253 +-0.9\ encouraging its retail t 
var || tasstied wn 51,050476 54,174,878 —5.8 454,317,465 498,688,305 —8.9| make air a) ae aanaasa Ee 
e Fort WAYNE |! Total  .............. 9 ’ 19 * av. ’ ” ’ ’ iets 
Our Monthly Grocery Inventory Gives Vote 218,908,894 219,558,143 —0.3 1,868,339,853 1,899,781,558 —1.7 


You This Answer and 913 Others 


This valuable merchandising aid supplies 
sales and distribution figures for 914 dif- 
ferent brands and sizes of grocery and 


drug items. 


Write for Details on How You Can Have This Free Service 


FORT WAYNE NEWSPAPERS, INC. 


The News-Sentinel THE JOURNAL-GAZETTE 


Represented by Allen-Klapp Co. « 


- agent for 


4 


ad 


New York - Chicago - Detroit 


Cary-Hill Promotes Three; 
Adds Six Accounts 

William K. Deitz has been pro- 
moted to manager of the Kansas 
City, Mo., office of Cary-Hill Inc., 
and Alan D. Morgan, formerly 
copy chief, has been named an ac- 
count executive. The agency has 
been appointed to handle adver- 
tising for Truog-Nichols Inc., 
Kansas City; Blair Milling Co. 
and T. E. Snowden Lumber Co., 


pointed secretary. New clients of 
the Des Moines office are Standard 
Glass & Paint Co., Dale Carnegie 
Course for Iowa and Marasco 
Shopping Center, all of Des 
Moines. 


Two Join Clinton Frank 


Clinton E. Frank Inc., Chicago, 
has appointed Helen Davis time 
buyer and Mrs. Rue Dolan a copy- 
writer. Miss Davis was previously 


both of Atchison, Kan. 
Priscilla Jung, of the agency’s 
Des Moines office, has been ap- 


associated with Weiss & Geller, 
Chicago, and Mrs. Dolan was with 
Ruthrauff & Ryan. 


ce 


Package design 7 Nothing to it. 
Er, of course, We got a little help from Gair 


No trick to designing a package. Not if you’ve got 
a few fundamentals under your belt. 
_ Like a full knowledge of packaging materials, for 
instance. (Does the job call for clay-coated paper- 
board, sulphite board, laminated board, or even metal- 
lic foil lined board?) Or what about the intermeshed 
problems of structural design, graphic design and 
printing? (Must your carton hold moisture, stand up 
to excessive handling, carry an overweight product, 


double as a counter display, or reveal a portion of the 
product?) Or take the often overlooked fact that 
machines do most of the packaging today. (How’s that 
going to affect these other considerations? ) 

Point is: solving all these problems — before you 
invest one red cent in false starts — is a job for an 
expert — like your Gair representative. He'll be glad 
to talk to you, agency man or client, anytime. No 
obligation. Just write or phone us. FC.A.10 


FOLDING CARTONS 


SHIPPING CONTAINERS * PAPERBOARD 


ROBERT GAIR COMPANY, INC, * 155 EAST 44TH STREET + NEW YORK 17 


ing theme in promoting Christmas 
sales, because the foundation man- 
ufacturing company has discov- 
ered that stores generally neglect 
corsetry advertising in this season, 
when sales actually are high. 

In urging mama to spend a lit- 
tle of that Christmas gift money 
where she knows it will do her 
some good, Formfit is expressly 
encouraging something which 
women appear to have been doing 
on the sly all along. 

A research organization reported 
to Formfit, according to a compa- 
ny statement, that corset depart- 
ments lead all other departments 
in percentage of profits in Decem- 


~~ = 
belong on your 
Chriitman bist! 


Choose the mtconte ott 
thar enly you cam gve vourcell 


life Bras 


BY FaoRmerrr 


te Cananee niin tas fe 


imagine,” he says, “the increase in 
sales and profits awaiting depart- 
ments which go all out in pro- 


motion in 
months.” 

In December Formfit will use 
pages (“You belong on your 
Christmas list,” in Better Homes 
& Gardens, Charm, Coronet, Farm 
Journal, Giamour, Ladies’ Home 
Journal, Mademoiselle, McCall’s, 
Photoplay, the New York Times 
and 219 other newspapers in lead- 
ing markets. MacFarland, Aveyard 
& Co. is handling the campaign. 

The newest addition to the com- 
pany’s Life Romance line of bras- 
sieres—a biack version—will be 
featured in the ads. 


these two crucial 


Falstaff Buys Film Series 

Falstaff Brewing OCorp., St. 
Louis, has contracted with Screen 
Gems to produce a new weekly 
half-hour dramatic film series, 
the title to be announced later. The 
beer maker, through Dancer-Fitz- 
gerald-Sample, will clear approx- 
imately 40 markets for the show. 
Screen Gems will syndicate the 
program in the areas outside Fal- 
staff’s coverage. 


Rennoc Names Hoover 

Rennoc Games & Toys, Mill- 
ville, N.J., has named Stuart 
Hoover promotional consultant on 
a new game called Sports Arena. 
Mr. Hoover operates his own com- 
pany in Rowayton, Conn., which 


markets a game called Analysis. 
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BRIDLE COURTESY OF ABERCROMBIE & FITCH 


Workhorse... (9x7xQ) 


The battery in a man’s car, that compact 
black box under the hood, is the world’s 
greatest workhorse. 


It kicks over the starter. Sparks the en- 
gine. Turns on the lights. Blows the horn. 
Raises and lowers the windows. Lights 
cigarettes. Plays the radio. Lifts the front 
seat. Operates the air conditioner. Whew! 


But workhorses don’t live forever — even 
though today, you the battery makers, 
are putting out a more powerful and more 
durable product than ever before. And 


one that requires a minimum of attention 
by the man who owns it. 


No, workhorses don’t live forever. Espe- 
cially when you pile on mileage the way 
the men who read TRUE pile it on. They 
drive a total of 24,076,000,000 miles a 
year! In case you didn’t know it, that’s 
58% more miles a year per family than 
the national average! 


The sales economics of this TRUE auto- 
motive market are profitably simple. 
Surely any market that eats up parts and 


accessories more than half again as fast 
as any other, is a primary advertising tar- 
get for you. That’s why, right now, you 
should be talking to the 2,000,000 men 
who read, believe in, and buy from... 


AMERICA’S LARGEST SELLING MAN’S MAGAZINE 


TRUE 


THE MAN’S MAGAZINE 


One of the Fawcett family . .. serving millions 
of America’s families 


67 WEST 44th STREET, NEW YORK 36, N. Y. 
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American Motors Plans ‘Articulate’ Sales _i!¥_with teen-agers will soon be better ride. ge Age Perelepesemiaigee 
. : i" interested in having more than| “Features like these have never; “By doing a more effective mer- 
Drive with Heavy Emphasis on Advertising —°"* ©" if possible.” ‘been properly explained to the chandising and selling job, artic- 


'public,” he said. “We are con- ulating what we have to sell bet- 

WASHINGTON, Nov. 10—George cilities for producing molded ca The emphasis in Jet-Rambler | vinced Disney can help us get this'ter than in the past, American 
Romney, president of American tic products used in appliances,|promotion in ’55 will be on new message across.” 'Motors will get a larger share of 
Motors Corp., indicated today that|its leadership in the automobile ball-bearing needlepoint nese | He said the consolidation of|the automobile business in 1955 
his firm will rely heavily on a|heater field, and its extensive| which eliminates the need for| Hudson and Nash will prove par-|than in 1954. We are not asking 


i. reinvigorated advertising cam~ facilities for defense work, Mr./power steering, narrower turning ticularly fortunate. Warehousing, for help from Congress or from 
‘ paign to put Hudson-Nash sales Romney declared. He also pointed ratios which make the car more technical work, research and sales the Federal Trade Commission or 

on a volume basis. out that it has its own financing) maneuverable in traffic, better servicing has been consolidated, the anti-trust people at the De- 
tp In an outline of future plans for subsidiary, which returns a profit.) heating, air conditioning, twin|but separate sales and dealer or- partment of Justice. We believe 
- the recently reorganized motor car| He contended the small Hudson beds and “airliner reclining seats,” | ganizations are being maintained. we can do it on our own and in 
i -appliance firm, he said Hudson Jet and Nash Rambler are dis- Mr. Romney announced. | the American way.” 


and Nash have always led the tinctive vehicles well suited to | Another feature was the unit|# Before joining the firm, the Mr. Romney said “the auto game 
industry, “but have done a terrible the needs of modern motorists— body construction used for Amer-|AMC president was with the is a hard one. It’s something like 
job of letting the public know it.” | especially in the growing suburb- ican Motors cars, which Mr. Rom-| Automobile Manufacturers Assn. the Philadelphia Athletics in 

While American will continue to | anite two-car market. Noting that ney called twice as safe as body for many years. In his talk with baseball. You may be on top one 
use all media, Mr. Romney's re-| multiple-car ownership has in- structures used by the Big Three, reporters here he said he wants year and then find yourself in 
port implied that it is banking / creased from 4% to 15% since adding that it makes possible to make it clear that his firm is the cellar. You just have to battle 


“ heavily on the Disneyland tv show | 1946, he argued that “every fam- | springing systems which assure a,not looking to the government in your way back up again.” 
; on ABC to build public accept- . 


ance for its products. Character- 
izing Disney as “the greatest ee eae 
showman of our time,” he ex- ee: 
pressed confidence that Disney 
will know how to present Hudson 
and Nash features in a way], | ; é 
“which will articulate them.” if . 


# Within a few weeks new Hud- 
son Jets and Nash Ramblers will thes 
be introduced, but they will be 
bagicaliy the same car with some- 
_ewhat different trimmings in order 
to provide separate lines for Hud- 
son and Nash dealers. Early next 
year new Hudsons and Nashes, 
based on a common body struc- 
ture, but with distinctive features, 
will follow. = 

Many details of the advertising : : x 
programs are still considered se-| | Bk 4 & 
cret, Mr. Romney said, but the , Bg 3 
over-all budget will be about the . 2 ae “se — _ ie eae ie 
same as the total spent by Hudson Bi. eo a S ea 
and Nash in the past. (Nash- 
Kelvinator’s national ad expendi- 
tures in 1953 totaled $7,015,354; 
Hudson’s came to $3,673,710.) 

“Since each dollar will be pro- 
moting both lines, it’ll be like 
having twice as many dollars,” 
Mr. Romney explained. 

He emphasized the fact that 
Hudson and Nash failed to sell 
their products in the past, and he 
said that he expects to keep care- 
ful tabs on all advertising mate- 
rials to be sure that they empha- 
size distinctive features of Hud- 
son and Nash. 

“It isn’t enough to print a pic- 
ture of a car,” he said. “The ads 
have to show how our car leads 
the rest.” 


> 
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=» In his review of American e,e 
Ro ng Rag Bo yee To help your salesmen step ahead of competition 
that the firm is the fourth largest 
manufacturer of household appli- 
ances, with a full line of white 
goods. Abroad it is second largest, 
with the Kelvinator brand num- 
ber one in many countries. 
Other properties which strength- 
en the firm are its extensive fa- 


Put the strength of 


into your 


Want to talk to car owners & 
only? Get 100% coverage in 
CAR LIFE Magazine. De- 
liver your message at the 
lowest cost per thousand car 
owners. Car Life readers 
spend more than $167,000, 
000 yearly on automotive 
products. Send for complete 


} 
i 
market data. i 
i 


7%, 138,000 Management, Production, Engineering and Purchasing 


Ww executives in metalworking read it. . . use it. . . depend upon it! 


MOTOR PUBLICATIONS, 
270 Madison Ave., New York 
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Keough Heads Dole PR named to handle advertising for 
Dole Hawaiian Pineapple Co., Leisurehouse Inc., Wichita maker 
Honolulu, has appointed Paul H. of the Gypsy KART, a new laun- 
Keough public relations director. dry cart designed to “climb stairs.” 
Formerly public relations direc- 
tor for Robert Montgomery, actor WBBM-TV License Renewed 
and television producer, Mr. Ke-| FCC hearing examiner Herbert 
ough succeeds Herbert C. Cornu- Sharfman has cleared the way for 
elle, who has been appointed as- ‘Columbia Broadcasting System to 
sistant to the president of Dole. get a license renewal for WBBM- 
‘TV, Chicago. The renewal had 
Potts-Calkins Adds Two been held up because Zenith Ra- 
Goldblatt Tool Co., Kansas City, | dio Corp., Chicago, was disputing 
Mo., has appointed R. J. Potts- CBS’ right to operate the sta- 
Calkins & Holden, Kansas City, to tion. Zenith withdrew its objec- 


Scent-O-Matic 
Offers Aroma at 


Point of Purchase 


| 
New York, Nov. 9—The proper 
/sales-enticing aroma at the point 
\of sale is now possible without 
| difficulty, according to Scent-O- 
|Matic Corp., 545 Pearl St., New 
York 7. 

The company has been organ- 
ized to manufacture and market 
“sales scents” for use in stores, 


handle its advertising, effective tion Oct. 19 (AA, Oct. 25). EMPHASIS ON SERVICE—Standard Oil Co. (Ind.) is using this and other and is equipped to supply com- 
Jan. 1. Trade publications, direct | posters stressing the company’s service program in 3,350 locations plete promotion packages, includ- 
mail and consumer magazines will ‘McCall's’ Names Two in the Midwest. D’Arcy Advertising Co., Chicago, is the agency. ing displays and an automatic 
be used. Carter Advertising Agen- Al Catalano, formerly promotion plug-in dispenser equipped with 
cy, Kansas City, is the current art director of Better Publications, rector of McCall’s, New York. Ira |& Ryan, has joined McCall’s Chi- |the proper aroma. The aero- 
agency. R. J. Potts also has been has been named promotion art di- Morton, formerly with Ruthrauff cago office. sol spray cans in which the odor- 


giving chemical is stored are 
about as big as a man’s hand, will 
last several days, and are reported 
easier to change than an electric 
light bulb. The dispenser works 
automatically off a conventional 
electric plug. 

The company has already per- 
fected scents for a wide variety of 
foods and other beverages, and 
claims it can duplicate practically 
any scent. 

Edward K. Whitmore is presi- 
dent of Scent-O-Matic. Henry 
Bischoff is v.p., Lee Butler v.p. for 
sales, and A. H. Meyer secretary. 


Telechron Clock Promotion 


Features Telejour Model 


Telechron department of Gen- 


eral Electric Co., Ashland, Mass., 
| has launched a two-month Christ- 
'mas clock promotion in which it 
| is offering a Telejour electric cal- 
/endar clock as a prize for the first 
three Telejour models sold by any 
retail sales person. Consumer ad- 
vertising supporting the promo- 
tion includes a four-color page in 
'Nov. 6 Saturday Evening Post and 
|four-color center spreads in Nov. 
| 22 Life and Nov. 27 Saturday Eve- 
ning Post. 

In addition, the clocks will be 
plugged by Dave Garroway on 
“Today” (NBC-TV) in 54 mar- 
_kets, including three on the Pacif- 
ic Coast for the first time. The 
agency is N. W. Ayer & Son, New 
York. 


Bendix Boosts Bartley Furey 
Bartley C. Furey, who has been 
|with Bendix for more than two 
|years, has been named assistant 
| sales manager of the television and 
| broadcast receiver division of Ben- 
|dix Aviation Corp., Baltimore. 


NATION'S LARGEST TRADE TERRITORY 


A Good Buy 
NOW BETTER 


El Paso's Two Great Newspapers 
Reach an all time high in 


CIRCULATION 
87,978* 


*Publishers’ statement, six months 
ending September 30, 1954 


Che £1 Paso Times 


An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 
A Scripps-Howard Newspaper 
Evening 


Two Separate Newspapers 
30° Line BUYS BOTH! 
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Sportswear, is ordered to disclose 
the actual place of manufacture 
by adding the expression “made 


“Touraine Sportswe. ' 


’ of Califor-|110,000. Waldorf Publishing Co., 
nia. ” 


‘New York book publisher, has re- 


Eastern Clothing 
Firms Ordered to 


pulation agreements. \titled “The Best from Playboy,” 


Both cases were settled by sti- leased a hard-cover, $3.75 volume 


Drop Coast Claim 


WASHINGTON, Nov. 9—The Fed- 
eral Trade Commission has re- 
quired two eastern companies to 
stop using tags which implied that 
their wearing apparel is made in 
California. 

A Chicago firm, California Girl 


| California. 
|jected to the fact that garments 
“made 


in the East” to its labels and ad-— 


vertising. 
The Commission also 
against Touraine Co., New York, | 


which has sold éhildren’s gar-— 


‘ments through a West Coast agent 


of 
The commission ob- 


called Touraine Sportswear 


in the East were tagged 


acted ‘Playboy’ Accepis Ads 


Playboy, Chicago, one-year-old | 
| magazine for men, for the first 
time will accept advertising, be- 
ginning with the January, 1955. 
issue. Rate for a b&w page, one 


time, will be $650. The magazine 


has a guaranteed circulation of 


featuring stories, cartoons, articles 
_and humor from the publication’s 
first year. 


Knight to ‘Western Family’ 
Don Knight, formerly with the 
Sacramento Union, has been ap- 


Western Family. 


pointed San Francisco manager of 


“ae. ed. att BO. Se 


——. sent ke 


- ennr 


A few months ago the Marietta Concrete Corporation of 
Marietta, Ohio — world’s largest builder of pre-cast concrete- 
stave silos — opened a branch plant in Nashville to serve the 
burgeoning Southern farm market. 


To get the Marietta message across to the farmers of the 
Central South, Marietta’s agency in Nashville — Noble-Dury 
and Associates, Inc. — bought an early morning 15-minute 
time segment three days a week, dubbed it the Marietta Farm 
Journal, and featured market and weather reports, country 


Sing a song 
of silos... 

a pocketfull 
of sales! 


music, and facts about Marietta silos presented by John Mc- 
Donald, WSM’s Farm Director. 


Within a few weeks, eight separate crews of silo builders 
were hard at work in the area. Seven silo sales resulted 
directly and immediately from one week’s inquiries drawn by 
the program. ‘This one week’s sales would have made our 
entire investment in WSM programming worthwhile,” says 
Marietta’s advertising manager Jack Anthony. To which 
Marietta’s president, F. L. Christy adds: ‘‘We consider this 
advertising on WSM the most successful radio advertising in 


our experience.” (Marietta has been going strong since 1916.) 


S»5 to successful sales of siding, sideboards, silks, silver, and 
scores of other items including kitchen sinks, we proudly add 
Whatever the product, WSM offers proof of selling 

For further details contact WSM’s Tom Harrison or 
any Petry Man. 


sei” WS M ...... 


Clear Channel @ 50,000 Watts 


silos. 


power. 


Viewers ‘Smarter 
Than You Think,’ 
Author Declares 


| New York, Nov. 9—Today’s tv 


viewers, according to an old hand 
at the production of commercials 
‘for the medium, are “smarter than 
you think. ..And their precocious 
children of this television age are 
sometimes ’way ahead of their 
parents.” 

| So says Harry Wayne McMahan 
‘in his new book, “The Television 
Commercial,” written to demon- 
strate how te create and produce 
effective tv advertising (Hastings 
House Publishers, $5). 

The importance of a strong bas- 
ic selling idea as a starting point 
is emphasized by the author, a 
McCann-Erickson v.p. who, ac- 
cording to the jacket biography, 
“has written and produced more 
television commercials than any 
‘other man in the industry.” 

His profusely illustrated volume 
is packed with do and don’t sug- 
gestions to guide the tv craftsman. 
‘Many of Mr. McMahan’s don’ts 
‘are observed in the breach on tv 
“every day by some of the country’s 
‘top advertisers. For example: 


a “Don’t use settings beyond the 
‘experiences of the viewer. 

| “Don’t waste cartoon treatment 
on normal people doing normal 
| things. 

| “Don’t expect live action trade- 
‘mark characters to be as success- 
ful as cartoons. 

| “Don’t abuse ‘medical author- 
ity’ in commercials. 

“Don’t build a barrier for your 
‘straight pitch’ personality. 

“Don’t let your woman 
nouncer be too aggressive. 
| “Don’t waste time with a 
6. 2 

“But the wonderful thing about 
the viewers,” Mr. McMahan finds, 
“is this: They do accept the com- 
mercial as a necessary part of tel - 
evision, looking to it for informa- 
tion and advice on how to improve 
their way of life. 

“Théy look on the _ television 
commercial as ‘people’ they know. 
There is a ‘personality’ factor. 
Some are fun to be with. Some 
‘exaggerate,’ and some don’t keep 
their promises. Some are helpfui 
and trustworthy. Some are ‘old 
friends’ and always welcome to 
drop in any time.” 

Viewers, he says, “classify com- 
mercials unconsciously. And when 
they know them and believe them 

. they buy!” 


an- 


‘sto- 


# Released simultaneously by the 
same publisher is a how-to vol- 
ume on “Staging TV Programs 
and _Commercials” ($6.50) by 
Robert J. Wade. A former NBC- 
TV art director, Mr. Wade now 
is a free lance set designer and 
tv art consultant. He also is staff 
designer for Talent Associates. 

His book is a manual covering 
production facilities, scenic con- 
struction, design and scenic paint- 
ing, properties and lighting re- 
quirements. On the basis of his 
experiences as a video pioneer, he 
gives hints as to ways in which 
relatively elaborate backgrounds 
can be created even on a low bud- 
get. Much of this advice is also 
applicable to the production of 
film commercials and short sub- 
jects. 


ReaLemon Appoints Shady 
ReaLemon-Puritan Co., Chi- 
cago, has appointed James L. 
Shady Jr. eastern divisional sales 
manager with headquarters in 
New York. Mr. Shady was for- 
merly divisional sales manager of 
Grocery Store Products Co., West 
Chester, Pa. 
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Household Distribution of Radio and TV Sets 


May, 1954 
(000 Omitted) 


Radio 


Bedroom 


Living room 
21,560 


25,320 


Kitchen 
16,100 


Automobile radio 
26,180 


Dining room 4,390 
Other locations 7,370 


Den, study, library 1,360 


Living room 
24,210 


Bedroom 940 
Dining room 910 t 
Other locations 930 


WHERE IT ALL GOES—Based on data compiled in the ARF-Politz census 

of radio and tv set population, these charts reflect the contrast in 

listening and viewing habits of the radio and tv audiences. They 

show that only one-fourth of an estimated 101,000,000 household 

radio sets are in the living room, while nearly 88% of the 27,600,000 
tv sets are located there. 


Radio ‘Re-Evaluates’ 
as Sales Drop in ‘54 


Hard-Sell ‘Tigers’ Find 
Lean Pickings, Though 
‘55 Prospects Look Good 


By L. S. Botts 


CuicaGo, Nov. 11—The returns 
are not yet in for 1954, but it looks 
as though the hard-sell “tigers” of 
the radio medium are going to be 
hungrier than ever as they go in- 
to a promising 1955 season. 

Nicely gratified by a good meal 
at the expense of other media in 
1953, the audio medium’s colony 
of prowling carnivores (as_ the 
Broadcast Advertising Bureau 
sees them) found lean pickings 
this year as radio resumed its 
postwar sales slide. 

The picture was not all black, 
of course. The big growth in auto- 
mobile advertising, for example, 
promises to become a real boom 
next year. 

In general, however, here was 
the picture somewhere around the 
three-quarter mark this year: 


e Having almost checked the 
postwar billings decline in 1953, 
the networks were back on the 


toboggan again, with revenues 
lagging by 10-15% _ throughout 


most of the year. The effect on 
the harder-hit networks was a 
feeling of near-panic—and the 
first public suggestions that net- 
work radio in the classic sense 
might be done for (see below). 


e For no reason that most station 
representatives could adduce, oth- 
er than “recession,” national spot 
business was hit also, though not 
as badly as the networks. Down 
substantially in the first half of 
1954, spot business was thriving 
again this fall, but was not ex- 
pected to equal the record $145,- 
000,000 of 1953. 


e At the station level, sales con- 
tinued good, as they have for two 
or three years now, but even here 
the record was mottled. The small 


“country” stations and top metro- 
politan stations were reportedly 
still enjoying a boom; but a num- 
ber of secondary city stations were 
suffering. 


° Rates took another slide, after 
having held up through most of 
‘last year. Officially, the rate struc- 
ture still held for most stations, 
but both nets and reps were com- 
|plaining about a big upsurge in 
discounting. It was partly due, 
| they said, to a deliberate assault 
jon station rate cards by advertis- 
ers and agencies. 

| For the year as a whole the odds 
were heavy that radio advertisers 
/ would spend less than the $700,- 
000,000 they invested in the medi- 
um last year. On the other hand, 
radio revenue was not likely to 
be down very much, due to a 
continued demand for time at the 
local level. 


New Selling Practices 


Furthermore, the year saw some 
remarkable changes in the selling 
and pricing pattern of radio, 
changes which are pretty certain 

(Continued on Page 50) 


Spot and Regional 


Sales Gain This Year 


New York, Nov. 9—The happy 
returns in the national spot tele- 
vision business are due not only 
to those squeezed-in station breaks 
and one-minute announcements 
but also to the steadily improved 
fare offered by the hard-selling 
syndicators. 

The Station Representatives 
Assn. estimates that spot and re- 
gional tv time sales will hit $160,- 
000,000 this year, a man-size gain 
over last year’s impressive figure 
of $124,318,000. 

Among the national and region- 
al advertisers in the forefront of 
spot film program sponsorship for 
the second quarter of 1954, ac- 
cording to the Rorabaugh report, 
were: 


American Bakeries (“Cowboy 


G-Men,” 15 markets and “Lone 
Ranger,’ 10); American Maize 
Products Co. (“Adventures of 


Blinky,” 17); P. Ballantine & Sons 
(“Foreign Intrigue,’ 20); Bowman 
Biscuit Co. (‘‘Liberace,” 


Dry (“Annie Oakley,” 38); Carter 
(Continued on Page 59) 


12 and) 
“Life With Elizabeth,” 3); Canada | 


Reps Predict TV Film Only 10,000 Color Sets, But... 


Some Sponsors Like ‘Em, 
Others Chary; Oldtime 
Sponsors Get Squeezed 


By Maurine Christopher 


New York, Nov. 11—In televi- 
sion history this will be remem- 
bered as the year of the spectacu- 
lars. 

Color shows—at prices that 
would shock anybody except a 
Texas millionaire—were snapped 
up like bargains in Macy’s base- 
ment. 

To paraphrase a Churchillism, 
never have so many spent so much 
to reach so few. Nobody knows, 
but informed guesstimates say 
there are about 10,000 color sets 
in circulation. Of course, the $300,- 
(000 extravaganzas, televised in 
/compatible color, can be picked up 
black and white on the 31,000,000 
monochrome sets in the country. 


But the grandstand plays were 


TV Holdouts... 


NEw York, Nov. 10—With most 
major advertisers having  suc- 
cumbed—either through desire or 
necessity—to the charms of net- 
work television, the holdouts make 
an interesting study. 

To determine who they are, AA 
took the list of top 100 national 
advertisers on the basis of 1953 
expenditures in measured media— 
newspapers and supplements, farm 
and general magazines, network 
radio and network tv. 

The data came from Bureau of 
Advertising, ANPA, newspapers 
‘and supplements figures and Pub- 
lishers Information Bureau statis- 
tics on general and farm maga- 
zines, network radio and network 


itv. Time and space only are fig- 


‘ured in these totals; production | 


Big Non-Video Advertisers Tell 
Why They Shun Networks’ Lures 


and programming costs are ex- 
cluded. 


s To include newspapers and sup- 
plements, which were still getting 
the biggest share of the national 
advertising dollar last year, 1953 
/was taken as the comparison base. 
_There are no 1954 newspaper fig- 
ures available yet. 

Twenty-one names on the list 
made no network television ex- 
penditures during 1953. For six of 
them—distillers—the reason was 
obvious: Their business was not 
acceptable. Some of the compa- 
nies (Budweiser, for example) 
prefer spot to network video; a few 
have tried the medium and found 
it disappointing. Some holdouts in 

(Continued on Page 54) 
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Total 

Procter & Gamble ....... $18,071 
|Colgate-Palmolive Co. 9,301 
|General Motors Corp. .... 7,157 
General Foods Corp. ..... 7,041 
a eee 6,603 
‘'R. J. Reynolds Tobacco Co. 6,550 
Be MY secs censses 5,629 
General Mills ........... 5,331 
American Tobacco Co. ... 5,270 
Lae. Gs See 4,896 


(000 Omitted) 


Buying Trend for 1954's Top 10 Broadcast Advertisers 


Network Expenditures in 1949, 1951, lst 6 Months of 1954 


Months) 1954 1951 1949 

TV Radio Total TV Radio Total TV Radio 

$11,137 $6,934 $25,739 $7,580 $18,160 $17,522 $107 $17,315 
6,385 2,916 9,227 4,490 4,737 4,167 290 3,878 
5,682 1,475 2,471 1,772 699 1,744 665 1,080 
4,611 2,430 12,600 5,731 6,870 7,823 366 7,457 
3,848 2,755 5,764 1,990 3,774 4,033 175 3,858 
5,518 1,032 8,182 4,989 3,193 4441 726 3,715 
3,261 2,368 9,404 2,789 6,616 7,303 162 7,141 
3,632 1,699 8,375 1,884 6,490 6,817 75 6,742 
4,517 753 6,279 2,976 3,303 4,590 271 4,319 
3,252 1,644 5,814 3,065 2,749 2,521 398 2,123 


Color Spectaculars 
Make Top News in TV 


made in the direction of the min- 
uscule color market. 


# To get the spectaculars off and 
rolling, their creator, NBC Presi- 
dent Sylvester L. Weaver Jr., 
broke completely with a _ great 
many of the traditions of broad- 
cast advertising. 

Out went the easy-to-remember, 
habit-forming regular schedule. 
Out went the theory of associat- 
ing your product with a personal- 
ity or program type selected for 
compatibility. 

In their stead Mr. Weaver of- 
fered the extra impact of the un- 
expected, the plus of being asso- 
ciated with the most talked-about 
shows on tv, starring the biggest 
names in the world, and the kind 
of excitement the public and pro- 
ducers feel on a Broadway open- 
ing night. 

So infectious was NBC’s enthus- 
iasm that long before the fall 
season started six sponsors were 
committed to $14,000,000 worth of 
specs. The advertisers bought the 
monthly big shows, knowing little 
more about them than the name 
of the producers. In the case of 
one—the Monday series—the orig- 
inal producer was sidelined with 
ulcers before the telecasts started. 


@ The specs were not long in pay- 
ing off in surprises, talk and ex- 
citement. The morning after the 
first of the big shows—Max Lieb- 
man’s production of “Satin & 
Spurs,” with Betty Hutton—its co- 
sponsors, Hazel Bishop Ine. and 
Sunbeam, learned that surprises 
are not always pleasant, talk is 
not necessarily good and that 
opening nights sometimes produce 
flops. 

The second time around these 
two sponsors fared better in the 
rating returns, but the results 
were still far from what at least 
one adman had expected when he 
started the spectacular sales boom 
in mid-summer. 

Raymond Spector, head of Hazel 
Bishop’s agency and a principal 
stockholder in the cosmetics com- 
pany, had only two of the specs 
under his belt—out of ten con- 
tracted for—when rumors of his 
unhappiness with the super shows 
began to circulate around town. 
After conferences with the net- 
work’s top management, Mr. Spec- 
tor said he wanted more box of- 
fice names, stronger supporting 
casts, less preoccupation with 
color and more emphasis on black 
and white elements, more con- 
centration on entertainment with 
mass appeal—and reduction of the 
show from 90 minutes to one hour. 

At press time NBC said there 
jare no plans to cut the Sunday 
/night spectacular to an hour. Mr. 
Spector’s other suggestions have 
been taken under consideration, 
a the final decision on the pro- 

(Continued on Page 74) 
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Advertisers Hunt Hard, but Perfect 


Rating Service Still Eludes Them 


Impending ARF Ratings 
Report Should Focus 
Their Frustrations 


New York, Nov. 10—Many 
broadcast advertiser felt, as 1954 
wound to a close, that so far as 
broadcast research went he had 
much in common with Alice: he) 
had to run very hard to stay where | 
he was. 

The dying year had many re-| 
search developments, but most of| 


| (94.7% 


them, on unbiased inspection, 
were principally remarkable for 
their insignificance. 


works plus the Broadcast Adver- 
tising Bureau. It showed that 
96.4% of the U. S. households have 
radio or tv sets in working order 
for radio, 58.1% for tv). 


a Mutual Broadcasting System’s 
study of radio listening—with 
heavy attention to out-of-home 
audiences—was timed to coincide 
with the 25th anniversary of the 


|'network, and may have been the 


fact that radio lister. og is an all- 
day, all-place activi'y, and con- 
| tinues despite the presence of tele- 
‘vision in a household—something 
that perhaps only an advertising 
man would insist on having sta- 
tistical substantiation for. 
Nielsen is adding automobile 
coverage to its radio report at 


|the behest of CBS Radio. It was 


in this connection that Mr. Nielsen, 
the high priest of electronic meas- 
urement, resorted to the supple- 
mentary use of the diary. (Diaries 
also are being used to enlarge the 
sample for local ratings.) 


s This provoked the annual Re- 
searchers’ Quarrel, something no 


year’s most expensive ($150,000) broadcasting year would be com- 
piece of broadcast research. Made| plete without. Dr. Sidney Roslow, 


by J. A. Ward Inc., it confirmed! who had been nettled in the past 


the ARF working-set percentage| by Nielsen’s slight regard for dia- 


(96%) and it laid heavy empha- ries, pounced on the use of diaries 


One of the most imposing re-|sis on radio’s role as concurrent) by the Sage of Howard Street as 


search projects was the ARF’s| 
study of radio and tv sets in U.S.) 
households, conducted by Alfred} 
Politz Research, and financed and 
sponsored by the four radio net- 


activity. 

The general tenor of both these 
projects indicated that the future 
of radio research will largely be 
confined to reemphasizing the 


evidence that Mr. Nielsen was 
talking out of both sides of his 
mouth. Mr. Nielsen pointed out 
temperately that the diaries were 
to supplement other data, and no- 
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body seemed much upset—in- 
cluding CBS Radio. 


Due to be ready shortly is one 


of the longest-promised and most 


|widely-heralded of radio research | 


| projects: the special ARF com- 
'mittee’s report on ratings. There 
have already been leaks on the 
report, leaks which those in charge 
of the analysis have called “highly 
inaccurate.” Those leaks talk about 
a ten-point criterion, and say that 
Nielsen’s Audimeter service comes 
off best on this scoring. 

The ARF study comes at an 
opportune time, for the differences 
in ratings have become acute. As 
more and more advertisers spend 
more and more money in tele- 
vision, their concern over what 
they’re buying and whom they’re 
reaching becomes progressively 
serious. 

In the recent hassle over the 
NBC spectaculars, the differences 
in rating between the _ ten-city 
Trendex reports and the national 
Nielsen ratings were startling. 
Knowledgeable researchers claim 
to be able to reconcile the dif- 


Salt Lake City... KUTV Channel 2, on 
full power since November 1, now the most 
powerful medium selling the Billion Dollar 
Market served from Salt Lake City. You 


- ©W In Utah it’s kutv@> 


buy all the market when you buy KUTV 


Power and Showmanship! 


Here's the power story— 


KUTV 45,700 watts, maximum power 


granted by FCC at antenna height 


of 4803 feet above average terrain. 


Range? To all compass points . 


Second Station—28,300 watts. 
Third Station—27,100 watts. 


KO 


. . North, South, East and West, 


KUTV delivers regular listening attracted by its super-sound, 
super-power picture! Sells a market of one million people at 
lowest cost per thousand viewers. 


Affiliated with ABC 
Salt Lake City, Utah 


Sy a eee 


ferences, on the ground that the 
|; services “measure different 
things,” but to the advertiser and 
“agency executive it’s baffling. 


® As usual, advertisers have been 
promised much in the way of 
Startling research developments to 
come. But while these are on the 
way, some of the better research 
figures have quietly disappeared. 
An advertiser cannot, for instance, 
find out immediately the number 
of tv sets in circulation, and their 
location by states, counties and 
cities. Nothing new on this has 
been released since the Nielsen 
count in the fall of 1953. 

It may be that the National 
Assn. of Radio & Television 
Broadcasters, which has been talk- 
ing mysteriously about a new 
type of research, will provide some 
of the answers, possibly even a 
continuing set count of dependable 
accuracy. The whole problem of 
broadcast circulation is a field in 
which NAKiB might profitably 
work. 

Meantime, observers were re- 
minding themselves that competi- 
tors have a way of becoming more 


alike instead of more different. 
The Nielsen Audimeter was sub- 


/ject to a crossfire of criticism 


when it was launched and during 
its development. 

C. E. Hooper now has a Hoop- 
erecorder, and Dr. Roslow’s Pulse 
is the richer for DAX, a machine 
which Dr. Roslow has called suc- 
cinctly “the best machine in ex- 
istence.” Last month Pulse began 
asking networks, stations, adver- 
tisers and agencies what commit- 
ments they would make toward 


first-market installation in New 
York. 
# As at our last report, talent 


still hates ratings (Georgie Jessel, 
| who performed miserably on the 
ratings barometer, sizzled and 
snarled at the system, once he 
was back to the split-grapefruit 
circuit); broadcasters distrust 
ratings, while pushing them fran- 
tically; advertisers and agencies 
often are confused by them. 

Several years ago, advertising 
agency men agreed that the basic 
requirements of a good broad- 
casting research’ service were 
these: speed, accuracy, a sample 
permitting breakdowns of urban 
vs. rural, or geographical break- 
downs, a service permitting analy- 
sis of the kinds of people who saw 
the show, and the kinds of people 
who saw the competing shows, 
and—finally—reasonably cheap 
‘cost of subscription. If anyone had 
the ideal service vet, it was a 
secret. 


RCA Plans Pre-Christmas 
Drive; Sponsors TV Specs 

| Radio Corp. of America is con- 
ducting an extensive all-media 
'pre-Christmas drive for its tele- 
vision, radio and Victrola phono- 
graph lines. Ads are appearing in 
/21 national magazines including 
Ebony, Farm Journal, House Beau- 
tiful, Life, Look, The New Yorker, 
|Parents’ Magazine, This Week 
Magazine and Time. Highlight of 
the magazine schedule will be a 
\five-page gatefold insertion in the 
‘Nov. 27 Saturday Evening Post. 

| The drive also includes sponsor- 
\ship of NBC-TV color spectaculars 
‘and “Caesar’s Hour,” and NBC 
‘radio programs “Fibber McGee 
and Molly,” “Weekend,” “Second 
Chance” and “Road Show.” Special 
| window displays and point of sale 
materials have also been devel- 
oped. 


Warren Petroleum to Grant 
Warren Petroleum Corp., Tul- 
sa, has appointed Grant Adver- 
tising, Chicago, to handle its ad- 
vertising. The agency was ap- 
pointed to handle advertising for 
Dri-Gas Co., Chicago, a division 
of Warren Petroleum Corp., sev- 
eral months ago, 
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Direct quote from the advertiser: 


“The most 
~ astonishing 


seen in radio...” 
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CONFIDENTIAL REPORT 
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Available Ouly On Request! 


PAU MME Ao ERS AT ee ee. 


Contract renewal time was at hand. The audience measurement was immediately 
advertiser stroked his chin and said quite taken by GOULD, GLEIss AND BENN, INC. 
thoughtfully, “Who's listening to our ... and when the report was completed 
show and how many? Can we find out? If the advertiser just couldn’t believe it. . . 
it’s half as good as you say it is, we ought __ he called the survey results ‘The Most 
to renew and enlarge the coverage. If not, | Astonishing he’d ever seen in radio.” 
we'll have to forget it.’” A comprehensive 


CHICAGO NEW YORK You ought to see this report and we’ve prepared it for easy, quick analysis. 
State? 300 Plana 460" . Write, telephone or mail coupon below .. . we'll be happy to send it to you. 


STate 2-6303 PLaza 7-1460 


LOS ANGELES SAN FRANCISCO 
1330 Wilshire Blvd. 57 Post Street 
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Radio ‘Re-Evaluates’ 
as Sales Drop in ‘54 


(Continued from Page 47) 
to boost radio sales in 1955, what- 
ever they might do to profits. 
Some of the changes: 

1. Radio might be said to have 
officially gone out of the living- 
room in 1954, as the audience- 
measurers adopted new techniques 
to cover the vast majority of 
listening now being done in bed- 
rooms, kitchens and automobiles. 
A. C. Nielsen Co. completed a 
thorough revision of its sample to 
allow for a preponderance of two 
and three-radio homes. 

Pulse, noting that out-of-home 
listening amounted to 23.8% of 


the whole audience, announced it. 


would include this increment in 


future ratings. New media studies | é 
|was a wholesale movement during 


(see below) were sure to stimu- 


late a trend to sell radio as a 
medium for people at work, or 
otherwise beyond the reach of 
most advertising. 

2. No longer a national medium 
in the old network sense, radio 
was also using its new facts and 
figures to develop specialty sell- 
ing—to children, housewives, 
farmers, laborers, racial groups, 
etc. A new 30-station National 
Negro Network was formed, and 
one transcription net (Keystone) 
formed a sub-network of over 300 
stations to broadcast parttime to 
the Negro audience. 


s 3. With nighttime ratings hav-. 
‘ing definitely dropped below pre- 


mium daytime (see table), there 


ates in line. 
through dis- 


‘the year to bring 
Most of it was don 
counts, but the effect 


‘rate structure for both 
! . 
bes networks. Uncer its new rate 


structure, ABC wa: frankly a one- 


jrate network, and even at com-' 
paratively prosperous CBS there. 
was very little difference between | 


‘day and night rates. 


4. The major networks’ contin- 
‘ued inability to attract audi- 
ences or sponsors at night led to 
‘the first formal uprising against 
'the old-line network structure: 


(24 high-power stations formed a) 


tape network, Quality Radio 
Group, to lure advertisers into 
‘evening time at reduced prices. 
John Blair & Co. responded with 
‘a National Saturation Group to 
‘sell long-term participation sched- 


ules on local shows of the 45 sta- 


‘tions it represents. 


was a one-. 
stations | 


Advertising Age, November 15, 1954 


Morning (6 a.m.-Noon) 
Afternoon (Noon-6 p.m.) ... 
Evening (6-12 p.m.) 


Homes Using Radio by Day Part 


Source: Nielsen Radio-Television Index 
(000 Omitted) 


1954 1951 
% Homes % Homes 
13.0 6,064 15.5 6,495 
15.3 7,137 21.0 8,800 
12.4 5,784 22.3 9,344 


agencies and going straight to the 
advertisers to do their selling. 


‘the trouble involved in getting a 
‘good radio buy these days,” one 
‘rep explained. “It’s so much easier 
to buy a page in Life than to line 
‘up 100 stations for a radio spot 
drive.” 


7 


reported gaining, and the latest A. 


_C. Nielsen data found a gain in ra- 


“Agency men just don’t want. 


| 


6. Despite any slump in earnings | 


‘this year, there was evidence that. 


5. Led by the Broadcast Adver- radio listening was working its 
tising Bureau, radio salesmen of way up again—a point the medi- 
both networks and representatives um’s promoters were taking full 
were increasingly by-passing the advantage of. Station ratings were 


came 


What's Cooking in Sioux City Sue-Land? 


During a six-week period (six shows) the Crescent Electric Co. 

ot Iowa, sponsors of "The Life of Riley’ on KVTV, sold 13 carloads 
of one model of the GE electric ranges they distribute. They tell 

us they have received more active dealer support through 

our medium than any other ever used. KVTV’s impact on the 
alleged fringe area was so great that, after the series started, 


dealers more than 100 miles distant from Sioux City 


into the program. 


There’s no doubt about what's cooking in Sioux City Sue Land. 
The answer: GE electric ranges—and KVTV. 


wits eT (it HH LY 


Ciriis 


——— 


CBS, ABC & DuMont 


Represented by The Katz Agency 


G 


SIOUX CITY, IOWA 


EKVTV. a Cowles Station, is under the same management 
as WNAX-570. the radio station that for 30 years has 
successfully served one of the world’s major agricultural 
regions, the five-state area known as Big Aggie Land. 


<== FSS 


ies 
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dio listening in tv homes. 

Nieisen said the gain was 8.4% 
for the year ended August, 1954, 
and that tv-home radio usage is 
now back to the level of April, ’52. 


Who's Listening? 


One of the prime radio prob- 
lems of 1854 was to provide a 
clearer, more inclusive picture of 
its rapidly changing audience, 
and several steps were taken in 
that direction. 

If only from watching radio set 
production and sales, radio men 
had long feit that somebody must 
be more interested in radio than 
the rating figures reflected. (The 
radio set market was still thriving 
in 1954, with manufacturers pro- 
ducing 6,000,000 sets in the first 
eight months, counting car radios.) 
This year two studies appeared 
which documented that opinion, 
ana even suggested some things to 
do about it. One was the ARF- 
Politz study to establish an “offi- 
cial” count of household radio and 
tv sets. Most important Politz dis- 
covery was the huge number of 
household radio sets in working 
order (over 100,000,000), and the 
high proportion that are now 
planted outside the living room 
(more than 85,000,000). But there 
was a bale of other useful infor- 
mation on radio-vs.-tv penetra- 
tion. 

An early example: A _ recent 
CBS Radio promotional film 
pointed out that “50,000,000 people 
don’t have television, 37,000,000 
don’t read magazines and 18,000,- 
000 don’t read newspapers.” Then 
it cited the Politz figure for radio 
penetration: 94.7% of all U. S. 
households. 


= Even more significant to many 
radio promoters was the study 
recently completed for Mutual 
Broadcasting System by J. A. 
Ward Inc., and now gradually be- 
ing made public. Its analysis of 
sex, age and activities of radio 
listeners for each 15-minute peri- 
od of the day threatened to become 
a radio standard work even be- 
fore it was issued. 

Out of it may come a highly 
elaborate “point of use’? approach 
to radio advertising (see table on 
Page 51), in which programs and 
commercials will be tuned to a 
tightly-defined audience carrying 
(on a known activity. 

Mutual already is frankly plan- 
ning to tie its programming ,.and 
selling to the new study. ‘‘Suppose 
the study shows that housewives 
| aged 26-40 generally wash clothes 
on one certain morning per week,” 
suggested one network official. 
“Then we'll try to get the soap 
advertisers to hit them at that 


time. 


\s “Again,” he added, “the study 
suggests that 4 to 5 p.m. may be 
as good for news as 6 p.m., because 
of the heavy proportion of car 
(drivers in the audience. That's 
the kind of information it’s loaded 
with.” 

Already, one effect of the new 
studies is increased pressure for a 
more “flexible” audience meas- 
urement by the rating services. 
With an eye to the future, A. C. 
Nielsen has not only shifted its 
Audimeters into the kitchens and 
bedrooms, but has also started a 
‘local rating service to point up 
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Advertising Age, November 15, 1954 


Listener 
Group 
Men (20 & Over) ............ 
Women (20 & Over) ........ 

Children and Teenagers 
(6 to 19) 


Radio Listening by Sex and Age 
(Selected Hours) 


‘Point of Use,’ new program-selling concept, is illustrated in this 
table from the Mutual-Ward 4-W Survey. Mutual suggests it 
would pitch to advertisers of women’s products for the 11 a.m. 
slot, products for children at 5 p.m. and men’s products at 8 p.m. 


11-11:15 5-5:15 8-8:15 
a.m. p.m. p.m. 
13.1% 19.8% 38.3% 
79.7 34.6 42.5 
72 45.6 19.2 
100.0% 100.0% 100.0% 


radio’s advantage at the station 
level, and is planning to install its 
mechanisms in automobiles. 

“By then,” one network execu- 
tive told AA, “we shouldn’t have 
anything to complain of—if we 
can only pay for it.” 


The Networks’ Troubles | 


With new quasi-networks form- 
ing all around them, and with dis- 
sension in their own ranks, the 
four major networks seemed to 
have a near monopoly of this 
year’s radio troubles. And one of 
the troubles was revenues. 

Last year at this time the nets 
were actually showing an increase 
in billings. Even a decline in the 
fall of 1953 left them with a 
healthy $160,000,000 in revenue 
for the year—only 2% below 1952. 

For the first nine months of 
this year, network billings are off 
more than 12%, with the follow- 
ing individual losses: NBC, down 
27%; CBS, down 10%, and Mu- 
tual down 7%. Only ABC man- 
aged to gain, staying 1% ahead of 
last year. 

With sales so far this fall about 
even with last year, the odds were 
that the networks would collect 
less than $150,000,000 in 1954 rev- 
enue. 


# All this was dreary, but hard- 
ly sensational. But it gained sig- 
nificance as the background for 
the first public debate by network 
men on whether the networks 
should go out of business. 

Fittingly, it was RCA Chair- 
man David Sarnoff who started 
the discussion, in a talk to NBC 
affiliates three months ago. Speak- 
ing at a time when NBC billings 
were down something like one- 
third, Mr. Sarnoff took a _ pro- 
nounced “dim view” of network 
radio’s prospects, conceded only 
that it “‘“may be able to eke out a 
bare existence for a few more 
years” and called for a thorough 
re-evaluation of the future of the 
nets. 

Next day, Frank R. Stanton 
solemnly reproved his colleague 
before a generally prosperous 
group of CBS affiliates. He sug- 
gested that those who don’t be- 
lieve in network radio “should 
make way for those who do, and 
not undercut the vitality of this 
magnificent medium.” 

If taken seriously, however, this 
was hardly a rebuttal, since it 
suggested exactly one of the solu- 
tions of the “re-evaluationists”— 
that somebody get out and cut 
down network competition. 


# In the light of events, it ap- 
peared that Mr. Sarnoff had 
spoken none too soon. Even as he 
spoke, a nationwide tape network 
(Quality Radio Group) was being 
formed by key stations, of which 
a majority were NBC affiliates. 
In fact, out of a committee of 
six NBC affiliates who were ap- 
pointed to conduct Mr. Sarnoff’s 
re-evaluation study, three turned 


out to be Quality Group charter | 


members. 

In what is undoubtedly going to 
be a running debate over the next 
year or so, it is too early to make 
any predictions on a final solution 


to the network problem. CBS of- 


ficials apart, however, most net- 
work people agreed that there 
must be drastic changes if the nets 


are to survive the hard-sell epoch. 
| One of them was Mutual Pres- 
ident Thomas F. O’Neil, who as- 
serted that “two—or maybe even 
one—networks, operating as they 
have in the past, are economically 
unfeasible.” 


bs The alternatives most often) 


‘mentioned were: 

1. That the nets become a tape 
‘or record programming service 
/(like the booming 1,000-station 
‘World Broadcasting Service), sell- 
‘ing programs to stations for re- 
‘sale to advertisers. 

2. That they become tape net- 
'works, like the Quality Group, 
‘still selling to national advertisers 
‘and still saving the cost of live 
| transmission over the AT&T wires 


i 


at Nominal Cost 


In New Modern Studio or on Location 


By Skilled Production Technicians 


With Latest Equipment 


818 OLIVE ST. LOUIS, MO. CEntral 1-1394 )] 


235 E. ORCHARD DECATUR, ILL. 


Phone 8-213! 


& 
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One of a series: WFAA's established leadership in the Southwest 


EX-OKIE HOLDS REIN ON 


BIG TEXAS’ BIGGEST INDUSTRY... 


WEFAA’S Murray Cox makes hay with 


Texas’ farm-ranch market! 


Broadcaster, editor, traveler, promoter Murray Cox has 
Texas’ big, fertile farm-ranch market under thumb. To farm- 
ers, Murray is one of them: son of an Oklahoma cotton 
farmer and former county agent, Murray’s feet fit a furrow. 
Backed by the singularly broad (even for Texas) coverage 
of radio station WFAA, Murray’s first-hand knowledge of 
farm problems and first-name acquaintance with farm-folks 
made his broadcasts unusually successful at selling the 35% 
of Texans who get their living from the land. 


Murray goes among ’em for fresh program material. He 
carries a tape recorder for interviews, often makes re- 
mote broadcasts from the field. 


| Ga 


- | aes 


Wife Polly, farm agent’s daughter and home economist, 
rounds out Murray’s breakfast-time program. Her home- 
making hints make Murray’ 
ily-affairs. (Ask Petry & Co. for their revealing presenta- 
tion on WFAA’s coverage of Texas’ rural and farm areas 
and Murray Cox’s success selling them.) 


r 


$ visits on the air farm fam- 


é 


On the road as often as on the air, Cox covers about 1000 miles a week. 
Here he inspects irrigated cotton near Lubbock. A tireless worker for 
soil conservation and pasture improvement, Murray is recognized “one 
of the best friends of farmers in Texas.” 


on ni 9 


This salesman is’a farmer’s daughter. New addition to Murray's WFAA 
farm department Jean Tyra, the “Gal from the Country,” mixes farm 
family and community activities with music. 


820° WFAA - 570 


DALLA §S 


50,000 WATTS 


NBC . 
ALEX KEESE, Station Manager 


5,000 WATTS 


ABC ° TQN 
© GEORGE K. UTLEY, Commercial Manager 


EDWARD PETRY AND COMPANY, NATIONAL REPRESENTATIVE 
RADIO SERVICES OF THE DALLAS MORNING NEWS 
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(about $6,000,000 
NBC alone). 
3. That they 


annually 


become 


security. 


s Of NBC, you could hear all 
kinds of rumors: That it has al- 
ready blueprinted plans for the 
day when it will be out of net- 
work radio altogether; that the 
affiliates might buy it; that it may 
adopt tape operation, etc. Regard- 
less of this or any future meta- 
morphosis, however, all four net- 
works were rapidly 
themselves 
selling schemes. 


fat CBS, which recently made 
both affiliates and spot reps hap- 
py by killing its Power (co-op) 
plan. Both NBC and Mutual, how- 


Top 20 Radio Advertisers 


1953-54, Ist 6 Months 
(000 Omitted) 


LS 


— 1954 1953 
Procter & 
Gamble ..... $6,934 $7,417 
Miles Labs ..... 3,654 3,591 
Colgate-Palm- 
re 2,916 2,798 
Gillette Co. .... 2,755 2,653 
General Foods . . .2,430 3,714 


Lever Bros. .... 2,368 2,340 
Sterling Drug .. 2,101 3,245 
American Home 

Products ..... 1,890 2,232 
General Mills .. 1,699 2,961 
Swift & Co. .... 1,659 1,774 


P. Lorillard .... 1,644 1,545 
Liggett & Myers 1,644 2,295 
General Motors 1,475 1,172 
Manhattan Soap. .1,384 877 
Kaiser Motors .. 1,154 652 


Pillsbury Mills.. 1,041 1,169 
R. J. Reynolds .. 1,032 2,222 
Kellogg Co. .... 1,021 702 
Chrysler Co. .... 988 396 
S. C. Johnson .. 987 1,125 


Source: Publishers Informa- 
tion Bureau 


ever, were constantly increasing 
their stakes in ‘“plans’”—Three- 
Plans, Multi-Message Plans, 
straight participation programs 
and almost any other device for 
getting into the rich national spot 
market. 


s For spot or co-op sales, NBC is 
devoting no less than 18 hours of 
programming this fall, including 
two old “name” shows—“Fibber 


Gildersleeve,” which are now five- 
a-week, 15-minute strips. With 
more than two-dozen different 
programs, including many strips, 
now sold through the stations, 
Mutual is well on the way toward 
becoming a co-op network. 

In addition, Mutual is expand- 
ing a barter system to pay for the 
free time used in its Multi-Mes- 
sage spot-selling periods: Mutual 


ods, and in return gives the sta- 
tions other programs to sell on 
their own (AA, Aug. 17). 


s ABC also has co-op offerings, | 


as, for that matter, does CBS. But 


ABC has a plan of its own—‘“con- | 


tiguous rates.” This, in effect, is 
a special kind of discount where- 
by the small time slot sells for its 
“proper” fraction of an _ hour's 
time charge. 


Instead of costing 40% of 


hour’s time, as formerly, a quar- | 


ter-hour now costs 25%; five- 


wae | 
Most conservative was billings- 


McGee & Molly” and ‘The Great | 


for | “‘saturation” 


“co-op” the five-minute news pieces, an 
networks, still using the telephone ABC salesman told AA, the pur- 
wires, but leaving most selling to chaser can reach as many as 11,- 
the stations. On this point, Mr. 000,000 homes, “which is nearly 


Sarnoff himself warned that the what ‘I Love Lucy’ draws—and at seasonal or  special-drive spot network trend is strongly toward as Ginger Rogers, Edgar Bergen 
FCC might insist on continued one-sixth of the cost.” users. | “oasual” programming for largely and Charlie McCarthy and Amos q ) 
“instantaneous” radio transmis- Another spot-like device, under preoccupied listeners. Godfrey- ‘n’ Andy. 


sion in the interests of national|the heading of “flexibility,” is ex- 


remaking | 
through day-by-day | 


Advertising Age, November 15, 1954 


buys, an important 


short-term contract some as|/CBS at night for the first time! One of the phenomena of net- 
network concept today. With 12 of 


transitory as 3-4 we: ks for a re- since the great postwar talent! work programming this year, in 
cent Jell-O drive, 6 weeks for one raids. ,fact, was the conversion of former 
by Wrigley. | If this is the case it is definite- big-time stars to national-audi- 

A brand-new Five Minute Plan ly not due to high-quality pro- ‘ence disc jockeys. This, in effect, 
of NBC is also aired straight at gramming in the old sense. The is what happened to such “names” 


# Generally, the new network style, spot-carrying variety shows! “Creative” experimentation on 
spot-selling arrangements were hold forth at greater length, and low budgets for frankly limited 
held to be moving well. NBC, for the rest of the time is devoted audiences enjoyed a brief flurry 
example, claims this fall to have more and more to disc jockey | last year at the hands of both 
moved ahead of the less “flexible” | shows and five-minute news shots. ‘ABC and NBC, but not much is 


emplified in “Amos ‘n’ Andy Mu- 
sic Hall,” chief CBS promotional 
weapon. This show is being used 
heavily for special drives and 


~~ ow oe 


America’s funniest comedy 
team stars in 52 hilarious 


in the style that has kept 
them on top for 15 years! 


— 39 half-hour films, featuring America’s P 
_ No. 1 musical favorite and a famous — _ rated anthology of comedy, 
_ mystery, adventure and dra 
aturing Hollywood stars. 


TELESPORTS 
DIGEST 


harles Bickford ‘hosts and narrates — 
39 half-hour thrilling, true life dramas | 
‘presented in documentary style 


- Alan Hale, Jr. and Randy — 
Stuart star in 26 half-nour 
films of4nternational = 


Seamiery and ‘ettigu 


top sports events of the previous 
week, air expressed to you 
_ every Mond aaa 


ee 


t : R i if 
bp sail 7 & 
a a ae, 
ae = iy er ia! 
rss: Tees Wee. oe P 


tem ba 


keeps all it can sell in those peri- | 


minute news shots (of which ABC 
has added a huge number) can 
now be gotten 12 for the price of 


an hour. 
The idea here is to stimulate 


JC 


: minute dramas, 


_ exciting films made e 

. & TV... realistic, action- 
packed adventures that « 

_ member of the fam 


=] 
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Advertising Age, November 15, 


non-seriai 


toward the 


the programs remain. The chief 
new programming try is an at- 
; tempt by ABC to unseat Godfrey 


1954 


tions outside the tv areas. 
Among key stations in the met- 


|/with unusual and highly interest- 
ing “creative” fare, but the pres- 
sure of lucrative spot business 


One station manager put it this 


ropolitan areas there is a persist- 
in the morning with a block of |ent effort to woo satiated tv fans | 

romance dramas for 
young women, such as “My True 
Story” and “Whispering Streets.” 
keeps these few in number and, 
# Around the stations the picture irregular in appearance. 
is not much different. They also 
are engaged in a mass movement | way: 


heard of it now, though some of|cludes even the small-town sta-;| thing you throw in here and there 
‘to keep the fans guessing—and 


tuning in. Anyone who likes it 
as a steady diet had better be 
agile.” 


Stations and Spots 


No official data has been re- 


leased this year on how well the 
“The radio program pattern | U. S. radio stations are doing fi- 
new s-music- -sports | is set now. Quality programming is | nancially. 
format, one which reportedly in-'like newspaper features—some-|gregate, they increased their vol-|of them in various stages of con- | 


Last year, in the ag- 


ume by 7.4% over 1952 to achieve 
a record income of approximately 
$375,000,000. If business falls off 


this year it will be slight and will | 


reverse a long trend of increased | 
station revenues. 

There have been no signs of 
distress evident in the FCC fig- 
ures on station population. In the 
first eight months of this year 16 
standard and 21 fm stations went 
off the air, while 60 tv stations 


/were going out of business (most 


. pi of the previous 
weak. Shipped to you 


film shows! © 


REGAL 
THEATRE 


ROD CAMERON 


CITY 
DETECTIVE 


65 half-hour mystery and adventure films, 
starring Rod Cameron. In its third year 


NEW YORK 
_ BEVE 


DETROIT 


| Network Radio-TV 
Cost Per Thousand 
(Average Day and Evening 
Show) 
Day 
(All 
Shows) 


Evening 
(Once a 
Week) 


Television: 

1954 
(March-April) . 
1951 
(November) 


.$8.31 $ 9.34 
9.45 13.85 
2.95 7.09 


1.68 4.36 
Nielsen Radio-TV 


Source: 
Index 


struction). Meanwhile, a normal 
complement of 82 new stations 
were going on the air and 280 
more were under construction or 
being applied for. 

Most of these additions were 
low-power daytime stations in 
small communities, which are still 
a fertile field for close-to-the- 
chest station managers. These and 
practically all other small-town 
stations outside the most intense 
'tv areas are still operating well in 
'the black this year, according to 
most estimates. 


-@ So are the top big-market sta- 
tions. In cities as tv-saturated as 
Chicago and New York the heavy 
retail-level sales pitch of the na- 
tional advertisers has meant a 
seemingly permanent boom for 
the top stations. In New York, for 
example, national spot business in 
June was reported 27% higher 
than a year before. 

At the same time, reports of 
falling local tv ratings in multi- 
station markets has led to this 
line of argument: That while ja 
first tv station in a market creates 
hardship for radio stations, added 
stations in that market tend to 
make things easier by dividing 
the audience and increasing the 
cost per thousand. 

This reporter found two differ- 
ent station reps using variations 
of this pitch. To supplement it, 
there are widespread claims of 
gradually increasing ratings by 
the top radio stations in most big 
markets. John Blair has been 
making quite a point of this (see 
charts on Page 72). 


=» Most station representatives 
blame a third group of stations for 
any sales decline they may suffer 
ihis year. These are the “also-ran” 
| Stations in the major markets, and 
lit is they who are accused of 
| doing the bulk of the rate-cutting 
which has broken out anew this 
| year. 

A leading station representa- 
| live put it this way: “In multi- 
| station markets, you tend to have 
| one top station, then a No. 2 sta- 
tion which sells at lower rates, 
stil does well. Many advertisers 
have simply cut out the tertiary 
stations, so they are forced to cut 
rates badly, and go after package 
deals at ridiculous rates.” 

Which brings up the current 
chief gripe of the easily-aroused 
station reps—certain advertising 
|agencies, they say, have been 
| tracking down the cut-price sta- 
tions and placing spot business di- 
'rect, at the retail rate or even 
lower. To get the retail rate, these 
agencies are accused of placing 
their business in the name of 
/pseudo-dealer organizations. 


® Among the “front” advertisers 
mentioned were local auto dealer 
organizations and at least one 
gasoline’ station group. Chief 
among the bargain-hunting agen- 
cies has been Emil Mogul, though 
other top ranking agencies were 
named. 

Emil Mogul himself made no 
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Use of Radio and TV in Radio Homes 


By Day Part, April, 1954 
(000 Omitted) 


MORNING AFTERNOON EVENING 

6 a.m. - 12 noon 12 noon - 6 p.m. 6 p.m. - 12 mid. 

13,568 
7137 
6064 | 
5663 5784 
2271 
Radio TV Radio TV Radio TV 


DAYTIME EDGE—Among radio homes, 


(Continued from Page 47) 
1953 will appear on 1954’s list of 
network users and still others will 
take their places in the network 
sponsor lineup in 1955. 


= To summarize the reasons given 
by most advertisers for staying out 
of tv, some (food packers, espe- 
cially) have regional distribution 
patterns not duplicated by tv; oth- 
ers like color and prefer to get it 
‘in magazines, at least until video 
tint is more popular; still others 
use most of their money in news- 
papers to back local dealers and 
others believe tv doesn’t return 
enough in sales to match its cost. 
The majority of the latter, how- 


ever, are buying network tv in) 


1954 or will be in next year. 


Big Non-Video Advertisers 
Why They Shun Networks’ Lures 


Advertising Age, November 15, 1954 


Tell 


Distillers 


Roma Wine Co., a subsidiary of 
Schenley Industries, for the fiscal 
year ending Aug. 31, 1953, spent 
75% of its media budget for tv 
spots. For fiscal year ending Aug. 
31, 1954, Roma spent only 17% of 
its media budget for tv spots. High 
costs are given as the reason for 
the drop. Newspaper and magazine 
space was substituted for tv. Roma 
uses no network tv. Less than 1% 
of its budget was spent on radio 
in fiscal 53 and no radio was used 
in ’54. Roma will not release its 
total advertising expenditures. 

It should be noted, however, 
that in calendar ’53 Schenley 
spent $11,379,724 in advertising. 
Of this, $7,269,150 was spent in 
/newspapers and supplements; $3,- 


811,417 in magazines; and $299,- 
157 in network tv. The latter was 
for its subsidiary product, Blatz 
beer. 

Blatz, for fiscal °54 (ending 
Aug. 31) reports that its adver- 
tising budget for tv was $867,000 
and that it spent $243,156 for 
radio. In the past it sponsored net- 
work tv programs (“Amos ‘n’ 
Andy” on CBS; “Broadway Open 
House” on NBC; and “Roller Der- 
by” on ABC) but currently all 
Blatz radio and tv advertising is 
on a spot basis only. The company 
considers spot programs better 
suited to its distribution pattern 


= The company now sponsors the 
“Blatz Triangle Theater” twice a 
week, locally, in Milwaukee, 
Green Bay and Madison, Wis.; 
a sports roundup six nights 
a week in Milwaukee; Kup’s 
tv column on WBBM-TV, Chicago; 
and a news program five nights a 
week on WMRB-TV, Jacksonville, 
Fla. All commercials on these pro- 
grams are live. 


including those without tv sets, ra- 
dio still has a big listening lead in 
the morning and an edge in the 
afternoon. Among tv homes alone 
(not shown here), radio still leads 
vin the morning, falls well behind 
in the afternoon, is out of conten- 
tion at night. (Data from Nielsen 
Radio-Television Index.) 


bones about it. In a recent squab- 
ble with the representatives (AA, 
July 19), he said that his men 
will continue to get their clients 
the best price available. “Every 
car has a list price, but I don’t 
know how many people pay it,” 
he commented. 

(Presumably, Moguland fellow- 
offenders were not among those 
agencies of whom the same rep- 
resentatives complain that they 
are too indolent to use spot radio.) 


ws One source of competition 
against whom the station repre- 
sentatives were saying very little 
this year was the networks. In- 
stead, they were organizing to 
strike back. 

The first move was made by 
John Blair & Co. Its Saturation 
Group spot-selling plan offered 
advertisers 24 participations week- | 
ly on 45 local-station personality | 
shows for a 52-week price of. 
$13,940 (at the gross rate it would | 
cost $26,342). As an added incen- | 
tive, Blair guaranteed an audi- 
ence equivalent to a_ national) 
rating of 43. 

Five weeks after the kick-off 
Blair had sold four sponsors on 
the plan, including Cadillac Motor 
Division for a week’s special drive. 
And there are likely to be other 
such organizations. 


# Two other representative firms 


checked by AA are. showing 
enough interest in the Blair 
scheme to be planning similar 


moves. 

One, in fact, is working on a 
plan which will bring together 
three of the country’s biggest rep 
firms in a huge networking al- 
liance—one which should almost 
entirely fill the saturation adver- 
tiser’s appetite for key markets. 
To prevent conflicts in common 
markets, the three reps would set 
up three different “plans,” with 
stations assigned to them accord- 
ing to some rating formula, the 
representative told AA. 


Holmes & Narver Names BBDO 

Batten, Barton, Durstine & Os- 
born has been named to handle 
the advertising for Holmes & Nar- 
ver, Los Angeles engineering and | 
construction company. The plan- 
ning, engineering and construction 
of the Atomic Enengy Proving 
Grounds at Eniwetok and for 
Bendix Aviation are among pro- 
jects handled by Holmes and Nar- 
ver. 


FOOD SALES... 


@'MORE PEOPLE... 


~ 


‘@ MORE INCOME . 
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Advertising Age, November 15, 1954 


Blatz uses radio spots on 39, 
stations; 


sponsors baseball pro-| papers 


In ’53 it spent $6,403,887 in news- year concentrated most of its ad- 
and supplements and vertising in radio, has returned to 


grams in season on WITY, Dan-/| $3,898,657 in magazines for a total|network television. At the same 


ville, Ill, and WATA, Mont-| 


gomery, Ala.; and recorded music 
on five stations in Louisiana. | 


The company plans to continue | 


‘time its heavy schedule of tv spots 
has been increased. | 


of $10,382,544. 


# Hiram Walker-Gooderham &) 
Worts has no breakdown on adver- totaled $8,804,696, with $7,450,604 | 


To make the move, Miles drop-| 
ped the Curt Massey (CBS and) 
MBS) and “Hilltop House” (CBS) 
radio programs. 

“TV is becoming more popular,” 


of sales and advertising, “and 


its present programs, AA was told, | tising by subsidiaries. National dis- | of jt in network radio. Additional|Class A radio has lost its punch: | 


and expects to increase its use of 
spots on both tv and radio in. 
1955. 

Seagram and Hiram Walker) 
also have wine subsidiaries, but 
their advertising is handled by 
distributors. 

This is where the hard liquor ad 
dollars, which television and radio 
have an unwritten ban against, 
went in 1953: 

Brown-Forman Distillers Corp. 
spent $1,492,788 in magazines and 
$1,132,853 in newspapers; Glen- 
more Distillers Ce. put $1,003,780 
in magazines and $1,187,750 in 
newspapers. 

National Distillers Products 


Corp. has disposed of its wine} 
holdings to Petri Wine Co. Nation- | 
al never used radio or tv for Petri. | 


tribution of its Valiant wine has'yntabulated sums went into tv 
been turned over to the V. V. Vin-| spots and transportation ads. 
tage Co., Oakland, Cal. in which| [Last year the broadcast (net 
Hiram Walker has no ownership. | plus spot) was divided so that ra- 
In ’53 Hiram Walker spent $1,-|dio got 60%. This year the ratio is 
644,144 in newspapers and $1,818,-|;eversed, with radio down to 40%. 
157 in magazines. | The broadcast portion amounts to 
Distillers Corp.—Seagram’s wine | about three-quarters of the total 
subsidiary, Christian Bros., is|aq budget. 
handled separately by Fromm &| Heavy radio committments sev- 
Sichel, New York, liquor importer era] years ago brought cancella- 
and distributor, and does not ap-|tion of Miles tv sponsorship of 
pear in the Seagram ad budget,|«One Man’s Family” and “Quiz. 
which, incidentally, is the largest) Kids.” Last month the company 
of any distiller. Seagram spent returned to the screens with parti- 
$16,076,756 for advertising in 53. | cipation in Garry Moore and Rob- 
It put $9,505,529 into newspapers ert Q. Lewis shows via CBS and 
and $6,571,227 into magazines. across-the-board sponsorship of 
™ - “Concerning Miss Marlowe” and 
Miles Laboratories “Three Steps to Heaven,” both 
Miles Laboratories, which last |over NBC. 


/magazines. 


There are more radio sets, but 
fewer listeners. We are looking 
for more tv shows.” 


American Telephone 


American Telephone & Tele-. 
graph, the company which sup-| 
plies the lines for network televi- 
sion, has no plans as yet for a 
network tv show. 

The company spent $4,782,911 
on advertising in 1953, $817,212 in 
network radio and the rest in 


Will Whitmore, who is in charge 
of radio and tv advertising, told 
AA that before AT&T could enter 


network television it would have) 
to get the okay of the 18 associated | 
Bell companies. He said that up to 


Wrather-Alvarez Broadcasting, 


They should have! 


$775,008,000, a gain of 28% over 1951. 


realized during the same period! 


Small wonder. 


$1,316,011,000)! In these categories too, 
S.F. and Phoenix in growth rate. 


Because, in 1953 San Diego's retail sales totaled 


This is a greater 
rate of increase than Los Angeles, San Francisco or Phoenix 


During these same two years, San Diego's 
population rose 22% (to 720,100) and the Effective Buying 
Income of its sun-soaked residents gained 31% (to 


it led L.A., 


"Where the West Grows 


Fastest !", that's San Diego. 


Consider This: 


Salt Lake City combined! 


In January, 1954, San Diego had more people than Toledo and 


In 1953, San Diegans made more than the residents of 


Columbus, Ohio and New London-Norwich combined! 


In 1953 San Diegans spent more than the folks in Des Moines 


and Syracuse combined! 


To get back to our original question, "Did 
Diego increase 28%?", 
why "They should have!" 


It's hardly amazing, considering these facts, that timely 
time-buyers from coast to coast are referring to San Diego as, 


"America's MORE Market !" 


your sales in San 


We've given you a few solid reasons 


They could have! (and they still can) -=- thru regular use 
of San Diego's leading (tops in PULSE, 6:00 AM to-Midnight, 


Sun. thru Sat.) radio station, 


5000 watts 
Inc. KFMB Bldg., 


Represented by 


Note: All figures and comparisons from Sales 
Management ‘Survey of Buying Power,"’ 
Metropolitan county area data, May, 1954, 


tw ree 


on 540 kilocycles 
San Diego 1, Calif. 


Edward Petry & Co., Inc. 


Rank 


12 


22 


97 


Network Television 
Holdouts in 1953. 


Miles’ national budget in 1953\said Perry L. Shupert, Miles v.p.. Among Top 100 Nat'l. Advertisers 


Total Ad 


Company Expenditures 


Distillers Corp.-Seagram 

Ltd. $16,076,756 
National Distillers Products 
Corp. 10,302,544 
Miles Laboratories 8,804,696 
American Telephone & 


Telegraph 4,782,911 
Eastman Kodak Co. 4,032,798 
Hudson Mtr. Car Co. (now 

American Mtrs.) 3,623,930 


Hiram Walker-Gooderham 
& Worts 3,462,301 
Manhattan Soap Co. 3,285,922 


Union Carbide & Carbon 

Co. 3,072,875 
H. J. Heinz Co. 3,068,783 
Clorox Chemical Co. 3,056,108 
Anheuser-Busch 3,041,609 
Monsanto Chemical 

Co. 3,019,586 
Cannon Mills Inc. 3,003,681 
Doubleday & Co. 2,935,380 
Socony-Vacuum Oil 

Co. 2,900,008 
Brown-Forman Distillers 
Corp. 2,731,000 
California Packing 

Corp. 2,656,332 
Shell Oil Co. 2,640,084 
Hunt Foods Inc. 2,623,248 


Glenmore Distilleries 
Co. 2,386,540 
Zenith Radio Corp. 2,352,663 


Source: PIB data covering maga- 
zines, radio and tv and Bureau of 


Advertising, 


ANPA figures for 


newspapers and supplements. 


now there has been 


“no agree- 


ment” on the need for network tv. 


AT&T is 


continuing with its 


network radio show, the “Bell Tel- 
ephone Hour” (NBC). Mr. Whit- 


more said the company 


is very 


satisfied with this program be- 
cause it has fared better than oth- 
ers in keeping its audience against 
the competition of tv. 


While AT&T is not in network 


tv, individual Bell companies are 
buying television time locally. Mr. 
Whitmore said at least five Bell 
companies are tv buyers. 


Eastman Kodak 


In 1953, Kodak spent a total of 


$4,032,798, with magazines getting 


‘Golden Market” 
@ 


SELL THE 


py Sa 


NEGRO POPULATION 


WDIA-- 
50,000 WATTS 


Here is a new “golden market” 
of 1,466,618 negroes! 37% of the 
total area population .. . one- 
tenth of the entire negro popula- 
tion of America! And it can't be 
reached except with WDIA, the 
first and only 50,000 watt station 
to broadcast exclusively to the 
rich negro market. 
TOP HOOPER AND 
PULSE RATED STATION 
IN THE MEMPHIS MARKET! 


WDIA—sumeus, ren. 


REPRESENTED BY 


JOHN E. PEARSON CO., 


DORA-CLAYTON AGENCY, SOUTHEAST 


“ 3 PR es ee ee Sa aa 4 ey “he Wk ew i. ryt 33 fe idee ee ces >. r ef 
: ee : Bit Re Part eed a a ead Rm, Stet oie Sage eS Va ; aaa ve, seks a ret et 8 ahd Sea ay Fae 2 aes iets eee ap ge AS =] ad é 2 Ma Rees 2 ne 
ME it AR RNY H ee 8 a oN Re Ne: Ri tett, cf ieee tn 4% ithe tape. | aed he a Lp de ge re ‘catia i z ‘% Bt ~ op re > : bod Mie. ir a ee ae agile dee Sy Tet Py, . 
See ig genie Tobe he pe be pale OE oe DER Sat be ES NR Be Ne SS aa ap mee Salat Pes RR ee or tN ie Soe ON AE B Led a) FA RR eee 5 Rt MR kee Wa stiri 18 Br tk ; Se i ses Q ig Pee Aue ee go Peet? Wana : 
Sedat crane, METS te aN aoe oy Oy eH Spy eet PE SRS ey ah ee Pel ae CER aD athe Fe al ne ey Iie he ae ia, SAO TN are Pe Rt TEP ya cee as a seat et ate, Lo a fe NG gee Mees gs Begone Se ie 
re, PFT va Saoa ore Sie. A Regt on agaskot gre ae Sans Pe Eo he cuit eta ia, Jah * a tat bean. Ske yar eee BARU Sta ve Gh Apes oe Sahat: int nO) 15 2 patek an erke ak y tity CATES: 1 ete ONL rem berate, Vt Bete SA ate ee epee SR eee AN: Fee Bi Shs Pate ete 
} AACR Bg ie ta 33 RE SORE RAIN Oe haces te aia ig aT ated eae PEED ce hoe eee ean an LS © RN Koti ange BP i 2 PS Seen Ai hemley Beate Ne RU ah ee eae Ole gE Ba eS or gies eet ia ag 
Bien aati athena do > Prt GPa are Mae hs gn CS Sea agi ce Fea eo a Wes" ake ae : a ke ie Seen yee SE eee le :” ‘Pa Re baer BM ees 5. «shal 
Bs tS ir ce aa Shoei. ahh tt ay eevee Pee ogo Sal eave Se eps Sea ee tare oe 5 is mele dk OR EOS ee Re one as A hha. cup caeememen ef es le Ste PEN TSS i SET ae eR Rt 
. Bea hae Sere re Testes ye: 7 : eee EON oth appt ae ‘oe a” Eee eee m5 : # d £ Bac ig ater ie rile ep te Bier ae Ww -. e 2 % 4 mn ‘s Sag - : va iS ate ete * ~ " panes es Fel ae a a ne 
ie : ¥ U . 3 * “y + é ; =) Sa 
aie “ ; * : . : 5 Sit ‘ ay feo 
: h how : 
= f va 
| i ca 
ae — 
a 
% - 
é 
Le 
: 4 
————— ag 
= Mt: 
2 jer ot 
sei abet ee 
ee Si eee 
"eae 
4 ot a 
i PF . 
¥ ; 
| e. 3 
|_| ; Be 3 
| 7 ¢ } ‘ 
Po : ‘a 
' 25 eel 
| 44 i 
é 
} 
i “ a 
: 
| 
4 
im 60 
f ! 
\) 
; 
3 | 66 a 
ce eae: 
aia 70 — 
= 7 R\ eo as 
. Bien 
i bi | 71 ecm 
* 4" gee 
| 72 - 
“a sae z 
oa » 4 73 Psa 
a site ‘ot Meet 
te ! 74 Soa es 
5 j acs 
ae fi 75 es 
oe e i Cee 
2, : oe es og SS Res See : oe ee ee , , 76 a, 
: ORS : : . < . 5 SS Sa Rs Sak Be ee RS . Ste a 
we : # : : ‘ : ve = ~ : ; uae Se Sa ee : 
ae ee : <2 ‘ is. . “ <3 ‘ : : ? ¥ & . : ; a. : 8 Rie 
ne = * aS < 63 Hi SEG ee : OVS Sa 2 SE ee ee oe 
. \\ < is es ¢ ee : sey Vs. S » : a ots see epee SEE pes s 2 Be 84 2 a 
{ a Six Fines 3 ’ ‘ RN A, Se ae " Sis ee ae as 4 9 a 
Be ‘ i _ oe ome et GR j — ag gn or 
mip . FET eee ae Beate: ys se 88 
f “i gts “e i ee a: * Pe “34 90 
‘ s &: +b 2 o br, es . J ¢ ae es : Sig aa 
wee ae — ** “= ox ) . ‘ es oe an : me Et EEeeS — 95 eH 
- 1s ee , oun Sc Rad ate ay 
ia BS - ‘ : : : . as Sy ‘ 2 
at ‘s L If O I : i” ££ , , : sa 
p . * we 4 . 4 Ss SS ‘ * as || 
MN " = ior . * a i 
; ek : J , } ’ , ‘ - is ss : ‘ 
. x, se ete ss ‘a gaa 4 Be PS f ey he 
Sas : = % - ee 3 > * a 3 se ee s es Sor 
‘ a? s* 3 $e 32 '} €3 . ot ae a —— - = — . > ist , ; 9 : 
Te a "— etn ‘Babe 4: ries 3 ‘ton ve _ : — . : 
°c . Bre es ieee et a Betta cor eee — Beg = ‘ 5 ee eros ee 
ee . ey Se Pa cane : ses — : as eee ae 
i oe ; a4 PRS et — FF eS Kun | aaah 
’ . P cer re . . ~ . 4 Oe a & ' a : 
4 : ke _ = we  — Beran : . eae fee DR .. et Rar ‘ Sas a = = ass 
Se ‘ ee 
coer = seal rath 
aes eg 
: ae 
a eeates i 
. | ee 
Pye ‘, i = 
eG? Z rg ake 
, wae j aa al 
yy : aie 
o a he a: 
bs ee Loe = 
oe eee pee 
et VT Ree 2 eae Rede oes ae . 0 EES ee ee ag aes 
a ! Rar titeetr es ih. ae er tee 
wis \ a ge ae a aes 
Ee. a ae Se a NP iis east 
ae | : fal ie aaa oe Ot 
rl ve agli y- ee ; - d 
oe ie ee i 
a Po ge ache 
i ee, ee 4 ¥ - : ates 
; i). a Vim ae ao a etal 
— yo aha ; = 
pears: Damaapeet ao toe 2S ll thas ae a Ma 
gee nes ae 
t pee , in aes ae 7 ae a 
, Frag pei ae i Scare bd eR ois Gene 
2 4 Fi = ee he Beet Je A Mpa uaa ad re emer ee 
Ape. ; z i . 3 a on ay a: 
Bes | ieee 
ee . ule 
- ys 5 
[n.. -@ MORE DRUG SALES... haat ° ee 
OS ae ge 
eeu? ; a 5 nae 
one ; ‘ é ; Joan 
= ” aieet 
_— ee *. EAs! 
bu a j 4 P PAY 
j ae" 77 ae 
| or: 
| . 
% \\ bs 
i i € 
i 
| ‘ 
i 
| | | | Pp 3 
‘ae ais ‘ : aor % ar = ‘see 4 Zi * - Phang re # + = f * . ’ . 4 we F : ; 
€ > are i's 8 : ; : . a “T < ofy oy ae ; ; : ue ; : : 2 =) : i 3 * e rar 
ye a * « ap PSs ree Sieh a ge eRe gh Se yes et Mare < rfce Ra ss! aa, ey She ots oe Tene Ree Me Ree Nos wy Oe ak ES 


56 


$3.101.432 and newspapers and 
supplements $931,366. For the first 
six months of 1954, Kodak spent 
$1,550,000 in magazines and $232,- 
000 in supplements, for a total of 
$1.782,000. (The specific amount 
spent in newspapers during the 
first half of this year is not avail- 
able, but is substantial.) 

The company has never used ra- 
dio or tv, with the exception of a 
spot tv test in 1952. However, in 
1955 it will sponsor a family-type 
evening color show on NBC-TV 
called “Norby,” starring David 
Wayne as a small-town banker. J. 
Walter Thompson Co. is the agen- 
cy. 

Thinking behind the jaunt into 
tv: The company long ago started 
considering the new medium, and 
its long-range planning indicated 
that Kodak would not need tv for 
additional sales stimulation till 
1954 at the earliest. Kodak also 
said that it has been delaying its 
tv venture until such time as it 
came up with “a suitable vehicle.” 
The show, a filmed series in color, | 


will, of 


film. 


Hudson Motor Car 


This division the 
formed American Motors 
used no network television in 1953 
because it lacked the money to do 
the job it wanted in that medium, 
said George A. Browder, director 
of advertising and merchandising. 
Its 1953 national budget was $3,- 
623,930. 

In 1954-55, however, Hudson is 
alloting about 20% of its national 
ad budget to “Disneyland” (ABC). 
The company is pleased with the 
Trendex rating (52%) of its first 
show, Mr. Brower said. 

“We feel that television has be- 
come a more important medium ” 
he added. “It is the only national 
medium that enables us to demon- 
strate what we’re talking about. 
But I am not certain that it be- 
comes the first line of attack: I 
can put out an ad in a magazine 
of 6,000,000 circulation and know 


course, use 


of newly- 


Kodak color 


Corp? 


Advertising Aye, November 15, 1954 


J,000 homes. heart soap and other products) 
how many spent a total of $3,285,922. Of this 
program.” |amount, $2,560,657 went into net- 


that it goes into 6. 
You can’t be certs 
people will see a ' 


picked by devoted to newspapers and sup- 
because it (1) plements ($393,454) 


} 

@ “Disneyland” ws 
Hudson, he added 
offers national co 
Disney has won 


national recog-|ture represented a 


| 


National Carbon Co. division, 
however, uses tv spots nationally 
every fall for its Prestone anti- 


work radio. The remainder was freeze promotion. No figures are 


available. The company refuses to 


and maga- say how much it puts into tv in 
rage (2) Walt | zines ($331,811). The 53 expendi- relation to other media. It also 
substantial| uses newspapers, magazines and 


nition in the entertainment world boost over the $2,731,748 spent in outdoor for its Prestone products. 


and (3) the program offers “clean, 1952. 


highest type entertainment for the | 


Union Carbide is credited with 


During the first half of 1954,,/1953 expenditures in newspapers 


entire family and we are proud to; Manhattan spent $1,383,584 on net- ‘and supplements of $1,374,552, and 


have our name 
Disney.” 

Hudson used a little spot tv in 
‘53 in some metropolitan areas, but 
there was no organized spot pro-| 
gram. Most spot ads for the com- 
pany were placed by dealers and 
they stuck mostly to radio, with 
cost as the primary reason. 

In 1950 Hudson sponsored “Bit- 
ter Rose” over about 15 ABC sta- 
tions. This was dropped when 
Korean War material restrictions 
put a damper on auto output. 


Manhattan Soap Co. 


Last year Manhattan (Sweet- 


associated with | work radio; $116,978 in magazines; 
'and $37,693 in newspaper supple- 


$1,538,255. 


|to the cosmetics business; another 
'may be that it is pushing to es- 
‘tablish a new deodorant soap. 


Union Carbide 


er 


President, Bissell Carpet Sweeper Company, says: 


“Here proud that our business is 


wh!) 
is 


years young .. 


. still growing and 


still contributing to the growth of this 


thriving community. We're proud of 


the healthy ri 


‘xpansion of business as a 


whole, throughout the entire WOODland 
area. WOOD-TV’s increased facilities 


are the natural result of this sound 


continuous area development.” 


CITY . LIMIT 


GRAND RAPIDS 


WOODland-TV is big territory 


issell Carpet Sweeper Company may be 


old in years. but its “young in heart” — 


and the firm's creative thinking continues 


lo pay off. ' 


The new Bissell “Sweepmaster”™ 


has won good design awards from New York 


to California — and sales are still climbing! 


Throughout 
vou ll find 
thinking 


and 


the entire WOODIland area, 
ample evidence of creative 


increased sales. Its no 


accident that Grand Rapids, trading center 


GRAND RAPIDS, 


y, 


of Western Michigan, ranks consistently 
among the nation’s lop ten in general busi- 
ness increase. And this rich, growing 
Western Michigan market is all yours with 
WOOD.TV ... . first station in the country 
to deliver 316,000 watts from a tower LOO’ 
above average terrain. For top coverage of 
the primary Grand Rapids market — plus 
Muskegon. Battle Creek. Lansing. and Kala- 
mazoo. schedule WOOD-TV, Grand Rapids’ 


only television station! 


MICHIGAN 


GRANDWOOD BROADCASTING COMPANY ¢ NBC, BASIC: ABC, CBS, DUMONT, SUPPLEMENTARY e ASSOCIATED WITH WFBM-AM AND 


TV, INDIANAPOLIS, IND e WFDF, FLINT, MICH., WEOA, EVANSVILLE, IND. e WOOD-AM, WOOD-TYV. REPRESENTED BY KATZ AGENCY 


Union Carbide & Carbon Corp.|>urgh, told AA: “Heinz media in- 
does not include tv in the parent, VeStments for the current year 
‘company’s advertising budget. Its, Will be greater than during the 
/previous 12-month period. This is 
\the first year in which we’ve had 
‘any sizable participation in tv. A 
_year ago our tv experience was li- 


| 


magazine expenditures of $1,698,- 
323 for a ’53 total of $3,072,875. Its 


ments, for a total expenditure of | 1952 total was $2,515,114. 


A company spokesman told AA 


The company did no tv adver-/|that Union Carbide had increased 
tising last year or this year, and its over-all advertising in °54, but 
has no plans to enter that medium. declined to give any details. No 
One deterrent may be the fact that new plans for use of tv are pend- 
‘the company has branched out in- ing, he said. 


H. J. Heinz Co. 


Arthur Dimond, advertising 
manager of H. J. Heinz Co., Pitts- 


mited to spot participation in se- 
lected areas. 

“With the addition of this medi- 
um to our formula, there has been 
some readjustment among the na- 
tional media as concerns budgets,” 
he said, but_declined to give de- 
tails. “This year we are involved 
in day ana“nighttime tv, and our 
experience with it to date is too 
short to give any sound basis or 
evidence of effectiveness for fu- 
ture planning.” 

The Heinz fiscal year runs from 
May 1 through April 30. In calen- 
dar 1953 it spent $3,068,783, most 
of it in newspapers and supple- 
ments. 

Heinz has three weekly parti- 
cipations in “Home” (NBC-TV), 
starting last Sept. 1 in 50-plus 
markets. Its “Studio 57” started 
Sept. 15 and is aired via 36 sta- 
tions with the DuMont network as 
the nucleus. 


Chlorox Chemical 


Chlorox, which spent $3,056,108 
last year in national media, puts 
the bulk of its ad money in- 
to newspapers and supplements. 
Magazines got $572,972. 

The company has never used tv 
and does not plan to add it to the 
schedule because it feels it has 
“built a franchise in newspaper 
and magazine advertising” and is 
convinced these media cover its 
audience. 


Anheuser-Busch 


Anheuser-Busch put the bulk of 
its $3,041,609 national budget into 
newspapers last year, but does 
consideiable tv advertising via 
spots and local films. It also spon- 
sors road games of the St. Louis 
Cardinals (owned by August 
Busch Jr., president of the brew- 
ery). 

Several years ago the company 
‘sponsored the CBS-TV “Ken Mur- 
ray Show” but dropped it because 
it believed the show took too 
much of the budget in return for 
what was then small tv coverage. 
The company is silent as to future 
plans, other than to say that its 
advertising expenditure will be 
‘higher this year and will rise 
again in 1955. There are indica- 
tions, however, that it might ex- 
| pand its tv activities. 


| Monsanto Chemical 


Monsanto broke into network 
television for the first time in 
1954, and the big chemical firm is 
probably in to stay. Last year 
Monsanto spent $3,000,000 in 
printed media, but not a penny in 
network radio or tv. 

The St. Louis company made its 
first venture in network television 
‘last spring when the merchandis- 
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ing division bought three-a-week 
participations in “Today” (NBC- 
TV). Monsanto used this time to 
promote Folium, its soil condition- 
er. Monsanto stayed with the 
morning show for eight weeks. 

In July, Monsanto made a big- 
ger investment in network tv, 
buying four-a-week participations 
in the CBS-TV “Morning” show. 
The plastics division placed this 
time, promoting a wide range of 
products—from toys to wall-tile— 
which use Monsanto plastics. 
Monsanto will continue with the 
Columbia show until next March. 

In addition to these network 
commitments, Monsanto has been 
using filmed spots and local shows 
in a number of markets for its de- 
tergent, All. 

Future ad plans are not definite, 
but Monsanto is considering fur- 
ther expansion in television. 


Cannon Mills 


Cannon Mills hasn’t bought any 
television time since 1952. The 
company spent $3,003,681 in ad- 
vertising in 1953, and this in- 
cluded some $370,000 for network 
radio and tv. 

Actually, the radio-tv expendi- 
ture was a carryover from 1952, 
when Cannon bought the CBS 
show, “Give and Take.” (PIB 
listed Cannon as a non-user of 
network tv in ’53; hence inclusion 
in this story.) This ran through 
the first three months of 1953. 
Since then, no Cannon advertising 
money has gone into television or 
radio. 

Ad manager George Frost ex- 
plained to AA that printed media 
have proved to be a better selling 
medium for Cannon products. He 
cited two of the main reasons as 
lack of color in tv and the fre- 
quency of purchase of Cannon 
products. 

Mr. Frost said, however, that 
Cannon was still considering tele- 
vision availabilities and he indi- 
cated that the picture might 
change when color tv comes into 
its own. 


Doubleday & Co. 


Doubleday says it has tried 
television and found it wanting. 

The book firm had a media bud- 
get of $2,935,380 in 1953, of which 
only $12,283 went for network ra- 
dio. Network tv got nothing. 

Jerome S. Hardy, ad director, 
said Doubleday spent $1,000,000 
on radio and television several 
years ago, and the results were 
“educational” enough to keep the 
company out of the broadcast me- 
dia since then. He listed these 
three reasons: 

1. Position is very important in 
network radio and tv, and the 
only way to get good positions is 
to take cycles. This is not partic- 
ularly suitable for a mail order 
firm. There are “no real interest- 
ing positions open to Doubleday 
on a one or two-time basis.” 

2. Doubleday found that the 
quality of mail order response on 
radio and television was “consid- 


erably below” that of the printed 
media—“about one-half as good.” 

3. Doubleday continues to take 
occasional fliers in radio and tv to 
make sure that it is not missing 
any bets. So far, it has found that 
the printed media still outpull ra- 
dio and television. 


Socony-Vacuum Oil 


Socony-Vacuum Oil Co. does not. 
use network television because the | 
pattern of existing stations does | 
not match the company’s distrib-| 
ution picture. 

However, the company is spend-| 
ing this year three to four times 
as much on spot tv as it did during 
1953. A special six-week campaign 
during April and May, supporting 
the introduction of an improved 
product, is mainly responsible for 
the increased expenditure in this 


medium. Last year’s tv participa-|total national budget slightly and 
tion was largely confined to spon-'spent most of the $2,656,332 re- 


sorship of local news and sports 
programs in selected market areas. 

During all of 1953, Socony- 
Vacuum is reported to have spent 
$1,114,346 on newspaper adver- 
tising, $1,560,050 in magazines, 
and $195,612 on network radio. 
According to Paul Gosman, adver- 
tising manager, this picture is 
likely to change in view of the 
ever increasing number of mar- 
kets served by television, and de- 
pendent upon over-all budget con- 
siderations. 


California Packing 


Last year California Packing 
Corp. (Del Monte brand) cut its 


mainder on magazines. In 1952 it 
‘was in tv on a fairly large scale. 
‘it participated in NBC’s “All Star 
Review” and has used spots peri- 
odically. 

However, it is silent on reasons 
for the blacking out of tv and does 
not indicate whether it will return 
to video. The customary food | 
packer reasons that tv networks 
don’t match the company’s distrib- 
ution pattern and reliance on 
magazine color are believed to be 
the reasons for California Pack- 
ing’s absence from tv. 


Shell Oil Co. 


Shell Oil Co.’s 1954 spot televi- 


WHBF ° tv 


CBS for the Quad-Cities 
is now operating on 
100,000 watts 


This maximum power covers 

the Quad-Cities and 

the surrounding trade area 

for a look-see by a 

total 264,800 TV set owners 
Les Johnson, V. P. and Gen. Mgr. 


a 
: 
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TELCO BUILDING, ROCK ISLAND, ILLINOIS 
Represented by Avery Kaodel Inc 


Like 
umbrellas on State 


w 


habit in 


Street... 


Boston 


Several novelists became famous lampooning 
Bostonians’ unique tastes in clothing. 


But you can’t lampoon the fact that unique 
Bostonians spend over $225,000,000 annually 
on clothes. 


As a powerful independent station, WHDH is in 
a perfect position to program to Boston’s 

unique tastes. It does .. . and so successfully 
that WHDH is a habit in Boston. 


Next time you have a product or service to sell, 
buy time on the one station that’s a habit 
in Boston... WHDH! 


REPRESENTED NATIONALLY BY JOHN BLAIR AND COMPANY 


50,000 * BOSTON * 850 ON THE DIAL 
WATTS 


Owned ond operated by The Boston Herald-Traveler Corporation 
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sion budget is slightly under the 
amount the company spent last 
year. Network tv, company execu- 
tives feel, involves too much 
waste, both because several large 
cities are not currently covered by 
adequate tv broadcasting, and 
conversely, networks provide out- 
lets in some markets where Shell 
has little or no distribution. 

The sole criterion employed in 
buying spots is analysis of “where 
most can be bought for each dol- 
lar spent.” The spot schedule is 
kept flexible, and participations 
are added or dropped in accord- 
ance with marketing results. 

During 1953, Shell spent $1,- 
910,044 for newspaper advertising, 
and $730,000 in magazines. 


Hunt Foods Co. 


Hunt Foods Co., while it does 


not use network broadcasts, is us- 
ing spot tv and radio and used it 
last year. The company states that 
magazines (which got $1,396,825 
of Hunt’s national ad total of $2,- 
623.248 in °53) successfully show 
food in color and are a good me- 
dium for distributing recipes. 

A characteristic of food mar- 
keting is that a few areas brinr 


-7a4 majority of all sales, the compa- 


ny points out, and indicates tha’ 
newspapers (where Hunt spen‘* 
$4,226,423) and possibly broadcast 
spots fill these markets. 

Hunt executives say they use 
tv where their sales are greatest 
Expansion of Hunt spending ir 
this medium is probable, possibly 
in New York. The company says 
New York, Chicago and Los An- 
geles areas account for a third of 
all food sales. 


Zenith Radio Corp. 


This tv holdout has taken to the 
air in 1954. Zenith sponsors the 
NCAA football games (ABC) and 
has signed for 26 weeks of NBC’s 
“Omnibus.” 

Erik Isgrig, v.p. in charge of ad- 
vertising, told AA that the com- 
pany feels “tv advertising now 
lends itself very well to a quality 
product that needs demonstra- 
tion.” He said that Zenith feels 
that its “quality and feature” 
story can be demonstrated well 
over tv. 

The company believed that 
early tv did not reach its pros- 
pects, but that the medium has 
come up in the past year, and is a 
good medium now, he added. 

More than $1,400,000 of Zenith’s 
1953 budget totaling $2,352,663 
was spent on newspapers last 
year, primarily in support of deal- 
ers who are expected to follow up 
with in-store demonstrations. 


Direct Mail Volume Up 

In the first nine months of 1954. 
American business spent an esti- 
mated $967,647,082 on direct mail 


advertising, an increase of 6.77% | 


over the first nine months of 1953 


according to the Direct Mail Ad-| 


vertising Assn., New York. The 
nine-month figure for 
$906,301,335. 


The September ’54 


total was $108,698,520, compared | 


with $100,098,332 for September 
03, a gain of 814%. 


Zlowe Gets Marlun Account 
Marlun Manufacturing Co., New 
York, maker of Ritz Black Angus 
broilers and rotisseries, has ap- 
pointed the Zlowe Co. to handle 
its advertising. Newspapers and 
television are being used in the 


New York metropolitan area.!} 
Other markets will be added later. 


Kellogg Nemes Ellington 


The chemical manufacturing di-' 


vision of the M. W. Kellogg C-., 
New York, a subsidiary of the 
Pullman Co., has named Ellington 


& Co. to handle its advertising. The 


account formerly was with Gor- 
don Baird Associates. 


Vidfilm Sales Check 
Finds NBC in Lead 


NEw YorK, Nov. 10—NBC Film 


reports to determine how the com- 


petitive picture among major film | 


companies is shaping up. 

NBC’s tabulation ranked vid- 
film distributors on the basis of 
number of hours of tv program- 
ming weekly being supplied to 


Division has analyzed the Septem- | 
‘ber American Research Bureau. 


| Stations in five top markets. These 
are the totals: 


Hours 
| ers 2834 
HE So ae 17% 
CBS Television } iim 
A 17 


Television Programs of 


ays 6 Wee Red 12% 
United Television Pro- 

Serres 114 
ABC Film Syndication ...8 
EA 634 
CE hs. cae wee 6 


Guild Films 


This compilation covered non- 
network video film series aired 
in New York, Chicago, Los An- 
geles, Philadelphia and Detroit. 
Feature-length movies were ex- 
cluded. 


Huber Promotes Burke 

Robert Burke has been pro- 
moted to assistant to the general 
sales manager, ink division, J. M. 
Huber Corp., Hillside, N. J., with 
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offices in New York. For the past 
two years, Mr. Burke has been 
Huber’s sales representative in the 
Pennsylvania-West Virginia terri- 
tory. 


Karner Joins Bryan-Elliot 

David <A. Karner has_ been 
named creative director of Bryan- 
Elliot Co., New York, producer of 
advertising displays and exhibits. 
Mr. Karner was formerly art di- 
rector of FJetcher D. Richards Inc., 
New York. 
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Advertising Age, November 15, 


Rockwell Plans Christmas and the new “five-in-one” Delta- | 
Drive for Delta Tools | shop. Marsteller, Gebhardt & Reed, 

The Delta Tool division of| Pittsburgh, is the agency. 
Rockwell Mfg. Co., Pittsburgh, has 


1954 


Ralston B. Reid, 


launched a Christmas ge ba Writes NBP Booklet 


advertising 


and sales promotion drive for 


sales 


“Delta gifts for the homecrafts- | ‘and sales promotion manager, ap- 


General 


short lineups). 


‘Reps Predict TV Film 
Spot and Regional 


Jupiter,” 49); Kellogg Co. (“Su- 


perman,” 66, and “Wild Bill 
1 ; Hickok,” 71); P. Lorillard Co. 
Sales Gain This Year (“Kent Theater,” 22); Pacific 


(Continued from Page 47) ‘Coast Borax Co. (‘Death Valley 


Also Hawley & Hoops (“Johnny 


man—from 50¢ to $200.” 


paratus division, 


Products (‘“Mr. District Attorney,” 


Days,” 58); Phillips Petroleum Co. 


r Full-page 


ads, appearing in| Electric Co., Schenectady, is the 
Better Homes & Gardens, Home- author of “How Well Will We 
craft & Home Owner, Popular Have to Sell Tomorrow?” tenth in 
Mechanics, Popular Science, and the series of ‘“Here’s How by NBP” 
The Saturday Evening Post. fea- booklets issued by National Busi- 
ture Delta’s “tool-at-a-time” plan ness Publications, Washington. 


30); Chesebrough Mfg. Co.| (three shows, with “I Led Three 
(“Greatest Fights,” 35); Coca-| Lives” in 23 markets); Pure Oil 
Cola (“Kit Carson,” 37); Emerson /Co. (“Badge 714,” 19, and “Cap- 
Drug (“Janet Dean,” 17); Ever- | tain Braddock,” seven); Quality 
sharp (“Eversharp Theater,” 34);| Bakers of America (five shows 
Ford Motor Co. (six shows with | with small coverage); Shwayder 


ee 


— eee 
at ) ‘ Pi ? 4 


es ¥ ey onl ai 


» 


oo “ati ? «> ne iy 
ye 2 SPE a eae 
“Riley Pc tedn Garey 
“> gee beer. 
oe 


Bs 


Birmingham, Ala. _ 
NATIONAL SALES 
al Sales Director | eae 

Eldorado 5- 7690 


ae es ny a ere 


Top Rating Non-Network 
TV Film Shows 


Sept. 12-18, 1954 
New York, Los Angeles, 


Chicago, Philadelphia, 
Detroit 
Badge 714 (NBC film 
SE dechanccunmevcinitntioes 18.4 


Superman (Flamingo) 
Mr. District Attorney (Ziv tv 
programs) 
Liberace (Guild Films) 
Racket Squad (ABC Film 
Syndication) 


Note—Only programs carried in all 
five of these markets were included 
in this competition. 


Source: American Research Bureau. 


Bros. (‘“Mr. District Attorney,” 
30), and Strietmann Biscuit Co. 
(six shows for aggregate coverage 
of 12). 

Important as the national and 
regional advertiser is to them, the 
distributors are making an equally 
strong play for the support of 
local advertisers. The syndicated 
film shows with the most substan- 
tial station lists—and there are 
many being televised on well over 
100 stations—have lots of local 
business men, bankers, bakers, 
dairymen, etc., on their sponsor 
books. 

Best selling spot film telecasts 
(national and regional advertisers 
only) and the number of markets 
they appear in for the period 
April-June, 1954, are: 


1. Wild Bill Hickok (William Broidy) ....71 

2. Superman (Flamingo) ..........:cceeeeee 66 

3. Death Valley Days (Pacific Coast 
| neon re enn r 58 


4. Johnny Jupiter (Associated Artists) ..49 
S. 1 Led Three Lives (Ziv) .sccccccccccciesscss 44 
6. Annie Oakley (CBS Television Film 
RE vesissccssesisstencmmleeeneae 43 
7. Liberace (Guild Films) .........0.....0... 39 
8. Mr. District Attorney (Ziv) ...........0.... 38 


9. Kit Corson (MCA TV) 
10. Badge 714 (NBC Film Division) 


The source for this list is Rora- 
baugh report, covering most, but 
not all tv stations then operating. 
These tabulations are confined to 
regional and national sponsors; 
the local advertisers help the film 
shows accumulate their most im- 
pressive station lists. Distributors 
are in parentheses. 


Goodrich Buys Sponge 
Rubber Products Co. 


B. F. Goodrich, Akron, has pur- 
chased the assets and business of 
the Sponge Rubber Products Co., 
Shelton, Conn. F. M. Daley, for- 
merly president of Sponge Rub- 
ber Products, has been named 
president of the Sponge Products 
division of Goodrich. The com- 
pany has opened a $3,500,000 ex- 
pansion program which will more 
than double its foam rubber pro- 
duction capacity. There will be 
increased production of such Tex- 
foam rubber products as pillows, 
furniture cushion units, automo- 
tive seat toppers, and mattress 
toppers. 


This expansion is the third in 
|New England for Goodrich this 
|year. A $1,500,000 plant, which 
| will manufacture additional Koro- 
|seal floor tile, has recently been 
completed at Watertown, Mass. 
|The company has also opened a 
inew 70,000 square foot distribu- 
\tion center at West Springfield, 
Mass. The Sponge Products divi- 
sion has plants at Shelton, Conn.; 
| Derby, Conn.; Fall River, Mass., 
|and a Canadian subsidiary at 


m | Waterville, Quebec. 


| 


Ackerman Joins Taplinger 

Ruth L. Ackerman, formerly 
with the fashion bureau of Eleanor 
Lambert Inc., has joined Robert S. 
Taplinger & Associates, New York 
public relations company, in an 
executive capacity, 
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Advertising Age, 


November 15, 1954 


Spot Television Activity at a Glance 
First Six Months of 1954 


In spot tv as in spot radio, every advertiser constantly tries to find out what 
his competitor is doing. while attempting to keep his own strategy to himself. 
The only source providing figures on this important segment of the video in- 
dustry is N. C. Rorabaugh Co., New York, which publishes a quarterly report 
on spot television advertising. This report is based on data that Rorabaugh 


collects from individual television stations. 


Dentifrices | 


Block Drug. Co.—Ammident 
(Harry B. Cohen) 
Ammident, inactive in Spot TV during | 
the first quarter of 1954, ran a schedule 
of three night announcements a week in | 


Louisville, Cincinnati and Madison in 
April, May and June. Ammident also | 
sponsored alternate weeks of ‘Magic | 


15-minute, once-a-week day-| 
WNBT, New York, in| 


Clown,” a 
time program on 
May and June. 


MARKETS el | p> 


2nd Quarter 4 


Block Drug Co.—Polident 
(Cecil & Presbrey) 
Advertised throughout the U. S. during 
the first six months—Polident used a 
basic schedule of two night announce- 
ments a week in each market. In addition 
to spot announcements, Polident spon- 
sored the half-hour nighttime program 


“Danger” in a few selected markets. 
MARKETS STATIONS 

Ist Quarter 49 54 

2nd Quarter 43 50 


Bristol-Myers Co.—Ipana 

(Doherty, Clifford, Steers & Shenfield) 
This product shared sponsorship of 
the nighttime half-hour film program 
“Pride of the Family’”’ with other Bristol- 
Myers products. During the first quarter, 
the program was carried on 13 stations 
in 13 markets in the northern half of the 
U. S. In the April-May-June period, the 
market list was expanded to 21 cities 
providing representation throughout the 
country. This was an ABC network pro- 
gram, but it shows up in the Rorabaugh | 

report on markets cleared locally. 
MARKETS STATIONS 


ist Quarter 13 13 
2nd Quarter 21 21 
Colgate-Palmolive—Colgate Dentifrices 
(Ted Bates & Co.) 
Colgate toothpaste ran schedules of 


from five to ten spots per week fairly 
equally divided between day and night 
in both the first and second quarters of 
1954. The number of markets increased 
slightly in the second period from 18 to 
20 and the number of stations from 23 to 
26. Most of the areas covered by the 
stations on the Colgate list are in the 
Northeast portion of the U. S., the im- 
portant markets of New York and New 
England are not included. 
MARKETS STATIONS 

18 23 

20 26 


lst Quarter 
2nd Quarter 


Lambert Pharmacal—Listerine 
(Lambert & Feasiey) 

Many markets for alternate week spon- 
sorship of “Ozzie & Harriet’ (ABC) were 
booked on a spot basis. Occasionally, 
spot announcements or the 5-minute 
“Les Paul & Mary Ford’’ program were 
used in place of the half-hour program. 
During the first quarter, Listerine was 
on 48 stations in 44 markets throughovt 
the country. In the second quarter, the 


| stations in 11 markets, 


|the first six months. 
| believed to be supplementary to the par- | 
“spot carrier.” | 


| Schenectady 
|and four night participations a week in 


nouncements per week divided between 
day and night. Major markets were allo- 
cated proportionately greater schedules. 
Coverage, of course, was national. 
MARKETS STATIONS 
97 145 
117 156 


Ist Quarter 
2nd Quarter 


E. R. Squibb & Sons—Dentifrice 
(Cunningham & Walsh) 

E. R. Squibb toothpaste ran one day 
announcement every other week on 11 
primarily in the 
Southwest and West Coast areas, during 
This campaign is | 


| oo in a network 
MARKETS STATIONS | 
“Ist six months 11 11 
Sterling Drug Inc.—Dr. Lyons 
(Dancer-Fitzgerald-Sample) 
Inactive during the first quarter, Dr. 
Lyons was reported as using a schedule 
'of four announcements a week in San 
| Francisco, Boston and St. Louis in April. 
|May and June. 


MARKETS STATIONS 
lst Quarter - - 
2nd Quarter 3 4 


Whitehall Pharmacal—Kolynos 
(Biow) 

During the first three months, Kolynos 
ran a schedule of 50% sponsorship of a 
ive-a-week 15-minute newscast in Chi- 
;}cago, plus one night participation in 
during January-February 


Syracuse in January only. Second quarter 
advertising was limited to six day an- 
nouncements per week in Chicago during 
May and June and one day announce- 
ment per week in Rochester in May. 


Detergents 


B. T. Babbitt & Co.—Glim 
(Harry B. Cohen) 

Starting early in March, Glim ran a 
campaign of six day participations per 
week on one station in each of 12 mar- 
kets. The schedule continued through the 
April-May-June period. Nine of the 12 
markets selected are located east of the 
Mississippi and north of the Carolinas. 
Los Angeles, San Francisco and Denver 
complete the market list. 

MARKETS STATIONS 
12 12 
12 12 


lst Quarter 
2nd Quarter 


Colgate-Palmolive Co.—Fab 
(William Esty Co.) 

Fab is reported as using spot tv in only 
one market, Milwaukee, with a schedule 
of four day participations per week dur- 
ing February, March, April, and May. 
This product participates heavily in Col- 
gate’s network television programs. 

MARKETS STATIONS 
[Ist Quarter 1 1 
2nd Quarter 1 1 


Coigate-Palmolive Co.—Blue Super Suds 
(Cunningham & Walsh) 

Blue Super Suds advertised throughout 
the first six months in the Southwest on 
13 stations in 12 markets with a schedule 
of six day announcements a week in each 


market list was reduced to 32 and the 


station list to 33. This was an indication | 
improvement in network clearances, | 


of 
which got even better later in the year. 
MARKETS STATIONS | 
44 48 
32 33 


lst Quarter 
2nd Quarter 

Procter & Gamble—Gleem 
(Compton) 

Procter & Gamble’s entry in the denti- 
frice field was supported by an intensive 
spot campaign in addition to participa- 
tion in P&G's established network prop- 
erties. The product used spots in 97 mar- 
kets on 145 stations in the first quarter | 


market. Early in March, 12 stations in 12 
southeastern markets were added with a 
| schedule of nine day announcements per 
| week. In June, all new schedules were 
|reduced to six per week per market. 
MARKETS STATIONS 

19 21 

25 28 


| ist Quarter 
jane Quarter 


Colgate-Pamlolive Co.—Vel 
(William Esty Co.) 


| The spot effort of Vel consisted of a 


steady schedule of two daytime participa- 
tions per week in 30 markets on 32 sta- 
tions. The market list covers selected 
long established stations in each geo- 


and in 117 markets on 156 stations dur- | graphic area. All the larger markets are 
ing April-May-June. Weekly frequency | used except in the Northeast, where no 
varied by market-size and location—the|activity is reported for important cities 
average city receiving five to ten an- | such as New York City, Philadelphia, 


us eae al a WE te E he a: ‘ , e iS - 
eee ae Da : er ey Ses Sethe Pee oe Oh oe cuales ce oe Ne 


Source: N. C. Rorabaugh Co. 


This is a summation of Rorabaugh data showing all national spot tv activ- 
ity for the first six months of this year for three major categories—detergents, 
dentifrices and shampoos. Twelve detergents, nine dentifrices and 16 sham- 
poos used selective video during this period, according to the report. The first 
quarter report was based on schedules from 222 stations out of a U. S. total of 


369; the second covered 230 stations of 355 then on the air. 


Boston, 
etc. 


Baltimore, Washington, Buffalo, 
MARKETS STATIONS 
30 
30 


| 1st Quarter 
2nd Quarter 32 
Lever Bros.—Lux Liquid 
(J. Walter Thompson Co.) 
The only spot activity reported for this 


| relatively new product was a schedule of. 
|three day participations a week on one 


station in New Orleans, during May and 
June. 


Lever Bros.—Rinso 
(Ogilvy, Benson & Mather) 

Tv spot advertising on behalf of the 
|new Rinso started early 
|stations in 23 markets. 
| varied market-by-market. 
| Lever ran one daytime announcement a 
|; week in Buffalo and 13 in New York. 
|Geographically the markets are _ con- 


Los Angeles, San Francisco and Hawaii. 

also carried schedules for Rinso. 
MARKETS STATIONS | 

Ist Quarter - - 

2nd Quarter 23 32 


Lever Bros.—Surf 
(BBDO) 
This product was not a heavy spot ad- 
vertiser during the first six months. Surf 


San Francisco, Minneapolis-St. Paul, 
Oklahoma City and Memphis for approx- 
imately three months in each city. Fre- 


announcements per 
Surf also ran 
(March) in Roanoke, Va., 
two day announcements, 
ticipations and one night announcement 
a week. 


week per 


MARKETS STATIONS 
lst Quarter 5 5 
2nd Quarter 4 4 


Monsanto Chemical Co.—AIl 
(Needham, Louis & Brorby) 

All, the leading sudsless detergent, ex- 
panded from the three top markets and 
eight stations in January-February to 17 
markets and 30 stations in June. In New 
York, All ran 20 day spots per week, add- 
ing the nighttime “Jane Pickens Show” 
and half sponsorship of ‘‘Liberace’”’ in the 
second quarter. The Chicago schedule of 
spots was supplemented by 15-minute 
newscasts. In June, the half-hour film 
program ‘‘Life With Elizabeth’ was added 
to the campaign. In Los Angeles, spot 
schedules were used in addition to the 
one hour “Tex Williams’’ nighttime pro- 
gram. Day spot announcements were used 
in all other 14 markets with the film 
show, “Liberace,” appearing in Wash- 
ington and Boston. 

The markets used in this campaign are 
concentrated east of Chicago in the 
northern half of the U. S. with one mar- 


ket located in each of the following 
states: Texas, California, Colorado, Utah, 
Washington. 

MARKETS STATIONS 
Ist Quarter 4 9 
2nd Quarter 17 30 


Procter & Gamble—Cheer 
(Young & Rubicam) 

The Cheer spot campaign ran steadily 
throughout the first six months with a 
frequency of two or three night an- 
nouncements a week. The 22 markets 
are scattered throughout the country, 
but do not include many major cities 
such as New York, Chicago, Los Angeles, 
etc. 

MARKETS STATIONS 
22 25 
22 


Ist Quarter 
2nd Quarter 21 
Procter & Gamble—Dreft-Oxydol 
(Dancer-Fitzgerald-Sample) 
During the first four months of this 
year, Dreft and Oxydol ran a schedule of 
three or five announcements on 10 sta- 
tions in 10 selected markets in the cen- 

tral area. 

These two detergents are grouped to- 
gether because this was a shared sched- 
ule, with the two products alternating. 
The time was fairly evenly divided. 
MARKETS STATIONS 

10 10 


| Ist Four Months 


Procter & Gamble—Joy 
(Biow Co.) 

Joy schedules of three or five day 
participations per week ran on a total 
of 75 stations in 45 markets during the 
first six months. The frequency of broad- 
cast and number of weeks duration was 
|fairly constant market-by-market. 

This television campaign covered most 
of the important areas except in the 
Southeast where few markets were used! 


in May on 32) 
The schedule | 
For example, | 


centrated in the eastern half of the U. S. | 


is reported as running light schedules in) 


quency varied from one to three day) 
market. | 
a one month schedule | 
consisting of | 
three day par-| 


| during the period under review. 
MARKETS STATIONS | 
lst Six Months 45 75 
Procter & Gamble—Tide 
(Benton & Bowles) 

Tide, the leading advertiser in the de- 
| tergent field, launched a widespread spot | 
campaign in May in 94 markets on 128 
stations. 
| In general, the schedule in each mar- 
ket consisted of from five to 10 night an- 
/nouncements per week. Several selected 
j}markets such as Jacksonville and Mi- 
}ami received heavy schedules of up to 
|20 announcements per week. 

MARKETS STATIONS) 
lst Quarter 8 8 
2nd Quarter 94 128 


| 
| 
| 


Shampoos 


| Charles Antell Inc.—Formula No. 9 
Formula No. 9 was advertised with a 
combination of spot announcements or 
spot programs in a limited list of mar- 
kets. In the first quarter, this product 
shared sponsorship of ‘“‘Badge 714’ (NBC 
Film Division) in eight markets and ran 
nighttime announcements in ten addition- 
al markets. Prior to the end of June, the 
market list was reduced to il. The cities 
used by this advertiser are concentrated 
in the coastal states with little representa- 
tion in the central portion of the U. S. 
MARKETS STATIONS 
18 19 
11 14 


Ist Quarter 
2nd Quarter 


Armour & Co.—Dial 
(Foote, Cone & Belding) 

Dial shampoo co-sponsored the half- 
hour film program ‘Pride of the Family” 
on an alternate week basis in seven mar- 
kets during the first half of 1954. Four 
of the stations were in the southeast; 
others were in Milwaukee, Ames and San 
Antonio. 

MARKETS STATIONS 
lst Six Months 7 7 


John H. Breck Inc.—Breck 
(Charles Sheldon Inc.) 
Reported as active in only two markets, 
Hartford, Conn., and Detroit, Mich., Breck 
shampoo ran a schedule of two night 
announcements per week in each market 
during the January-June period. 


Colgate-Palmolive Co.—Halo 
Sherman & Marquette, now 
Bryan Houston Inc. 

Inactive in spot television during the 
first quarter, Halo began a schedule of 
one night announcement per week in 
Norfolk in April and added Toledo in 

June with the same frequency. 


Colgate-Palmolive Co.—Lustre Creme 
(Lennen & Newell) 

During January, February, March and 
April, this product ran a schedule of 
two day announcements a week in Toledo 
and Milwaukee and three a week in At- 
lanta. There was no other spot activity 
reported for Lustre Creme. 

Procter & Gamble—Drene 
(Compton) 

A heavy spot user in the first quarter 
running schedules of from two to five 
night announcements per week in 47 mar- 


kets, Drene discontinued spot advertising | 
in April. The Drene station list provided | 
advertising weight in all oe 


areas. 

MARKETS re 
lst Quarter 47 | 
2nd Quarter 4 


Procter & Gamble—Prell 
(Benton & Bowles) 
Advertised in three markets, Prell used 
a schedule of three to five night an-| 


nouncements each week. Denver 
Indianapolis started in January 
Louisville added in May. 


and 
with 


Procter & Gamble—Shasta 
(Biow) 

In the first quarter, Shasta ran a 
schedule of announcements in 32 markets 
from coast to coast concentrated in Jan- 
uary and February. Frequency ranged 
from one to ten per week depending 
upon market size. These schedules were 
resumed in June in 22 markets providing 
representation in all broad geographic 
areas. 

MARKETS STATIONS 
32 36 
27 


Ist Quarter 
2nd Quarter 


Toni—Bright Promise 
(Price, Robinson & Frank) 
Listse only in January 1954, Bright 
Promise used a schedule of from one to 


| three night participations a week on one 


station in Minneapolis, Syracuse, Char- 
lotte, Sioux Falls and Milwaukee. In Chi- 
cago, the largest market in which this 
product was advertised, Bright Promise 
ran a schedule of one daytime 15-minute 


| newscast, one nighttime 15-minute news- 


cast and one day 
nouncement. No 
the shampoo for 


and one night an- 
activity was reported for 
February through June. 
MARKETS STATIONS 
lst Six Months 6 9 


Toni Co.—Pamper 
(Price, Robinson & Frank) 

This product was reported in only two 
markets—Indianapolis and Columbus, O., 
with a schedule of one night announce- 
ment per week in each throughout the 
six months period. 


Toni Co.—Prom 
(Leo Burnett Co.) 

Prom Shampoo bought spot tv in San 
Francisco only, with a schedule of one 
day announcement per week during the 
first six months of 1954. 


Toni Co.—Showtime 
(Price, Robinson & Frank) 

Showtime had video schedules in two 
markets—Davenport, Ia., and Louisville, 
Ky. In Davenport, the schedule consisted 
of two nighttime 15-minute musical pro- 
grams during the first three months, and 
starting in April, one night announce- 
ment per week for the rest of the first 
six months. In Louisville, this product 
was supported with one nighttime partici- 
pation per week throughout the first six 
montns. 


Toni Co.—Toni Creme 
(Price, Robinson & Frank) 

Toni Creme shampoo advertised in 
Columbus, O., only, using a _ schedule 
of one nighttime announcement per week 
on one station throughout the first six 
months. 


Toni Co.—White Rain 
(Tatham-Laird Co.) 

Whiie Rain, Toni’s most important en- 
try in the shampoo field, advertised in 
six markets during the first three months 
of 1954 with a schedule of one day or 


night announcement per week. In the 
second quarter, two markets—New 
Haven, Conn., and Kansas City, Mo., 


were dropped, while five markets were 
added. The schedule remained fairly con- 
stant with White Rain continuing to use 
one or two announcements per week. The 
areas covered by this campaign were 
spotted throughout the U. S., excluding 
the Southeast. While White Rain covered 
important markets such as Chicago and 
Los Angeles, no spot tv was reported 
for key markets such as New York, 
Philadelphia, Detroit, etc. 

MARKETS STATIONS 
Ist Quarter 6 9 
2nd Quarter 10 11 


Turner Hall Corp.—Admiration 

(Kiesewetter, Baker, Hagedorn & Smith) 

During May and June, Admiration 
shampoo used spot tv announcements in 
Washington and Pittsburgh with a 
schedule of five daytime participations a 
week on one station in Washington and 
three daytime participations a week on 
one station in Pittsburgh. This was the 
only activity reported for this product 
during the first six months. 


J. B. Williams Co.—Conti 

* (Bermingham, Castleman & Pierce) 

Conti bought spot tv advertising in only 
two markets—Los Angeles and Chicago— 
in the months of May and June. In Los 
Angeles Conti used a schedule of one 
nighttime announcement per week and 
in Chicago, two nighttime announce- 
ments per week, 
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AA Survey Finds... 


Early TV Sponsors Now Out of the 
Medium Are Longing to Get Back In 


Hardy Pioneers Still 
Like TV, but Soaring 
Costs Keep Them Out 


NEw York, Nov. 11—Remember 
way back when Bates Fabrics 
sponsored Kyle MacDonnell, a 
photogenic singer whom. televi- 
sion zoomed from a Broadway bit 
player to a Life cover girl? 

Remember when Mohawk Car- 
pet Co. carried a network sched- 
ule of five telecasts a week? Re- 
member when Anchor Hocking 
shook up the late evening tv 
lethargy by teaming a zany little 
comedian, Jerry Lester, with a 
big buxom blonde, Dagmar? 

Their day in television was not 
long ago as the calendar reckons 
it. But these advertisers and sev- 
eral others whose names _ are 
listed among the big tv show spon- | 
sors of yesteryear have complete- 
ly faded from the national video 
screen. 
# This is the story of what has 
happened to some of those “pio- 
neer” television sponsors. Why 


sor had to buy 13 weeks on an 
every-week basis in those days. 
If we took the same amount of 
money required to keep a video 
show going every week and spaced 
it out on a once-a-month basis in 
newspapers, we could get as 
many as 1,700 retailers to back 
us up with newspaper ads of 
their own.” 


@ Despite its shortcomings in this 
respect, television was good for 
Bates, Mr. Cowper feels. “We got 


a lot of publicity, reached a lot 
of people and got a lot of atten-| 


were pleased that Bates was 
alert enough to realize the poten- 
tial of television so early in the 
game; the tv notoriety helped the 
company, then making primarily 
sheets and bedspreads, acquire a 
fashion business as a major sup- 
plier of cottons and rayons. 

In 1954 Bates will spend more 
than $1,000,000 on advertising 
and promotion. About half of this 
goes into advertising proper, with 
newspapers and magazines get- 
ting a fairly equal split. The rest 
is devoted to in-store displays, 
promotional booklets, two movies 
directed toward retailers and 
wholesalers and a documentary 
film aimed at the general public. 
James P. Sawyer Co. is the agen- 
cy. 


# Though Bates has bought no tv 
time this year, its documentary, 
titled “Disciplined Story” after 


tion from people who didn’t know | Bates’ newest development, “dis- 
we existed until they saw us on ciplined fabrics,” has been getting 


television,” he said. 


Other pluses: Stockholders | 


a free ride on nearly 100 stations. 
The 12-minute film teils the 


that make 
‘beautiful music’ 


Real sales getters everyone, because they have 
the production know-how, skillful live commer- 
cials and expert touch that comes of years of 
TV experience. 


NORFOLK 


did they quit television? Where | 
are their advertising dollars go- | 
ing now? Have they any 


plans | 
for returning? 


Miss Television of 1948-49 


In the fall of 1948 songstress 
Kyle MacDonnell was flying high 
on the waves of publicity for her 
30-minute show for Bates Fabrics. 
One of the first stars to be devel- 
oped by the exciting new medium, 
Miss MacDonnell was hailed as 


ear 


VIDEO PIONEER—One of the first 
stars “made” by television was 
Kyle MacDonnell, shown here per- 
forming as Bates Fabrics’ “Girl 
About Town” with the Norman 
Paris Trio. Miss MacDonnell is 
now working mainly in night clubs 
and hotels. 


the first lady 


of television by 
Life magazine. 

By April, 1949, when Bates de- 
cided to drop out of network tv, 
the company was paying $3,500 a 
week to carry the program on. 
about 13 NBC stations. Already, | 
video was becoming a bit expen-| 
sive for Bates, but the cancellation | 
decision was triggered by the lack | 
of retailer support for tv-adver- | 
tised products. | 


a “We were trying to build up a 
nucleus of stores in each city to 
feature our products,” G. V. 
Cowper, Bates’ advertising direc- 
tor, explained. “But it was diffi- 
cult to get retailers to support the 
particular products we _ singled 
out to be advertised on tv. 

“The every-week pressure may 
have been too much, but a spon-| 


You just want the 


I. case you think of Iowa as a farm state exclusively, 


and that lowans are 


less interested in TV than 


big-city folks, study these figures from 1954 lowa 


Radio and Television Audience Survey! (And remember 


that as of March, 1954, 59.66 of all homes in 


lowa had television sets — one-fourth of which had been 


purchased less than six months previously!) 


NUMBER OF HOURS AVERAGE TV SET OWNER SPENDS USING TV, WEEK DAYS 


Weekdays, Averages: 
Urban 
Village 
Farm 


WHO-TV reaches 280,250 television sets in Central lowa — 


TOTAL AVERAGE AVERAGE 
(Average Woman Man 
Home) Over 18 Over 18 
11.25 hrs. 4.41 hrs. 2.96 hrs. 
11.70 hrs. 5.03 hrs. 3.00 hrs. 
13.20 hrs. 5.13 hrs. 3.64 hrs. 


owned by 566,300 city people, 545,100 rural people. 
Get all the facts from Free & Peters! 


Channel 13 + Des Moines + NBC 


Col. B. J. Palmer, President 
P. A. Loyet, Resident Manager 


Free & Peters, Inc. 
National Representatives 
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story of new finishes, new fabrics 
and details the progress of fash- 
ion. According to the company it 
contains almost no advertising. 

Bates would like to have another 
try at television, but has no 
plans for coming back at this 
time. “When color really gets go- 
ing, it will be a natural for us,” 
Mr. Cowper said. “But the price 
may keep us out.” 


Mohawk and TV 


From the spring of 1949 through 
the fall of 1951 television got the 
biggest chunk of the advertising 
budget of Mohawk Carpet Mills. 

The “Mohawk Showroom,” 
aired Monday through Friday on 
NBC, was started to acquaint the 
public with the rug manufactur- 
er’s trade name and label. The 15- 
minute musicale starred Morton 
Downey on Mondays, Wednesdays 
and Fridays and Roberta Quinlan 
on Tuesdays and Thursdays. 

When prior commitments to 


Coca-Cola made Mr. Downey un-/|tising attack; there -s 


also heavy 


available, Miss Quinlan took over emphasis on point of sale aids. 


the 
schedule and the Tuesday and 
Thursday telecasts were dropped. 
This cutback, in which rising 
costs also played a part, occurred 
in the fall of 1949. 

Part of the increase was due to 
the addition of stations. However, 
Morden R. Buck, manager of ad- 
vertising and sales promotion for 
Mohawk, points out that the tv 
outlay in 1950 was almost twice 
that of 1949 even though the 
number of shows dropped from 
five to three a week. Costs in 1951 
—the show was carried on some 
50 stations by this time—jumped 
almost 50% over the 1950 level. 


a “Our network tv participation 
on a three-evening-a-week sched- 
ule became impossible if expendi- 
tures were to be kept within a 
budget which we considered to be 
reasonable,’ Mr. Buck explains. 

Magazines are now the princi- 
pal weapon in Mohawk’s adver- 


Monday-Wednesday-Friday | The magazine ads serve as a lev- 
er for dealer support at the local 
| level. 


Television did an excellent job 
of implanting the Mohawk slogan 
—“Carpets from the looms of Mo- 
hawk”—in the public mind. How- 
ever, Mr. Buck recalls that tv did 
not generate as much retailer pro- 
motional backing as was hoped 
for. There also was the problem of 
antagonizing those distributors 
who were upset because practical- 


ly all the company’s advertising 


was going into a medium which 
didn’t cover their territory. 


s Which is not to say that Mr. 
Buck’s experience has soured him 
on television. Far from it. He says: 
“Our interest in television does 
not wane, nor have we ever 
stopped keeping an eye on this 
red-hot sales medium.” 

Mohawk is happy to _ have 
“caught television when it was on 
the rise”; the company feels it is 


MORE 
POWER 


— 


TO US 


Now under construction is WQXR’s new 50,000 watt trans- 
mitter... another great milestone in the history of the 
nation’s No. 1 good music station. 


It will be a great day for music lovers when WQXR becomes 
the first good music and news station to go 50 KW. And an 
even greater day for alert advertisers who know the value 


of a big market of above-average prospects. 


Better get in touch with us now to hear how more power to 
us Means more power to you. 


NOXR The Radio Station of The New York Times 


229 W. 43rd Strect, New York 36, N.Y. 
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MOHAWK’S CHOICE—Another early 
comer was singer Roberta Quinlan 
who held forth in the “Mohawk 


Showroom” (NBC-TV). Miss 
Quinlan recently returned to the 
business with a night club engage- 
ment after leaving temporarily 
following her marriage. 


|still benefitting from the publi- 


city it got as a pioneer user. 

As for the future, Mr. Buck is 
convinced that television will 
learn how to produce more in- 
store support from retailers. He 
leaves the impression that Mo- 
hawk would be a ready prospect 
if the agency, Maxon Inc., came 
up with a gem of a commercial and 
if the networks were selling 
“Today”-like participations dur- 
ing prime listening hours. 

“We think there are a number 
of participating programs produc- 
ing pretty good advertising val- 
ues,”’ Mr. Buck said. 


s Mr. Buck believes participating 
programs like “Today,” “Home,” 
“The Morning Show” are produc- 
ing pretty good advertising val- 
ues, but wants television at a 
time when “there are some men 
in the audience.’’ Mohawk has 
found that husbands have some- 
thing to say about the purchase 
of a household item as costly as 
a rug. 

“I wouldn’t want to be identi- 
fied over a period of years with a 
program like ‘I Love Lucy’,” Mr. 
Buck said. “The television audi- 
ence is a very loyal one. If you 
decide to drop a hit show for 
some other sort of tv circulation, 
everybody hates you for it.” 


He pictures the ideal setup as) 


one which would give a sponsor 
an opportunity to talk to the 
“Lucy” audience for about six 
times, then switch to a soap opera 
to appeal to another group and 
round it out with participations 
on a telecast of the “Voice of 


Firestone” type. But he wants 
this schedule on a network basis. 


ws “We would rather have the op- 
portunity of trying to sell to a 
lot of different people. If you’re 
sponsoring a show and it’s a dog, 
the people blame you. If you 
have a show which is going well 
and it begins to fall a little 
below standard, the people blame 
you like they do the big-league 


|| baseball hero whose average be- 


gins to fali off.” 

Mohawk will be even more vul- 
nerable to tv when color sets be- 
gin to show up in numbers. As of 
today, Mr. Buck dismisses color 
as strictly for the “artistic type 
advertiser.” 


Dagmar and Beer 


“Broadway Open House,” the 
lively telecast which proved that 
not everybody goes to bed before 
11, sickened and then finally died 
in August, 1951, from a bad case 
of temperament. 

The show came into being early 
in 1950 as Anchor Hocking Glass 
Corp.’s answer to the tin can. Tele- 
vision was selected as the best 
means of selling people on buying 
beer in no-deposit, disposable bot- 
tles. 


# Considering it time for the glass 
manufacturers to fight against tin’s 
dominance in the beer container 
field, Anchor Hocking tried to get 
the Glass Container Manufacturers 
Institute to cooperate on this in- 
dustry selling job. When the in- 
dustry didn’t go for it, Anchor 
Hocking launched the project any- 
way. 

Later some 25 breweries came in 
as co-sponsors of the five-a-week 
hour stanza. William H. Weintraub 
& Co. handled the show. 

Off to a slow start as the right 
kind of personality was sought to 
head the program, “Open House” 
hit the groove when Jerry Lester 
came in to spark the show. Teamed 
with a tall, voluptuous blonde 
named Dagmar, who at first just 
sat around and then began to talk, 
Mr. Lester drew raves from the 
critics. 


@ All went well until the rumors 
of backstage bickering between the 
comedian and his lovely foil began 
to spread. And on stage things 
seemed less spirited and gay. With 
the end ot Morey Amsterdam’s 
contract for the off-nights of Mon- 
day and Wednesday, the show was 
cut back to three hours a week in 
May, 1951. 

A few months later “Broadway 
Open House” faded completely be- 
cause, among other things, as J. H. 
Gilluley, advertising manager for 


I. you are looking for a job with greater opportunity (or 
more dough) than the one you have now, you can knock 
on the doors of more than 29,000 professional marketing and 
publishing people at once and shorten your search. Just put 
your ad in Advertising Age’s Advertising Market Place, 
where employers of all types in tiie advertising business 
shop for all kinds of advertising employees. 

Closing date: Wednesday before Monday publication. 


Write or Call... . Classified dept. 


200 E. Illinols St. 
Chicago 11, Ill. 
DE laware 7-1336 


Advertising Age © for action 
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Anchor Hocking puts it, “We 
couldn’t put up with Jerry Lester! 
any longer.” 

Another factor which reportedly 
weighed heavy in the decision to 
quit tv rather than look for a star 
the sponsor could “put up with’, 
was the Federal Trade Commis- 
sion’s skepticism over this type of 
cooperative sponsorship. 

When the show went off the air, 
it was costing Anchor Hocking and 
the participating beer companies 
about $1,706,000 a year. 


® Anchor Hocking now uses trade 
advertising only for its package 
and container division (Griswold- 
Eshleman Co.). Occasionally the 
company sponsors local shows over 
the Crosley tv stations in Ohio. 
The company’s budget for its glass 
and tableware (Grey Advertising| 
Agency) goes mainly into con-| 
sumer and trade magazines. 

Tv is an expensive medium for) 
these items, which are priced well | 
within reach of everybody, have a 
very low mark-up and are sold in 
variety stores and supermarkets. 

The odds are that Anchor Hock- 
ing will be back in _ television. 
When? “We'll probably be back 
when color can deliver an audi- 
ence,”’ Mr. Gilluley predicts. ‘“Col- 
or should be very good for our 
table and dinnerware.” 


Bonafide’s Looking 


Bonafide Mills was an early en- 
thusiastic supporter of television 
as a sales vehicle for its Bonny 
Maid linoleums and Versa-Tile 
floor coverings. Starting with a 
joke-telling session on NBC in 
1949, the company shifted to a var- 
iety format after a few months. 

Later, the half-hour “Versa-Tile 
Varieties” switched to ABC and 
then to CBS. In its last version it 
was a daytime program featuring 
child stars. 

Samuel Spector, president of 
Bonafide, withdrew from tv be- 
cause he wanted nighttime cover- 
age and this had become ‘‘too 
expensive for our pocketbook.” 
When “‘Versa-Tile Varieties” day-| 
time went off, it was budgeted at} 
$15,000 (time and talent) a week.| 


® Bonafide left tv with reluctance. 
“The program was giving us strong 
identification and helping to build 
the Versa-Tile name with the 
public,” Mr. Spector explains. 

The company has no advertising 
now, uses only direct sales pro- 
motion. 

There have been recent develop- 
ments in Versa-Tile which the 
floor covering manufacturer would | 
like to get across to the public. As| 
this story went to press Mr. Spec-| 
tor was seriously considering tele- 
vision “if we can find something, 
that suits us and fits our budget.” | 

Bonafide is interested only in 
nighttime. Mr. Spector figures the 
company will have to spend $235,- 
000 to $30,000 a week to come back 
with the kind of show it wants 
covering about 35 major markets. | 


| Dealer Tie-ins Wanted 


Cluett, Peabody & Co. was in the 
network video whirl in the late 
1940s and early 1950s. The shirt 
maker presented—in this order of 
appearance—Phil Silvers (NBC), 
Don Ameche (ABC) and Herb 
Shriner (NBC). 

Since the cancellation of the 
last-named in the spring of 1952, 
Arrow has been out of tv. Very 
proud of the fact that they won the 
TV Guide award for the best com-| 
mercial of 1951, G. A. Phillips, | 
director of advertising for the) 
company, said Cluett, Peabody) 
dropped the Shriner show for 
“budgetary reasons.” | 

Mr. Phillips hastened to add that 
he didn’t want to leave the impli- 
cation that television is too costly 
if it produces sales nor that Arrow. 


65 


| was disappointed with tv. Young & Rubicam. ate ways after years as a marital 

“We have a history of magazine However, tv is never very far and show-business team. Indian 
‘advertising that dates back 50 from the minds of the company’s| Head, then a division of Textron, 
|years. Magazines have been very admen. Color is being watched | is a separate company and Textron 
successful at getting dealer -tie-ins| very closely. Arrow is a sure bet) manufactures only unfinished fab- 
for us,” he said. “Stores are still to return when color can offer ric for which it does little adver- 
-asking for window cards of the good coverage in the major mar- tising. 


cute baby [who wanted to wear an kets, if not before. | Indian Head Mills spends about 
Arrow shirt when he grew up} $300,000 a year in the women’s 
whose picture we used in a maga-. service magazines. Advertising 
zine ad a couple of years ago.” Textron “manager Jack Thomas has no im- 

The television show didn’t pro-| ‘mediate plans for television but 


duce as many dealer tie-ins as Another name in the early tv does have hopes. 

magazines do, but Mr. Phillips client books was Textron, which; Though this roundup was not 
feels that the last show, which Ar-| presented “The Hartmans” in 30) intended as a testimonial to tele- 
row liked, might have. “Maybe we minutes of comedy on NBC-TV. vision, it turned out to be almost 
needed to be on longer; maybe the | The commercials featured lounge- that. No advertiser was sorry he 
stores have to be educated to make wear, men’s pajamas and a fabric’ had succumbed to the glamor of 
tie-ins with television,” he said. called Indian Head. tv. All looked back with satisfac- 
Arrow’s ad budget now goes into Today “The Hartmans’—Paul tion on the experience and all 
‘color magazine copy’ through and Grace—have gone their separ- seemed eager to try it again. 


- 


IN INLAND CALIFORNIA ano western NEVADA) 


These five inland radio stations, purchased as a unit, give you 
more listeners than any competitive combination of local stations 
... and in Inland California more listeners than the 2 leading San 
Francisco stations and the 3 leading Los Angeles stations com- 
bined . .. and at the lowest cost per thousand! (SAMS and SR&D) 


Ringed by mountains, this self-contained inland market is 90 
miles from San Francisco and 113 miles from Los Angeles. The 
Beeline taps a net effective buying income of almost 4 billion 
dollars. (Sales Management’s 1953 Copyrighted Survey) BAKERSFIELD 


RAMENTO 
Hobxton 


M¢CLATCHY BROADCASTING COMPANY 


SACRAMENTO, CALIFORNIA © Paul H. Raymer Co., National Representative 
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In 7-Station TV Market... 


Local Approach Rings Up Sales and 


Advertising Age, November 15, 1954 


KTTV is off the hook with the! grams have also gone well on the;advertisers. One Monday through 
first purchase, “Stories of the Cen- | station. ‘Friday hour program doesn’t sell 
tury,” sponsored on the station by KTTV’s most popular program | time; it gives it to advertisers who 
|Sears, Roebuck & Co. and by An- is actually a live strictly local, buy specified amounts of time on 
/heuser-Busch in the Pacific North- | presentation, “Paul Coates Confi- the station. The program, “Star 
west. The second is also sold on’ dential File,” but several other at- Shopper,” consists of a personal 
the West Coast to Hamm’s Beer.| tempts with live shows have not appearance by Bill Welch in a dif- 


Ratings for Los Angeles Independent 


By Phil Seitz 
Los ANGELES, Nov. 10—Convert- the station has adopted an aggres- on any station. 
ing ANPA’s theme of “All busi- sive policy. Being right on the) 


| independent 


7 local,” independent station KTTV checks many new ones while in) limb for what are considered good 


station 


|The most recent film bought on a! been happy experiences. However, 
‘regional basis is “Fabian of Scot-|these enable KTTV officials to 
made possible through syndication, land Yard,” which is not yet sold make a point, which is that an gram, it consists of games, quizzes 
is not re- and contests among shoppers in 
1 busi e | stricted in its freedom of action, the market. 

% ness is local,” to “All television is scene where most are made, it # This willingness to go out on a and thus can drop an unsatisfac- 
|tory show quickly, and get about 


is ringing up impressive perform- production. Within the past five| programs has served to attract|replacing it with a good show. 


: ances in audience ratings and time months, to insure getting three de-| eight sponsor-controlled film pack- 
sales. 


As a result of this local ap- taken western rights for them. 
proach, KTTV was in first place | 


| ferent market each day for a re- 


‘mote telecast. An informal pro- 


Prizes given offer the opportun- 
ity for advertiser plugs. In addi- 
tion, advertisers, depending on 


The station does a strong job of their schedule, are given various 
‘sired programs, the station has/ages to the station during the past| promoting and publicizing its pro-| types of in-store promotion. When 
three months. Re-runs of top pro-| grams, and merchandising for its|the program appeared in a Safe- 


‘ here in over-all ratings in August, 
and in second place in September 
(ARB). Under no illusions about 
competing with outlets for all net- 
works, KTTV executives did not 
expect to maintain the August po- 
sition when the big network fall 
shows returned. However, they are 
brash enough to feel second place 
can be held and have set January, 
1955, as the time when first place 
might be regained. 

Rating successes have been 
reflected in increased revenue. 
This year the station moved into 
bo black and will finish the year 

with a profit. A reliable estimate 
places its projected revenue for 
1954 in excess of $6,000,000. Over 
200 advertisers are using the sta- 
tion. About 40% of these accounts 
are national. 


s Programming, the keystone of 
KTTV’s planning, is based on this 
formula: 

1. Local news. 

2. Local personalities. 

3. Half-hour tv films to provide 
big names to stand up against net- 
work competition. 

Over-all, programming breaks 
down to 28% half-hour films; 43% | 
live, and 29% theatrical films| 
which are hosted by station per- | 
sonalities. Theater films are used, 
daytimes and late at night. | 

To handle news, KTTV has a/| 
12-man staff responsible for about 
245 hours of news each week. 
Some 30% of this is on film, which 
the station’s crew shoots locally. 
News content averages 60% local. 
In addition, the station has for 
several years made a point of on-,| 
the-spot telecasts of spot news 
such as fires, floods, parades, and 
major disasters. 

The station's newscaster, George 
Putnam, is a combination news re- 
porter and personality—some say 


too much the latter. However, he ‘ aie Se ll : <a Xe 
does have the top-rated multi- 4 ¥ es Ee fd 
j weekly program in Los Angeles. TRE UN 
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# For personalities, the station has | 
different men who serve as “hosts” | 
in connection with the showing of | 
theater films. Two of these “hosts” | 
are Bill Welch, a special events 
and all-around man, and Sheriff 
John, a kid-show personality. 

During the past two years, Sher- 
iff John has made more than 300 
personal appearances. Bill Welch, 
in addition to a daily stint on a 
program which moves to a differ- 
ent market every day, averages 
three talks before local groups 
every week. 

These personalities are billed 
and presented as such on the sta- 
tion. 

Syndicated films are the means 
of competing with the big network | 
names and shows during the tough 
nighttime periods. Now running 
close to 60 half-hour tv films each 
week, KTTV officials believe they 
use more such programs than any | 
other station in the country. 


A . \ 
i a “a5 


a TV films are considered the an- 
swer for the regional and local) 
advertiser who wants to compete 
on an even basis with national ad- 
vertisers and their big programs, 
and for the national advertiser 
who sees Los Angeles as a market | 
different from any other. 

To get the names and programs 
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way store the first week of this 
month it marked 100% coverage of 
all Southern California chains, 
and all leading independents. 


= All new programs on the sta- 
tion get an initial publicity blast 
and continuing follow-up. When 
a program debuts, key dailies and 
magazines get an announcement 
letter, which always contains a 
gimmick. 

The objective has been to take 
new program publicity out of the 
realm of commonplace. A spectac- 
ular example was a press party 
for “Stories of the Century.” It 
started with a full trainload of 


‘press representatives leaving the Moore, v.p. and general manager, Mr. Moore can also point to 

Union Station at 7:00 p.m. who earlier this year spearheaded wide discrepancies in ratings. Pro- 
Some two hours later, during|the formation of the Television grams given high ratings in New 

which time refreshments were Advertising Bureau (AA, Sept. 6). York often fail to click in Los An- 

served in every car, the train’ To prove that each community | geles, and vice versa. 

reached its destination. A half- is different in tastes and buying Apart from personal or sectional 

hour remote featuring interviews habits, thus requiring a local spe- differences of opinion, other fac- 


program, intermingled with which has countless examples, such as| 
were refreshments, music and a that Los Angeles families consume gramming, or differences in din- 
sumptuous meal. ‘one-third more cold cereals than ner hours, daylight saving, swing- 
A somewhat groggy group of Chicago families, and almost two-| shift employment, industrial or ag- 
press representatives arrived back |thirds more than New Yorkers. ricultural working hours. 
at the station about midnight. Purchases per family of scouring 
cleansers in the Northeast are # For these reasons, says Mr. 
® Origin of the local approach’ three times as high as in the South, Moore, television is local to the 


These include competitive pro- 


and emphasis upon flexibility are and almost half again as high as viewer, who dials a local station 
credited to Richard A. (Dick) ‘the West Coast, he says. ‘and chooses between local sta- 
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WEEI is a 
Boston 
landmark! 


In Boston, great landmarks are 
common... part of the natural 
heritage of the community. Any 
way you turn there’s a symbol 
of the greatness that helped to 
mold a whole nation. 


And WEEI— now celebrating 
its 30th Year of Broadcasting —is 
a landmark too. Part and parcel 
of the Boston scene. So much 

so that for the past five years it 
has remained Boston’s most 
listened-to station... with the 
largest average share of audience 
and the greatest number of 


quarter-hour firsts, both day 
and night, month after month! 


That's because, in Boston, no 
other station has the personality- 
appeal and programming so 
attuned to Boston tastes. And 
that’s why local and national 
advertisers who want to make 
their mark in the nation’s sixth 
biggest market rely on the 
biggest attraction in Boston 
today... CBS Owned WEEI. 


ma 


. Park Street Church on famous 
“Brimstone Corner” 
. Concord Minute Man 
. Faneutl Hall, ‘' The Cradle of Ltberty' 
. Trinity Church 
. Charles River Esplanade 
. Bunker Hill Monument 
. Longfellow House 
The Most Listened-to Station in Boston - 
Represented by CBS Radio Spot Sales 
. Boston Fish Pier 
“The Appeal to the Great Spirit” 
Paul Revere House 
. Lexington Morument 
marking the Line of the Minute Men 
Boston Public Library 
. Old North Church 
. The Pilgrim Maiden 
. The Boston Public Garden 
. The State Capitol 
. Harvard University 
U.S. F. Constitution, Old lronsides* 
Massachusetts Institute of Technology 
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|, Old State House 


followed a preview of the first | cialized advertising job, Mr. Moore |tors affect ratings, he points out. 
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tions. As evidence that advertisers 
are tending toward a local ap- 
proach, he cites national and re- 
gional advertisers who buy their 
own filmed programs, and place 
them on the stations they want 
at the time they want. 

Named by Mr. Moore as follow- 

ing this practice were Kellogg 
'Co., Canada Dry and Coca-Cola 
‘among national advertisers using 
‘KTTV—and regional advertisers 
/such as Standard Oil of Californ- 
‘ia, Olympia Beer, Golden State 
Dairies, and Scudder Food Prod- 
| ucts. 
| This trend to local selection 
would seem to be very much to 
KTTV’s benefit in Los Angeles. In 
the last three months eight spon- 
sor-controlled major tv film pack- 
ages have moved to Channel 11 
‘from other L. A. stations. 
Mr. Moore explained by stating 
that a local station is in many 
/cases an advertiser’s best buy, but 
‘only when it does all it can to 
build impact through strong local 
_ programs, local promotion and 
'even local support for national or 
network shows. 


INTERVIEW SURVEYS 
GIVE SAME ANSWER 


is se 


delivers ALL 
Southern California 
at LOWEST COST 
PER THOUSAND 


Two Radio Listener Surveys 
regularly measure Los Angeles 
and San Diego. Only FOUR 
= register audiences in 
BOTH markets. KBIG is the only 
| independent. 


Whether you use the telephone 
or personal interview survey 
method, you'll find that average 
ratings divided by rates prove 
-KBIG is your best cost per 
thousand buy. 


“Any KBIG account executive or 
Robert Meeker man will be glad 
to give you complete new 
market and survey data. 


The Catalina Station 
10,000 Watts 


ON Your 
DIAL 


JOHN POOLE BROADCASTING CO. 
6540 Sunset Blvd., Hollywood 28, California 
Telephone: HOllywood 3-3205 


Nat. Rep. Robert Meeker & Assoc. Inc. 
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Not Bothered by FCC, Broadcasters 
Run Into Trouble on Capitol Hill 


But Things May Ease Up 
as Democrats Take Over 
Bricker Investigation 


By Stanley E. Cohen 


WASHINGTON, Nov. 11—The 
broadcasting industry seems to be 
geiting along fine these days with 
the Federal Communications Com- 
mission, but a new source of irri- 
tation has turned up on Capitol 
Hill where at least three congres- 
sional committees are looking into 
the industry’s affairs. 

Under mild-mannered Rosel 
Hyde, the FCC centered its at- 
tention on the job of processing 
the remaining backlog of appli- 
cations for new tv facilities. For 
the most part the commission has 


to manipulate the business activ-| 
ities of the industry. 

In fact, the commission’s reluc- | 
tance to probe into the internal do- | 
ings of the industry is probably 
the main reason that this subject 
cropped up so violently up on Cap- 
itol Hill, where the Senate inter- 
state commerce committee has. 
voted to mount a full-scale probe 
into the operations of radio and tv 
networks. 


s The committee’s interest in the 
subject was undoubtedly stimu- 
lated by the complaints senators 
have received from constituents 
who have had difficulty getting 
programs and network affiliation 
for newly established u.h.f. sta- 
tions. 

During the spring, a special sub- 


ter (R., Mich.) held an exhaustive 
hearing on the problem of the 
u.h.f. operators. The operators had 
a variety of proposals. Some 
wanted all tv shifted to the “high” 
band. Others thought they could 
survive if FCC adopted a rule pre- 
venting networks from affiliating 
exclusively with v.h.f.s. 

In the end, however, the Potter 
subcommittee made no recommen- 
dations that came directly to grip 
with the problem. Shortly after the 


Potter subcommittee hearings, Sen. 


John Bricker (R., O.), chaifman 
of the full committee, decided to 
take over the problem and make it 
a major legislative project. 


To prepare the way for new leg-| 
islation, which Sen. Bricker plans 
to propose next year, an investi- 
gating staff was organized under) 
the direction of former FCC mem-_ 


ber Robert Jones. Under Sen. 
Bricker’s formula, the investigat- 
ing group is supposed to prepare 
the way for a new set of hearings, 
scheduled to be held early next 
year. 
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Democratic majority scheduled to 
take control of the Senate, the 
| Bricker investigation is up in the 
air. 

| Democrats have generally indi- 
/cated their misgivings about the 
Bricker program. As an “antidote,” 
| they put on the investigating staff 
|Harry Plotkin, former FCC assis- 
tant general counsel, who is now 
“minority” counsel for the investi- 
gation. 


a With a Democrat scheduled to 
replace Sen. Bricker as committee 
chairman, the probe, if it is com- 
pleted, will be carried out under 
the direction of Mr. Plotkin, who 
is considerably less critical of the 
networks than Robert Jones. 

As its main assignment the 
Bricker investigating team was in- 
structed to determine the feasibil- 
|ity of an amendment to the FC 
act, authorizing the FCC to “li- 
cense” networks. Investigators 
were also under instructions to 
determine what can be done to get 
more network programs for u.h.f. 


y . 


Just a little town in 


Wales—with the biggest name 


in the world. 


In Big Aggie Land the biggest 
name in selling is WNAX-570, 


featuring the biggest names 


in consuming. 


Perhaps one of the 


reasons for this is this: 


We've been serving our listeners 


with information and 


entertainment for the whole 


generation of radio. 


And Big Aggie Land is one 


of the richest agricultural 


areas in the world 


Minnesota. 


the Dakotas, Nebraska. and Lowa. 


To be a big name in this 


market, see the Katz Ageney. 


WNAX-—570 


- Yankton-Sioux City 


aed ee Sol 
Se 


Represented 


'53 retail sales. 


WNAX-570, a Cowles Station, is under the same man- 
agement as KVTV—Channel 9, Sioux City, the tv 
station reaching 32 farm-rich counties in lowa, Nebr. 
and S$. Dak. with 632,000 population, $746 million in 


CBS 


by The Katz Agency 


steered clear of any new proposal committee under Sen. Charles Pot- At present, however, with a stations. 
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The investigating team asked 
FCC, networks and stations for 
detailed information about bus- 
iness arrangements in the indus- 
try. 


a While the answers to these 
questions will not be made public, 
members of the FCC have repeat- 
edly taken the position that little 
would be achieved by licensing 
networks, since FCC is already in 
a position te-control business ar- 
rangements entered into by net- 
work affiliates. 

In their testimony before the 
Potter subcommittee, commission 
members were generally of the 
opinion that government cannot 
help u.h-f. stations get network 
programs, since networks pick 
their affiliates on a purely busi- 
| ness basis. 
| Since the hearings FCC has 
| taken two major steps which were 
‘described as efforts to help u.h.f.: 

1. It announced that it expects 
to authorize satellite and booster 
stations to improve the coverage 
_of u.h.f. stations. 

2. It relaxed its “monopoly” rule 
|to permit-multiple-station owners 
to own up to seven tv stations, pro- 
vided that at least two are u.h-f. 
Formerly, FCC had a five-station 
limit on tv ownership. It said the 
new rule is expected to stimulate 
preduction of u.h.f. receivers as 
networks become more interested 
‘in the “high” band. 


| 
| 


|@ While the Senate 
commerce committee’s investiga- 
tion ranks as the most serious 
problem facing the radio and tv 
industry here, programming has 
‘also come in for attention from 
several committees. 

Twice during the vear, the in- 
dustry was asked to appear before 
committees investigating alcoholic 
beverage advertising. While the 
Senate interstate commerce com- 
mittee pigeonholed this problem, 
| the House committee came up with 
'a report criticizing the amount of 
| beer and wine advertising on the 
air. 
| Before adjourning this fall, the 
House committee asked broadcast- 
'ers for a full report on the amount 
/ of beer and wine advertising car- 
| ried by radio and tv. Rep. Charles 
|Wolverton (R., N. J.) indicated 
'that his committee intends to keep 
the subject alive when the new 
Congress meets. 


interstate 


/@ Ona broader front. the industry 
‘has come in for sharp criticism 
‘from the special Senate subcom- 
/mittee investigating juvenile de- 
linquency. While this committee 
passes out of existence with the 
end of the present Congress, the 
investigation has had _ bipartisan 
support, and there is reason to be- 
lieve that a similar project will 
turn up in the new Congress. 

The subcommittee, under Sen. 
Robert C. Hendrickson (R., N. J.), 
centered its attention on the heavy 
load of crime and violence por- 
'trayed on the air, particularly in 
'“package” shows. The group de- 
nied that it would consider cen- 
sorship a solution to the problem, 
but it took the position that broad- 
casters are not “doing enough.” 

It pointed out that NARTB has 
a staff of only three persons as- 
signed to enforce its tv “stand- 
ards.” 


s Riding high on its success in 
pressuring the comic book indus- 
try into the adoption of a “czar” 
to clean up the newsstands, the 
subcommittee urged broadcasters 
to work toward more effective 
self-regulation. 

Meanwhile, broadcasters are still 
waiting to find out what they can 
expect of George C. McCon- 
|'naughey, designated this fall as 
chairman of FCC. 

An experienced lawyer with a 
successful private practice, Mr. 
| McConnaughey’s background has 
'been in the utilities field. On tak- 
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Advertising Age, November 8, 1954 


ing office he carefully refrained 
from committing himself on any 
industry problem. 


® Except for “box-office” tv, 
FCC’s calendar of pending issues 
is singularly free of major issues 
at this time. 

In recent weeks the commission 
received several petitions urging it 
to go ahead with hearings on pro- 
posals for pay-as-you-watch tele- 
vision. 

Previously, some commission 
members had indicated a belief 
that box-office TV involved legal 
problems which might require 
congressional attention. More re- 
cently, however, several commis- 
sioners have said the problem ap- 
pears to be within the authority of 
the commission. So far, FCC has, 
avoided coming to grips with box- 
office TV because of new prob-| 
lems raised by the proposal (see 
separate story). 


} 
| 
| 
| 


= During the year, FCC cleaned 
up its backlog of uncontested tv. 
applications. With nearly 600 sta- 
tions on the air or under construc- 
tion (recent count showed about 
415 stations actually on the air), 
the commission has about 200 ap- 
plications pending, but more than 
180 of these are tied up in com- 
petitive hearings. These hearings 
will eventually provide extra serv- 
ice for 66 communities. 

Probably the most controversial 
single issue continuing to turn up 
at FCC is newspaper ownership. 
Officially the commission’s posi- 
tion is that it is not opposed to 
newspaper ownership. It adds, 
however, that it feels it has an 
obligation to bring about a max- 
imum diversification of the owner- 
ship of media of mass communica- | 
tions. 

Sen. Harley Kilgore (D., W..) 
Va.), new Senate judiciary com- 
mittee chairman, has also criti-| 
cized common ownership of news-| 
papers and tv stations, and is ina 
position to investigate in this field. | 


# While there are about 113 news-| 
paper-owned tv stations on the air, 
most were obtained in uncontested | 
situations. In most cases where 
FCC has a choice between a news- | 
paper applicant and non-newspa-| 
per applicant, it picks the latter. | 

Recently it added to the newspa- | 
per handicap by holding that the 
use of forced combination adver- | 
tising rates by newspapers is a/| 
policy hostile to the public inter- 
est. On this basis, FCC said it. 
would be reluctant to give a tv li- | 
cense to any publisher who uses, 
forced combination rates. | 

FCC has taken the position that | 
there is nothing alarming in the 
number of tv stations that have) 
returned operating permits. While | 
a total of 60 stations were “de-| 
leted” during the ‘first eight’ 
months of 1954, FCC points out| 
that only seven of these were ac- 
tually on the air, Others, it says, 
were merely permit holders, vad 
were in various stages of construc- | 
tion. The commission takes the | 
position that this represents al 
normal “casualty” rate in a new) 
line of business, where conditions | 
are changing rapidly. 


| 
' 


| 


® In addition to the 60 deletions, | 
FCC had 76 transfers of tv stations | 
in the first eight months of the! 
year. In several instances of op-| 
portunely situated v.h.f.s, purchas- | 
ing prices were so high that com- 
mission members expressed con- 
cern. Commissioner Robert E. Lee 
issued one statement deploring the | 
amount of “investment” money | 
coming into tv from interests | 
which are not concerned with sta- 
tion operation, 

FM has been at a virtual stand- | 
still during the year, with a net 
increase of only one station on the 
air in eight months, AM radio con- | 
tinues to be lively, as enterprising | 
would-be broadcasters discover | 
“holes” for new stations, usually | 
low-power local operations. 


Two Exciting Reprints Available 


A rerun of reprints on the four articles by E. B. Weiss on dis- 
count houses and off-list selling is now available (the original 
reprint order was sold out). This 20-page AA-size reprint em- 
braces the most important study of off-list selling in all its rami- 
fications ever made. It is must reading for every advertising, 
merchandising and sales executive. The price is $1 for single 
copies; 80¢ each in quantities of 5 to 49 copies, and less for larger 
quantities. 

Reprints are also available of LeRoy King’s extremely pro- 
vocative discussion of supermarket deals, in which a host of 
specific deals offered by manufacturers, and how they look from 
the retailers’ standpoint, are discussed. The price is 35¢ each for 
1 to 24 copies; 10% discount for 25 to 100 copies. 

Please send check with order to Library, Advertising 
Age, 200 E. Illinois St., Chicago 11, Il. 


Howard Lane Bids for KJR 


‘in KJR, Seattle radio outlet now 


| 
| 


C. Howard Lane, managing di-|held by Ted R. Gamble, Portland. | 


rector of 


the purchase of the majority stock ‘minority stockholder in KJR. 


KOIN-TV, Portland, | Mr. Gamble is president of Mount | 
Ore., has asked Federal Communi-|Hood Radio & Television Broad- 
cations Commission approval for casting Corp. Mr. Lane is now a 


‘Q. S. Digest’ to Boost 
Circulation to 95,000 

Q. S. Digest, Ramsey, 
which has had a_ cireulation 
70,000 (general 
medicine under the 
will advance its 
about 95,00C with 
1955, 


circulation 


N.. du 
of 
practitioners of 
age of 65), 


, to William 
its January,| sales manager of WOR, New York, 


issue. At that time Digest) and most recently sales head of 
will be distributed to all general 


up to age 70. 
The magazine's advertising rates 
will remain unchanged. Advertis- 
ing is limited to products of phar- 
maccutical manufacturers. 


WABD Appoints Crawford 


Crawford, formerly 


WATV, Newark, has been named 


practitioners, all internists and all| sales manager of WABD, New 
un-starred specialists in the U. S.| York. 


MAKE YOUR CLIENTS BUDGET HAPPY with 


ANIMATED 


i 


TV SLIDES ON FILM 


PLUS SMALL COST 
OF REPRODUCING YOUR ART 


Why use STILL SLIDES when you can get action — zooms, 
flashes, wipes, etc., at this low price 


Send For A 
Sample Reel Today 


Time— 


will tell! 


“SLL 
“Lae 


WLAC-TV offers both: 


Choice time (we’re new) 


To reach Greater Nashville 
and the Great Mid South 
don’t guess — go CBS 


on Channel 5. 


i) and CBS ratings 


” 


and CBS ratings (they’re strong) 


See the Katz man for complete availabilities and market data. 


100,000 watts 


WLAC-TV 


Channel 5 


CBS Basic Affiliate 


National Representatives: 


The Katz Ageney 
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Eye & Ear Man Picks 
=m His Choices for Best 
‘54 TV Commercials 


Our Eye & Ear Man, with even more reluctance than he 
exhibited last year, consented to single out the year’s best 
selling tv commercials for commendation in this special 
broadcast issue. 


Still sounding the clarion cry for the creative copywriters 
to break through the “veil of mediocrity,” he laments: 
“Think back and realize how few television commercials 
are outstanding in your memory and how many just got 
swallowed up in the multitude of spots, billboards, short 
and long commercials and plugs.” 

a the selections are based strictly on whether the 
~" commercials were memorable and whether they gave you 
the inclination to go out and buy the product. The fall crop 


of new commercials came too late, for the most part, for HOW TO HOLD AN AUDIENCE—Nobody walks out on Kitty Kallen and Delores Hawkins to indorse the 
i : : : " the commercial when girls like these are singing product in the manner they can do it best—sing- 
consideration in this competition. the Halo lyrics, which radio spots have made as ing the jingle. Use of a new singer for the com- 
familiar as a jukebox hit. AA’s critic commends mercial each week lends memorability to the jingle 

Halo and Bryan Houston Inc. for “finding a way and holds the audience, waiting to see if she can 


for such top singers as (left to right) Peggy Lee, hit the high note.” 


WHITE GLOVE TEST—“Here is something you’d never do,” begins the Sheaffer Snorkel commented, “you have a compulsion to try Sheaffer.” The commercial delineates 
copy. But the model does—fill her pen while wearing white gloves. AA’s critic praised one-stroke filling and large ink capacity as well as leakproof quality. Russel M. Seeds 
the Snorkel and the dramatic way of selling it. “When the old pen wears out,” he Co., Chicago, is the agency. 


wat A qneerans Maget wre AR-WAY Yip 
10% . 


SEX AND SMOKING—The catchy Muriel jingle, with eye-appealing animation, was se- may have been subordinated to entertainment in these spots. Lennen & Newell is the 
lected because this commercial makes the cigar a selling symbol. Selling, however, agency. 


KITCHEN SCIENCE—The Eye & Ear Man saluted Sunbeam for its convincing demonstra- buy one to find out. And after all, didn’t you see it demonstrated before your very 
tions of the frying pan that doesn’t blister eggs, doesn’t frizzle bacon, because of its eyes?” Easy washing (up to the control dial) also was featured in the commercials. 
heat regulator handle. “While it sounds too good to be true,” he says, “you want to Perrin-Paus, Chicago, is the Sunbeam agency. 
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LOVES ‘EM ALL—Garry Moore drew praise as a salesman. Shown here with nine prod- 


caresses the product with sincere sell, and, even if you know better, you doubt that he 
ucts, he is also demonstrating verve and elan. “Garry Moore,” declares AA’s critic, sells just for the money.” In the Rit-Shinola picture at left he is shown with Announcer 
“transmits the same degree of confidence that Art Linkletter does (see Page 72). He Durwar Kirby. 


Pet eee, 


” How, 


MODERN TOUCH—Copywriter Bob Shapiro, Young & Rubicam, and artist Saul Steinberg scene where live models and packages come in to round out the story. AA’s critic 
collaborated on this animated story of the harried housewife, whose busy day has a 


didn’t like the mixture of “animation and live with poor live product shots,” but he 
happy end when Jell-O instant pudding comes into her life. Not shown here is the considers this one of the best tv commercials yet written. 


HEARTY METAL—Reynolds Metals’ sales presentations were praised because they “give an shows (1) electrical uses, (2) the self-do program and (3) acoustical application. 
institution a heart and translate its function in consumer terms.” Here, Rex Marshall 


Clinton E. Frank Inc., Chicago, handles the commercials. 


TAKE TEA AND SEE—AA’s Eye & Ear Man thinks a lot of people probably have done so— 


a convincing and entertaining way” in the face of an uphill sales situation. Agency 
and as a result of these singable spots about a beverage which “has been promoted in 


credit goes to Leo Burnett Co. 


(Continued on next page) 
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Eye and Ear Man Picks Best... 


INFECTIOUS ENTHUSIASM—AA’s critic 
letter a high rating for his commercials, of which 
the two pitches shown here, for Surf and (with Bob 
Cumminces) for Kellogg’s corn flakes, are typical. 


gave Art Link- 
fort, he said. “S 
thusiasm and be 


Anything Art Linkletter sells gets a good sales ef- 


econd only to Godfrey, he has en- 
lief in his products. As a salesman, 


you feel he has used the product and likes it...” 


_Hollywood Now Sure It Has Become 
TV Film Capital as Studios Hum with Work 


HoOLLYwoop, Nov. 9—Compared 
to other years, the current attitude 
of Hollywood with respect to its 
place in the production of televi- 
sion programming has changed 
considerably. 

Two, three and four years ago, 
and even last year, meetings and 
committees proclaiming ‘“Holly- 
wood will be the tv capital of the 
world” were commonplace. Har- 
ried press agents for producers 
wanting in on tv could come up 
with that type of statement at the 
drop of a hat. 

The habit crops up occasionally 
now, but less and less frequently. 

The explanation is probably 
found in this fact: network orig- 
inations are at substantial levels, 
motion picture facilities for pro- 
duction of syndicated films and 
programs for national sponsorship 
are almost at capacity. 


® Those other years, Hollywood 
bigshots had plenty of time for 


predictions. Now, they’re too busy 
doing business. The question of 
whether Hollywood is, or will be, 
the tv capital has become aca- 
demic. 

From the film aspect, which 
Hollywood will always consider 
its forte, the case of Hal Roach 
Studios provides a good example. 
Back in 1949, AA reported exact- 
ly three programs being produced 
in Hollywood for definite spon- 
sorship....although producers of 
pilot films were numerous indeed. 
One of these programs was being 
produced on the Roach lot. 

The Roach organization, first 
movie “name” to move into tv, 
was coming up with various for- 
mulas and plans for peddling six 
series it was making on specula- 
tion. Hal Roach Jr. was commut- 
ing between coasts explaining 
why Hollywood should be produc- 
ing tv programs, on film, with 
seemingly no effect. 


On Oct. 31 of this year, nine 


series were in production for spon- 
sorship on the Roach lot. This 
compares with six series on Oct. 
31, 1953. Although one studio and 
other facilities have been added, 
the lot is bulging at the seams. 

Some indication of the road 
traveled in reaching this point is 
seen in the statistic that since Ap- 
ril, 1948, 69 pilots and 1,176 half 
hour shows have been filmed at 
this studio. 

For the past year, 
has been in the black. 

Currently in production on the 
lot are these shows and buyers: 
“Amos ‘n’ Andy,” (CBS); “The 
Life of Riley,” (NBC); “My Little 
Margie,” (Scott Paper Co.); 
“Passport to Danger,’ (ABC syn- 
dication); “Public Defender,” 
(Philip Morris); “Rocky Jones, 
Space Ranger,’ (UTP syndica- 
tion); “Stu Erwin Show,” (L & M 
cigarets); “It’s A Great Life,” 
(Chrysler); ‘Waterfront,’ (UTP 
syndication). Upcoming is a 10th 
series, “So This Is Hollywood,” 
(Toni). 

Of the nine series now in pro- 
duction, Hal Roach Jr. is producer 


the studio 
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of four, co-producer with Roland 


|/Reed on two. Reed is producer 


for two. Mr. Roach says that 
costs are no longer the big stum- 


not be available anywhere to 
‘spasmodic producers two years 
from now, without waiting in 
line. 


bling block for tv film producers. | 


In terms of attracting viewers, 
film costs are less than those for 
live programming, he claims. 
Costs have gone up. “The Stu 
Erwin Show,” which started sev- 
eral years ago with a _ $12,500 


budget per show, now has a budg- | 


et of $27,500. Sidney S. Van 
Keuren, v.p. of Roach Studios, 
says this is because cost of labor, 
players, writers, everything has 
gone up. Pilot films as such are a 
thing of the past but Roach has 
six different types to show the ad- 


vertiser who is “shopping” for a 
program. 
Guy V. Thayer Jr., v.p. for 


Roland Reed, points out that the 
“speculators and bright-eyed peo- 
ple of the Hollywood scene five 
years ago” have been replaced by 
professional people. He _ relates 
that of the 107 tv “producers” 
who formed the Television Motion 
Picture Producers Assn. of Holly- 
wood in late 1949 or early 1950, 
only eight or nine are still in busi- 
ness. 


@ Mr. Thayer says that while 
most independent producers have 
not been in_ syndication long 
enough to know how it will go, 
the fact that there are a limited 
number of network stations, and 
only so many hours in the day, 
presents a problem. He estimates 
that probably not more than six 
new network shows were sold 
this fall. 

Roland Reed is attempting to 
maintain a balance between na- 
tional and syndicated shows. Two 
of Reed’s current four programs 
in production are nationally spon- | 
sored, and two are syndicated. 
The big business aspect of syndi- 
cation is revealed in his estimate 


a producer needs a bankroll of) 


$1,000,000 to turn out 39 half hour 
shows. 

At American National Studio, 
also bulging at the seams, Wil- 
liam Stephens presents the view | 
that the buyer of film programs 
may find it necessary to establish | 
a “franchise” in order to get the 
use of an adequately equipped 
studio. Such studio space is at a 
premium now, he says, and may 


| Among the films being pro- 
duced at this studio are ‘Dear 
Phoebe,” “Medic,” “T Men in 
| Action,” “Fireside Theater,” ‘The 
Great Gildersleeve,” “Reader's 
Digest,” “Man Behind the Badge.” 
To make most efficient use of the 
studio, most producers are on a 
schedule of two weeks shooting, 
then two weeks off for prepara- 
tion fer the following two weeks 
of shooting. 

Mr. Stephens propounds a basic 
thinking which is similar to that 
of Mr. Roach. He believes the 
trend is toward studios doing a 
complete over-all job. By this he 
means the producer brings only 
the director and script, and there- 
after the studio can handle the 
remainder of the job. Mr. Roach 
particularizes by specifying tunis 
“complete” job should include 
the production of commercials on 
the basis that they can be fitted 
best into the program when done 
in this manner. 


ws The same picture of at-or-near 
capacity is true for the other 20- 
odd tv film studios in Hollywood. 
No exact figures are available but 
a good estimate is that more than 
80 film programs are in produc- 
tion this fall. There is little ques- 
tion that tv film footage is consi- 
derably in excess of motion pic- 
ture footage. 

Filming of commercials, though 
not apace with programs, is bur- 
geoning. According to Virgil E. 
Ellsworth, president, Mercury- 
International, commercial — spot 
filming in Hollywood has_in- 
creased by at least 25% during 
the past year. He says this esti- 
/ mate is based on checks with 
other producers. Based on _ this 
same check, he estimates the Hol- 
| lywood billing for commercials is 
now at an annual rate of $8,000,- 
000. 

The increase is coming mainly 
from Chicago, he comments. 
| At TV Spots Inc., Robert Wick- 
ersham, president, says his com- 
pany’s volume is tremendously in- 
creased over last year, and pros- 
pects are it will be doubled next 
year. Mr. Wickersham says that 


Local Ratings Trend for Key Blair Radio Stations 


Daytime Periods, 6 a.m. to 8 p.m., 1952-1954 
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LOCAL uPCURVE—John Blair & Co. has been using these charts to make the point that 
not everything is down in the radio ratinys picture. These graphs show trends, do not 
measure actual ratings figures; Blair’s research department found the pattern by 


stations. 
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averaging Pulse ratings for local programs between the hours of 6 a.m. and 8 p.m. All 
but two of the stations measured are network affiiiates; most are music-and-news 
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represented by BEINB@C 


On September 27, for the first time in the 46 year history of the Grocery 
Manufacturers Representatives of New York, a complete luncheon program 
was turned over to an advertising group. 


GMR’s guests were Max Buck, Director of Merchandising for the NBC-owned 
stations, and thestarsof WRCA, WRCA-TV, New York’s “Supermarket Stations.” 


They were there because they know the special problems of food advertisers 

in America’s biggest food market ... because they are intimately associated with 
New York’s top channels of food marketing and distribution...and especially 
because they offer unique merchandising assistance to food advertisers. 


Tex and Jinx did their broadcast directly from the dinner at the Astor. And almost 
the entire roster of WRCA, WRCA-TV personalities dined with the GMR. 


This luncheon was further proof that men who know what advertising 
can do appreciate the special abilities of New York’s “Supermarket Stations.” 
WRCA and WRCA-TV have earned that reputation with such services as: 


Chain Lightning — guarantees mass displays for WRCA advertisers 
in leading supermarkets. 

Pantry Plan— WRCA-TV advertisers are assured special merchandising 
and promotion, week after week in chain and co-op groups. 

Consumer Opinion Poll — quick, accurate reaction to your products by a 
cross-section of New York housewives. 

Merchandising Laboratories — New York’s largest supermarket and 
largest drug store test your merchandising. 


If you would like specific information on what New York’s “Supermarket 
Stations” can do for your products, call WRCA, VW’RCA-TV or your NBC Spot 
Salesman and let us take you to lunch. 


WRCA radio G60 WRCAS-TY channel 4 servic 1Q 


SPOT SALES 
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most of the new business is com- | 
ing from Chicago and Detroit, | 
with some from New York. 


s Ralph Tuchman, 
Harris, about summarizes 
general picture with an estimate 


of about a 20% increase of volumes Fred Wile Jr., 
over last year. His explanation) 
for the increase sounds much like | 


that used by program producers: 
the performing talent is in Holly- 
wood; there are more and better 
creative, technical and other es- 
sential production personnel in 
Hollywood. 

On the tv network side, there 
has also been a substantial in- 
crease in Hollywood productton. 

NBC heads the parade in this 
respect. California originations 
this fall are 124% greater than 
last year. This represents about 
double the number of programs, | 


than any other area. Only on Mon- 
'day and Friday nights will east- 
-ern shows have the edge. This 
year’s total of some 26 nighttime 


Tuchman- | programs includes seven new live, 
the | 


and five new film programs. 


western divi- 
sion v.p. for programming, says 
the increase has “not been an ac- 
cidental development but the re- 
sult of a planned strategy to draw 
further on Hollywood’s creative 
resources, and at the same time 
to work toward optimum efficien- 
cy of NBC’s nationwide facili- 
ties.” 

CBS shows an increase of five 
originations this fall. Live pro- 


grams remained at a total of 10, 


but 16 films are being produced 
in Hollywood as compared to 11 
last year. 

ABC totes up an increase of two 


|ently the reason Hollywood is not 
| currently articulating its “superi- 
ority.” Omar Khayyam has a fit- 
ting phrase for it: “Ah, take the 
Cash, and let the Credit go.” 


Richmond Heads New Office 

Emery Charles Richmond has 
been appointed manager of the 
‘new Montreal office of Radio & 
Television Sales Inc., at 516 Castle 
Bldg. The organization, which 
headquarters in Toronto, repre- 
sents French-Canadian stations. 
Plans are under way to add Eng- 
lish language radio and television 
stations in Canada and U. S. bor- 
der cities. 


Cooper-Jarrett Names Agency 

Cooper-Jarrett, long distance 
hauler operating from New York, 
‘Trenton and Philadelphia to Chi- 
cago and Kansas City, has ap- 


with daytime strips accounting | | originations more than last year. pointed Anderson & Cairns, New 


for the 24%. 


|For this cycle, Hollywood will 


‘York, to handle its advertising 


On a numerical basis, Southern | originate nine film shows and and sales promotion. The trucking 


California will 
nighttime transcontinental shows 


originate more | two live, via kinescope. 


This total of activity is appar-| 


company has not previously had 
an agency and is a new advertiser. 


ee 


Gay he west 


only KOIN-TV sells the 


| huge 30-county Portland Market 


Dollar for dollar, KOIN-TYV is your single best buy in 
the rich productive Oregon and Southwest Washington 
Market, centered around Portland. Your KOIN-TV 


in this commercial 
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advertising budget puts your sales message before more 
eyes than any other station or combination of stations 


heart of the Pacific Northwest. 


Highest Tower—Maximum Power 


The giant KOIN-TV tower, 1530 feet above average 
terrain, plus maximum power of 100,000 watts on 
Channel 6 blankets over 35,000 square miles in the 
prosperous Pacific Northwest. 


KOIN-TV delivers a 


yooo RIVER —- THE DALLES 


PORTLAND 
@ ontwon city om 
on 


to caney 
ALEM 
, & 


te ALBANY 


Ye CORVALLIS q 


& EVOENE 


be 
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Oregon’s only 


consistent picture as far as 150 miles from Portland 
. reaching 30 Oregon and Southwest Washington 
counties. No other advertising buy in the area can 
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Represented Nationally by CBS Television Spot Sales 
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(Continued from Page 47) 


duction of the show still rests with 
Max Liebman, its producer, NBC 
indicated. | 


# NBC reports that five of the six 
spectacular sponsors—Sunbeam, 
RCA, Ford, Oldsmobile and 
Reynolds Metals—are happy to be 
aboard, 

However, most observers, in- 
cluding the majority of less im- 
petuous evening tv sponsors, who 
are continuing on an every week 
or alternate week schedule, think 
it’s too soon to assess this innova- 
tion fairly. 

Whether Mr. Weaver’s latest 
brain storm will bring about a 
revolutionary change in the tv in- 
dustry or whether it will be a 
one-season wonder is something 
that only time and the sale of lip- 
stick, cars, tv sets, electric appli- 
ances and aluminum wrap Can tell. 


Old Sponsors Squeezed 


Color Spectaculars 
Make Top News in TV 


least partially prompted by the 
wave of sponsor evictions. 


Who's Got the Packages? 


Coupled with the advertisers’ 
insecurity over never knowing 
when they will have a time slot 
to call their own is the agency 
and independent producers’ dis- 
satisfaction with the networks’ 
strong program control. 

They complain that the leading 
networks are interested primarily 
in their own packages and some- 
times force them on _ reluctant 
sponsors who have to take them 
to get a good time period. These 
gripes notwithstanding, the figures 
indicate that a lot of outside shows 
are riding the airwaves. 

At CBS—which made its first 


Whatever the longtime effect on 
television, the specs already have 
resulted in a minor’ upheaval. 
There was a great deal of shuffling 
to make room for them on Satur- 
day, Sunday and Monday nights 
and in the process several adver- 
tisers got squeezed out. 

Firestone, Block, Speidel and 
RCA all were asked to make way 
for the three times monthly “Sid 
Caesar Hour” and “Medic” and 
the once-a-month “Producers 
Showcase” color whingding. Spei- 
del and NBC’s parent company, 
RCA, cooperated by buying into 
the new Monday night lineup. 
Block Drug, co-sponsor of “Name 
the Tune,” a $12,000 package with 
which it was perfectly happy, re- 
fused to give it up for a share in 
the $70,000 Sid Caesar show. 

Firestone left NBC after 25 
years on radio and five on tv and 
bought the same simulcast period, 
Monday at 8 p.m., EST, on ABC. 
Eased out in the Saturday night 
realignment was Pet Milk’s “Ama- 
teur Hour,” which didn’t fit in 
with the network’s plans for re- 
building the schedule. 


= Not to be outdone, CBS Tele- 
vision, though never aspiring to 
the title of spectacular, came up 
with some new super color shows 
of its own. These and other pro- 
gram building moves left some 
more old sponsors on the outside 
looking in. 

Auto-Lite, whose relatively low- 
budgeted “Suspense” had been a 
Columbia attraction for five years, 
was counted out in the new Tues- 
day night look on CBS. Lever 
Bros.’ “Big Town,” which moved 
to NBC, was dropped to make way 
for a series of Chrysler “high 
dramas” and a monthly color ex- 
travaganza, “Shower of Stars.” 

CBS’ other big color offering, 
“The Best of Broadway,” spon- 
sored once a month by Westing- 
house, was fitted in without fric- 
tion, with Pabst quite willing to 
cut back to three times a month 
on its Wednesday night fight 
series. 


= There are those—notably dis- 
possessed advertisers and agen- 
cies—who consider CBS and NBC’s 
high-handed treatment of adver- 
tisers very poor business for com- 
panies that expect to be selling for 
a long time to come. Some agency 
men think retribution already is 
at hand in the form of increased 
congressional scrutiny (see sepa- 
rate story, Page 68). Washington 
sources indicate that the Bricker 


investigation of networks was at! - 


-TV DOMINATES the HARTFORD Market 


WKNB 


Certified September 30, 1954 figures 
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Number of TV Stations Receivable 


ae tee 2 Sa hat 
Per TV Home 
May, 1954, vs. January, 1953 
1954 1953 os. ee 5 y3aihe 
over 480 million Serest" 
MULTI-NETWORK AREAS , 5.2 ’ . . 
scadadiuh waace 133 }5.3 a Chuck Muller, KOA’s Farm Service Director, is the man 
‘ responsible for KOA’s aggressive, comprehensive service to the Western 
aici ali con ” . Farm Market. He’s a farm owner, with a degree in Agriculture... 
fed a he’s a veteran broadcaster, and a “Billboard” : 
ney TAs 20 Magazine farm program two-time winner! 
; KOA is the Western Market's single-station network... 
NORTHEAST 5.1 49 X\ offering 18 hours a week of agricultural programs to a rural 
sate Cohatnas 37 31 | ’ population of 804,400...with an income of over $2 billion! 
WEST CENTRAL 3.2 wm is a : _ 
SOUTH 2.5 15d} se re Call Petry or 
PACIFIC ‘45.3 5.3 *KOA‘s iietieda aS ; 
Chuck Muller and KOA a 
Market of es 
LOTS OF SELECTION—That seems to be the case nowadays, with more 302 counties in winning pair! They serve and sell! 
than four stations available to the average tv viewer. As this chart 12 states. Let them sell for you! . 
shows, the biggest gains in tv selectivity have been in the South DENVER 
and in the smaller (‘C’ & ‘D’) counties. (Data from Nielsen Radio- rite for t w 
Setevthen Seveiee.> Write he October "Western Market” Facts. “Covers The west... BOM 


splash in broadcasting with net- | 
work-created packages when NBC | 
had the big radio stars—approxi-| 
mately 44 of 76 sponsored telecasts | 
are network owned and produced. 
Agencies get into the production 
act most in the daytime. Num- 
bered among the 32 outside pack- 
ages are a few shows like “I Love 
Lucy” (Desilu) and “I’ve Got a 
Secret” (Goodson-Todman), in 
which the network is believed to 
have part ownership. 


s NBC describes 12 of its spon- 
sored telecasts as completely net- 
work billed and controlled; some 
25 others are outside packages 
which the network buys and then 
sells to a sponsor. Twenty-one are 
shows the sponsor brings to the 
network with him and five are 
combinations. This gives the net- 
work production control over all 
but 26 commercial programs. 

Of some 37 sponsored shows be- 
ing televised on ABC at the start 
of the fall season, 16 were network 
owned and one, the “U. S. Steel 
Hour,” partly owned with the | 
Theater Guild. Eight of DuMont’s 
17 sponsored programs were net- 
work packages. 


. NBC CBS DuMont 
@ Agencies may not be so eager > 

to grab the video production reins * : 

after having watched Ted Bates & Fee L A N sega) T E _ = 
Co. struggle with the “Colgate : Po ee 
Comedy Hour” (NBC) during the £ - ey 
past few months. The agency took at 2 Py 

over the production chores on this ) waite s 
show from the network last sum- 

mer. ‘ 

The agency is producing 20 of 
the fall-winter series, with NBC 
handling nine. Bates’ avowed aim 
was to cut the budget in half, 
down to about $50,000 a show. 
With talent fees for the most pub- 
licized performers having been 
skyrocketed by the color produc- 
ers (Betty Hutton reportedly was 
paid $60,000 for her debut; Mario 
Lanza drew $40,000 by pantomin- 


ing to old records), this has not 
i Bll ules a wonderful combination! 


There is no longer anything ap- 
proaching a rotating lineup of 


stars on the “Comedy Hour,” with A rich market with 967,300 families who have CHANNEL 8-LAND 
the big names flocking to greener . F . 
pastures. an annual effective buying income of over five York 4 
o or arrisbur i 

m billion dollars. A super-powered station—the ’ mane 
# As to the other traditional pro- Hanover Lebanon Carlisle 
———— nero ~ geographic one station that reaches this vast territory, G b 
one, the eastern forces are still i ettysbur Westminster Marti 
way ahead. and exerts tremendous influence on the spend- oe artinsburg 


On the basis of sponsored tele- Chambersburg Hagerstown _— Pottsville 


casts only, this is how the compe- : ‘ 
tition on program origination Frederick Sunbury Lewisburg 


stands: NBC—New York, 50, Hol- STEINM WwW : : 
lywood, 27, Chicago, three, and AN STATION aynesboro Lewistown Shamokin 


Washington, one; CBS—New York, Clair McCollough, Pres. Hazleton Lock Haven Bloomsburg 
44; Hollywood, 28 (this includes 
films made in Hollywood and fed R tatives: 
to the network from New York);'  iciabiatar ices 


Chicago, two, and Philadelphia, | K 
two; DuMont—New York, 11; Chi- M F f F , TV | N ( 
cone, 4, Waetinaten, ene, and vari- ’ ‘ New York Los Angeles Chicago San Francisco 


ing habits of this buying audience. 
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TV's Pulling Power 


September, 1954* 55.3 2.5 

Source: American Research Bureau, | 
covering viewing from 7:30 to 11 
p.m. 
*Normally lower than October, 
when the fall pickup begins. 


ous cities, one; ABC—New York. 
32, and Chicago, five. 


Money Problems 


In 1949 Radio Corp. of America, 
a company with an extra special 
interest in seeing that tv program- 
ming was attractive enough to get 
people to go out and buy a set, 
was the No. 1 network sponsor in 
the country. 


company with the same kind of 
non-altruistic interest in shows as 
a stimulus to set buying, was 10th 
on the list, with Philco Corp., an- 
other major set supplier, in 11th 
place. Also on the list of top 25 
network spenders: Mohawk Car- 
pet Mills and Bonafide Mills (see 
separate story, Page 63). 

By 1951 all these names except 
Philco were out of the list and the 
leadership had been transferred to 
the traditional big names in ad- 
vertising: Procter & Gamble, Gen- 
eral Foods and R. J. Reynolds 
Tobacco Co. For the first six 
months of this year the top four 
network time buyers were P&G, 
Colgate-Palmolive Co., General 
Motors and Reynolds (See table 
on expenditures, Page 47). 


es However, the little companies 
also are finding their way into 
network tv, thanks mainly to the 
magazine concept sales pattern | 
pioneered by NBC. NBC has sev- 
eral shows on which an advertiser 
can have a one-minute try at the 
audience just as he buys a one 
time ad in Life or The Saturday 
Evening Post. 

A sponsor can buy a 60-second 
sales pitch on “Today” for $6,000; 
on “Home” for $5,000; on “To- 
night” for $4,000. 

CBS’ “Morning Show,” which 
has been slow to pick up sponsor 
interest despite one format over- 
hauling, also offers a low-budget 
advertiser network tv at a price 
he can afford—$4,000 per one- 
minute commercial on aé_ five- 
minute segment. 

NBC’s clients last year included | 
18 companies which spent less) 
than $100,000 in all media. Names) 
like the Empire Pencil Co., C. F. 
Church Mfg. Co., William Cooper 
& Nephews, John Oster Mfg. Co., 
Wembly Inc. and Wynn Oil Co. 
turned up on the network’s most) 
successful participation show, 
“Today.” This network welcomed 
34 new-to-NBC advertisers during 
the first nine months of 1954. 


s Of approximately 33 new ad- 
vertisers signed by CBS during the 
same period, 13 were buying tv 
for the first time. Two of them— 
Norcross and Aluminum Ltd. of 
Canada—are co-sponsors of “Om- 
nibus.” 

Garry Moore’s morning session 
brought in Chun King Sales, 
Comstock Foods, Mystik Adhesive 
Products and Yardley. Calgon, 
Economic Laboratories and Eng- 
lander Co. chose “Bob Crosby’s 
Show” as their initial video offer- 


ing. 


Continental Motors Corp. and 
Crane Co. had their first national 
tv fling on the “Morning Show.” 


Gold Seal Co. bought the “Jo Staf-, Phillips-Jones Corp. and Zenith;DuMont signed nine new-to-that-| more as u.h.f. conversion speeds 
Show” and _ International Radio Corp. ABC added more than network advertisers in the first up. 


In an ‘Old’ Market Harvester Co. signed “Halls of 20 names to its tv client list dur-|nine months of 1954. ABC this fall was clearing 70 
Ivy” as its first tv series. ing the first nine months of the stations for the average nighttime 

(New York) year. . sponsored show, compared with 
Average | @ American Broadcasting Co.) Making their bow in network) Station Clearance Problems (31 for the average telecast last 

Average viewers which has made the biggest per-| video by way of DuMont this year) _year. The network has only one 

sets-in-use per set | centage gain in billings of any tv were Consolidated Cosmetics! Though there were many more | daytime telecast, “The Breakfast 

network this fall, boasts the fol- (“They Stand Accused”); Len-| stations to choose from, there were Club,” but it is aired on about 66 

October, 1950 57.8 2.9 lowing new-to-network-tv adver-/theric (“Chance of a Lifetime’); | still signs that station clearance is stations. Largest station lineup is 
in a = = 'tisers: Brillo Mfg. Co., Elgin Na-| Hamm Brewing Co. (‘‘Greatest|a problem for the third and fourth! 142 outlets for “Break the Bank,” 
Lr pens = 0 oe ‘tional Watch Co., Humble Oil & Pro Football Plays of the Week”) |/networks. However, this situation | for which Dodge pays time charges 


Refining Co., Jacoby-Bender, and Drewrys Limited USA already was improving at ABC alone of $39,042 a week. 
‘Maytag Co., A. E. Staley Mfg.,| (“Greatest Pro Football Plays’’)..and was expected to improve! An hour of Class A time on the 
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The one that gives the highest rate 
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full ABC network (about 184 sta-| being televised on 84 stations; the} daytime is 55. Groucho Marx (De- 
average daytime advertising list Soto-Plymouth) 
Lucky | Parade” 
was getting) 
the most station play, with 148) 


tions) costs $82,395, compared | 


with $53,070 for an hour on the| 


full network (66 stations) in 1952. 


# DuMont’s average nighttime 


sponsor lineup is approximately 
61 stations. Biggest coverage goes 
to Bishop Fulton Sheen, for whom 
Admiral clears time on 147 sta- 
tions. This year’s time costs are 
up about 6.5% over last year’s. 
As of Oct. 15 the average eve- 


ning sponsored show on CBS was |stations; 


numbered 62 _ stations. 
Strike’s Jack Benny 


carrying the comedy. 

An hour of choice time on the 
network costs $94,355 (for 181 
stations), compared with $47,225 
for 62 stations in 1952. 


® The average nighttime NBC 


/sponsored telecast is aired by 100) 
figure for| 


comparable 


and the “Hit Live vs. Film 


(Richard Hudnut and 


Lucky Strike) are seen on about 
150 stations. 

‘the choice of by far the biggest 
w An advertiser who bought an!) number of network sponsors. But 
hour of Class A nighttime on all the live vs. film struggle was 
the 188 NBC affiliates on a one-|taking on a new importance as 
time rate would have to pay $96,- the CBS, NBC and ABC film di- 
830, compared with the $51,000 it visions battled aggressively with 
would have cost him to get full Ziv, Guild and other independents 
network coverage (64 stations) in for the growing syndication busi- 
1952. iness. Coincidentally all the syn- 


of interest... 


With all seven Los Angeles stations carrying 


the same program at the same time, KNXT paid 
off best with a 32.4 rating...47% of the entire 


viewing audience’*...three times more audience 


than the second station...more audience, in 


fact, than the remaining five stations combined! 


The program was a special anniversary salute 


to California, sponsored by the Bank of America, 
from 8 to 9 pm, Sunday, October 17. 


There’s one thing you can bank on in Southern 


California: whether you’re celebrating an 


anniversary on seven stations or selling a product 


on just one station, you get the best return on 


every penny you invest with KNXT 


CBS Television's Key Station in Hollywood. Represented by CBS Television Spot Sales 


Live programs continued to be. 


GREAT 
STATION 
NOW 
GREATER 


THAN EVER 


Our new ultra modern 
studios and telecasting fa- 
cilities in Gateway Center 
make it possible to bring 
an even better TV picture 
plus any color TV shows 
carried by the networks to 
the three million-odd 
viewers in our coverage 
area. 


DUMONT 


we 
D 

T 

Vv 


Channel 2 


Always First 
With the _ 
-* Sobeiteten 


Gateway Center 
Pittsburgh 22, Pa. 
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and spot advertisers. 

This phase of television un- 
doubtedly is the most scrambled 
segment of the _ industry. 
month Standard Rate & Data Serv- 
ice listed 115 tv film distributors; 
a still bigger total can be compiled 
from the New York, Los Angeles 
and Chicago phone books. 


ws It may not seem like it with 
Charlie Chan and Richard Arlen 
turning up so frequently, but the 
latest TV Film Program Directory 
includes the frightening piece of 
information that there are enough 
old motion picture features avail- 
able for television for advertisers 
; to run a feature every day for 
ie eight years without duplication. 
ihe There are enough westerns to 
run one daily for three years. 
skipping Sundays. And there are 
more to come, now that Roy 
Rogers and Gene Autry have lost 


WERE WE ARE , wit" OVER 100 10 AND 
30 SECOND CARTOON 


FOR THIRTY LINES 
OF BUSINESS’ 
mm sound stock 
for voice-over-film 
by station announcer. 
@ Ends open to tie in 
personalized materi 
@ Exclusive, unlimited 
use in your TV erea. EXTRA PRINT 
Send for our catalog, 
and sketches that SELL. 


ROLAND D ,ORANDALL 


ANIMATED RODUC TIONS 
O.1o GREENWICH, CONN 


“ew 


« “Oy 
wae wood 


Last | 


dicators battled the networks for|their court fight to keep Republic 
station time for national, regional! Pictures from putting their old 


| movies on the market. 

. Most of the syndicators added 
shows this year. Major new entry 
\of CBS Television Film Sales was 
\“The Whistler,” a series of psy- 
chological dramas modeled after 


the long-run radio show. Ziv 
adapted two radio programs, 
“Mr. District Attorney” and 


“Corliss Archer,” for video. 

Others among the hundreds of 
new titles: “Mandrake the Magi- 
cian” (ABC Film); the “Florian 
Zabach Show” (Guild); “Man Be- 
hind the Badge” (MCA TV); “Ad- 
ventures of the Falcon” (NBC 
Film); “Rin Tin Tin” (Screen 
Gems), outside network markets: 
“Sherlock Holmes” (Motion Pic- 
tures for Television); “Secret File 
USA” (Official Films), and “The 
Ruggles” (United Television Pro- 
grams). 


-@ There has been a constant 
/search for new and more exciting 
merchandising gimmicks. 

National Telefilm Associates 
gave away $1,800 in dollar bills as 
a part of mailout to tv editors in 
the promotion buildup for its 
“$1,000,000 contest.”’ The contest 
is a tv tick-tack-toe game to be 
staged on stations carrying NTA’s 
library of film programs. The 
company hopes to have 100 sta- 
tions by January. 

CBS Television planned a 
Gloria Swanson glamor contest 
for early next year to boost station 
and sponsor interest in the “Crown 
Theater” series. The distaff fan 


il 
a 
HELL, YES, 


The plurality of listeners goes with WBNS — the sta- 
tion with greater tune-in than all other local stations 
combined! Asa candidate for your advertising dollar, 
WBNS presents a perfect platform with the 20 top- 
rated programs. 


ih ut 
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ASK 
JOHN BLAIR 


radio 


COLUMBUS, OHIO 


CBS for CENTRAL OHIO 
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Top 25 Network TV Advertisers in 1949, 1951, 1954 


Source: Publishers Information Bureau 
(Gross Time Charges Only) 


1951 
Expenditures | 

Procter & Gamble....$ 7,579,587 | 
General Foods Corp. . 5,736,773 
R. J. Reynolds 

Tobacco Co. ....... 4,988,665 
Colgate-Palmolive Co. 4,485,841 
Liggett & Myers 

Tewacos Co. ........ 3,529,136 | 
P. Lorillard Co. ...... 3,065,135 
‘Ford Motor Co. ...... 3,023,703. 
‘American Tobacco Co. 2,975,957 
re 2,788,711 
NE OM genes n as 2,314,310 
General Electric Co. .. 2,163,996 
Quaker Oats Co. ..... 2,122,585 
National Dairy Prod- 

wets Comm. .....55.. 2,116,023 
Westinghouse Electric | 

re eee 2,083,610 
Gillette Co. .......... 1,990,087 
General Mills ........ 1,884,485. 
Phileo Corp. ......... 1,772,909 
General Motors Corp.. 1,772,490 
Philip Morris & Co. .. 1,614,180 
Drug Store Television 

Productions ........ 1,587,301 
Joseph Schlitz 

Brewing Co. ....... 1,454,637 
Anchor-Hocking Glass 

ME, adit eke dw Sow-ard-w 1,419,364 
Admiral Corp. ........ 1,322,504 
Anheuser-Busch ...... 1,309,770 
\Chrysier Corp. ....... 1,263,636 


1954* 
Expenditures 

‘Procter & Gamble ... .$11,136,979 
‘Colgate- Palmolive Co. 6,385,466 
|General Motors Corp.. 5,681,660 
|R- J. Reynolds Tobacco 

My dacacauvaneeank4-< 5,518,421 
General Foods Corp. .. 4,611,103 
American Tobacco Co.. 4,517,048 
|Gillette Co. .......... 3,848,060 
General Mills ........ 3,632,195 
Chrysler Corp. ....... 3,265,327 
mevet WOO ........%. 3,260,819 
P. Lorillard Co. ...... 3,252,368 
General Electric Co. 3,179,569 
National Dairy Prod- 

re 2,786,649 
Liggett & Myers Tobac- 
| Serene 2,784,685 
Ford Motor Co. ...... 2,725,736 
American Home Prod- 

ucts Corp. ........ 2,232,433 
Campbell Soup Co. . 2,159,050 
| Es rrr 2,013,715 
bo 2 tre 1,931,444 
Pillsbury Mills Inc..... 1,878,406 
Philip Morris Co., 
ee Serer re 1,727,805 
‘Westinghouse Electric 

er ae 1,584,080 
wis @ CO. ok. ceases 1,567,792 
Hazel Bishop Inc. ..... 1,510,175 
Bristol-Myers Co. 1,434,989 


_*First six months only. 


1949 
Expenditures | 
Radio Corp. of America $ 900,405 
R. J. Reynolds | 

Tobacco Co. ........ 726,400 
General Motors Corp... 664,511 | 
Liggett & Myers Tobac- 

OS errr 594,440 
Admiral Corp. ........ 471,816 | 
National Dairy Prod- 

moon COMP. .....5.55. 453,990 
Ford Motor Co. ...... 443,705. 
P. Lorillard Co. ...... 397,781 | 
General Foods Corp. 365,696 
Allen B. DuMont Lab- 

ar 340,671 | 
Philco Corp. ......... 327 1150, 
Mohawk Carpet Mills 307,770 
J a 297,640 
Colgate-Palmolive Co. 289,535 
American Tobacco Co.. 271,260 
Aveo Mfg. Corp. ..... 259,735 
Philip Morris & Co. 241,127 
Gulf Oil Corp. ....... 214,770 | 
Bigelow-Sanford Car- 

i Sar 193,111 
General Electric Co... 192,928 | 
Bonafide Mills ....... 191,856 
Westinghouse Electric 

AEE ere 181,390. 
Gillette Co. .......... 174,990 
Bristol-Myers Co. 170,946 
E@Ver TGR. ....600555 162,050 
who writes the best why-I-like- 
your-show letter to Miss Swanson 
wins a free trip to New York and 
a wardrobe full of prizes. 

There also seemed to be a con- 
stant search for an economic) 
modus operandi for film compa-_| 
nies in some sectors. Motion Pic- 
tures for Television appointed a| 
sub-distributor for local and re-| 
gional sales and predicted that | 
other syndicators would have to. 
'do likewise if they want to make! 


“money. 


i. Guild Films, which came up| 
| with the year’s most successful 
film personality, Liberace, claimed 
‘its biggest problem was in getting 
good clearance for shows. It 
teamed up with Vitapix Corp. to 
alleviate this situation. 

| Owned by some 40 major video 
| station operators, Vitapix was set 


up to select film shows for the 


member stations. Its membership 
is due to be enlarged to 60 stations. 
Though the company is not talk- 


‘ing about this collaboration pub- 
‘licly in such terms, Guild Films 


envisages this as the first tv film 
network. The syndicator-pro- 
ducer expects to be able to plan 
'on getting an hour of choice night- 
time and an hour of daytime from 
the Vitapix stations if all goes 
well. 


s Vitapix this fall attempted to 
sell a national Class A lineup of 
50-60 stations for the film “Parole 
Chief” without success. Guild is 


not discouraged by this precedent, 
its shows are magnetic | 
enough to lure the advertisers in, 
—if the stations provide a place. 
to put them when they get there. 


figures 


Some observers have expected 
the Mutual Broadcasting System, 
which has not entered the “live” 


network competition, to set up 
the first film network. But so far 
the company’s film division has 
|been active mainly as a distrib- 
utor of a package of old-hit 
movies bought from the Bank of 
America. 

In addition, the company has 


America’s most ECONOMICAL 


custom 
$.0.F. 


SPOT PRODUCTION PLAN 


THE 
N. P. S. “500” PACKAGE 


Custom-produced spots ideal for saturation 
campaigns . . . medium budget TV users. . . 
this 


Request 


charitable izati ! tigat 


new custom film production plan today. 
complete information on the ‘'500'’ Package 
ond other NPS spot production services. 


NATIONAL PROGRAMMING SERVICE 
mM COLUMBUS 13. OHIO 


sail Before You Buy TV In OMAH A ae 


CITY COVERAGE 
Look at the Map— 
Thru WOW.TV, you reach Z 


two major metropolitan Z Z 
markets — Omaha-Council 2 


combined population of 
542,000... plus all of the 
surrounding smaller towns 
in lowa and Nebraska. 


Bluffs and Lincoln with a Yy 


100, 000 


READ THIS? 
ge 


COLUMBUS FREMONT 
° — 


G 


[wiolwF TV omana 


* DUMONT 


WATTS 


NBC) 


jj 
Yj, K°:, WOW-.TV's 100,000 


FARM COVERAGE : 
Look at the Map— i 


Stretching over a broad 
ZY, wot MAXIMUM POWER 
E signal reaches thousands 
of TV-conscious farm peo- 
plein 51 counties in Ne- 


braska, lowa and Missouri! 
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Advertising Age, November 15, 


Home Viewing Box Score 
March-April 
(average hours per home 
per day) 
1954 5:07 
1953 5:06 
1952 5:20 
1951 5:22 
Scorekeeper: A. C. Nielsen Co. 


the rights to some shaws. One of 
them, “Gangbusters,”’ has been 
released to theaters as a feature 
length movie. 


Who's Making Money? 


In 1953 the four tv networks 
and 334 stations then on the air 
took in $432,700,000 for the sale 
of time, talent and program 
material, the FCC reports. This 
was 33% above the cash-register 
mark of the industry in 1952 
when there were fewer stations. 
After expenses, excepting taxes, 
the industry made $68,000,000, or 
23% above the 1952 figure. 

This was quite a jump, but 
Robert Sarnoff, NBC’s exec. v.p. 
predicts that the television in- 
dustry will take in $1 billion in 
gross advertising billings by 1956. 

Biggest strides in 1953 sales 
were made by national spot, as 
the Station Representatives Assn. 
was quick to point out. Network | 
time sales gained 25% to move up 
to $171,900,000, while national 
spot business was up 55%, totaling | 
$124,318,000. Local sales were up 
36% for a total of $88,474,000. 

Sales of talent and program 
material to advertisers in 1953 hit 
$109.546,000, 25% more than the 
1952 level. | 


® Financially, it was a pre-freeze 
station owner’s world in 1953. 
The averase “old” telecaster 
cleared (before taxes) $657,609. 
Some 226 post-freeze stations re- 
ported aggregate losses totaling 
$10,500,000 for 1953. 

At a hearing last May, former 
FCC chairman Rosel Hyde said 
that 37% of the post-freeze v.h.f. 
stations in operation’ by No- 
vember, 1953, reported profitable 
operations for the first quarter of 
1954. Only 15% of the u.h.f. group 
which got started during the same 
period were making money during 
January, February and March, 
he said. Mr. Hyde said the u.h.f.s 
were taking substantially higher 
losses—between $10,000 and $11,-_ 
000 a month—than the v.h.f.s, | 
which were about $7,000 short. | 


e® An analysis of the commis- 
sion’s financial report for 1953 
indicates that at least a couple of 
video markets are already greatly 
overcrowded. Eleven of 108 pre- 
freeze stations lost money last 
year; eight of the 11 were in the 
seven-station markets of New 
York and Los Angeles. Six losing 
stations couldn’t make the black 
column with a gross of more than 
$2,000,000. 

In the happier department, 13 
stations banked between $1,000,-. 
000 and $1,500,000, while 13 others | 
did even better than that. 

Competition may take the gloss 
off of some of these figures. There 
were 40 one-station markets in 
1952; nineteen of them continued 
to be the only station in their city 
throughout 1953. Their median | 
increase in business was 33.5%.) 
Twelve of the stations took on a! 
u.h.f. competitor in 1953; their 
business was up an average of 35%. 
Nine others took on a v.h.f. com- 
petitor and gained only 26%. 


Olin Mathieson Opens Drive 
for Industrial Chemicals 

The industrial chemicals divi- 
sion of Olin Mathieson Chemical 
Corp. has launched a _ two-level 
campaign to improve the com- 


1954 


‘out 


‘Mathieson Chemical Corp. (AA, 
July 12). 


tract season, September through 
| November, are appearing in Bus- 


‘Chemical Week, Fortune, Oil & 


pany’s contract position and point | 
advantages of the _ recent 
merger of Olin Industries and 


Ads, keyed to the chemical con- | 


iness Week, Chemical Engineering, 


Gas Journal, Oil, Paint & Drug) 
Reporter, Soap & Chemical Spe- 
cialties, Textile Age and Wall, 
Street Journal. The agency is. 
Doyle, Kitchen & McCormick. 
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Hanson & Hanson Names 
Willert V.P.; Adds One 


Hanson & Hanson, Chicago) 
agency, has appointed Kenneth R. 
Willert a v.p. He formerly was an) 
account executive with Simmonds. 
& Simmonds, Chicago. | 

Camfield Mfg. Co., Grand Ha- 
ven, Mich., and Chicago, has ap-| 
pointed Hanson & Hanson to han- 
dle advertising for its line of. 
household appliances. Maxon Inc., 
Detroit, is the former agency. 


a rich new smoke in tobaccoland 


Tobacco has long been King in the Prosperous Piedmont section of North Carolina 
and Virginia. But today, the rich new smoke from foundries, steel fabricators, machine 
tool builders and chemical industries crowd tobacco for industrial leadership. 

Strong new industries are expanding payrolls and profits in the Prosperous Pied- 
mont... and WFMY-TV, Channel 2, is the most direct selling channel to this lucrative 
market. No station, or group of stations, rivals the selling power of WFMY-TV in 
this heavily populated area of the South. Here, 1,733,700 potential buyers have 
2 billion dollars to spend each year and WFMY-TV is the major influence on how 
they spend it. 

Covering one-quarter million sets in Greensboro, Winston-Salem, Durham, Reids- 
ville, Danville, High Point and other major cities, WFMY-TV has been the dominant 
selling medium in this 31-county market since 1949 ... now in our 6th year. 

To smoke out greater sales in the Prosperous Piedmont, call your H-R-P man today. 
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Represented by 
Harrington, Righter & Parsons, Inc. 
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Next Move in Pay-as-You-See TV 
Hangs Upon Rulings in Washington 


Cuicaco, Nov. 11—First major 
test of subscription television may 
take place abroad, if Washington 
continues to pigeonhole the issue 
here. 

Zenith Radio Corp., pioneer and 


still chief missionary of pay-as-| 


you-see tv, last week announced 


signing of agreements to license’ 


its Phonevision systems in Aus- 
tralia and New Zealand. 
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turer of radio-tv components, has 
/ been authorized to organize a cor- 
poration licensed to use Zenit 
patents. Governments of the do- 
minions have set up standards for 
tv, although neither country has 
telecasts now. Subscription tele- 
vision has not been considered by 
dominion authorities yet. 

| E. F. McDonald Jr., Zenith 
president, said that negotiations 


made and that he expects rapid 
expansion of the pay plan abroad. 


|= Meanwhile, in the U.S., prog- 


manded priority handling. 

_ Among these were the allocation | 
of post-freeze tv channels and. 
studies of where u.h.f. fits into) 
the total broadcast picture. Re- 
cently, however, FCC has received 
(a number of petitions from tele-| 
/casters who say they want to in- 
'troduce box office service. 

| Subscription tv got a shot in 
the arm this fall when Sen. 
/Andrew Schoeppel (R., Kan.) put 
‘in a lengthy pitch for it on the 
Senate floor. He called for FCC 
okay of the principle as an effec- 
tive means to bring more money) 
to broadcasters. 
| 


to break about the time that the 
Senate interstate commerce com- 
‘mittee was to begin a staff study | 
of the question. (It was proposed | 
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irrigation by way of subscriber tv | 
appears to be “broad enough aiid 
bold enough” to be a_ possible 
solution to the broadcasting indus- | 
try’s money problems. Magazines 


and newspapers, he pointed out, | 


“get about a dollar from their 
subscribers for every two dollars | 
from their advertisers.” 
Subscription tv also is seen by 
Paul Raiborn, Paramount Pic- 
tures Corp. v.p., as a solution to 
u.h.f.’s survival woes. He has sug- 
gested that it is the “logical way 
both of developing television to 
greater possibilities and of fur- 
nishing income in which the u.h.f. 


; : . 'stations would be bound to share.” 
Rola Co., Melbourne manufac-| with other countries are being » Sen. Schoeppel timed his speech) 


Other proponents have recoim- 
mended that subscriber tv be lim- 
ited to upstairs stations only. 


a Zenith has advanced similar 


‘ress of pay-as-you-see is firmly|in Congress that subscription tv arguments plus a few more. Mil- 
_ bogged down in Federal Commun-| be declared a common carrier and lard C. Faught, economic consult- 
ications Commission offices. Sub-|; thus subject to rate regulation.) ant to the company, has suggested 


| scription tv propositions have been 


Summarizing his argument, he) 


that pay-as-you-see tv can bring 


gathering dust for several years | asserted that tv is suffering “from | benefits not only to viewers. and 
on grounds that other matters de-|an economic drought” and only | stations, but also to networks. 


Channel 4 in MIAMI is the’ only 


Television Station covering ALL 


South Florida. 
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See your Free & 
Peters Colonel 


for the complete 
WTVJ Story. 


WEST 


7PALM BEACH 


Man, 


WTVJ at full 100,000 watts power from a tower height of 
1,000 ft. gives you unduplicated coverage of the Billion $ 


South 


Florida Market. 


WIV) - Channel 4- MIAMI 


He sees it as the only way net- 
works can compete with tv- 
equipped theaters in getting top 
sports broadcasts. Use of syndi- 
cated films by stations cuts into 
chain ‘revenue, leaving instan- 
taneous coverage of events as the 
main network drawing card, he 
asserts. Phonevision (or its Zenith 
variations) offer the best means 
for networks to boost such cov- 
erage, he reasons. 

Curiously, theater television has 
attracted little interest from the- 
ater owners. However, they are 
ready to jump on pay-tv in the 
home with both feet whenever 
they get the chance. 


a At the recent Theatre Owners 
of America meeting in Chicago, 
the association’s committee study- 
ing theater tv assailed the mem- 
bership’s feet-dragging. 

Greatest obstacle of the wired 
video is “lack of exhibitor vision 
and enthusiasm” for this source of 
revenue, said Michael Wolfson, 
head of the committee. He also 
criticized exhibitor laxity in going 
after commercial sales mectings 
and similar commercial telecasts. 

At the same time, the commit- 
tee pointed out that subscriber 
television is making progress. 
Also, while tv network ‘“spectac- 
ulars” are “expensive failures” 
the networks probably will be able 
to resolve their troubles and boost 
their ratings, the group noted. 


a Another threat to theater tv is 
the move by hotel managements 
to take over the televised sales 
meeting business. Sheraton Corp. 
of America this year linked its 
hotels with a closed video circuit 
and is making a determined move 
to attract business firms to it. 

In addition to offering wining 
and dining facilities not available 
in theaters, the hotels have a 
strong selling point in their ability 
to carry a multi-city telecast dur- 
ing time periods theaters are re- 
luctant to release from regular 
motion picture showings. 

The biggest business meeting to 
be conducted via closed circuit 
will be held Nov. 23 when General 
Motors Corp. links 65 cities for an 
observance of production of its 
50,000,000th automobile in the U.S. 
And it will be piped to hotels, not 
theaters. 

Fifty-one cities will get the full 
treatment. The other 14 will re- 
ceive only the audio because of 
lack of coaxial cable. It will be 
GMs first use of closed circuit tv 
and the biggest such production 
sent only to hotels. 

On Dec. 8, Kaiser-Willys Corp. 
will preview its ’55 passenger car 
and Jeep models to a 22-city hook- 
up in the U.S. and Canada. Both 
theaters and hotels will be used. 


ws While they are not especially 
impressed by profits from theater 
tv, the theater operators see red 
at the mention of subscription tv. 
Their arguments emphasize the 
“freedom of the American air,” 
but pay-as-you-see contains two 
serious threats to the box office. 

There is the obvious attraction 
for people who would rather pay 
to see a first-run motion picture 
at home than go out and pay to 
see the same film in a theater. 

Exhibitors also are _ having 
trouble getting good films for 
their own schedules. Hollywood's 
reply to tv so far has consisted of 
bigger, more lavish films with 
wide screens and other gimmicks. 
But it has resulted in fewer pic- 
tures. Long runs may work fine 
downtown, but not in the sticks, 
exhibitors complain. 


s According to many theater 
operators, if subscriber tv gets off 
the ground, that demand for top 
quality films will further compli- 
cate their own problems. 
Motion picture producers have 
indicated that the theater owners 
may have a valid point there. Sam 
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SHIRLEY STONE GODLEY, formerly a’ 
presentations writer with Amer- | 
ican Broadcasting Co., has been 
named manager of promotion, ad- 
vertising and merchandising of | 
DuMont Television Network, New | 
York. She succeeds Norman S. 
Ginsburg, who has resigned. 


Goldwyn has been quoted as say- 
ing that a pay-as-you-see tv net- 
work could tap as much money in 
one night as six months of theater 
showings. | 

The first community-wide test 
of what will people pay for tv’s 
home movies had good results, 
even if unapplicable to a national 
scale. International Telemeter 
Corp. (Paramount Pictures Corp. 
is a major stockholder) reported 
that its first season’s operation in 
plush Palm Springs, Cal., showed 
that its subscribers paid an aver- 
age of $10 per month to see movies 
and sportscasts. 

This sum is in addition to $150 
installation charge for tying into 
the community coaxial cable (ex- 
empted from FCC regulations), $5 
monthly fee and $21.75 for a coin 
box to umscramble the _ special 
telecasts. There were 240 subscrib- 
ers plus a_ substantial backlog. 
Programs resumed last month 
after a summer hiatus. 


# Busiest companies in the closed- 
circuit, large-screen television 
field are Theater Network Tele- 
vision and Box Office Television. 

TNT, the older of the two, has 
had more experience at televising 
entertainment events. Box Office 
this year has been kept busy stag- 
ing sales and promotion meetings 
for industry. 

Within the last 12 months, TNT 
fed three championship prize 
fights into theaters throughout the 
country. The last bout—the June 
17 meeting between Marciano and 
Charles—was televised in 61 the- 
aters in 45 cities. 

About half these movie houses 
carried the TNT telecast of the 
opening night of the Metropolitan 
Opera last Tuesday. Boxing is a 
bigger draw, but the theaters also 
reportedly made money on the op- 
era show. 


= Altogether TNT has presented 
75 large-screen telecasts, including 
16 business meetings. 

Box Office Television estimates 
that it will gross $500,000 on 12) 
large-screen business sessions 
staged during 1954. Five similar 
meetings are already lined up for 
the next four months. 

On the basis of future bookings, 
William Rosensohn, exec. v.p. of 
Box Office, predicts that this 
phase of the closed circuit busi- 
ness will double next year. 


# In addition to considering all 
the factors of whether there shall 
be subscriber tv over the air, FCC 
has many “how, where and how 
much” questions to decide. 

They include how many hours 
of box-office tv should a station 
carry? Should pay-as-you-see be 
classed as a common carrier? If 
so, can it be carried on already-| 
authorized broadcast channels? | 
Who will regulate the rates? 

One aspect of the problem, how- 
ever, is predetermined: Whatever 
FCC rules—or even if it does not 


much to whom for what. 


take any action—there will be at, division. Mr. Harris will headquar- 
least another year of public ter in Pabst’s Los Angeles brew- 
squawks, complaints and publicity ery, and Mr. Anderson in Pabst’s 
battles over who should pay how Milwaukee brewery. 


Harlow G. Harris, north central the Newton-Conover Observer, has 


division sales manager of Pabst purchased the daily Catawba 
Brewing Co., Chicago, has been News Enterprise from Robert H.. 


promoted to western general sales Morrison. The two papers have 


manager. He is succeeded by Har- merged and are published by Me-_ 
old H. Anderson, former assistant bane Printing Co., on a three-| 
sales manager of the north central |times-a-week schedule. 


| ‘Mebane Buys ‘Catawba News’ 
Pabst Promotes Two ' Charles H. Mebane, publisher of 


Tea Tab geysy The FARM MAGAZINE for 
; LATIN | 
y TRACTORES [Regi nget 
PLANTERS, COMMERCIAL FARMERS 
e THE FARM TRADE e GOVERNMENT AGRICULTURAL OFFICIALS 
e@ OVER 20,000 AUDITED COVERAGE 
Write for Market & Media File 


IMPLEMENT & TRACTOR INTERNATIONAL CORP.  fensas city's, mo, 


OFFICES: NEW YORK * CHICAGO + CLEVELAND * KANSAS CITY * LOS ANGELES 


@ 2nd Largest Machine Tool Center in the World 
@ 15th in Nation in Total Postal Savings 


@ 31st City in the United States in Per Capita Income 


REMARKABLE ROCKFORD... 


Yes, Rockford, Illinois will make a remarkable market for your 
product. With 422 diversified industries making everything from 
machine tools to dog food, the economy of the city does not de- 
pend on any one type of business. Center of a rich agricultural 
area, Rockford also reflects this phase of the national economy, 
completing its effectiveness as a test city. The Rockford Morning 
Star and Rockford Register-Republic give superior coverage in 
Rockford and surrounding area. Progressive editorial and pub- 
lishing policies have made these papers an important part of their 
community. 100 towns receiving home delivery have at least 30% 
coverage. Let us send you full information... write today. 


131,123 ABC CITY ZONE 


441,222 ABC RETAIL TRADING ZONE 


ROCKFORD MORNING STAR 
Rockford Register-Republic 


REPRESENTED NATIONALLY BY BURKE, KUIPERS & MAHONEY, INC, 
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; Gallager. The marketing consult- ent of profit, instead of a compe-— 
Economic Facts on ant spoke yesterday before mem- titor to profit.” 
bers of the Industrial Advertising Studies have shown, he said, 
Ads Called Key to Assn. of New York. that total advertising expense de- 
2 : “Too many corporate treasurers, creases in relation to sales as the 
Ending Client D oubt stockholders and members of the amount of advertising increases. | 
New York, Nov. 9—Advertising general public look coldly upon Conversely, advertising costs per | 
men must learn to make clear to advertising expenditures,” he said. sale rise as advertising appropri- 
managements the relationship be- “They have not been given the ations decline. 
tween promotional investments proper information enabling them 


and selling expenses, says A. J. to see advertising as an ingredi- ° “Unfortunately,” said Mr. Gal- 


x 20 YOU HAVE SOMETHING TO SAY \eetoneens ates 
TO PACIFIC COAST FOOD PACKERS? 's-‘ssczn 5% tre ss 


controversial opinion and ponder- 


ous academic discussion could be 


If you wish to present your advertising message to eliminated, and advertising raised 

western packers of canned, frozen, glassed and dried pinoy pe aaa 

foods, we cover the field effectively and at a lower Unless they take the time to 

cost than any other method. view advertising costs in proper 

™ perspective, he added, manage- 
Published on the 10th and 25th of each month since Ons pUnENe sey Sey tS Segeee 


: as excessive budgets which actual- 
1939, we feature top news of the food processing ly may be inadequate. Budgets 
‘ . ° ° : should be seen in relationship to 
industry in California, Oregon, Washington, Idaho, car at cen, ae. cee 
Utah and Arizona. concluded. He noted that “as a 
means of mass-producing custom- 
ers, advertising is a big factor in 
increasing sales, so that high 
wages, enough jobs for all and a 
_profit upon investments are pos- 


Our newsletter format assures that no ad can be over- 
looked. Our top news assures attention from top men. 


tt WRITE FOR SAMPLE COPY AND RATES sible.” 
WESTERN PACKING NEWS SERVICE Posel2erdPrmoted 
PUBLISHED BY S. D. McFADDEN NEWS BUREAU moted to eastern sales supervisor 


of Scotchcal film products for 
Minnesota Mining & Mfg. Co., St. 
7 FRONT STREET © SAN FRANCISCO 11 © CALIFORNIA Paul. Mr. Boyd formerly was a 


salesman for Scotchcal. 


In London and Southwestern Ontario 
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agency, has moved into attractive new quarters at 155 N. Wacker 
Dr., Chicago. At top is a view of the reception room, with Gray's 
insignia worked into the floor, and Wm. J. Higgens Jr., v.p. and 


Ve art director; Ruth Barr, secretary and treasurer, and Harvey A. 
ie n on : 90000 | Scribner, president, surveving the scene. In tke center is a view in- | 
: .. ¢ | side the offices. Account executives and writers occupy the private 
DAILY | offices, with secretaries opposite them. Beyond the partition at right 


GIA TIEN by ° e e ¢ 7) is the production department. At bottom is the small coffee and 
Ve UNG recreation room for the agency's personnel. 
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‘Metal Market’ Names Cleary tional! sales manager of the Bendix 
Richard E. Cleary has been ap- division of the company, Toronto. 
WIN ‘pointed advertising representative 
penny of American Metal Market, New 
/York, daily mewspaper of the 


TRIPS TO 
\ EUROPE via KLM 


LONDON f AMSTERDAM / PARIS / = 


OLD MONASTERY WINE con make you lifelong 


} 


2.000 words o less on the subject 
“HOW CAN WE BEST 
PROMOTE WORLD PEACE” 

Foret @werd will be the Right to Europe Second one 

-~ v 


third @werds ore Maganic: 

SETS with Blocker Bleck end w! white pictures 
ny ether velveble prizes will be ewerded 

deserving entries 


e 
CALIFORNIA DE LUKE Wines 


CONTEST RULES 


By A QUALITY WINE FOR ONLY 97¢ FULL QUART 


OLD MONASTERY WINE CO. INC NEW HAVEN, CONN. | 


PEACE PRIZE—Old Monastery Wine 
Co., New Haven, is running a “How 
We Can Best Promote World Peace 
Contest” in newspapers. First prize 
is a trip to Europe. Hammer Co., 
Hartford, is the agency. 


Salesmen Neglecting 
the Human Factor, 
Says Psychologist 


NEw Haven, Nov. 10—It’s nec- 
essary to stress the study of psy- 
chology in order to gain insight 
into the personalities of prospec- 
tive customers, according to James 
Taylor, a graduate of the Royal 
Technical College, Glasgow, and a 
member of the National Society of 
Sales Training Executives. 

Mr. Taylor was principal speak- 
er at a joint meeting of the New 
Haven and Yale chapters of SAM 
(Society for Advancement of Man- 
agement) here. 

He noted that too much atten- | 
tion in the past has been given aa 
emphasizing product knowledge 
and general market data. This has 
led to neglect of the human factor 
in sales, which the “natural” sales- 
men of yesterday knew by instinct. 


s Taylor classified the personality 

types that are encountered: 
Hysteroid: One motivated by 

self-interest which may cause a 


| metal 


the Detroit, 2° has appointed Ruth Ratny al 

Cleveland and Pittsburgh area. continuity writer in its creative 
division. Miss Ratny was formerly 

a copywriter with Foote, Cone & 
_Mofttats Promotes Harwood Belding, Ruthrauff & Ryan and 


R. S. Harwood, formerly with Washington department stores. Er- 
_the Vancouver branch of Moffats nest Lukas, previously a producer- 
Ltd.. Weston, Ont., appliance dis- director with WGN-TV, has been 
tributor, has been promoted to na- appointed a Kling director. 


Kling Film Names Two 
Kling Film Productions, Chica- 


America's | 
» FOREMOST 
|| TOY TRADE 


Magazine 


Oldest in Field 
leads in Lineage 


Data Folder 


71 W. 23rd N.Y. 19 


Only ABC Toy Paper 


Write for New Market 


McCREADY PUBLISHING 


person to cheat, steal and be gen- 
erally unethical. 
Manic: An active or sociable} 
person possessed of drive, enthu- | 
siastic, who is inclined to respond | 
to situations through a show of 
emotion rather than reason, at-| 
tempting more than he can handle. | 
Depressive: A gloomy person. 
who looks at everything with a 
pessimistic attitude. His cautious 
behavior makes him indecisive. 
Elileptoid: A systematic and 
single-minded person who is hap-, 
piest in a job that he can plan in | 
detail. 
s Autistic: An introspective, shy) 
and sensitive person who dislikes | 
being made conspicuous, responds | 
to quiet statements and suggestions 
rather than the hard sell. 
Paranoid: Aggressive, positive, 
stubborn, has a fixed opinion on | 
everything and is apt to be sus- 
picious of any friendly overture. 
Normal: The last category, con- 
stituting a stable element that al- 
lows a person to exercise self-con- 
trol over the combination of other 
elements that make up his tem- 
perament pattern. 


Rutledge & Lilienfeld Adds 2 

Rutledge & Lilienfeld Inc., Chi- 
cago. has appointed William Shar-_ 
tel an account executive and John 
Becker to the tv and radio copy 
department. Mr. Shartel was for- 
merly with Rogers & Smith, Chi- 
cago. Mr. Becker was previously 
in the tv department of Grant Ad- 
vertising, Chicago. 


METROPOLITAN 
COVERAGE 


the World-Herold 100 Plan 


Broadens Your Market... Automatically! 


World-Herald advertisers get a completely different market concept. 


Using just this one medium, World-Herald advertisers expand beyond 


the limits of any one single metropolitan area and effectively sell the 


tremendous market of Nebraska and Western lowa. 


Food, drug, automotive—whatever your product classification—The 


World-Herald 103 Plan delivers merchandisable advertising into 103 


counties in Nebraska and Western lowa. No other single medium so 


thoroughly covers and influences the 1% million people in this 2-Billion 


Dollar Market. The 103 Plan gets enthusiasm from your sales force— 


dealer support—and action by consumers. 


Why not contact the nearest O'Mara & Ormsbee office, or write our 


National Advertising Department for details on how the 103 Plan can 


increase the effectiveness of your advertising dollars. 


The Omaha World-Herald 


O’Mara and Ormsbee National Representatives 


New York — Chicago — Detroit — San Francisco — Los Angeles 


252,522 Daily — 261,374 Sunday 


Publisher's statement for six month period ending March 31, 1954 
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Stanthony Appoints Cabana 
Charles Cabana has been named 


sales promotion and advertising| 


manager of Stanthony Corp., Los 
Angeles maker of kitchen ventilat- 


ing hoods. Mr. Cabana was for-| 


merly assistant sales manager and 
advertising manager of Pryne & 
Co., Pomona, Cal. 


DAYTONA BEACH 


FLORIDA 


1. Daytona Beach is an unusual test 
market; its thousands of visitors 
come from all over the U.S., Canada, 
Cuba and South America. Its Sum- 
mer seasons now rival its Winters in 
tourist popularity. 

. Over $98,723,000 effective buying in- 
come. 

. Over $83,353,000 retail sales. 

. A quality market index of 127. 

. 1953 total advertising 15,275,865 lines. 
SEND FOR OUR ADVERTISERS’ MERCHANDISING PLAN 
Represented by V. J. Obenauer Jr. in Jacksonville 
Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


Ueoo p> 


Information for Advertisers 


An easy and effective method | 
for handling advertising inquiries | 


is the subject of a booklet pub- | 


|lished by Rogers Publishing Co., 


20420 Woodward Ave., Detroit 3, | 
publisher of Design News and Pur- 
chasing News. The author of the 
manual is Franklin W. Bartle, in- 
dustrial advertising manager, Per- | 
macel Tape Corp., New Brunswick, 
N. J. A free copy is available from 
R. B. Mitchell, promotion manager 
of the publishing company. 


e A copy of a market report on 
pumps in the paper and pulp in- 
dustry is available to pump man- 
ufacturers and their agencies from 
Paper Trade Journal, 15 W. 47th 
St., New York 36. 


e A market and media file on the 
diesel industry and “1955 Outlook 


|for Diesel Engine Sales” are now! Lind, Foreign Language Press of 


available from Diesel Publications 
Inc., 192 Lexington Ave., New 
York 16. 


e The Wall Street Journal has 
published a business and pleasure 
travel study conducted among 5,- 
057 of its subscribers. The survey 
was made in April. Copies may be} 


advertising promotion manager,| 
Wall Street Journal, 44 Broad St.,| 
New York 4. | 
| 
e Foreign Language Press of 
America, publishers’ representa- | 
tive, has released the 1955 direc- | 
tory, listing rates, circulation and 
publication dates for 304 newspa- 
pers and periodicals printed in 31 
languages and published in 30 
states. Copies can be obtained 
without charge by writing to Rosa 
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} America, 10 E. 43rd St., New York, 
1117. 


e A new survey report on food 
service equipment—including cur- 
rent inventory figures on 33 major 
iterns of food service equipment— 
has been published by American 
Restaurant. Copies are available 
from Jack Payne, promotion man- 
ager, American Restaurant, 5 S. 
Wabash Ave., Chicago 3. 


e A market and media study of 
the metalworking industry has 


nad by writing te F. Timmens,| “** released by Metal Progress, 


monthly publication of the Amer- 
ican Society of Metals. Copies are 
available from the magazine at 
7301 Euclid Ave., Cleveland 3. 


e Population, income and _ sales 
data on the Reading, Pa., metro- 
politan market has been prepared 
by the Reading Eagle-Times. 
Copies are available from the 
newspaper or from its representa- 
tive, Kelly-Smith Co. 


e A fact file on the Detroit met- 
ropolitan market is available from 


The Fastest Growing Farm Magazine in the Southwest 


Leads a Double Life! 


neces Few 8 


er-Stockmal 


. ont be 


. 
sexe Thaw Unentoch tay oor" 


In the Rural Southwest you've got to get personal to GET RESULTS... and that’s 


where the Farmer-Stockman really shines! It gets personal with Texans. It gets personal 
with Oklahomans. 


It’s actually two magazines in one. There’s the Texas Edition edited separately for 


Texans . 


. . and the Oklahoma Edition edited separately for Oklahomans. 


Through such regular features as ‘‘Texas Weather Outlook” and “Oklahoma Weather 
. “LONE STAR ROUNDUP” and “SOONER SUMMARY” ... the pages 
of the Farmer-Stockman are carefully slanted with news of local and statewide interest. 
By leading a “double life” the Farmer-Stockman reaches its readers with an impact 
that cannot be matched. It has “hometown interest” plus “big league” coverage. 
More and more advertisers are finding that the Farmer-Stockman GETS RESULTS 
because it gets personal. 


Outlook” . . 


409,357 
SUBSCRIBER FAMILIES 
TOO: ens 229,663 
Oklahoma 118,317 
Kansas . 24,309 
Arkansas 23,082 
New Mexico 4,374 
Missouri ... 3,782 
Other States . 5,830 

TOTAL 409,357 


OKLAHOMA CITY, 


OKLAHOMA 


Serving the Rural Southwest for 43 Years 


rarmer-Stockman 


@ DALLAS, TEXAS 


Owned ond Operated by The Oklahoma Publishing Company © The Daily Oklahoman, Oklahoma City Times * WKY and WKY-TV © Represented by THE KATZ AGENCY, INC 


. 
brn 


WJBK-TV, Detroit Storer station. 


e Automotive opinions, prefer- 
ences and plans of America’s 
families are summed up in the 37th 
reader-consumer panel report of 
American Home. The survey rep- 
resents a cross-section of the mag- 
azine’s 3,000,000 readers. Requests 
for copies should be addressed to 
reader-consumer panel director, 
American Home, 444 Madison Ave., 
New York 22. 


e A 35-page booklet covering 
ownership, sales and income of 
workers in the Detroit metropoli- 
tan market has been issued by the 
Detroit News. Copies may be ob- 
tained by writing to the newspa- 
per’s promotion and research de- 
partment on business letterhead. 


e A data file portraying the sell- 
ing potential of the $3 billion non- 
metallic minerals industry and the 
“how-to” approach in selling this 
market has been issued by Pit & 
Quarry, 433 S. Dearborn St., Chi- 
cago 5. The 24-page file, following 
the National Industrial Advertisers 
Assn. outline, is available on re- 
quest. 


e An “Inventory of Foundry 
Equipment” has been prepared by 
Foundry. Copies may be obtained 
by writing George A. Pope, busi- 
ness manager, Penton Publications, 
Penton Bldg., Cleveland 13. 


e A new four-page brochure giv- 
ing details on characteristics of the 
construction market in the West 
which require specialized sales and 
advertising techniques has been 
published by Western Construc- 
tion. Copies are available by 
writing V. C. Dowdle, advertising 
sales manager, Western Construc- 
tion, 609 Mission St., San Francisco 
S. 


e Petroleum Engineer has issued 
four brochures telling how its four 
separate editions provide both spe- 
cialized and integrated coverage of 
the following divisions of the 
petroleum industry: exploration— 
drilling and producing; oil, gas— 
product pipeline; refining—proc- 
essing and _ petrochemical, and 
over-all oil and gas market. Copies 
are available from Ed Sealey, pro- 
motion manager, Petroleum Engi- 
neer Publishing Co., P. O. Box 
1589, Dallas 21. 


e A report on ownership, income 
and preferences of youthful farm- 
ers has been issued by The Nation- 
al Future Farmer, a publication of 
the Future Farmers of America. 
Copies are available from W. E. 
Ledbetter, Shannon & Associates, 
333 N. Michigan Ave., Chicago 1. 


Oil Group Plans PR Program 

An information program on de- 
velopment of natural oil and gas 
resources is being planned by the 
Natural Gas & Oil Resources Com- 
mittee. Baird H. Markham, for- 
merly with the American Petrole- 
um Industries Committee, has 
been named director of the new 
cummittee. 


Brewer Adds Sugar Company 


American Crystal Sugar Co., 
Denver, has named Bruce B. Brew- 
er & Co., Minneapolis, to handle its 
advertising. 


PUT COLOR 


In Your 


ELIZABETH (N. J.) MARKET 
ADVERTISING 


One color and black, two colors 
and black and full R O P color 
Accepted by the 
ELIZABETH DAILY JOURNAL 
ELIZABETH, NEW JERSEY 


Write for details or contact 
} WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 
in all principal advertising centers 
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‘West Coast Drive Aims Surplus Cheese at 
Consumers Instead of Government-Vaults 


TILLAMOOK, ORE., Nov. 9—Tilla- 
mook County Creamery Assn., 
one of the major producers of 
cheddar cheese on the Pacific 
Coast, has turned to advertising, 
rather than government price 
supports, to maintain sales for its 
producer-members. 

A special fall campaign promot- 
ing aged sharp cheese opened ear- 
ly in November in 10 dailies of 
the West Coast. The schedule calls 
for seven insertions, including two 


POW. Stoo uae Te ae 
Naturally aged, sharp 
Tillamook Cheese 


over one year old 


we @ 
woe 


Ga Ie 
llamook GB Cheese 


we waee wes PTE CG ‘ 

SURPLUS SOLUTION—This two-color 

newspaper ad is part of a West 

Coast creamery association’s cam- 

paign to get surplus cheese to con- 

sumers instead of government 
warehouses. 


ee 
gee Ay or 


ads of 1,000 lines in color. The ad 
in this series was _ headlined, 
“Now, at no advance in price, 
naturally aged, sharp Tillamook 
cheese, over one year old.” Copy 
emphasized the economy of full- 
flavor cheese in cooking. 

The fall campaign runs in 
Washington, Oregon, California, 
Idaho and parts of Nevada and 
Arizona. Just before the campaign 
opened meetings were held with 
buyers in Seattle, Portland, Sac- 
ramento, San Francisco and Los 
Angeles. 


= Back of the campaign is the 
fact that Tillamook has never sold 
cheese to the government under 
price-support programs, and now 
has built up a larger-than-normal 
supply of cheese that has been 
aged for one year or longer. Copy 
in one of the fall ads carries the 
line, ‘the manufacturers have 
never sold their cheese to the 
government under support price 
programs, but have kept it for 
slow, careful aging.” 

The special fall campaign car- 
ries a $30,000 budget and is in 
addition to the regular promotion 
budget, which for many years was 
$40,000 a year but in 1952 was 
stepped up to $80,000. This year’s 


IN HAVERHILL, MASS. 
IT’S THE GAZETTE 


George McLaughlin, 
Advertising Manager 
of the AZETTE 
ives you these facts: 
—Retail Sales— 
$51,250,000 a new 
high. 
2—Food Sales— 
$16,947,000 a new 


high. 
3—World Shoe 
making center. 
4—Western Electric Co. Mfg. Center. 
A trading zone population of 
110,488 reached by the 


HAVERHILL GAZETTE. 
NEED WE SAY MORE? 


Nationally Represented by 


WARD-GRIFFITH. CO. 
The Ward-Griffith Co. maintains offices 
ir at! principcl aceertising centers 


George McLaughlin 
Advertising Manager 


$110,000 total is the largest in 
35 years of Tillamook advertis- 
ing. 

The current campaign on sharp 
cheese also brings the first tie-in 
promotion Tillamook has used 
with another product. The second 
of the color ads gives equal prom- 
inence to Tillamook cheese and 
Snow Flake crackers, produced by 
the National Biscuit Co. factory 
at Portland. The ad uses three 
colors. 

Tillamook provides display ma- 
terial for grocery stores featur- 
ing the two products, with Na- 


salesmen distributing it. 
The Tillamook campaign sees 


tional Biscuit’s 251 West Coast - 


the return of this account to Bots- | 
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ford, Constantine & Gardner,| Sheriff Adds Debs Candies troducing the Debs Pecan Fudge 
Portland, which handled it from Walker B. Sheriff Inc., Chicago, Loaf, which will be wrapped in 
1919 to 1949. The account was has been appointed to handle ad- Saran. The product will be intro- 
transferred from E. B. Burkitt vertising for Debs Candies Inc., duced regionally with outdoor ad- 
Agency in October. |Evanston, Ill. The company is in- vertising and traveling displays. 


THIS IS BILL BRYANT—(Another W-G Salesman) 


William G. “Bill” Bryant started with us twenty-two years ago as a cub salesman. 
He was trained under the guidance of experienced men. Bill developed into a well 
, seasoned effective salesman with a great capacity for work. He is well known 
+ among advertisers and agencies in the East. Bill, like any of our salesmen, will be 
happy to draw on his long experience to help build greater sales for you. Newspaper 
» advertising gets immediate action—at lowest cost too! Advertise in Newspapers! 
_ Please note individual advertisements of our newspapers throughout this issue. 


WARD-GRIFFITH CO. 


DAILY NEWSPAPER REPRESENTATIVES 


Park Lexington Building ........... a, . MEER CETTE 
Wrigley Building ..... were KO 
General Motors Bui'ding ..................0c00 c Ak ee rer DETROIT 
Statler Office Building . ; CCC BOSTON 
22 Marietta Street “= e aE ATLANTA 
318 Addison Building ... ..«eFranklin 5-8020 ... as Wea CHARLOTTE 
Russ Building . , ...Yukon 2-2-6028 .... ....... SAN FRANCISCO 
2 Lincoln Liberty Building . Rn PHILADELPHIA 


are your sales 
keeping pace 
with the 


Denver Post’s 
Market? 


: 
me 4 


growth of the 


Here is substantial evidence of a busy, mushrooming market, 
a market of ready-to-buy consumers. You can saturate the 
dynamic Denver market—and blanket the state of Colorado 
—when you use the single medium that sends your sales 
story home each day... The Denver Post. 


& 
e 
Just since 1946, metropolitan Denver’s population has in- 
° creased so fast that even the professional estimators can’t 
keep up with it—witness these 1954 figures compiled from 
© acceptable sources: 
° SOURCE POPULATION 
e Sales Management Survey of Buying Power . 669,700 
United States Post Office. 774,120 
" Public Service Company of Colorado . 675,000 
& Standard Rate and Data, Consumer Markets . 663,700 
° Denver Chamber of Commerce. .... .. 685,000 
Denver Planning Commission ... 680,000 
* 
* 
2 
& 


CIRCULATION 


Evening, except Saturday .......... 236,366 THE DENVER POST 
Sunday seeseaenansaereeeeeensanens . 353,675 PALMER HOTT, EDITOR AMO PUBLISNER 


Empire Magazine and Comics .... 392,036 
A.B.C. Publisher's Statement—March 31, 1954 


7 Represented Notionelly by Moloney Regon & Schmitt Ing 


SA Ge ghee Nie eee om BA MEN CEP an cic: mamta haa Ae id fs ark a ieee Sea Prk OMe ee Pe is mS y ‘i =. be ie eae. & Chee ; Sena SN ER ae *3 PY | Rae hae so i eae alr er Re cn ee eee Cer ee a ee ll ied: 8 Ag © 
ey eas a ee # ¥ £ Sides OS ae ae %, 5 sp . aera bee ee Pe RR & ree om eee a - ka: at ca ig FA FS $53 $57 IF Pe ¥ oe ee PPR ez it ¥ 6 ges AE PTR She, . ee ea “. 
eet eae Se Bigs Reco safe ee anh edt ai Tibia: eds ties aE Ae ea ce bea ae Pian Otton gt eae DAS Maces Soe ghee ara aie eae ce TE Vip hge Mak y tre aiaee SAG nego Rate es AV aga er ge ee ie Sk Pee ee 
eee Se i Bese og ori 3 Sea - ES, seg ye yeah ae His is, fame i gaa oN SGC a a aye ee veneaee ms sea eh eon eS < Veta ge , * 5S i Opty geies Be i en se AA ee aoe ue ast Cee a $i nee 
pes fae ht ! : i : : 
re 4 | 
eo | 
vt ee | . 
i? Y Sn 3 
| eS ; 
é : 4 Ss ’ S 
a ge - i 
. } j "¢ 5s ‘ # 
es. oe 
. : 
See eS 
core, —_ ~ a 
: re 
‘ 
| 
re 
a ee : 
ae. ——————————— eee —————"—.0.0™™mn»_eeeew  __ A 
s re i 
at: aaa Es 
" | ‘ : 
tis Pty ane A , 
% S 4 * wa. ewe en 3 poster 
a f * si, eS ae ata A 2 
ise / Si : ks A oe fe 
te ~ en: af —— > ‘ - 
aa } : OSs ce if : 
a { Hin ee ‘ 
es ¥ Sin, ren Sine $0 sets tater tose ae a: 
| | See ae (ras novo O% x 
peaerap se map onehe, seal all Titay 208% a ‘ 
oa r em VA es = 
i Ft P 4 / : 
} $5 4 s 
| = 7 Ps nec ; 
: = Pd ' ; pT . 
7 = ie ae /) 
i : = a+ P : ; 
\ i Mp - wee 
eS i fe! a fr s : 
ey | Hy wy if ‘ 
aa } \ S s ” , 
ae i ™ i \| ff f" ~~, 
~s. Fa 
{) ee. . . \ im 
Pe : \ x Fy =. 
sa } ie A OL 7 ce 
cee Y Saas we + 4 ra 
; \ “gw ‘ oe “ : e 
‘3 F — a ; 
i 7 hi 2 
Ja | Pm é 
an wr o\\ ; 
— JS \. 5 at yo ir 
“ : — CQ. . - : 
ae 
<a * Do \ 
si j 4 r [0 O oa accent as 3 
" 2 — | 
ie of a MDE ee * 
a Vd Pace Mie. pS) Sone © a) ff 
a || to. ee Ve A\L < Y 
eee , Av WYQ— : 
- & fea ‘ wn a 
an (a =: //\\ | 
5 | |.  -—-- ae * ~~ ~<a | ie 
; =~ =] Bony ~~ Bi —_— 
‘ ~ ee - ~ 
bes.” LA id oa" “| a eer “ 
a i x ie “3 } ie 
joane 1) © | peck 
2 oa L FF 
a | LY O fe 
Lie § ‘ o 
. cam yj \ Z 6 | 
‘ial j a a 
ow O oO O \ - 
ce ; O _ “ea 
ae i 2 : 
‘ ! =o : 
| a 
me {' | ake. 
a 4 | Si 
i spectacular | 
Be, * i 
rae” Pe 
4 % ae 
* } 
be : q : : 
a | —— — 
st “ 5 
| Pe : Po ‘ “ : 
‘ : x ; ai fed ta ‘ Ants £ . 4 (oR x f , i 4 ‘ sald toed r % : pam z ; = we j : a nde 


86 


‘Life’ Boosts Roy Lord 

Roy Lord has been appointed 
manager of Life’s advertising sales 
office in Minneapolis. Mr. Lord, 
now with the magazine’s Chicago 
office, succeeds Ken Widdifield, 
who is retiring to live on the West 
Coast. 


Avco Opens Coast Unit 


Avco Mfg. Corp., New York, 
has established a West Coast div- 
ision, with headquarters to 


In CANADA 


39% of the 
English-speaking Families 


read 
The STAR WEEKLY 


Ask for Information 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


be 


SUREN ERMOYAN has joined Ruth- 

rauff & Ryan as an art director. 

Formerly art editor of Good 

Housekeeping, he also has been 

art editor of Cosmopolitan and 
Town & Country. 


‘opened shortly in Los Angeles. 
James R. Kerr, former U. S. Air 
Force colonel, 
| director of the new division. 


has been named /nati agencies, studios and manu- 


Advertising Age, November 15, 1954 


were Fred S. Sergenian, V.P. | 
and art director of Young & Rub-| 
icam, New York; Wendell Kling) 
of Kling Studios, Chicago, and 
Vincent DiGiacomo, art director | 
of Ogilvy, Benson & Mather, New) 
York. 


Award for distinction winners in each 


Cincinnati Art 
Directors Award 
25 for Distinction .s::2 s:.“* ics 


9—The Art | rector: Jack Kohlmann; for the Coney | 
| Island Co. poster submitted by Sales Art 
Studios Inc. 


CINCINNATI, Nov. 
Directors Club of Cincinnati held 
its third annual awards dinner last, point of sale displays—Artist: Orvis. 
week and opened the awards Skolos of Schaten Studios; art director: 
showing in the new Alms Bldg. at Richard Koppe, for the Procter & Gamble 
the University of Cincinnati. |e. See Sa 


rt Package and product design—Artists: 
Two hundred art directors and warold Fisher and Duncan Hazlewood; 


‘their guests attended the awards art director: Neil McCash, for the Kroger 


dinner in the faculty dining room Co. animal cracker packages submitted | 
by Frank Hulefeld Associates. 


of the Student Union Bldg. at the °: ; 

Pi ity ie the eeentation Magazine advertisement — 
university w e pr ation Charles Harper; art director, Larry Zink 
of awards was preceded by a talk | for Crosley Broadcasting Corp., 
| John Averill, Chicago artist. mitted by Ralph H. Jones Co. 
Awards were given in 25 differ- oh Geeta tae 


: ‘ Zink, 
ent categories of commercial and Broadcasting Corp.. 


submitted by Ralph 


Artist: | product—A-rtist: 


Trade paper advertisement—Artist and) or 
for Crosley |art director: 


Small ads—Artists: Jack Hobt and 
Clarence Wright; art director: Hazel 
Stevens, for the Cincinnati Gas & Elec- 


tric C>., submitted by Sam Lipson Stu- 
dios. 


* Direct mail—Artist: Noel Martin, for 
calendar submitted by J. W. Ford Co. 
Booklets—Artist: Orvin  Skolos and 


Clinton Orlemann of Schaten Studios; 
art director: Vernon Rader, for’ the 
Procter & Gamble Co. Candlelight Party 
booklet. 

House organ and company magazine— 


|Artist: Charles Harper; art director: 
Vernon Rader, for Procter & Gamble 
| Co. booklet. 


Television commercials—Artist and art 
director: Thomas Martin, for the Ohio 


| Off Co., submitted by Stockton, West & 


Burkhait. 

Color photo of product—Artist: 
Kreuter of Brand Studio; art director: 
Bob Hayes, for the Antonio Pallazola 
Co., submitted by Ralph H. Jones Co. 

One color drawing or painting of 
Louis Kabrin; art di- 


Cliff 


+|rector: Tom Austing, for the U.S. Shoe 
sub- | Corp. 


Drawing or painting of product—two 

more colors—Artist: Louis Kabrin; 
Thomas Austing, for the 
U.S. Shoe Corp., submitted by Stockton, 


editorial art to artists and art di- | H. Jones Co. | West & Burkhart. 


Newspaper general advertisement— 
Artist: Frank Besedick; art director, Jack 
Kohlmann, for the Cincinnati Times-Star 
Judges for the show |Co., submitted by Sales Art Studios Inc. 


irectors from a number of Cincin- 


facturers. 


“Well, now he knows the boss doesn’t like it when 
anyone forgets things have changed in Cincinnati!” 


BETTER NOT TRUST your memory too far as to which daily newspaper in 
Cincinnati has the biggest city zone circulation . . . the most women 
readers . .. and the most advertising linage. Check it. Things have 
changed. That newspaper is now the CINCINNATI ENQUIRER. Smart 
space buyers now are talking about quantity as well as quality 
when they say, “Solid Cincinnati reads the Cincinnati Enquirer.” 


A A CCA A, 


SOLID CINCINNATI 
READS THE 
CINCINNATI ENQUIRER 


i 


— —- ? 


a) 


| 


| Retouehing and mechanical art—Artist: 
Louis F. Hessling; art director: Alex 
Stolley, for the R.K. LeBlond Machine 
| Tool Co., submitted by Hessling-Kendig 
Studios. 

B&W situation 
P.” Frankenfield; 


photo—Artist: 
art director: 


Royce 
Richard 


Koppe, for the Procter & Gamble Co., 
submitted by Schaten Studios. 

Color situation photo—Artist: Al 
Gomrse of New York; art director: Bop 


Hayes, for the Kroger Co., submitted by 
Ralph H. Jones Co. 

B&W fashion drawing—Artist: Wynne 
Lynch; art director: Marguerite Broaddus, 
for the Mabley & Carew Co. 

B&W situation drawing or painting 
(advertising)—Artist: Charles Harper; 
art director: Lawrence Zink, for Crosley 


Broadcasting Co., submitted by Ralph 
H. Jones Co. 
B&W situation drawing or painting 


(editorial) —Artist: Clinton Orlemann; art 


director: Vernon Rader, for the Procter 
& Gamble Co. 

Color situation drawing or painting 
(advertising) —Artist: Charles Harper; 


art director: Lawrence Zink, for Crosley 
Broadcasting Co., submitted by Ralph H. 
Jones Co. 

Color situation drawing or painting 
(editorial)—Artist: Charles Harper; art 
director: Arthur Lougee of Detroit, for 
Ford Times Magazine. 

Art for magazine and house organ 
covers—Artist: Charles Harper; art di- 
rector: Arthur Lougee of Detroit, for 
Ford Times Magazine. 

Typographic design—Artist and art di- 
rector: Ray Brown, for the Cincinnati 
Gas & Electric Co. 


Albert Frank-Guenther Law 
Names Two; Adds Account 

Wilfred L. Copping has been ap- 
|pointed director of the copy de- 
partment of Albert Frank-Guen- 
‘ther Law, New York. He has been 
‘with the agency five years. John 
A. Libertine, formerly with O. M. 
S. Mail Advertising, Boston, has 
‘been appointed an account execu- 
tive in the agency’s Boston office. 

C. J. Van Houten & Zoon, New 
|York, import manufacturer of 
/chocolate, cocoa and cocoa flavor- 
|ing, has named the agency to han- 
'dle its car card and point of sale 
advertising. 


| 
|General Foods Will Expand 
General Foods Corp., White 
|Plains, N. Y., has completed nego- 
tiations for the purchase of the 
55-acre Evelyn Lehman estate, 
Tarrytown, N.Y., to be used as an 
enlarged food research center. 


Peck Heads Home Lines Ads 

George A. Peck, formerly news 
manager of the New York Tele- 
phone Co., New York, has been 
appointed head of the advertising 
‘and publicity department of Home 
|Lines Inc., New York steamship 
line. 


LYNCHBURG 


VIRGINIA 
| An Industrial Center, A Virgin Key 


City ched Through 

| LYNCHBURG NEWS & ADVANCE 

\1. Effective buying income 

| = $71,157,000. 

2. Quality of market index 109. 

8. City zone population 58,880. 

4. Lynchburg cannot be sold from 
the outside. 

ADVERTISE IN LYNCHBURG—GET OUR MARKET FOLDER 

Nationally Represented by 


WARD-GRIFFITH co. 
The Ward-Griffith Co. maintains offices 
| inal pancipal advertising centers 
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William F. Dalton 


Shop-at-Home Drive 
Wins BAB Honor for 
Dakota Time Seller 


New York, Nov. 9—William F. 
Dalton of KOTA, Rapid City, S. 
D., is the September “radio sales- 
man of the month.” 

Broadcast Advertising Bureau 
selected Mr. Dalton because of his 
sale of 130 hours of radio time, 
worth $9,300, to a group of 32 mer- 
chants. The Rapid City salesman 
signed the Newell Community 
Club, a group of Newell, S. D., 
business men, for sponsorship of 
five 30-minute shows weekly over 
KOTA. 

The program is aimed at en- 
couraging residents of rural and 
outlying areas to do their shopping 
in Newell rather than traveling to 
bigger markets. [Larger markets 
nearby include Deadwood, Lead, 
Sturgis, Belle, Fourche and Spear- 
fish.] Opening and closing com- 
mercials are _ institutional; the 
middle commercial rotates among 
the 32 retailers. 

BAB’s judges couldn’t decide 
between two entries for second 
and two for third place, with both 
these ending in a tie. 

Second place winners were Ken 
Quaife, WOW, Omaha, who con- 


ceived and sold a “back to college” | 
campaign to a department store, | 
and Don H. Martin, sales man-| 


ager, WSLM, Salem, Ind., for a 
supermarket spot and _ program 
buy worth $3,900. 


Third place awards went to) 
Dave Yanow, WCAU, Philadelphia, | 


who brought in a $12,700 satura- 
tion spot schedule from the Penn- 


sylvania Railroad, and to Lewis W. | 


Hunter, KFBI, Wichita, Kan., for 
a package sale to Safeway Stores. 


Food Products Predominate 
in Radio-TV Sponsor List 

Most of network radio and tele- 
vision advertisers are coming from 
the food products category, ac- 
cording to the latest issue of 
“FACTuary,” published by Execu- 
tives Radio-TV Service, Larch- 
mont, N. Y. 

For October, the list of network 
tv sponsors showed 33 food and 
food products companies; home 
furnishings was in second place 
with 28 sponsors. Network radio’s 
top category also was food, with 
25 companies listed; religious 
groups were second, with 13 car- 
rying regular broadcasts. Third 
place in tv was held by automo- 
biles; drug products were third in 
radio. 


NORTH CAROLINA 


1. Buying Center of Craven County 
2. Quality of Market—105. 

8. Effective Buying Income 

$20,979,000. 

THE RICH NEW MARKET IS 
SERVED EXCLUSIVELY BY 
THE EVENING SUN JOURNAL 
REQUEST MORE FACTS—ADVERTISE IN NEW BERN 


ap Sens we 
WARD-GRIFFITH: CO. 
The Ward-Griffith Co. maintains offices 


in all pancipal advertising cente/s 
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the multiple uses of paste wax. Home Companion. 


I ohnson Will Use Stuart D. Watson, advertising di- Needham, Louis & Brorby, Chi- 
rector, pointed out that these ads cago, is the agency. 


Eight Magazines in will be in addition to the com-_ 
Paste Wax Campaign /pany’s general advertising sched-_ Cuca Named Wesley V. P. 


ule for its other products. 


manager of the slide-film depart- 
ment of Atlas Film Corp., Chicago. 


Ward Phillips Names Langer 
Ward Phillips Co., Carpenters- 
RacinE, Nov. 10—S. C. Johnson, Media scheduled for the special Robert B. Wesley & Associates, ville, Ill, has appointed Lester 

& Son begins a six-month adver- paste wax promotion include: Bet- Chicago, has named James A.|Langer Advertising, Milwaukee, 

| tising campaign in January for its ter Living, Everywoman’s Maga- Cuca a v.p., to serve as general to handle its mail order account. 

|paste wax. Fractional pages on a zine, Family Circle, Good House- manager and radio-tv director of The Chicago office of Smith & 
|monthly basis will be used in keeping, McCall’s, Western Fami- the agency. Mr. Cuca was former-| Williams Advertising formerly 
eight consumer magazines to stress ly, Woman’s Day, and Woman’s ly motion picture director and handled the account. 
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IN TORONTO 


* THe TELEGRAM LEADS 


IN CHAIN DRUG STORE LINAGE 
WITH A TOTAL OF 119,920 LINES 


MEDIA RECORDS 8 MOS. ENDING AUGUST 31, 1954 


OVER 600,000 ADULT BUYERS READ THE TELEGRAM DAILY 
In Toronto and Retail Trading Zone 286,000* people read The 
Telegram as their only daily newspaper . . . an exclusive market 
larger than the total population of Trenton, N. J., Duluth, Minn., 
Tulsa, Okla. or Utica, N. Y. 


* Gruneau Research Ltd. (representing Daniel Starch and Staff) 


THE TELEGRAM 


Daily plus Weekend, Toronto 1, Canada 


METROPOLITAN TORONTO IS 
CANADA’S RICHEST MARKET 


10,300 new homes— 
| ES 6,800 new apartments 
over $300,000,000.00 
in new building in 19537 
t Sales Management (May) 1954 


O'MARA & ORMSBEE, INC., 
420 Lexington Ave., New York, N. Y. 
640 New Centre Bidg., Detroit, Michigan. 


Wacker Building, 221 North LaSalle Street, Chicago, Ill. 
612 South Flower Street, Los Angeles, California. 


W. E. BROWNING, 
1106 Dominion Sq. Building, 
Montreal, Que. 


Russ Building, 235 Montgomery Street, San Francisco, Calif. 


! 
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MORE THAN 600,000 ADULT BUYERS IN CANADA’S RICHEST MARKET READ THE TELEGRAM 
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Reilly, Brown Elects Goode | 

Robert M. Goode, art director | 
of Reilly, Brown & Tapply, Bos- | 
ton, for the past seven years, has 
been elected to the agency’s board 
of directors. Reilly, Brown has ap- 
pointed Mrs. Lorraine Hewes, a 
radio and television producer and 
director, an account executive and | 
radio and tv director. 


PATERSON 


NEW JERSEY 
3rd City in New Jersey Covered With 
THE PATERSON CALL | 


In 1958 the Paterson Call carried admen that the author of these today’s conveniences; ra 
sentiments is the new board chair-| conveniences today’s necessities.” 


32% MORE 


Department Store advertising than vertisers. He is Edward G. Gerbic, ® For all of his forthright con- 


the other Paterson paper. 
REQUEST MORE FACTS—ADVERTISE IN THE CALL | 
Nationally Represented by | 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


You Oudgtht toKuow - eEdward Gerbic 


“The function of advertising is to 
speed sales. But in the long run no 
product sells because of advertis- 
ing that would not have sold with- 
out it. 

“If the product is not worthy, 
advertising simply hastens the day 
when the whole market has sam- 
pled the product and rejected it. 


Advertising cannot make a per- 
/manent success of any product not 
fit for success on its own.” 


a It may be of some interest to 


man of the Assn. of National Ad- 


v.p. in charge of merchandising 
and advertising for Johnson & 
Johnson, New Brunswick, N. J., 
who, as might be inferred, is a 
strong advocate of salesmanship. 


Last March, Mr. Gerbic had the, 
chance to express himself on the 


ve. 


4 


BRINGS YOU A NEW 
MEDIUM OF ADVERTISING 


electronic 
system of selling 


1. Tells you what kinds of families are most 
likely to buy your product or service (based 
on their predominant economic and social 


characteristics), and 


. Then directs your selling efforts ONLY to 


that KIND of families—locally, OR across 


the nation! 


Whether your best prospects eat catfish or 


caviar, Wear mouton or 
flats or country estates . 


mink, live in cold-water 


SELECT-O-NOMIC Advertising PINPOINTS 
and SELLS them with amazing 


EFFECTIVENESS. 


Find out how this unique new MEDIUM CAN 


SELL FOR YOU. 


WRITE, WIRE, or CALL for the SELECT-O-NOMIC Story today. 


Gentlemen: 


Without obligation, please send me the 
FREE booklet entitled “SELECT-O- 
NOMIC ADVERTISING and YOUR 


Company.” 


NAME 


TITLE 


COMPANY 


ADDRESS 


CITY 


‘| extracts, house-to-house, he found 


; |selling, adding other lines to his 


subject when he was honored with | 
a By-Line Award, given annually | 
by the Marquette University school | 
of journalism to distinguished | 
alumni. Along with the above re-| 
‘marks on advertising, he made| 
this comment on the function of 


| ° 
salesmanship: 


“American salesmanship makes}! 


us unsatisfied with our way of liv- 
ing; arouses in us a need, then 
_ stimulates a desire for the good 
‘things that are available to us. 
“It has made one-time luxuries 
yesterday’s 


victions on the importance of 
salesmanship, Mr. Gerbic is not in 
any sense a table thumper. A 
salesman since his ’teens, he is 
still a quiet, persuasive man with 
an ingratiating manner, and a 
liking for associating specific dates 
with notable events. 
| For example, he was born in 
Milwaukee, March 4, 1909, the 
day, he reminds you, that William 
Howard Taft succeeded Theodore 
Roosevelt as President of the 
United States. 

In his early high school days, in 
/addition to selling spices, tea and 


time and had energy enough to 
play basketball and to try out for 
the track team. 

| In college he was advertising 
manager of the “Marquette Trib- 
}une,”’ the college weekly newspa- 
|per; he continued house-to-house 


|spices and extracts, from time to 
time; and he also wrote advertis- 
ing copy on the old Milwaukee 
Leader. 


|@ This experience convinced him 
that he was a better salesman than 
he was a copywriter. 

In his senior year at Marquette 
University’s school of journalism, 
Mr. Gerbic played the lead in a 
/play put on by the graduating 
class. The play was a comedy 
titled, “It Pays to Advertise.” Mr. 
'Gerbic admits that he played the 
role with “intense conviction and 
complete realism,” because he was 
able ‘‘to live the part without the 
'slightest effort.” 

He believed in advertising then, 
and he still believes in it. But, he 
qualifies, “I appreciate now how 
‘important research, planning and 
pre-testing are in making adver- 
tising effective.” 
| Just before he left college he 
lined up a job in the advertising 
department of a Milwaukee de- 
| partment store. But by the time 
he had received his sheepskin the 
advertising manager of the store 
had lost his job, and young Gerbic 
never got in to see the new ad 
| manager. 
| That was 1931. The depression 


In PEORIA 1's the 
JOURNAL STAR 


Earl H. Maloney 
Adv. Director says: 


@ TEST and SELL 
this $600 Million 
Market at 
| LOW COST! 


@ Metropolitan 
| Peoria — 
28th 
| in POPULATION 


3rd 
jin BUYING IN- 
COME Per Capita 
| (250 to 400M Pop. 
Group) 


®@ Daily Net Paid Circulation 
Ratio-to-Homes (Metro. Peoria) .98.7% 


@ In Illinois...The PEORIA MARKET 
is SECOND ONLY TO CHICAGO! 


WRITE FOR YOUR NEW PEORIAREA FACT FOLDER 
Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


EARL H. MALONEY 
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Edward Gerbic 


had set in. Jobs were few and far 
between. Ed Gerbic took a job 
selling cemetery lots in Oshkosh 
and Appleton, Wis., on a straight 
20% commission basis. He sold 
lots on an instalment plan, or on 
a sliding price arrangement over 
a three-year period. 


= He did well enough so that he 
was able to marry in 1932. But he 
knew that the future was limited 
in the field he was in. A former 
acquaintance, a few years before, 
had joined Johnson & Johnson, and 
had become manager of the com- 
pany’s Chicago office. Young 
Gerbic went down to Chicago and 
applied for a job. 

Before he could get the job he 
had to have six months’ experi- 
ence behind the counter in a drug 
store. So for six months Ed Gerbic 
worked for a Milwaukee druggist 
without compensation, evenings 
and weekends, and during the day 
he sold cemetery lots. Before the 
six months were up, Young Gerbic 
was also collecting bills for the 
druggist on a percentage basis. 


# Mr. Gerbic joined the Chicago 
sales staff of Johnson & Johnson 
in 1934. At the end of 1937 he was 
named assistant product director 
and transferred to the home office 
in New Brunswick. Two years la- 
ter he was appointed product di- 
rector. 

In 1947 he was made director of 
merchandising and advertising. In 
’49 he became a member of the 
company’s management commit- 
tee, and the following year was 
appointed a v.p. He and his wife 
and their son Peter, now 13, live 
in Plainfield, N. J., about half an 
hour’s drive from New Brunswick. 

Since 1951, Mr. Gerbic has been 
coordinator of the Advertising 
Council’s civil defense program, 
and is also a member of the coun- 
cil’s board. He has been treasurer, 
board member and vice-chairman 
of the ANA, and chairman of its 
advertising management commit- 
tee. 

He is currently president of the 
Advertising Club of New Jersey, 
and is a member of the Advertis- 
ing Club, the Sales Executives 
Club, and the Union League Club 
of New York. 


@ Ed Gerbic is an advertising 
manager who thinks the primary 
function of an advertising man- 
ager is to create sales. 

“Dynamic salesmanship, as we 
know it and practice it, is the one 
great natural resource of America 
which the boys in Russia will 
never be able to copy or even 
understand,” he asserts. 

Business will be good in ’55, he 
believes. Most companies, he says, 
are better geared than they have 
been in several years for more 


vigorous and constructive selling. | 


He also believes radio as an ad- 
vertising medium is coming back, 
and that it will continue to grow 
in effectiveness and popularity. 

“No new advertising medium,” 
he says, “has ever destroyed an old 
medium.” 


Poole Bros. Elects Frey 

Poole Bros. Inc., Chicago printer, 
has elected Charles Daniel Frey 
Jr., formerly a v.p., president of 


in all principal advertising centers 


the corporation, 


"Store Personality’ 


Called as Vital as 


Merchandise Itself 


| 

| Rye, N.Y., Nov. 9—From the 
psychological point of view, it 
|would be wise for department 
| stores to devote more promotion to 


'\“the piece of merchandise the 


/'woman does not buy, but which 
|attracts and intrigues her,” Al- 
bert Shepard said here today. 

The exec. v.p. of the Institute 
for Research in Mass Motivation, 
addressing the store principal’s 
conference of the Mutual Buying 
Syndicate, maintained that the 
psychological needs of the Ameri- 
can consumer are largely unknown 
to merchandising men. Yet store 
personality, he said, “is as large 
a factor in inducing sales and traf- 
fic as the merchandise itself.” 

The housewife, Mr. Shepard 
pointed out, often goes to a de- 
partment store because it enables 
her to look at, try on and revel 
in items she may not be able to 
buy for budgetary reasons. It of- 
fers her, he continued, ‘vicarious 
gratification—the thrill of touch- 
ing, smelling, tasting goods which 
she knows she cannot buy now. 

“It surrounds her with, in a 
sense, Jaguar convertibles, when 
she has come to buy a low priced 
sedan. Yet, if the convertibles were 
removed, she would more likely 
buy the sedan in her local special- 
ty store.” 


INSECURITY FEELINGS 
PLAGUE US—DICHTER 


Rye, N. Y., Nov. 9—Greater ex- 
pression of individuality, in both 
products and selling, was cited as 
a vital new need among today’s 
consumers by Dr. Ernest Dichter, 
president of the Institute for Re- 
search in Mass Motivation. 

Among consumer characteristics 
he outlined before the Inland Daily 
Press Assn., meeting here, were a 
desire for personalized approach 
by sellers of goods and services 
and a wish to eliminate the need 
for choosing among products hav- 
ing “almost identical characteris- 
tics and presenting similar mer- 
chandising programs.” 

In order to do its job for the 
consumer and the advertiser, he 
said, a newspaper must give the 
customer this kind of information 
and philosophy. 

“One of the most important and 
difficult jobs at the present time,” 
Dr. Dichter concluded, ‘is to con- 
vey to ine American people some- 
thing that industry needs more 
than anything else, a feeling of 
| optimism. 


@ “Because of the desire for sen- 
sationalism, the press of today has 
indicated that there is a feeling in 
the country that our country is 
about to fail—tomorrow, or if not 
tomorrow then next week, then 
next month. 

“...We have talked to about 
30,000 people and this is one of the 
most crying needs that the average 
American has today. On this he 
has to be satisfied, not only from 
the viewpoint of readership, but 
also from the viewpoint of the ad- 
vertiser. He must be assured that 
he and this country are still going 
to be around, three years, five 
years—one hundred years from 
now.” 


Chemical Quarterly to Bow 

A new quarterly, A. I. C. E. 
Journal, will be issued by the 
American Institute of Chemical 
Engineers, New York, edited for 
“engineers who are concerned with 
the advanced concepts of research, 
development and design in chem- 
ical engineering.” First issue of the 
7x10” publication will appear in 
March, 1955, with rates, as yet 
undetermined, to be based on a 
circulation of 2,500 copies. Dis- 
tribution will be on the basis of 
paid annual subscriptions. 
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This Week in Washington... 


Auto ‘Bootleg’ Probe Dies in Senate 


WASHINGTON, Nov. 11—Now that 
the election returns are in, the 
Senate interstate commerce com- 
mittee is quietly abandoning its 
investigation of automobile pric- 
ing policies. 

The probe was authorized last 
fall chiefly to console auto deal- 
ers after the committee refused to 
go along on their demands for 
legislation legalizing contracts 
which punish authorized dealers 
who turn surplus cars over to 
“bootleggers.” 

Now that Republicans appear to 
have lost control of the Senate, 
Sen. William Purtell (R., Conn.), 
who is in charge of the investi- 
gation, is taking the position that 
he has to mark time until Demo- 
crats indicate whether they want 
to go ahead. 


He is aware of the fact that the) 
auto industry has moved faster | 
than the Senate. Several firms 
have changed their pricing systems 
so that West Coast buyers no 
longer pay f.o.b. Detroit prices 
for vehicles assembled west of | 
the Rockies. Moreover, the intro-_ 
duction of 1955 models has pushed 
“bootlegging” into the background 
at least for the moment. | 


States.” 


Old Age Rules in Senate 


Seldom has control of the Sen- 


ate rested as precariously on the! 


will of the Almighty as it does 
today. Democratic. control, if 
achieved next year, would be 
based on 48 Democratic senators, 
plus Sen. Wayne Morse (Ind., 
Ore.). 

Keeping in mind the fact that 
nine Senators died in office in the 
past two years, and that nearly a) 
third of the Senate’s members are | 
over 70 years old, it is obvious | 
that the margin of control can | 
shift either way. 

While many of the older sena- 
tors are backed up by governors 
from the same party, there are in- 


stances where the political line-| 


up would shift in the event of a 
death. There is no point in iden- 
tifying it, but there is at least one 
case that is of genuine concern to 
Democratic leaders. 


New Postal Rate Try Seen 


Assistant Postmaster General 
Eugene Lyons has confirmed the 
fact that the Post Office Depart- 
ment will be back on the Hill 
next year pressing for a general 
rate hike, including the 4¢ rate 
on out-of-town letters. 

It’s going to be a complex fight, 
particularly on the Senate side. 

Democratic leaders have already | 
indicated that they intend to push 
through a pay hike for govern- 
ment workers, including postal 
personnel. While this would add 
$150,000,000 to $200,000,000 to the 
Post Office Department’s over- 
head, Democrats are against rate 
increases, particularly the pro- 
posed 4¢ rate on letters. 

Last summer President Eisen- | 
hower vetoed a politically attrac-| 
tive postal pay hike because Con-| 
gress failed to provide revenues 
to offset the added costs. Will he 
veto another? Or will the Demo- 
crats rise above principle—to get 
the pay bill—and bow to demands 
for a rate bill which will keep. 
the department’s deficits within, 
reasonable bounds? 


States Eye Insurance Ads 


Nearly a year ago, when ne} 
first became interested in adver-| 
tising claims of health and hospital 
insurance firms, Federal Trade 
Commission Chairman Edward F. 
Howrey urged state insurance 
commissioners to join in a drive) 
to see that promises in health in- 
surance ads are in line with bene- 
fits granted in policies. His appeal! 


» such data in a manner harmful to 


|ject initiated by former Commerce 


|Secretary Sawyer the department 


| 


drew no response. | & 


Since last month, when FTC) 
issued complaints against 17 top 
firms, FTC has been hearing from 
state officials. Some are miffed 
and feel that FTC’s intervention 
reflects on them. But most indi- 
cate they are preparing to review 
current ads of all companies sub- 
ject to their jurisdiction. 

Meanwhile, FTC is moving 
steadily ahead with its own drive 
against firms that come under fed- 
eral jurisdiction. Its investigations 
are confined strictly to advertis- 
ing. Another flock of complaints 
directed at additional companies 
will be issued in the very near 
future. 


New Office Opened to 
Guard Strategic Data 


Commerce Secretary’ Sinclair 
Weeks has established an Office 
of Strategic Information “to work 
with the business community 
in a voluntary effort to prevent 
(unclassified strategic data from 
‘being made available to those 
foreign nations which might use 


the defense interests of the United 
In effect, he is reviving a pro- 


Secretary Charles Sawyer, who 
felt U. S. firms were shipping too 
much “know-how” information 
abroad in their sales literature and 
technical publications. Under 


counselled business men who were 
concerned about this problem, but 
the program got lost in the change 
of administrations. 

According to reliable reports 
‘here the new project was organ- 
{ized at the personal suggestion of 
|President Eisenhower, who _ is 
| known to be disturbed by some of 
the information that U. S. firms| 
send abroad. 


# “In this cooperative effort at| 
self-protection,” Secretary Weeks | 
says, “we will undertake to eval-| 
uate the export of scientific, engi- | 
neering and other information of | 
non-statistical nature which, while 
unclassified, would nevertheless | 
be prejudicial to our national) 
security if it falls into unfriendly | 
hands.” | 
As director of the Office of Stra- | 
tegic Information he has named} 
R. Karl Honamon, who is on loan | 
from his regular post as director | 
of publications for Bell Telephone 
Laboratories. He’s in Room 7862, | 
Commerce Department Bldg. 


Grimes Named A. E. | 

William L. Grimes, formerly 
with WDEL-TV, Wilmington, Del., | 
and WJKF-TV, Pittsburgh, has| 


|joined Public Relations Research | 


Service, Pittsburgh, as an account 
executive. 


PORT HURON 


Serving Michigan’s rich 
tri-county Thumb District 


offers a 
City Zone 
Population 62,283 
Daily & Sunday 
Circulation 
31,000 plus 
Retail Trading 
Zone Sales 
$180,500,000 National 
Advertising Mgr. 
Merchandising, surveys and market 
data available through the 
PORT HURON 
TIMES HERALD 


Your inquiry invited 
Nationally Represented by 


WARO-GRIFFITH CO. 


The Word-Griffith Co. maintains offices 


Al Goetze 


in all principal advertising centers 


CLARENCE A. 


the export division 


seas markets as an advertising| 

and sales promotion 

succeeds William B. Chapoton, 
retired. 


Kelling Nut Income Rises 
Kelling Nut Co., Chicago, re- 
ports that its net income for the 


fiscal year ending June 30, 1954,! 
was $248,000 or $1.12 per share of | 
with | 
$231,000 or $1.03 the previous year. | 
Net sales totaled $9,521,000 com-| 


common _ stock, compared 


pared to $10,231,000 for the pre-! 
vious year. The company reports) 
that the income gain is due to ad-| 


vantageous raw material purchases 


(JOE) KELSO has been. 
appointed advertising manager of, 
of Chrysler. 
Corp. Mr. Kelso, who has worked 
for many years developing over-) 


|combined with production effi- 
_ciencies. 


Cleveland t.t. Club Elects 
| The t.f. 
|organization of industrial, trade 


and business paper space salesmen, 


| has elected Jack W. Walton, Mach- 


|ine Design, president. Other new 
|officers include Charles H. Buss- 


| man, Pit & Quarry, 1st v.p., and O. | 


| DeWitt Young, Consulting Engi- 


neer, 2nd v.p. William H. Benagh | 


| Jr., Conover-Mast Purchasing Di- 
rectory, has been reelected secre- 
tary-treasurer. 


Club of Cleveland, an 


Business Is Better Than Ever... in 


ROCKY MOUNT 


NORTH CAROLINA 


Per capita food sales—$315.09, more than 
double the State average. 
Per Capita Drug sales—$46.14, 
double the State average. 
One of the nine largest cities in the State. 
Sell in this rich market through advertising 
in one medium offering complete coverage. 
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more than 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


} 


You See What Is Manpeaiag At A Glance 
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GRAPHIC SYSTEMS, 55 West 42nd St., New York 36 


ye BOARDMASTER Visual Control 
Saves You Time, Money. 


% Gives Graphic Picture of Your 
Operations at a Glance. 


% Simple to Operate, Type or 
write on Cards, Snap in Grooves. 

% Ideal for Production, Traffic, 
Sales, Inventory, Scheduling, Etc. 

% Made of Metal. Compact and 
Attractive. Over 50,000 in Use. 


Full price *49” with cards 


FREE 24-page Illustrated 


BOOKLET No. V-500 
Write Today for Your Copy 


Without Obligation 


—and that's only part of the picture! 


What a bonus buy! 
your schedule in 


Herald will blanket two million 


This winter 


The Miami 


free-spending tourists plus a 


Get the complete picture from your SB&F man today 


JOHN S. KNIGHT, Publisher 


STORY, BROOKS & FINLEY, National Reps. 
Affiliated Stations — WQAM, WQAM-FM 


million year round residents 


all along Florida’s booming, 
billion dollar Gold Coast. 


The Mliami Herald 
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Lynch to ‘Washington Post’ 


appointed promotion manager of 
the Washington Post & Times Her- 
ald. Mr. Lynch has been promo- 
tion manager of the Grand Rapids 
Press for the past five years. 


Fairfax Names Morgan 


Doris Morgan, formerly with 
Hilton & Riggio, has been named 
manager of the Hollywood branch 


SALISBURY 


NORTH CAROLINA 


Let us 


PROVE IT 


Your test otras will prove its effec- 
tiveness in the ONE MARKET in North 


Generous Merchandising Service 
And Nationally Represented by 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintainsoffices 
in all principal advertising centers 


Carolina served by ONE NEWSPAPER. 


office opened by Fairfax Inc., 


Joseph P. Lynch Jr. has been| York. 


Donald Smith Named V. P. 

Donald E. Smith has been ap- 
pointed v.p. and general manager 
of Kenyon & Eckhardt Ltd., Tor- 
onto. Mr. Smith was formerly a 
senior account executive’ with 
Baker Advertising Agency Ltd., 
Toronto. 


Compton Elects Seaman 

Alfred J. Seaman, v.p. and cre- 
ative director of Compton Adver- 
tising Inc., 
elected to the board of directors of 
the agency. Mr. Seaman joined 
Compton as copy supervisor in 
1946. 


NBC Film Appoints Three 
Three salesmen have been added 
to the staff of the NBC Film Divi- 
sion, New York. They are Edward 
Quincy Adams, formerly assistant 
ad manager for Standard Rate & 
Data Service; Robert D. Ingwer- 


New York, has been. 


PULSE BEAT—Dr. Sydney 


tories, at the radio-tv 


Roslow, center, director of Pulse, presents a 
plaque to Dr. Allen B. DuMont, president, Allen B. DuMont Labora- 
service’s 13th birthday party in New York. | 
Ted Bergmann, managing director, DuMont TV Network, is at right. 


Advertising Age, November 15, 1954 


} 


and Jules V. Arbib, former eastern | 
sales supervisor for the Perma- 


'son, previously of the Borden Co., 00K division of Doubleday & Co. Ball Point: Sets Big | 


a Effective 


December 1, 1954 


PETERSBURG 


HOPEWELL 


COLONIAL — 
HEIGHTS — 


NEW MARKET DATA 
READY NOW! 


Get your copy of 
“Virginia's Thriving Triangle” 


from us or any office of 
our representatives . . 
JOHNSON, KENT, 
GAVIN & SINDING, INC. 
NEW YORK ¢ BOSTON « CHICAGO 


LOS ANGELES ¢ SAN FRANCISCO 
GREENSBORO 


Two 


INDEPENDENTLY PUBLISHED 
VIRGINIA NEWSPAPERS 


| The Progress-Index 


OF 


Petersburg, Hopewell 
| © IRGINIA’'S 


etn? 
aee 


,IRGINIA’S 


Guu Market 


in Retail FOOD SALES 
with a total of $17,404,000 


*1954 Consumer Markets | 


to provide new, UNMATCHED 
intensively local COVERAGE 


IRGINIA’S 


P the big, multiple urban market of 


and Colonial Heights 


th Wale. in City Zone Population _ 
with an A.B.C. total of 61,793 


GM Brings Out New Product 


| 


Paper-Mate Adds $50 


Christmas Campaign 

CULVER City, CAL., Nov. 9—Pa- 
per-Mate Co. will spend $1,000,000 
in a Christmas campaign to push 
its expanded line of Paper-Mate 
pens, which includes a $50 ball- 
point. 

Biggest purchase is co-sponsor- 
ship of ‘People Are Funny” on 140 
NBC-TV stations. The remainder 
of the schedule includes participa- 
tions in the ‘Imogene Coca Show” 
(NBC-TV), four-color spreads in 
Life and Look, radio and tv spots, 
newspaper ads and car cards. Sup- 
porting point of sale material will 
feature Art Linkletter, emcee of 
“People Are Funny.” 

The Paper-Mate line of ball 
points includes its regular $1.69 
model and the recently introduced 
Capri at $2.95. Three new pens 
added to the line will be promoted 
as gift items. They are the Capri 
No. 5, with a 22-carat, gold-plate 
case, at $5.00; the Golden Heart, 
with a 14-carat, gold-filled case, 
at $15, and the Diamond Heart, 
which is the same as the Golden 
Heart but comes with two dia-| 
monds in its clip and a $50 retail | 
tag. 

Foote, Cone & Belding, Los An-| 
geles, is the agency. 


General Mills has introduced its | 


new Betty Crocker instant frost- 
ing mix in six western states: 
California, Washington, Oregon, 
Idaho, Nevada, and Arizona. Ad- 
vertising will appear in Sunday 
supplements, Sunset Magazine, on 
television, and in outdoor dis- 
plays. Softasilk cake flour and 
Betty Crocker cake mix packages 
will carry 8¢ coupons redeemable 
for the purchase of frosting mix 


‘pears Mrs. 


General Baking to 


Introduce Rye with 


Grossinger Label 


New York, Nov. 9—During the 
next 13 weeks, Jennie Grossinger 
will become a newspaper, televi- 
sion and point of purchase adver- 
tising personality in this area. 

The uwame, voice and photo of 
this operator of a famous Catskill 
Mountains vacation resort will be 
focal points in a promotional cam- 
paign with which General Baking 
Co. will introduce a new product, 
Grossinger’s Country Club Rye 
(bread, that is) to the New York 
metropolitan area. 

The one-lb. sliced loaf will be 
produced by a newly formed Gros- 
singer division of the company. It 
will carry a wrapper on which ap- 
Grossinger’s picture, 


| together with a photo of the hotel. 


|Distribution will start Nov. 15 in 
New York City, Long Island, West- 
|chester county and northern New 
Jersey, and will be extended to 


/other cities at an indefinite future 


date. 


@ General Baking Co., whose top 
product is Bond bread, is promot- 
ing the new item independently. 
Advertising of Grossinger’s Coun- 
try Club Rye does not mention that 
it is produced by the makers of 
Bond bread, and the wrapper car- 
ries only a small type line attri- 


buting the product to General 
Baking Co. 
Newspaper advertising during 


the first 13 weeks will be confined 
to the New York News and Post, 
in varying space. One-minute tv 
spots, featuring Mrs. Grossinger’s 
picture and voice, have been pre- 
pared, but no station schedule has 
yet been drawn up. Posters, ban- 
ners and throwaways will support 
the newspaper and tv promotions. 
Batten, Barton, Durstine & Os- 
born, New York, is the agency. 


Cash Co. Appoints Agency 

A. W. Cash Co., Decatur, III., 
has named _ Batz-Hodgson-Neu- 
woehner Advertising Agency, St. 
Louis, to handle advertising for its 
Cash-Standard valves and com- 


| bustion control equipment. 


TORONTO, CANADA 


Capital City of Ontario—-Canada’'s Richest 

Province—Having One-Third of Canada's 

Total Population and 42% of Retail Sales 
Blanketed by the 


TORONTO DAILY STAR 


— 400,000 circulation (largest in 
Canada) 

— 80% coverage of Toronto 

— 50% coverage of 45 prosperous 
Ontario centers 

SEND FOR OUR COMPLETE DETAILED MARKET FACTS 


Nationally Represented by 


WARD-GRIFFITH CO. 


The. Word-Griffith Co. maintains offices 


during the introductory period. 


in all principal advertising centers 


The NEWS of the Rockies 


Our September Publisher's State- 
ment, as filed with the A.B.C., subject 
to audit, will show a six months 
average of 150,803 daily. This is up 
263.2% from our 9/30 Statement in 
1940. That's right—263.2%. 
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_@ With the certificate, 


Langner Kintner 


Emerson Blough 


FAYE‘S DAY—Actress Faye Emerson rates attention from Lawrence 
Langner, president of the Theater Guild; Robert E. Kintner, pres- 
ident of the American Broadcasting Co., and Roger N. Blough, vice- 
chairman of U. S. Steel, at a party held in New York to mark the 


first anniversary of the “U. 


S. Steel Hour” (ABC-TV). 


N. Y. Stock Exchange 
Chief Warns Against 
Canadian Promoters 


NEw York, Nov. 9—Canadian 
securities salesmen were de- 
nounced in vigorous terms today 
by Keith Funston, president of the 
New York Stock Exchange. 

In an article in the current issue 
of the stock exchange’s monthly 
magazine, he warns American in- 
vestors to beware of high pressure 
sales literature and telephone calls 
originating in Montreal. 

“Not long ago,” he says, “I re- 
ceived a letter which called my at- 
tention to merely a few issues in 
which profits, according to the 
broker that wrote me, ranged, not 
from 1% to a mere 100%, but 
from 1,000% to more than 10,- 
000%. If you express any interest 
at all, you’re likely to get back in 
the mail a beautifully printed cer- 
tificate which says you're entitled 
to buy 1,000 shares of H-2-0 stock 
at 75¢ per share.” 


Mr. Fun- 
ston says, you'll get a letter stating 
the first public offering of the 
stock will be at $1. “‘The catch,” he 
says, “is the stock may be worth 
no more than the paper on which 
it is printed.” 

But the “shoddy shysters” from 
the Province of Quebec are not the 
only persons “selling dream- 
boats,”’ Mr. Funston says. Our own 
uranium boom, which he called 
“prospecting by stock certificate,” 
is also dangerous, he declares. 

About six weeks ago warnings 
were issued against high pressure 
stock promoters by both the Mont- 
real and Canadian Stock Ex- 
changes. Today, O. E. Lennox, 
chairman of the Ontario Securities 
Commission, called for stronger 
regulation of securities sales in 
both the U.S. and Canada to cor- 
rect existing abuses. 


Pioneer Radio Producer 
Makes Plans for TV Entry 

Air Features, one of the first of 
the bigtime radio program _ pro- 
ducers, has decided to have a try 
at television. The company, 
founded by Frank and Anne 
Hummert, who put daytime serials 
on a near assembly line basis, has 
moved to new offices at 720 Fifth 
Ave., New York, for its expanded 
operation. 

Harry E. Hobbs, formerly of 
WATV, Newark, has been named 
sales manager for tv. The first 
series to be offered for television 
is ‘Nona Brady,” which ran for 
several years on radio under the 
sponsorship of B. T. Babbitt Inc. 
The show was then called “Nona 
From Nowhere.” 


Hebrew National Runs Drive 
The Hebrew National Kosher 
Sausage Co., New York, is running 
a newspaper campaign in metro- 
politan New York featuring “fa- 
vorite delicatessen sandwiches of 


famous stars.’ Steve Allen, Jerry 
Lester and Morey Amsterdam 
have ~-been used for testimonials. 
Rockmore Co. is the agency. 


Street & Smith Appoints 
Guinan and Bassett 
| Street & Smith Publications Inc. 


| has appointed Hubert E. Guinan to’ 


| the new post of travel coordinator 
‘for Charm, Living for Young 
| Homemakers and Mademoiselle. 
| Mr. Guinan was formerly assistant 
public relations and advertising 
'director of Air France. 

Street & Smith also has ap- 
pointed Thomas A. Bassett classi- 


makers for three years. 


‘Passerby’ Signs Sponsor 

Charles Furniture Co., through 
'Manson-Gold-Miller, Minneapolis, 
has signed to sponsor “‘The Passer- 
by” in ten midwestern cities. The 
15-minute film series is syndicated 
by 
|New York. 


Three Join McCarty Co. 


| Gunther P. Feige, formerly with 
Cecil & Presbrey, has joined the 


fied ad manager. Mr. Bassett has. 
been with Living for Young Home-. 


National Telefilm Associates, 
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production department of the staff, and John Cioppa has been 
McCarty Co., New York. Klaus appointed a junior account ex- 
Theile has been added to the art ecutive. 


in trade shows, stores, windows—day or night 
Put full color and action into your sales messages— 
get greater attention at less cost—attract more 
prospects than through any other medium with 
the ADmatic, the automatic slide projector that 
runs continuously, day and night, with no oper- 
ator needed. 

The ADmatic projects a new message or idea 
every 6 seconds on a large screen equivalent to a 
28" T V. It holds 30 slides (2” x 2") that are easily 
changed. Just as effective in lighted areas. Use 
the ADmatic wherever people gather, in stores, 
trade shows, dealer show rooms, theatre and hotel 
lobbies, as a visual salesman; or for personnel and 
salesmen training programs. 

For rental or purchase terms, wire, write or phone 


THE HARWALD COMPANY, (INC. | 
1216 CHICAGO AVE. ¢ DAVIS 8-7070 © EVANSTON, ILL. 


The 


instead of ““Good- Bye” 


Wald Sect Journal is DIFFERENT 


TO YOUR AD BUDGET 


Money is a good thing to have. 


Advertisers (just to name one group) have con- 
siderable respect for money. For example, just see 
how enthusiastically they respond to the moncy- 
pulling-power of The Wall Street Journal. Their 
advertising expenditure in The Wall Street Journal 
has multiplied more than 10 times in the last 12 


years. 


There’s another thing advertisers like: an oppor- 
tunity to buy more of something at less cost. Again 
The Wall Street Journal stands high. Cost per thou- 
sand readers has dropped 64% since 1942. 


Even those with a modest ad appropriation can 


do a lot in the National Business Daily. For exam- 
ple, take a 13-time schedule — 


For an eighth page . 
(S¥%” x 8”) 


.. +. $ 9,004 


For a quarter page ... 16,335 
(8” x 10%6") 
For a half page . 30,938 


(Either 16%_” x 10%," or 8” x 21”) 


Spent this way, money can be the root of a lot 
of advertising happiness. 


Call, wire or write: The Wall Street Journal, 
44 Broad Street, New York; 711 West Monroe 
Street, Chicago; 911 Young Street, Dallas; 
415 Bush Street, San Francisco. 
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Parker 


PROMOTION MEN—Shown in various poses and activities but all in fine spirits at the 
central region meeting of the National Newspaper Promotion Assn. in Cincinnati in 
the half dozen informal groupings here are Joel Irwin, Cincinnati Enquirer, elected 
president of the central region; Earl R. Truax Jr., St. Paul Dispatch and Pioneer Press, 
Ist v.p.; Basil Caummisar, Louisville Courier-Journal and Times; William H. Klus- 
meier, Morning Star, Rockford, Ill. Chatting at the table, Knowlton Parker, St. Joseph 
News-Press and Gazette; Lloyd Taft, Cincinnati Times-Star; Clarence W. Harding, 
South Bend Tribune. Taking time out from personal chatter to watch the birdie are 
Gil Savage, Cincinnati Post; Stan Ferger, Cincinnati Enquirer, and Carl Finn, Cin- 


Taft 


Harding Irwin 


Kreeger Tschan 


Truax Caummisar Klusmeier Newmyer Stolpe 


the photographer are Otto Silha and Bob Weed. of 


Russell Scoffield, Lexington Herald Leader. 


cinnati Times-Star. Too engrossed to pose are Art Keeney, Canton 
Hertel, Milwaukee Sentinel, retiring president of the central region; Bill Kreeger, 
Cincinnati Times-Star; Wes Tschan, Cincinnati Post. Formally arranged in rows for 


Templin Scoffield 


Repository; Andy 


the Minneapolis Star and Tribune; 


Harold Riesz, Scripps-Howard, New York: Frederick J. Bell, National Auto Dealers 
Assn., and Cliff Shaw, Providence Journal and Bulletin and national president of 
NNPA. Another friendly conclave included LeRoy F. Newmyer, Toledo Blade; Bert 
Stolpe, Des Moines Register & Tribune; Ed Templin, Lexington Herald Leader, and 


Current Deals and Offers 


Listed below are a variety of offers made by advertisers in ads 
in the Thursday, Nov. 4 issues of newspapers in ten cities. The ten 
cities are widely scattered geographically and are used often by 
advertisers as test markets. For that reason, ADVERTISING AGE feels 
that the offers listed here give a fairly representative sample of 
deals that are being offered by advertisers. 

The newspapers used here are the San Diego Tribune, San Fran- 
cisco Call-Bulletin, Hartford Times, Louisville Times, Grand Rapids 
Press, St. Louis Post-Dispatch, Cleveland Press, Pittsburgh Press, 
Dallas Times-Herald and Madison Capital Times. Since many of 
these offers are national and tend to appear in many of these news- 
papers on the same day, where an offer is listed for the first time 
all the other cities in which it appears are given. These offers are 
not listed again for the newspapers in those cities. 


Product or Store 


Ad Size 


Offer 


Scotkins paper napkins 


Bisquick and Log Cabin syrup 


Captain's Cho 


Tender Leaf tea 


Morton frozen 
Blue Bonnet 


ice 


pot 


bags 


piles 


Sego evaporated milk 


Kraft's 
Cancellation 


Parkay 
shoe 


margarine 


fishsticks 


margarine 
store 


San Diego Tribune 


5x 195 


4x275 


5x195 
5x200 


5x 200 
3x200 


3x155 


6x245 
2x112 


Coupons distributed house-to-house worth 5¢ 
on two boxes. 

Hot syrup and butter server set for $1 and 
box top or cap from Bisquick or Log Cabin. 
Also appears in Madison, Pittsburgh, Hart- 
ford, St. Louis, San Francisco, and Louisville. 


Introductory offer. Fishsticks and _  Bel-air 
french fries for 49¢. 

Buy 48 tea bags, get 8 free. Also in St. 
Louis, Pittsburgh. 

Return two labels, 50¢ in cash refunded. 


Coupon worth 10¢ to buy 1-lb. package. Also 
in San Francisco. 

10 coupons and 15¢ redeemable for mixing 
bowl. 
Send 
Buy 


backs, get nylons. 
get second pair for le¢. 


10 package 
pair of shoes, 


San Francisco Call-Bulletin 


Dromedary Dixie fruit cake Page Package becomes bake pan and lid. Also in 

mix Madison, Dallas, Louisville, Pittsburgh, Hart- 
ford, Grand Rapids. 

Reddi-wip whip cream 3x115 Send label from can of pumpkin plus Reddi- 

, 3% ae) wip cap, get price of pumpkin back. Also 
i}! | '!''in Madison, Hartford, Grand Rapids, St. 
''" Louis and Pittsburgh. 

Owl drug stores Page Contest. Write mame on back of sales re- 
ceipt. 25 Muntz tv sets given away. 

a 
Hartford Times 

Stop & Shop supermarkets 5x315 New volume of homemaker books each week 
for 89¢ with $2.50 purchase. 

Glim liquid detergent 4x150 Jet brush-dishwasher, worth $2.95, for $1 
with one boxtop. 

Ken-L Ration dog _ food 5x240 Return labels from seven cans or five jars, 
money refunded. 

Maxwell House coffee 5x200 5¢ off on regular price. 

Cottage frozen waffles 4x55 Ball point pen for 3 package fronts. 

Fred’s steak sauce 3x100 5¢ off regular price. 


Louisville Times 


Sears, Roebuck Page Thanksgiving turkey with purchase of a Sears 
major home appliance. 

Paramount tamales 4x145 Coupon worth 10¢ on a can. 

Morton House brown gravy 3x50 If not satisfied, return label with reasons, 

and sliced beef get $1. 

Domino sugar 3x100 Free booklet on reducing by writing in. Also 
in Madison, Grand Rapids. 

Durkee’s margarine 7x140 Set of paring knives offered. 

Friskies dog food 6x190 Save 20¢ on 5-lb. package, 10¢ on 2-lb. 
package. 

Breast-O’-Chicken tuna 2x70 Eight unbreakable Christmas ornaments with 
two labels and 50¢. Also in Pittsburgh, Grand 
Rapids, St. Louis. 

Mrs. Filbert’s margarine 3x195 Send in two 1-lb. box panels, get towel 
free. Also in Pittsburgh, but for four panels 
from 4-lb. box. 

Kroger instant coffee . Page 15¢ off 6-oz. jar. 

Comet rice 3x135 Send boxtop, 50¢ for pair of scissors. 


Grand Rapids Press 


Eberhard's food stores Page Official entry blanks for Birdseye frozen foods 
contest offering Philco freezer. 

Hi-Lite furniture polish 3x195 Mail in label, get price of bottle. 

Armour Star chili con carne 5x200 5¢ off on regular price. 

Jurgens & Holtvluwer 4x275 $5 in merchandise free with purchase of man's 

clothing stores suit or topcoat, woman's dress or winter coat. 

Red Heart dog food 4x210 Second can l¢. 


St. Louis Post-Dispatch 


Thom McAn shoe stores 5x200 Wear shoes for a week, money back if not 
satisfied. Also in Pittsburgh, Cleveland. 

Katz drug stores Page Buy Helene Curtis Spray Net, get purse- 
size bottle Tweed perfume free. 

Blanton Creamo margarine 8x410 $1.50 worth of Eagle stamps in each pound. 

Glim liquid detergent 4x150 Can of Bab-O free with purchase of Glim. 

Golden West chicken 5x195 Mail package tag in, get 25¢. 

Airline prune juice 5x200 Mail in cap, price refunded. 

Nescafe instant coffee 4x155 25¢ off regular price on 6-o7z. jar. 

AG Stores Page Raccoon cap for $1 by mailing in two labels 
from Niblets corn or Green Giant peas. 
Cleveland Press 

Held Furniture Store 3x85 10-lb. turkey free with $75 purchase. 


Pittsburgh Press 


Plumite drain cleaner 5x185 Coupon worth 12¢ on can. 

Birds Eye fishsticks Page Introductory offer. Return label, get 25¢. 
Ranger Joe wheat hominies 4x145 13¢ off regular price. 

Downyflake frozen waffles 4x150 Second package free. 

Borden's instant coffee 2x200 20¢ off regular price. 


Dallas Times-Herald 
2x75 “Fat Boy's Diet Guide’’ on back of pack. 
Page Return label from 24-oz. jug plus top of 
Aunt Jemina pancake mix, price of pan- 
cake mix refunded. 
Shurfine Food Carnival contest. Register name 


Old London Melba toast 
Vermont Maid syrup 


Cliff Food Stores, AG Page for 


Stores, Minyards stores each at stores, chance to win Chevrolet, Philco 
refrigerators. 

Austex chili 5x195 Buy economy size can. If not satisfied, send 
in label, get card good for purchase of two 
cans of another brand of chili. 

Ipana toothpaste 5x195 Send in coupon, get trial tube. 


Madison Capital Times 
All deals and offers in this paper have been 
mentioned above. 


At NNPA Meeting... 
Newspapers Get 
Ultimatum on 
Auto Ad Rates 


Auto Dealers’ Bell Hits 
National Rate Charge 
for Local New Car Ads 


CINCINNATI, Nov. 9—The exec. 
v.p. of the National Automobile 
Dealers Assn., Rear Adm. Fred- 


erick J. Bell, issued what 
amounted to an ultimatum 
on newspaper “discrimination” 


against auto dealers yesterday. 

The complaint—presented to the 
central regional conference of the 
National Newspaper Promotion 
Assn.—was this: That newspapers 
“charge national rates to the new 
car dealer who is advertising in his 
locai newspaper over his own 
name, without the benefit of a 
national agency.” 

Describing the practice as “an 
injustice. ..that has existed for so 
long as to become almost a tradi- 
tion,” Mr. Bell complained that 
“tor some reason which I have 
never been able to discover this 
merchant is singled out from 
among all retailers of hard goods 
durables to suffer a _ substantial 
financial penalty.” 


« Mr. Bell’s manifesto came in 
the context of a rather dim view 
of the financial prospects of auto 
dealers generally. Despite a pre- 
diction that “the future is bright,” 
Mr. Bell told the promotion men 
that the auto-distributing indus- 
try “is tottering dangerously on a 
narrow profit line.” 

Unless it broadens, he suggested, 
“we will see an increase in deal- 
er failures, an understandable 
| bashfulness on the part of venture 


——— 
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capital and a growth of razzle-| 
dazzle, screwball business methods | 
inspired by desperation.” 

With regard to the practice of 
charging local car dealers nation- 
al rates, Mr. Bell represented his 
organization’s position as “not one 
of appealing but of demanding... 
the permanent removal of an an- 
cient abuse. 

“Your industry cannot preach 
public ethics in one section of the 
newspaper and practice a singular- 
ly warped code of private ethics 
in another,” he warned. 


s He observed that more and 
more newspapers are voluntarily 
removing the “penalty” against 
new car retailers, but added that 
“whether they do or not, we can- 
not and will not accept any long- 
er the perpetuation of an injustice. 

“May I say further,” he con- 
tinued, “that the searching eye 
of government is looking at this 
situation, and wherever and when- 
ever that eye needs strengthening 
we of NADA are providing the 
radar.” 

Answering in advance newspa- 
per men’s complaints that pressure 
to charge auto dealers national 
rates comes from advertising agen- 
cies, Mr. Bell added: “If any of 
you have received any actual or 
implied threats from a_ national 
advertising agency we'd like to 


hear about it, and there are oth- 
ers in Washington who will give. 
it more than a passing interest.” 


= In yet another salvo at his| 
shocked audience of promotion) 
men, Mr. Bell lashed at mislead- 
ing advertising in newspapers, 
though here he handed a good 
share of the blame to the auto 
dealers. 

“It is most unfortunate that a 
very small but very vocal number 
of dealers use the pages of your 
newspapers to advertise their 
products in a way that is mislead- 
ing and downright dishonest,” he 
said. 

He predicted a growth of this 
kind of advertising, unless the 
newspapers “assume a_e greater 
share of responsibility.” 

“I do not wish to indicate that 
I regard you as keepers of the 
people’s morals or a guardian of 
ethics in our industry, but I do 
feel that you have an obligation. 
to print advertising that is clean, 
advertising that is honest,” he de- 
clared. 


# Elsewhere, the NNPA confer- | 
ence agenda ran less explosively. 
Speaking at a luncheon for the 
delegates, Herbert W. Moloney, 
president of Moloney, Regan & 
Schmitt, mewspaper_ represent-| 
ative, assured the promotion men 
that mewspapers are doing a 
“sound job” in the promotion field. | 

He also reminded them that last | 
year, “newspapers had the great- | 
est general advertising linage and, | 
of course, the largest revenue in. 
their long history.” 

Mr. Moloney went on to make a/| 
brief for “artillery” (promotion | 
department) support in sales com-| 
bat. 

“A sales objective can be taken 
alone,” he said, “but it can be 
taken much quicker and firmer if 
the sales force, which is the in- 
fantry of the newspaper linage 
battle, is supported by the artillery 
of newspaper promotion.” 


= Andrew Hertel, promotion man- 
ager, Milwaukee Sentinel, and 
president of the central region, 
NNPA, reported to delegates that 
newspaper promotion is moving 
more and more into research lines. 

“It is important to know what 
people read in the papers, and 
how they react,” Mr. Hertel said. 
“This will help us sell better news- 
papers.” 

The biggest asset of newspaper 
advertising, he continued, is that 
it can be read whenever one cares 


to look at it. It can be referred 


back to at any time in contrast to 
other media such as radio and tv. 
The following new centra! re- 
gion NNPA officers were elected 
at the convention: Joel Irwin, pro- 
motion manager, Cincinnati En- 
quirer, president; Earl Truax, St. 
Paul Pioneer Press, 1st v.p.; Basil 
Caummisar, Louisville Courier- 
Journal, 2nd v.p., and William H. 
Klusmeier, Rockford Morning Star, 
secretary-treasurer. 


Whirlpool Promotes Six 
Reorganization of the sales, ad- 
vertising and promotion depart- 
ments of Whirlpool Corp., St. 
Joseph, Mich., has led to the pro- 
motion of six executives. John M. 
Crouse, formerly sales manager, 
will supervise all sales, advertising 
and sales promotion as director of 
sales, a new position. Others pro- 
moted are Jack D. Sparks, sales 
manager; Tom Lounsbery, sales 


promotion manager; Jack Sullivan, , 


washer sales promotion manager; 
Ray Muldoon, advertising coordi- 
nator; and Edward W. Dwan, ad- 
vertising production manager. 


Biggest Insurance Ad to Run 
in ‘Newsweek’ This Month 

Two issues of Newsweek this 
month will carry one of the larg- 
est advertisements in the history 
of insurance company advertising, 
with six consecutive pages by the 
North America Companies. The 
six-page series dramatizes the free 
enterprise system because the 
companies are “trying for a more 
independent status in the insur- 
ance business and feel competition 
is desirable.” 

The ad will appear in the mag- 
azine’s domestic edition Nov. 15 
and in the overseas edition Nov. 
22. N. W. Ayer & Son is the agen- 
cy. 


TORONTO DAILY STAR 


you reach 452 876 32 
adult readers and buyers 
in the Toronto Ane. om 


AD-ELECTROS 


WITH FLONG 


“A ‘WAY 


From far-off Switzerland comes the flong for Rapid 
newspaper mats. Made exclusively to Rapid’s specifica- 
tions with the precision for which the Swiss are famed, 
our imported flong is the finest obtainable anywhere. 
Quality control at every step assures the exact thick- 
ness, tensile strength and impression plasticity that 
enable Rapid to deliver a full measure of quality repro- 
duction in each of four types of mats: 


1) Rapid Plastic Magazine Mat with exclusive plastic 
coating for finest halftone and color reproduction. 
2) Rapid DeLuxe R.O.P. Color Mat for finest newspaper 
color reproduction. 
3) Rapid Super Mat for general newspaper advertising. 
4) Rapid Ad Mat of Super Mat quality but of lighter 
weight flong. 


All four are molded and baked under direct pressure to 
retain their size with no loss due to shrinkage. 


Whenever you use mats for the reproduction of news- 
paper advertisements, specify Rapid. That’s the way to 
protect your investment in original art, photo-engrav- 
ings and advertising space. 


Write the nearest Rapid office for samples of Rapid mats 
THE RAPID ELECTROTYPE COMPANY 


NEW YORK CINCINNATI 
Atlantic Electro. & E Co. 
ee" ae 
CHICAGO: Sales Office, DEarborn 2-2016 


PLASTIC PLATES 


for quality reproduction 


DETROIT 


a 


HARTFORD: New England Sales Office, ADams 3-3409 


R O P. COLOR .MATS 


Swiss flong quality is controlled by 
9 separate tests during processing. 
Here wet sheets are weighed. 


Tensile strength tests assure the 
rigidity and durability of the finished 
mat in the newspaper plant. 


PHILADELPHIA SAN FRANCISCO 


Electrotype Co. Elec Co. 
‘Mitesheun -§902 eras? 


ATLANTICTYPES JOB ELECTROS 
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‘the board 


Crosby sings and talks in radio’s 
most winning new show —five 
nights a week, fifteen minutes a 
night. And whatever he talks 
about, there’ll be guests to 

fit every subject: show business, 
sports, philosophy, or a word or 
two on the ponies. Coming at 
9:15 (EST ) it fits right in the middle 
of a fabulous CBS Radio line-up 
that’s exactly right for informal 
nighttime listening. Just before 
Bing, on various nights, there’s 
Perry Como, Stop the Music, 
Rosemary Clooney. Right after 
him, every night, the Amos 

’n’ Andy Music Hall. This is the 
crowd that draws the crowd, 
and the sponsor who sells here 
is wise. For with The Bing 
Crosby Show the advertiser will 
find himself pleasing all the 
people who’ll buy his product... 
(as well as the people who 

sell it). And when so many 
enthusiasts get together, 

costs come out next-to-nothing! 
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DAVENPORT NEWSPAPERS 


MORNING DEMOCRAT @ Evening DAILY TIMES 
Sunday DEMOCRAT & TIMES 
ARE A “MUST” ON EVERY SCHEDULE 


ZED WW ADVERTISING LINEAGE IN QUAD-CITIES 
EZLZD Ww vovertisina Leace IN 10WA 


EZLD \" cincuarion wm qua-ciries 
‘Davenport Is QZ \¥ QAD-CITY RETAIL SALES 
Davenport mt Fivat 2 

fn 


ARE IMPORTANT 


Penton Chairman 
Earl Shaner Dies 


Shaner, 64, board chairman of 


Publications and the National Con- 


In Quad-City Effective Buying 
come With $5,925 Per Family 


ee 


Headquarters: Davenport, lowa 


Use Davenport Newspapers to Sell 
the $443,975,000* Quad-City Market 


*Copr. 1954 Sales Mgmt, Survey of Buying Power 


Davenport, lowa; Rock Island, Moline, 


East Moline, Illinois. 


JANN & KELLEY, INC. 


Basen Hencke, Director of Art at Anderson & 
Cairns, heads up one of the most talented and 
talked-about art departments in the agency field 
today*. His versatile group won the first awards 
for advertising in national magazines, newspapers 
AND trade magazines in a recent art directors’ 
competition. But Ev doesn’t believe in art solely 
for art’s sake. His love of line and design is accom- 
panied by a passion for mathematics... i 
arithmetic of clients’ sales. Hencke was a protege 
of the late, great Dick Chenault, who pointed to 
Ev’s success as a tribute to his teaching. A prize- 
winning water colorist in his spare time, Ev once 
taught advertising layout at Columbia. Ran his 
own art service for two years, serving top adver- 
tisers. Typical Hencke day: Eight to eight. If you’d 
like to know more about Anderson & Cairns and 
what we can do for your product, call MU 8-5800 
and ask for Andy Anderson or Jack Cairns, 


*See “Art in Advertising” for November, 


ANDERSON & CAIRNS, INC. 
ADVERTISING 

488 Madison Avenue + New York 22,N. Y. 
Canada: Montreal e Toronto e 


er was graduated from Purdue 


-|University in 1914. After working 
‘for the Pennsylvania Railroad for 


two years, in Pittsburgh, he joined 
Penton as Pittsburgh editorial rep- 
resentative for two of its publica- 
tions, Foundry and Iron Trade Re- 
view (now Steel). During World 
War I, he served in France with 
the Fourth Division. 

He returned to Steel as engi- 
neering editor following the war. 
In 1925 he was made managing 
editor and, in 1927, editor. Ten 
years later he was named editor- 
in-chief of all Penton publications. 
He became a director of the com- 
pany in 1925, was elected president 
and treasurer in 1937, and chair- 
man of the board in 1949. 


W. JOHN WEIDIG 

New York, Nov. 11—W. John 
Weidig, 73, former manager of the 
classified advertising department 
of McGraw-Hill Publishing Co., 
died Nov. 9 at Peck Memorial 
Hospital after an illness of six 
months. He had been associated 
with McGraw-Hill most of his bus- 
iness life and had been manager 
of classified advertising for 22 
years when he retired in 1948. 


GUY W. ROGERS 

STEVENS POINT, WIs., Nov. 9— 
Guy W. Rogers, 64, president of 
the Journal Printing Co., publisher 
of the Stevens Point Daily Journal, 
died Nov. 4 after a heart attack. 
He had been president of the com- 
pany since 1947. 


J. WILLIAM DAVIDSON 


ORANGE, N.J., Nov. 9—J. Wil- 
liam Davidson, 70, who retired last 
June as insurance advertising 
manager of the New York Journal 
of Commerce, died Nov. 7 in Or- 
ange Memorial Hospital. Born in 
West Hoboken, N.J., he had been 
in the advertising department of 
the old New York World before 
joining the Journal of Commerce 
in 1934. 


DR. HOWARD M. BARBER 

WESTERLY, R.I., Nov. 9—Dr. 
Howard M. Barber, 82, “father of 
the five-color rotary magazine 
printing press,” died here Nov. 6. 
Dr. Barber retired in 1946 after 
having been associated for 55 
years with the Cottrell Printing 
Press Mfg. Co., Pawtucket, R.I. 
He held 256 American and foreign 
patents for his inventions in the 
field of printing. 


GRANVILLE M. BREINIG 


BuFFALo, Nov. 9—Granville M. 
Breinig, 65, v.p. and advertising 
manager of Pratt & Lambert, paint 
'manufacturer, died Nov. 2 at his 
residence here after an illness of 
several weeks. 

Mr. Breinig was nationally 
known in the paint industry, and 
for 12 years he had been chairman 
of the National Clean-Up, Paint- 
Up, Fix-Up Campaign. 
| After serving for three years as 
_president of the Waggener Paint 
Co., Kansas City, a Pratt & Lam- 
bert subsidiary, Mr. Breinig came 
to Buffalo in 1931 as manager of 
the company’s paint division. In 
June 1948 he was named merchan- 
\dising manager and was appointed 
jad manager in September, 1952. He 
| was appointed v-p. in charge of 
‘advertising in June of this year. 


CLEVELAND, Nov. 11—Earl L.| 


Penton Publishing Co., died of a) 
heart attack while at luncheon) 
here yesterday. He had been asso-| 
ciated with the Penton organiza-| 
tion since 1916 and was a former | 
president of Associated Business| 


ference of Business Paper Editors. | 
Born in Olean, N. Y., Mr. Shan-| 
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MELVIN J. DAVIS, for the past four 
and a half years assistant research 
director at Cecil & Presbrey, joins 
M. A. Wallach Research, New 
York, as v.p. and director of re- 
search Nov. 15. Mr. Davis was 
formerly a research analyst at 
Kudner Agency and research ana- 
lyst for the New York Herald 
Tribune. 


EDWIN A. HOWELL 


CHESTER, Pa., Nov. 9—Edwin A. 
Howell, 83, board president of the 
Chester Times, died Friday Nov. 5 
at his home here. Mr. Howell was 
elected president of the board in 
1947. 


CARL GOGEL 

St. Louis, Nov. 9—Carl Gogel, 
manager of the department store 
division of the St. Louis Globe- 
Democrat retail advertising de- 
partment, died Oct. 28 at Barnes 
Hospital of an acute heart infec- 
tion. He had been in failing health 
for several months. Prior to com- 
ing to the Globe-Democrat 24 
years ago, he was advertising 
manager of the old St. Louis 
Times. 


Agency Adds Client, V. P. 

Mark, Simeon & Renard, New 
York, has been appointed to han- 
dle advertising for International 
Models Inc., New York maker of 
model trains and boats. The agen- 
cy also has appointed Morton R. 
Taylor a v.p. and account execu- 
tive. 


ABC-TV Adds 3 Stations 
American Broadcasting Co. has 
added three more affiliates to its 
tv network for a total of 214. The 
newcomers are WKBT, La Crosse, 


Wis.; WINT, Ft. Wayne, Ind., = 


WLOK-TYV, Lima, O. 


Linco Launches New 


1 More-for-Your-Money 


Liquid Detergent 


CuHIcaco, Nov. 10—Linco Prod- 
ucts Co. has introduced its new 
liquid detergent with the theme 
“Winko gives you more for your 
|;money.” Its “bigger economy bot- 
te’ contains 2.4 ozs. more than 
/other liquid detergents at the 
/same price, with comparable sav- 
|ings in all sizes, Linco says. 
| Linco developed a unique gam- 
/bit to introduce the new product 
to dealers. Floral pieces were sent 
with two sample bottles of Winko 
to the wives of merchandising 
people of chain stores, large in- 
dependents and cooperatives. Re- 
sults were that within three weeks 
the liquid detergent was placed in 
75% of all the Kroger, A&P, Na- 
tional, and IGA stores. 

The drive opened Nov. 1 with a 
two-page, four-color and b&w ad 
in Food Mart News. A heavy local 
newspaper and tv _ schedule is 
planned for at least 11 months. The 
drive will be extended to seven 
or eight midwestern states after 
Jan. 1. 

Charles Conrad, an account ex- 
ecutive with Ruthrauff & Ryan, 
is handling the account. 


Blair Holdings Directors 
Vote to Acquire Petri 


Directors of Blair Holdings 
Corp., meeting in San Francisco, 
have voted to accept a proposal to 
acquire Petri of California, San 
Francisco wine company. H. C. 
Maginn, president of Blair, and 
Louis Petri, head of Petri, said 
that acquisition of Petri is subject 
to approval by Blair stockholders 
and would be effected by the ex- 
change of 2,406,735 shares of Blair 
Holdings stock. 

Petri sells wine under three pri- 
mary labels—Petri, Italian Swiss 
Colony and Mission Bell—as well 
as a number of secondary labels. 
The company sells about 23,700,- 
000 gallons of wine annually in 
the U.S. 


JUST ASK FOR MAPIE: 
Call WAbash 2-8655 and ask for 
ie eres, “on your next multi- 
praph, meogra addressing or 
mailing "ob. uic pick-up and 


livery, fast and accurate work, tent 
of experienced rsonnel, char 
always in kine. THE LETTER SHOP, 
Inc., 431 S. ‘Dearborn St., Chicago 5. 
(Now in our 25th successful year.) 


RALEIGH, North Carolina Pz 


Metropolitan Pop: 136,450 
(U. S. Census 1950) 


Retail Sales in this » 
33 County Area... 


$925,382,524 


That's the accurate, authentic figure 
as released by the N. C. Department 
of Revenue, Sales & Use Tax Division, 
for the year ending June 30, 1954. 
It is 30% of the North Carolina Total 

- in the 33 County “Golden Belt’ 
where this is the ONLY Morning-and- 
Sunday newspaper. 


KX BLL, 
News and ‘Observer 
MORNING & SUNDAY 


SuNs Nes 


es 


W& Sell this rapidly growing ‘'A™' Sched- 
ule Market PLUS the 33 county 
"Golden Belt of the South’ with the 
area's ONLY Morning - and - Sunday 
Newspaper, 


119,747 


Morning 


129,607 


Sunday 


(Publisher's Statement to ABC, 9/30/54) 
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TRANSISTOR MODEL—Regency division 
of Industrial Development Engin- 
eers Associates, Indianapolis, will 
promote its new pocket radio, 
which it believes to be the first 
ever made using transistors instead 
of tubes, with ads in magazines 
and outdoor showings in Los An- 
geles and the New York City area. 
Burton Browne Advertising, Chi- 
cago, is the agency. 


Capsule Vitamins 
Called Too Costly 
by NYU Professor 


HosokeEN, Nov. 9—‘“The Ameri- 
can public is oversold on artificial 
vitamins. Vitamin capsules are im- 
portant, but most of us get an 
overdose of vitamins when we buy 
them at the drug store.” 

This commentary was offered 
here today by Otto M. Helff, as- 
sociate professor at University Col- 
lege, New York University, in a 
taik before the Hoboken Rotary 
Ciub, attended by a number of 
drug and pharmaceutical manufac- 
turers. 

“The best advice on vitamins 
comes from your doctor,” Mr. 
Heiff said. 

Vitamins are over-advertised, he 
declared. To save money and pro- 
tect its health, he said, the public 
should become better informed on 
vitamin requirements and_ the 
number of vitamins in various 
foods. 

While there’s seldom any seri- 
ous danger in taking an overdose 
of vitamins, Prof. Helff asserted, 
recent over-emphasis on vitamins 
in capsule form has placed an un- 


Pressed Steel Changes Name 
Pressed Steel Car Co, New 
York, a corporate title that Dia-. 
mond Jim Brady helped formulate 
in 1899, will no longer be used by 
the company, which has adopted 
a new name, U.S. Industries Inc. | 
For more than 50 years the com- | 
pany has been a leading manufac- | 
turer of freight cars. Since World 
War II it has diversified its busi- 
ness and now supplies equipment 
to other industries. It recently ac- 
quired Clearing Machine Corp., 
Chicago manufacturer of mechani- 
cal and hydraulic presses for the 
metal forming industry. U.S. In- 


od 
dustries began operating under its Qu cr : 
new name Nov. 1. % ae; 0 
Oliver Appoints Jaqua , . 2 { 
Oliver Corp., Chicago, farm im- - <a> J ou il 
= ZZ 4 : Ps eee ‘ 3 : 


When Thursday rolls around in South Bend, Indiana, the 
women go into action. Papa and the Kiddies better not grab 
the South Bend Tribune’s big 16 page Food and Woman's 
Section —for that’s Mother’s. It’s jam-packed with recipes, 
homemaker’s tips, women’s features, (ishions, society and 
beauty features, child care articles and more! Surveys show 
100% readership by women. Sound good? Write for free 
book, “A Study of Indiana’s 2nd Largest Market” giving 
all the details. 

* Net Paid Circulation ABC —9-30-54 


plement manufacturer, has ap- 
pointed Jaqua Co., Grand Rapids, 

to handle advertising and publicity - 1e Pr 5 
for its new outboard division. The Tl un 
division was created with the re- 
cent purchase of the outboard 


motor franchise of Chris Craft 
Corp., Algonac, Mich. 


7 Counties, 1/2 Million People 


F. A. Miller — Pres. and Editor Franklin D. Schurz — Secy. and Treas. 
STORY, BROOKS & FINLEY, INC. + NATIONAL REPRESENTATIVES 


necessary burden on the average 
family’s medical bill. 


Canadian Railways Boosts 3 
William Richard Wright has 
been appointed director of public 
relations of Canadian National 
Railways—Grand Trunk Western 
System, Montreal. Mr. Wright, | 
who joined the railroad early this 
year, succeeds George Herbert 
Lash, who has been named assist- 
ant to the president. A. L. Sauviat, 
formerly administrative assistant 
to the public relations director, has | 
been appointed assistant director 
of public relations in charge of the | 
advertising branch of the railway. | 
He takes over the duties of Arthur | 
B. Smith, who has retired as man- 
ager of the advertising branch 
iter 44 vears with the railway. 


Harrison Heads Blair Oftice 

Thomas C. Harrison, director of | 
national spot sales for WSM, Nash- 
ville, has been named manager of | 
the St. Louis office of John Blair | 
& Co., radio station representative. | 
Succeeding J. Chris Hetherington, | 
who is retiring after 15 years as 
manager of the office, Mr. Harri- | 
son will assume his new duties the 
end of this year. 


Robert Heaton Named A. M. 
Robert M. Heaton has been ap- 
pointed advertising manager of 
Cedar Rapids Block Co. He for-| 
merly was assistant ad manager 
of Collins Radio Co., Cedar Rapids. | 
| 
‘Parade’ Names Rasmussen | 
Milton P. Rasmussen has been) 
appointed to the new post of man-| 
ager of newspaper relations for | 
Parade, New York. He is a former 

v.p. of Reynolds-Fitzgerald Inc. 
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ILITARY PAYROLL 
$350,000,000 


Over 90% of San Diego's billion 


San iego il dollar market reads and believes 
ss ii tas 7 the San Diego Union and Evening 


THE MOST 
IMPORTANT CORNER 
IN THE U.S.A. 


S oO i Sees te tee Tribune daily. These two great 
SAN DIEGO EVENING TRIBUNE ee best adver- 


CALIFORNIA 
REPRESENTED NATIONALLY BY THE WEST-HOLLIDAY CO., INC. 
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Agency Man Passes Along His, 
Remedy for Tense Nerves 

To the Editor: Your article on) 
admen and their symptoms (AA, 
Oct. 4) hit home with me because 
it gave me a chance to sound off 
on what I’ve been doing about it 
for a number of years. While the 
research revealed by Stores still 
leaves us considerably in the dark 
as to just what the health situation 
is in the advertising industry, it 
does confirm what we all knew— 
we are confirmed worriers about 
our health, our business, our part- 
ner’s health, about death and taxes. 

Is the nature of our business 
responsible for this aggravated 
condition? Could be. We have to 
worry about getting business, 


3 
~ 
Howto Sellthe 
Fishing Tackle and i 
— Outdoor Sports Market. — 


25,000,000 Americans enjoy fishing and 
other outdoor sports. Write for new bro- 
chure giving complete information on this 
fabulous market. 


TRADE NEWS 


Wilmette, Illinois 


staff or births or deaths in families develop a condition which necessi- 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. | 


holding it and developing it, dead- 


‘lines, rising costs and taxes, a host 


of complex details and the state 
of our clients’ business. We keep 
wretched hours, eat and drink too 
much or too irregularly. And we 


which affect the routine of every 
organization. If business is boom- 
ing, then you are worrying about) 
getting jobs done on schedule and 
without bloopers. If business is 
bad, somebody has to worry about 


‘special accommodations and serv-| week must be devoted to getting 


have to worry about the future. | getting some billing in or we’ll 
So far the only advice I have start worrying about starvation. 
been exposed to is “stop worry-| Since I can’t stop worrying, I 
ing.’ How in the world does one! have had to find a counter action. 
“stop worrying”? I'll admit that| I have discovered a formula for re- 
I haven’t learned how. There have) lease from tension and worry. But 
been a rash of books on the sub-| it is my own peculiar brand and 
ject of how to live longer which! others may or may not be able to 
advocate peace of mind for a ripe) buy it. 
old age. The names of these “how| I find relaxation by exercise, 
to” tomes will get no plugs here | mostly after hours and occasional- 
for a variety of reasons, chief of ly during hours. All the accumu- 
which is that I don’t agree with lated venom of worry is dissipated 
the basic philosophy expounded on a squash court. A little black 
for my benefit. Note the first per-| rubber ball gets the beating in- 
son, please. | stead of my duodenal system and 
An old gag some years ago illus- | SO far, it has panned out. Feeling 
trated the problem of worry. You mentally exhausted, I drag myself 
hire a worrier to concern himself) up to the gym and forget my woes. 
with all the troubles besetting you. The stimulation of a good sweat 
But can you pay him? Punch line! perks me up. I feel better, think 
—that’s one of his worries. | better, eat better and sleep better. 
In our operations, which are no, There are other forms of diversion, 
different from hundreds of other) but in essence I have been able to 
small agency operations, there is| take the grind by burning up some 
always some crisis popping up. | excess physical energy. 
Another campaign, a rush job, a|_ It’s got to be a planned program, 
quick pitch for a new account, though. Some time of the work 


ices for demanding clients plus the away. Here’s the way it works. On 
normal visitations of sickness of|a certain afternoon of the week, 


‘tates an enforced absence; or a 
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|luncheon date is arranged with a 
| fellow conspirator who, for all in- 
_tents and purposes, is a client. And 
don’t forget that all-important 
| weekend. That, too, must be used 
wisely, in spite of the fact that 
'there is work to be done. Or else, 
| brother, you may become a statis- 
| tic. 
| Just how effective is this mus- 
| cular Rx? Only time will tell. If 
|I live beyond the norm, I can 
| prove my theory. At middleish 40, 
|it’s too early to tell. If I kick the 
|bucket sooner, the plan is lousy 
and I have laid another egg. 
HERBERT KAUFMAN, 
Executive Vice-President, Du- 
Fine-Kaufman Inc., New York. 
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Genius and Illiteracy 


THIS WEEK 


PARADE 


ees §=Now Teamed in Advertising? 


To the Editor: A writer oc-| 
casionally uses “difficult” words, | 


LOUISVILLE 
BELONGS ON 


ANY 


SUPPLEMENT 
SCHEDULE 


DID YOU KNOW? 


In 1952, more than a 100 This Week advertisers placed a 
total of 286,419 lines in the Louisville Courier-Journal Sun- 
day Magazine. In the ten-year period from 1942 to 1952, 
the Louisville Courier-Journal Sunday Magazine grew in ad- 
vertising lineage from 350,000 lines annually to 1,500,000. 


Send for your free copy of a new factual study of newspoper 
supplements. Write to: Promotion Department, The Courier- 


Journal, Louisville 2, Kentucky. 


THE LOUISVILLE | 


— Convier-Zonrnal | 


on the theory that folks occasion- | 
ally like to reach for the diction- | 
‘ary. That is a good-natured cul-| 
‘tural trap. 
| Then there is the plain booby | 
trap. Illustration: the furor over) 
“ineffable” in a Hathaway (was 
}it?) ad. 
But perhaps the time has come 
|now to tell the boys to stop play- 
ing jokes on each other and to 
start thinking how this horseplay 
jaffects the customers. 

| The current Hathaway ad in 
|The New Yorker was an entertain- 
‘ing piece—up to THAT point: 
The place where H. changed from. 
singular to plural (“Hathaway of- | 
fers,” “Hathaway makes”—“Hath-| 
‘away don’t” and “Hathaway 
/make”). 

I was learning something about | 
‘shirts until the English mixed me! 
\up. Now all I remember about. 
shirts is that they’re confusing, 
‘and I’d better stick to Saks. 

If those errors are planted de- 
liberately they suggest a joke re- 
‘lated in Sanskrit. Am I supposed 
‘to laugh? And when? Is it possible 
that an advertiser would spend 
| SO much money on space and tal- 
‘ent and not know any better? You 
‘know advertising. I don’t. I only 
know English. 
| And another: I remained polite- 


SUNDAY MAGAZINE | HS 1y quiet when Albert J. Wood de- 


Sunday Courier-Journal Circulation 303,238 « Member of The Locally Edited Group 
Represented Nationally by The Branham Company 


livered his say ©0N_motivation re- 


search. Figured he wasn’t a 


writer and therefore not account- | 
able. But I do wince at ADVERTIS- | 
ING AGE’s compounding his error 
in attaching ‘“jabberwocky” to 
“Alice in Wonderland.” It came 
six years later. 

The boys are doing fine. Genius 
and illiteracy are now companions. 

What genius was it who said, 
“Louse it up, boys’? 

While they’re playing, 
selling? 


who’s | 


MARJORIE WILSON, 
New York. 
a » » 
It's ‘Pornography’ 
to This Reader 

To the Editor: Let me add my 
voice of protest to that of E. Mi- 
chals, who wrote such a telling 
letter in the Oct. 25 issue about 
your insistent presentation of sex 
and nudity. 

I, too, subscribed to ADVERTISING 
AGE because I considered it to be 
a worth while trade tool. Lately I 
have found reason to alter this 
opinion because of the ever-in- 
creasing amount of space you de- 
vote to pornography. For this 
reason I join with Mr. Michals in 
a plea that AA stick to its job of 
keeping readers informed of good 
advertising practices and leave the 
burlesque queens where they be- 
long. 

GRACE R. COSGROVE, 
Advertising & Sales Promo- 
tion Manager, Barnes & Noble 
Inc., New York. 

* * 

AA Caption Wasa Novelty | 

To the Editor: While we deeply | 
appreciate the reproduction of the. 
direct mailing we used in con-'| 
nection with the recent move of | 
the New York office of this com- 
pany from 608 to 720 Fifth Ave., 
we were somewhat startled to 
learn that we are a “New York 
novelty firm.” Perhaps I am 


e | 


prejudiced, but I do not regard 
radio and television spot adver- 
tising as a novelty. Do you really? 
Lewis H. AVERY, 
Avery-Knodel Inc., New York. 
Identification of the change-of- 
address novelty which AA received 


from Avery-Knodel and printed 
Sept. 20 (see cut), was skewed by 
a caption writer. For the record, 
(AA, Oct. 25). This was extem- 
Knodel is a radio and tv station 
representative and (b) convinced 
that radio and tv spot advertising 
is not a novelty. 


* a + 
Arons Clarifies a Point 
in His AMA Speech 


To the Editor: Thanks very 
much fer the story on my talk be- 
fore the Philadelphia chapter of 
the American Marketing Assn. 
(AA, Oct. 25). This was extem- 
poraneous and the reporting is 
very good in general with the ex- 
ception of one point: 

“According to Mr. Arons, mag- 
azines have a primary function for 
the advertiser of building accept- 
ance for his brands, whereas 
newspapers, radio and tv allow 
the advertiser to capitalize on that 
acceptance. It is uneconomic for 
either of these two categories to 
do the other’s job, he said, but if 
‘each does its job, they will build 
a bridge over which the flow of 
merchandise can continue in a 
smooth, efficient way.’ ” 

This would indicate that I rec- 
ommended magazines strictly for 


‘acceptance advertising; whereas 
How Advertisers Use Photg-Reports 
ys Illustrated booklet describes how 


Sickles gets pictures and reports 
for Advertisers and Editors 


Send for free copy 
SICKLES 
Photo-Reporting Service 
38 Park Pl., Newark, N. J. 
MArket 2-3966 


or, in the 

plain English of 
our engraver's 
craft, “Practice 
is the best 
master.” 


Collins, 
Miller & 


Hutchings, Inc. 


AMERICA’S FINEST PHOTOENGRAVING PLANT 


207. N. Michigan Ave. «Chicago | 


7 ads a4 x Ly sa. : ‘ ‘ Ss - "igh ae Pages’ bi Pa By ee yx F nid rack Aa RAG ere aie #3 oe : . < ey : Bees 3 2 ; a. gels rae oy ng Dee ey eS ee 4 Yea We) * 
a Sr SF a a Solty. L5H fe he eat ge BOM ee Re Set Sige ee ee es POSTS e: Fay tee ener cise SO Ry ate tee at Pea hie P Me Reet ekg iat ake me iy ee pee ay i eaters hk eer ee neeapey Te Ke ee gry. 
Pi ye at < tag ass REE LN gah SAR Medes) Woe Yo Leer Ing Soe OT Ot be een ag oy Sn eee Chote Sioa Ga RC he tye eee Nee Ue iad ete cS et egies oe Ra No Ur ort u ry 
Se a ye: Ueki hee Ree oe an. eal Bre ct se acres eae ot 2 Tt ee ; . “a piace | “ ah ahs pene Nee ay ee tee a, SM Rests # eee 
en. a é Oo bg ta ; aim : Po es * i 2 ess SOR f, a OPES yy ee, i ages iy desta ie ea 
Bolen es M E ys * = ma a ta * re ee 
% P 
ea : Fi ne , 
aoe 98 Advertising Age, November 15, 1954 
ERE 
5 B AVERY KNODEL is4uoving! 
‘ad 7 ee — ee eee 
i ee Fi ? a be ets, =f, ee : 
— ee = ies ieous 
a age i  —— 
we 5 <) Nae a es 5 CS FE pte 
ae ie : ; 4 pet Qe ae 
ae fT eee: ” Keir > _—s 
. ; = nt TO LARGER, MORE EFFICIENT OFFICES IN REW YORK a WH ee 
ee: i ee Pn ee a 
Re 8 gs Sa es : SR s & ae Br ‘ ee = : wa 8 a 
an ; 
ae 
*s “ 
uy 
ee 
ase detaadiiiiaal | 
ee 
be | 
ice 
ms 
iB. , a i 
; <i iaatatiinaminitanniaccretccmeemreee» as VJ 
ts } 
ae e ' ae 2 . — aes —% ap ees a a - at Soe 
c ? : ae ene Pes ss te: ae . . , 
iy i -— ~ athe | 
at ; he : va sas as Pe Soe te pacar 
é Ree "- eA. Ts 
a a ae as — | 
- eg sees 4 - ——— - y 
ae * ae iat =e 5 3 é —. r '” , * es fe J ; 
ae py, Sh age : be At Sa. 
ee “ Ky ot 
paige heal , 3 | 
ae st ! 
e i a= & + aah in wiiae } 
ie A \ | Swinger Otbraen | | a a eee TREN ne NAR RT REA A : 
Hs 2 : = “f { . 
S w i 
; 4 
= Ps Hy 
cy 
ie. al ° 
SE 2 a 
3 P| 9. 2 
G. CoV, 
HW 
{ 
: . ‘ - Be 
eet ae Z ? 
Ta De ee i h 
A 4 , 
“ r ogpokoreu 
i a 
me q i 
ee _ ’ 
4 v 
pe | | 
‘ « 
7 ie | | ye 
| ee | 4 
- 
es ir . -" f = t % oe ‘ ak é 4 


ae 


FN ee 


ae eee 


the other media should be used 
for capitalizing on acceptance. 
This is not what I said or meant. 
I said that the job of creating 
acceptance is the responsibility of 
the manufacturer. The job of cap- 
italizing on that acceptance be- 
longs to the retailer. It is uneco- 
nomic for either of these two 
elements in our distributive setup 
to try to do each other’s work. If 
each does his job well, they will 
build a bridge over which the flow 
of merchandise can continue in a} 
smooth, efficient way. 
I would appreciate it if you will | 
make this clear to your readers. 
Davip ARONS, 
Sales Promotion Director, 
Gimbel Brothers, Philadelphia. 


Impressed by Prof. Potter's 
Chapter on Advertising 
To the Editor: I enjoyed Prof. 
Potter’s “Institution of Abun- 
dance” article very much. I have 
never seen advertising lauded to 
such a degree; I have never heard 
the question “why advertise” an- 
swered so thoroughly and con- 
vincingly. 
Please let me know if reprints 
of this article are available. 
Congratulations again to ADVER- 
TIsING AGE and Prof. Potter. 
Joe B. SIMs, 
Account Executive, Allen, Mc- 
Rae & Bealer Inc., Huntsville, | 
Ala. | 
No reprints are available, since | 
Prof. Potter’s discussion of adver-| 
tising is a chapter from his book, 
“People of Plenty,” published by) 
the University of Chicago Press| 
($3.50). 


Giant Product Reproductions 
Make Italian Road Signs 

To the Editor: You may be in- 
terested in the attached pictures | 
which my publisher, E. W. Wil-| 
liams, took while driving recently | 
through Italy. | 

In Italy they go in, in a really) 
big way, for road signs. They ac-| 
tually reproduce the product it- 
self enlarged from 10 to 50 times. | 

The Persil sign, for instance, is 
a soap suds package and you can 


see how large it is in comparison 
with the telegraph pole on the 
right. On top of the package is the 


/a toothpaste, is actually pictured 


Advertising Age, November 15, 1954 
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be seen for miles around. 

The Invicta ad is a wrist watch. 
This is not a dummy but an ac- 
tual wrist watch with two faces, 
with mechanism—and it works. 
They also go in for fancy delivery 
automobiles. Chlorodont, which is 


on the car with two built-in large 
toothpaste tubes. 
MARTIN E. TULLBERG, 
Midwestern Manager, Quick 
Frozen Foods, Chicago. 


for BUYING ENTHUSIASM 


— Here's your Market — 


1,500,000 Women Subscribers 
76% WORKBASKET subscribers are homemakers 
. . . enthusiastically on the lookout for 
the best buys . . . and they are influenced 
most by The WORKBASKET because it guides 
and directs their homemaker activities. 


The WORKBASKET 


A Modern Handcraft Publication 
543 Westport Rd., Kansas City 11, Mo. 

NEW YORK, 489 Fifth Avenue, Murray Hill 2-2492 
CHICAGO, 360 N. Michigan Avenue, Andover 3-6929 
PASADENA, CALIF., 234 E. Colorado Street, Ryan 1-9155 
DELAND, FLA., 202 Conrad Building, 1417-W 


house with a clothes line. This can 


(Reduc 


It attracted 


138,478 


\ \\ 
READERS \ 


(of the largest evening paper in the entire West) 


That's 844 readers 
per dollar! 


HERE ARE THE FACTS: 


Daniel Starch & Staff, in their research survey of the August 19th 


issue of the Los Angeles Evening Herald-Express, established the 
fact that this relatively small White Rock ad was noted by 24 per- 


cent of the women and 19 percent of the men! Truly a fine example 


of sound advertising; the right ad at the right time...and in the 


right medium! 


£3 ANGELES EV ENUM... 
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“LARGEST EVENING CIRCULATION 
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Represented Nationally by Moloney, Regan & Schmitt, Inc. 
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Country Gentleman 


THE MAGAZINE FOR BETTER FARMING 


NOVEMBER 1954. 15¢ 
: ‘et goa 


Do You 
Know Today's 
Biggest Farm 
Opportunity 4 


* (Page 28, 


Farm-Built 
A Mechbines for 


“ 


> Consult your Curtis representative about money-saving 
opportunities effective January, 1955 through Combi- 
nation Rates plus Volume Discounts on individual 
magazines. 


. The Saturday Evening a ‘iets neal GOMER 
m.| J at lowa 
| “SHOT BY ACCIDENT" 
| THEY DIDN'T MEAN TO KILL 
3 ; j \ Oy Rett eaten. ee 
November 6, 1954 - 45° i ale ins 
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It gets to the important millions—the 
heart of America 


CIRCULATION - 4,597,987 


Never underestimate the power of the 
magazine women believe in 


CIRCULATION - 4,876,551 


Read by the leaders of the big change 
to “‘everyday holiday living’’ 


CIRCULATION - 846,088 


Rural America’s magazine for better 
farming and better farm living 


CIRCULATION - 2,637,892 


TOTAL - 12,958,518 


Net Paid ABC 6/30/54 


... big, balanced, selective coverage at a saving! 


The Curtis Publishing Company 
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Magazine-in-a-Magazine Gives Pfizer | 
Unusual Latitude in Drug Promotion 


By James V. O’Gara 

BROOKLYN, Nov. 9—In June, 
1952, a 105-year-old chemical and 
drug company that did little ad- 
vertising during its first 97 years 
wrote “the largest single contract 
ever placed by one advertiser in a 
weekly publication.” 

The contract called for the ap- 
pearance of 12 pages a week—in 
at least 45 of a year’s 52 issues— 
in the Journal of the American| 
Medical Assn. Chas. Pfizer & Co. 
has been publishing this new con- 
cept in medical advertising ever. 
since. 

Titled Pfizer Spectrum, the 
weekly 12-page insert is printed on 
the Journal’s regular 60-lb. stock, 
with 90-lb. covers. “The heavy 
cover stock makes the Journal 
open naturally at our insert,” said 
Edward W. Whitney, Pfizer’s di- 
rector of advertising. 

A typical Spectrum insert in- 
cludes editorial first and third 
covers, with advertising for a 
product, such as Terramycin, tak- 
ing up the second and fourth cov- 
ers. The insert usually breaks 
down to about 80% editorial and 
20% product advertising. Inside 
editorial matter runs a gamut of 
medical titles—‘Obliterative Vas- 
cular Disease,” “Metabolism of Vit- 
amin A,” “Origin of Edema,” etc. 
Photo features, on such subjects 
as “Rebirth of a Laboratory,” and 
a newsy department called “Seen 
& Heard,” reporting medical meet- 
ings, also are included. 


# The idea for Spectrum was de- 
veloped when Pfizer, a company 
whose net sales ran to $127,003,000 
last year, was casting around for 
“a new approach to medical com- 
munication” with the nation’s 
physicians that would give it 
equal footing, prestige-wise, with 
drug houses that put out hand- 
some and _ expensive’ external 
house organs. 

“Our purpose,’ said the fore- 
word to the first Spectrum issue, 
“is to bring you the current de- 
velopments in medicine—compact- 
ly, with zest, and with full use of 
the advantages offered by the 
modern graphic arts and person- 
alized medical reporting.” Journal 


readers were told that Spectrum | 


had “its own staff of medical con- 


FOX CITIES 
FACTS 


Annual Retail Sales 
in the City Zone 
are over 


$104,000,000. 


More advertising 
linage than any 
other Wisconsin 
newspaper, save 
one, in the 


APPLETON 
POST-CRESCENT 


Appleton — Neenoh — Menasha 
Wisconsin 


& 


| Whitney 


sultants, writers and researchers, 
working together with specialists 
and authorities in the various 
fields of medicine.” 

Spectrum, which always starts | 
on Page 19 of the weekly Journal, 
is an insatiable “magazine within 
a magazine” operation. As Mr. 
remarked wryly when| 
Pfizer first took on the 12-pages a | 
week insert, “We've bought the! 
dog; now we have to keep feeding 
him every five days.” 


EDWARD W. WHITNEY, director of ad- 


_vertising for Pfizer, finds his prob- 


a “Feeding the dog” takes the) 


ical press section at the agency, | 
|Wm. Douglas McAdams Inc., in-| 
|cluding medical editors, medical | 
| writers, researcher, art department 
and librarian. Two operational ed-| 
itors, who are responsible for al-| 
ternate issues, are required to put. 
the inserts to bed. Pfizer advertis- 
ing and editorial matter in Spec- 
trum must be okayed by the Jour- 
nal’s council on pharmacy and 
chemistry, as well as by the com- 
pany’s own advertising and med- 
ical departments. 

Pfizer’s aim is to make Spect- 
rum a service to physicians. Not 
only is every statement in an issue 
medically authenticated, but all 
reference material in the form of 
bibliographies is available to in- 
dividual doctors who read the 
Journal. They have only to drop 


prergpeone efforts of a special med- | 


ilems with Spectrum are in many 


products; and Paul Klemtner & 
Co., Newark, handles hydro-corti- 
sone products. 

Using a mailing list of some 
|155,000 physicians, Pfizer, which 
goes heavily into direct mail, 
sometimes spends as much as $30,- 
|000 on a single mail promotion. 
|The average budget for a mail op- 
eration ranges between $12,000 
and $15,000. 

One mail brought physicians a 
|gift Paper-Mate pen, its barrel 
|was imprinted with the Pfizer 


/name, and a product called Cortril 


| (hydrocortisone). The 


will write Cortril forty-two thous- 
and and seventeen times. We hope 
you will use it and enjoy it.” 


# Another mailing was an attrac- 


has the feed supplements and farm | 


doctors | 
,| also were informed that “This pen 


ways analogous to those of a mag- 
azine publisher. 


tive package that looked very 
much like a box of lollypops. 
There were, in fact, lollypops in 
the company a post card. In addi- |the box; lollypops of a special fla- 
tion, Pfizer runs off about 20,000| vor. Non-medicated, they were 
copies of Spectrum that go to the designed to demonstrate the good- 
nation’s medical schools, on the | 
theory that “the student of today |Terramycin oral suspension, en- 
is the man who will write pre-|closed as a “starter” for physi- 
scriptions tomorrow.” cians. 

A third mailing piece was 
s Pfizer has a multi-million dollar |labeled ‘Ticket to Trouble-Free 
promotion budget 


products of its four divisions Pfizer’s motion-sickness remedy, 
(Pfizer Laboratories, ethical looked so much like a railroad 
drug, chemical, agricultural and ticket from New York to San 


J. B. Roerig, ethical drug). Wm.;Francisco (where, incidentally, an 
Douglas McAdams, New York,|A.M.A. meeting was then sched- 
handles the Laboratories and Roe- uled) that one recipient report- 
rig; MacManus, John & Adams, edly turned up at New York’s 
New York, has the chemical divi-' Grand Central Station and tried 


‘sion; Leo Burnett & Co., Chicago, to redeem it for $50. 


tasting quality of sample vials of | 


to push the) Travel.” This boost for Bonamine, | 


| 


| 
| 


| 


STOCK STeATEGY—Use of heavy pa- 
per for the cover of Spectrum 
means that the A.M.A. Journal 
_tends to open automatically to the 
Pfizer ad. 


Pfizer aiso puts out several pro- 
fessional newsletters (with ads) 
which go to 150,000 doctors, 15,- 
000 veterinarians and 80,000 den- 
tists. 

All told, about 100 people at 
|Pfizer and its agencies work on 


| promotion. 


‘@ One of the company’s most 
striking productions is its “Series 
(of Anatomical and Pathological 
|Transparencies.” About 150,000 
‘copies of each of the four issues 
in this series have gone to doctors, 
via Pfizer detail men (salesmen). 
| The first in the series, dealing 
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IN SAN FRANCISCO. 


SEPTEMBER CIRCULATION— DAILY OVER 225,000—SUNDAY OVER 500,000 
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SAMPLE MERCHANDISE—Mailing pieces consisting of product samples 


constitute an important phase of 


Pfizer Drug’s promotion activity. 


The company regularly budgets $12,000 to $15,000 for each of these 


efforts, and occasionally 


with chronic pulmonary tubercu- 
losis, explained that the color il- 
lustrations, by Dr. Frank Netter, 
were printed in transparent ace- 
tate, with successive anatomical 
layers appearing, to be laid back 
with the turn of each page. “The 
effect,” said Pfizer, “is uniquely 
three-dimensional.” The series has 
been in great demand. 

Pfizer, whose net sales in 1944 
were about $24,400,000, enjoyed a 
steady growth to $60,800,000 in 
1950, the year its antibiotic, Ter- 
ramycin, was introduced. In 1951, 
sales zoomed to slightly over the 
$100,000,000 mark. The following 
year saw the figure reach $107,- 
000,000, and 1953 saw an 18% gain 
over that total. 


the cost goes to $30,000. 


Mercury Names Tye 

John J. Tye, formerly a man- 
ufacturers’ representative, has 
been named sales manager for 
Mercury outboard motors, Fond 
du Lac, Wis. The Kiekhaefer Corp., 
maker of Mercury, has opened a 
public relations office in the Shel- 
ton Hotel, New York, under the 
direction of Elizabeth Douglas 
Catlin. 


Eskimo Pie Names Koeble 


Eskimo Pie Corp., 
| Va., 


Richmond, 
has appointed Robert H. 
|Koeble advertising manager. Mr. 
'‘Koeble has been with the com- 
pany since 1948. 


Tells How to Launch a 


New York, Nov. 9—Block Drug 
Co. has entered the headache 
remedy business with Sentrol, a 
capsule product now being test 
marketed. 

George J. Abrams, v.p. and) 
ad director of Block, announced | 
the new venture last week in a) 
talk to the New York chapter of) 


The introductory campaign had 
been prepared by ill-fated Cecil 
& Presbrey, now in the process of 
dissolution, and will move over 
to Grey Advertising along with 
v.p. Sam Dalsimer. 

Mr. Abrams would not say 
where Sentrol is being tested, but 
he reported the initial results as 
“encouraging.” 


es He revealed that Block had 
spent a good deal of time de- 
veloping its new product. The Jer- 
sey City drug house first re- 
searched the headache remedy 
field and discovered that the big 
feature of the market today is not 
aspirin, but compounds like Ana- 
cin and Bufferin. 


the American Marketing Assn. 


Block chemists were then put to 
work and they came up with an 


resulting in these steps: 


the compound in capsules. The 
surveys showed that a _ healing 
product has greater public accept- 


ance in such form. 


With Sentrol in Test Stage, Block Drug 


Headache Remedy 


2. The compound was colored 
pink. The surveys actually 
showed a public preference for 
white, but Mr. Abrams said this 
was a case where business sense 
dictated another choice. 

3. The name, Sentrol, was 
created out of “central nervous 
system.” 


s Mr. Abrams cited the Sentrol 
case as part of a talk on how to 
launch a new product. The two 
points he emphasized most were 
(1) plenty of consumer research 
at every step of the way and (2) 
a well-thought-out marketing 
plan. Only one out of 10 new prod- 
ucts succeeds, he pointed out. 

The Block ad director said that 
in the drug business it is gener- 
ally accepted that in the first year 
of introduction a manufacturer 
must spend a dollar on advertising 
for every dollar expected in sales. 

He also stressed the importance 
of continuing consumer surveys 
after a product is launched. Block 
puts a questionnaire into every 
package when it launches a new 
product, he said. 


ingredient never before used in| Pine-Sol Rejoins Robert Q. 
an aspirin compound. A series of| 
consumer surveys were made next, ,|Miss., manufacturer of Pine-Sol, 
{has rejoined the sponsor list of the 
1. It was decided to market | 


Milner Products Co., Jackson, 


“Robert Q. Lewis Show” (CBS- 


Radio) to give the hour Saturday 


morning program a full house of 
advertisers. Gordon Best Co., Chi- 


cago, is Milner’s agency. 


.wITS THE EXAMINER 


THE SAN FRANCISCO EXAMINER IS REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE 
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APPROACH : 
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Here’s one that will give you 
that pleasant feeling! Pontiac 
has six services under one roof 
that function as a source for 
ideas; photography; the proper 
art medium; outstanding 
typography and the necessary ~ 
photoengravings and 
electrotypes of true quality. 
YOU can buy one or all and 
benefit from our 41 years 


of experience. 


Write or call and let us 
tell you more. 


UNIFIED 
SERVICES 


COLOR PROCESS 
ART WORK 
TYPOGRAPHY 
ENGRAVINGS 
PHOTOGRAPHY 
ELECTROTYPING 


812 WEST VAN BUREN ST. 
CHICAGO 7, ILLINOIS 
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ANA MEETING—The winter meeting of the Assn. of National Advertisers in New York 
brings together much of the brass of the advertising world. In picture (1) are John 
Platt, of Kraft Foods, new chairman of the Audit Bureau of Circulations, and Al 
Brown, v.p. of Best Foods. (2)—Ed Manning and Burrill Getman, both of Gorham 
Co.; Les Roden, W. A. Taylor & Co., and E. W. Hoyt, Charles W. Hoyt Co. (3)—Stuart 
Watson, S. C. Johnson & Son; A. G. Waack, Household Finance Corp., and Vinton 
Hali, Needham, Louis & Brorby. (4)—Ollie Bettis and Fred Rice, both of Phillips 
Petroleum, with C. F. Niessen, Mid-Continent Petroleum Corp. (5)—Ned Greene, 
Monsanto Chemical Co., talks with James Cottingham, Stanley Home Products; (6) 
—in a chemical session, George Wolfe and Al Carroll, Merck & Co., chat with M. H. 
Straight, Spencer Chemical Co. (7)—a trio of top industrial advertising men: Eugene 


Wedereit, Girdler Co.; Wilmer Cordes, American Steel & Wire division of U.S. Steel, and 
George Staudt, Harnischfeger Corp., chairman of National Industrial Advertisers Assn. 
(8)—Paul Hurley, Penn Salt Mfg. Co.; Walt Boone, Dow Chemical Co.; Mark Pinker- 
man, Reichhold Chemicals, and J.M. Hooker, Dow Chemice!. (9)—Stan Manson, Strom- 
berg-Carlson Co.; Ellsworth Geist, S. D. Warren Co.; Ivan Peterson, of Batten, Barton 
Durstine & Osborn, Buffalo, and Wallace Lockwood, Taylor Instrument Co. (11)— 
Frank Ennis, America Fore Insurance Group; Paul Hurley, Pennsalt, and Jack Graham, 
Goebel Brewing Co. (12)—Peter Allport, secretary of ANA, talks with G. A. Shallberg, 
Borg-Warner Corp. (13)—Joseph W. Greeley, Leo Burnett Co., converses with three 
clients, all from Pillsbury, Earl Clasen, director of marketing, grocery products divi- 
sion, R. J. Keith, and J. L. Rankin, v.p.s. 


TV Network Chiefs Do Most of the 
Answering at ANA Media Quizdown 


New York, Nov. 9—Media oc-,tisers who have a time slot the 


antee, pointing out that the “mag-;shows when the network decided 
jazine concept” in tv might well|to put one on instead of sched- 
resume the kind of circulation |uled programs. Mr. Van Volken-;:vas going to become 29: 20. 
magazines were prepared to main-| burg said CBS had approached all 
tain. Mr. Weaver said he had sug- the Tuesday night sponsors, offer- 
gested guaranteed circulation in ing them a chance to sponsor elec- 
1952 at NBC, but added that “we’re|tion coverage before offering it to 
having enough trouble with in- | others, and said this would be 
novations now.” 


ically if a half-hour show, once 
29:30 in length, and now 29:25, 


Mr. Kintner said no competent 
research exists that shows public 
resentment of advertising. He said 
tv will average about 13% com- 
mercial, which seemed fair to him, 


cupied top spot in the discussions | opportunity to sponsor a public 


of the Assn. of National Advertis- 
ers here today, and tv was the 
principal topic. As advertisers and 


agency men flipped questions at) 


the heads of four tv networks, 
they drew these admissions: 

1. That NBC has considered an 
audience guarantee, is still toy- 
ing with the idea. 

2. That the factor of listener 
“gratitude” for sponsored pro- 
grams is negligible. 

3. That spectacular shows aren’t 
pushing talent costs up, although 
talent costs and production costs 
will probably rise. 

4. That there probably isn’t any 
reason to expect downward rate 
adjustments from established sta- 
tions as new stations come on the 
air. 

5. That CBS will offer adver- 


service show before preempting 
the time for another advertiser. 
6. That NBC will maintain “a 
right of way for all advertisers,” 
bumping an occasional advertiser 
if the show he’s buying isn’t keep- 
ing pace with those around him. 


# On the stand for the networks 
were Sylvester L. Weaver, NBC 
president, John Van Volkenburg, 
CBS-TV president, Robert E. 
Kintner, ABC president, and The- 
odore G. Bergmann, managing di-|s Mr. Craig wanted to know) 
rector, DuMont Tv Network. Pitch- whether the magazine concept des- | 
ing the questions were E. W. Ebel,|troyed the gratitude factor in| 
General Foods’ director of corpo-| broadcast advertising. Mr. Weaver 
rate marketing, Walter Craig, said the gratitude factor was mi- 
Pharmaceuticals Inc., and Rodney | nor and obsolete. Mr. Kintner 
Erickson, v.p. of Young & Rubi-| agreed that the factor is negligible. 
cam. Mr. Erickson asked whether the 

Mr. Ebel promptly asked Mr.|regular advertiser shouldn’t have 
Weaver about a circulation guar-|a chance to buy “public service” 


He foresees the time when the) 
network can give an advertiser 
a “base rating guarantee, say, a 
20 Nielsen.” But he also implied | 
that if the advertiser reaped a. 
bonanza the question of payment’ 
would arise again. 

In this viewpoint he was reen-| 
forced by Mr. Bergmann, who said | 
that “circulation guarantees in tv 
are closer than you think.” 


future CBS practice. 

Mr. Ebel wanted to know how 
the “exorbitant” prices paid to 
stars to appear in spectaculars 
would serve either the public or 
the advertiser. Mr. Van Volken- 
burg pointed out that the first 


| spectaculars—the Ford Anniver- 


sary show and the General Foods 
show—were created by advertis- 
ers and the salaries were set by 
them. 

He added that any star wanted 
more for a one-time shot than for 
a continuing series, and summed 
up, “I do not feel that the spectac- 
ulars will force all talent prices 
up.” 


@ Mr. Craig wanted to know if 
there wasn’t rising public resent- 
ment over the traffic jam of spots 


between shows, and asked specif- 


are 
ee SE” We ie 


far below current standards for 
publications. 

He added that spots were the 
life-blood of the stations, that they 
usually came from national adver- 
tisers, and he felt sure advertisers 
would protest their ban. And he 
added that ABC has no plans to 
cut the “half-hour show” to 29:20. 


@ On the production cost question, 
Mr. Kintner said networks don’t 
make money on production—that 
actually ‘they lose money. He 
pointed to a McCann-Erickson 
study showing dropping produc- 
tion costs in relation to time costs, 
and he pointedly suggested that 
better organization in the studio by 
agency and advertiser representa- 
tives might help. Networks pro- 
duce shows cheaper than those 
(Continued on Page 115) 
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Advertising Age, November 15, 1954 


‘Too Small’ Food Store Ad Budgets Waste 
Dollars; So Do Trading Stamps, Says Adman 


PHILADELPHIA, Nov. 9—A food 
store operator’s advertising budg- 
et should be big enough to devel- 
op traffic, but not so large as to 
be wasteful, Lewis W. Rush, 
Advertisers Exchange Inc., New 
York, told a class in supermarket 
operation at Temple University. 

Next to inconsistency and hap- 
hazard changes in appeals and 
media, the “too small” advertis- 
ing budget is the principal cause 
of lost, wasted advertising dol- 
lars, he declared. 

A good budget for the food re- 
tailer should run about 1% to 
1%% of volume, not including 
cooperative advertising, he ad- 
vised. It is also wise to have a re- 
serve fund to take care of special 
competitive situations. 


@ This reserve fund can be used 
for such purposes as planned ad- 
vertising before, during, and aft- 
er a competitor’s opening of a 
new market. “I don’t want to 
give the impression that the com- 
petitor won’t have a good open- 
ing,” Mr. Rush _ pointed out. 
“Probably he will, and_ this 
should be okay with you—provid- 
ed he doesn’t have it at your ex- 
pense.” 

Food retailers should “pick and 
choose” on cooperative advertis- 
ing offers or “the tail will wag 
the dog and soon you won’t be 
advertising for traffic, sales and 
profits—you’ll be advertising for 
allowances,” he cautioned. After 
the tail has wagged the dog for a 
while, traffic and sales go down 
and inventory goes up, he added. 

While “giveaways” provide a 
shot-in-the-arm occasionally, the 
retailer should be cautious in 
using them because of possible 
creation of ill-will and repercus- 
sions from other retailers who are 
making a living on the things the 
food retailer may be giving away, 
the adman warned. 


@ Trading stamps have no place 
in a fodd market, Mr. Rush as- 
serted. When the food market 
starts out with a trading stamp 
plan which he is told is exclusive 
with him in his area, the intelli- 
gent competition sits back and 
continues to sell food, while soon 
the food market carrying the 
stamps is selling stamps. 

Before long, he related, other 
stamp plans come into the area 
and then all the food markets car- 
rying them are trying to outdc 
each other with double and triple 
stamp days. In Denver, Mr. Rush 
pointed out, seven stamp plans 
were operating simultaneously 
and seven markets were advertis- 
ing—not advertising food but ad- 
vertising stamps. 

The ultimate result, he said, is 
that everybody becomes equal 
again except that it is costing 
242% more to do business. More 
advertising space is bought—not 
to sell food but to sell stamps. 


# On the subject of selection of 
media for retail food store adver- 
tising, Mr. Rush said his agency 
since the very early days in the 
field has obtained the best results 
with newspapers or _ handbills 
when only one medium can be 
used. “While we know of and 
have participated in outstanding 
radio successes in the promotion 
of individual items such as cof- 
fee,” he declared, “we haven't 
found one complete radio sales 
plan that I can recommend to you 
without qualification.” 

Radio’s greatest value, he add- 
ed, is found in its use as a supple- 
ment to a basic newspaper cam- 
paign. 

Television, while a young me- 
dium for retail grocery advertis- 
ing, has had many outstanding 
product successes but generally 
doesn’t tell people from which 


HOW TO HIT HOME IN CANTON 
A $500 Million Market! 


Canton Ohio: A 500 million dollar market whose 80,913 fami- 
lies have two significant characteristics: their buying power is 
consistently and outstandingly higher than the national average. 
Their expenditures in retail sales are at a far higher level than 
the national average. 


store to buy the products adver- 
tised. 

“Ty needs a longer record be- 
fore I can endorse it for food mar- 
kets,” he said. 


NTA Adds Film Series 


National Telefilm Associates, 
New York, has signed with Hal 
Roach Jr.-Roland Reed Produc- 
tions to handle syndication of 
“Trouble With Father,” starring 
Stu Erwin. NTA will distribute the 
show in the more than 200 markets 
wkere the series has not been 
seen; NTA’s rights cover 104 shows 
previously sponsored by General 
Mills. The “Stu Erwin Show” now 
being carried over ABC-TV by 
Liggett & Myers is not involved. 


NFAA Admits 25th Affiliate 

The National Federation of Ad-| 
vertising Agencies, which head- 
quarters in Los Angeles, has 
elected Cusick, Schwerke & Wild, 
San Antonio, as its 25th affiliate. 


The Canton Repository: Traditionally first in retail grocery line- 
age in Ohio! Why? Results! 100% city zone coverage, 76% 
metropolitan market coverage—all at a sensibly low milliline 
rate. 


Get the whole story. It can change your schedule 
... for the better! 


Ask for our Food Brand Distribution Study: 
Write Dept. A-12, The Canton Repository. 


The CANTON (0.) REPOSITORY 


A Brush-Moore Newspaper represented 
nationally by Story, Brooks and Finley 
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they go|south to North High 


in Fabulous Phoenix 


—_ = , A few years ago, North Phoenix High School was 


“way out” on the north edge of town. But now, 

due to the rapid growth of Metropolitan Phoenix, 

it is near the center of the city. Our impressive 
population increase of 114% since 1939 is exceeded 
by our increase in school attendance and 
educational facilities. In 1939, Phoenix had 33 
elementary scleools and an average daily 

attendance of 17,542. Since then, the increased 
population has necessitated the present total 
of 61 elementary schools, bursting with 
40,798 students . . . an increase of 132%. 

In just the past four years, student 

attendance at both high and elementary 
schools has increased 36%! 


and the educational boom continues 
A long-range school building program 
is now in progress. Plans have been drawn 
to provide additional schools to accommodate 
the continuing rapid population growth. 
Arizona, fastest growing state in the 48, 
is largely comprised of young, 
a. - vigorous, enterprising families. 


The one-buy, single-insertion “Phoenix 
Republic and Gazette,” daily and Sunday, 
delivers complete saturation of Metropolitan 
Phoenix, containing about half of Arizona’s 
population, plus state-wide coverage. 


Write now for enlightening aw | VHE PHOENIX REPUBLIC & GAZETTE 


Consumer Analysis, Market Data Book PHOENIX, ARIZONA 


and Circulation Coverage Folder. National Representatives: Kelly-Smith Company 
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‘ aber, 1954 


The Facts are in 
This Book... 


Detroiters are big earners. They 
earned more than six billion 
dollars in 1953—higher earnings 
per worker than any other major 
market. Detroiters are big 
spenders. Retail sales per family 
are highest of the five big 
markets. 


But that’s only one part of the 
DMB picture. In this 35-page 
booklet prepared and distributed 
by The Detroit News Research 
Department, the entire Detroit 
Business picture-story is de- 
tailed. It shows why Detroit is an 
outstanding market, and why 
The Detroit News is its outstand- 
ing medium—carrying more ad- 
vertising linage than both other 
newspapers combined. 


If you haven’t received your 
copy yet, contact your nearest 
Detroit News office, or write di- 
rectly to The News’ Promotion 
and Research Department. 


Unprecedented buyer- 


The Detroit News (m2. 


THE HOME NEWSPAPER 


Weekday Circulation 451,237—Sunday Circulation 561,830 ABC 3/31/54 


weekly employment increase 
in Detroit's auto plants. 


Eastern Office: 110 E. 42nd St., New York 17 * Miami Beach, Florida: The Leonard Co., 311 Lincoin Road 


Chicago Office: 435 N. Michigan Ave., Tribune Tower, Chicago, Ill. + 


Pacific Coast: 785 Market Street, San Francisco, Calif. 
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On the Merchandising Front... 


Feature Section 


Advertising Age 


THE NATIONAL NEWSPAPER OF MARKETING —| 


Strong Follow-Through Is Vital 
to Merchandising Success 


By E. B. Weiss 
Merchandising Consultant 

It is fascinating to observe how, period- 
ically, just when we are all set to accept 
a certain set of facts as justifying an en- 
during merchandising conclusion, a trend 
leading to a directly contrary conclusion 
has already set in. For example: 

It was only a decade or so back that 
the great trend in packaging was clearly 
in the direction of smaller and smaller 
units. There seemed to be valid facts 
pointing to this decision. Families were 
becoméng smaller; homes were becoming 
smaller; the kitchen, in particular, was 
shrinking and the all-important home 
warehouse—the pantry—was disappear- 
ing. Then, too, there was reason to be- 
lieve that car-shopping was encouraging 
women to shop more frequently and that 
new shopping areas were having the 
same result. Also, retailers rather liked 
the notion that shoppers would come in 
more often, although retailers are always 
torn between achieving that average 
larger sales check on the one hand and 
frequency of visit on the other. 


= Getting back again to the shopper, 
there was also the seemingly rather ob- 
vious conclusion that with more families 
having larger incomes, the appeal of the 
so-called “economy” size would dwindle 
in some sort of mathematical ratio to the 
jump in imcome. 

Yet, over the last several years, there 
has been a positive trend, in many mer- 
chandise categories, directly back to the 
larger size unit. (It is significant to note, 
in this connection, that even Coca-Cola, 
after so many years of sticking with one 
size bottles, is now experimenting with 
larger sizes.) Has this been happening 
because the kitchen is again becoming 
larger and because more cabinet space is 
available? Or because the average family 
is getting larger? Or because everybody 
in this nation hasn’t got money to burn 
and is therefore much concerned with 
economies? Or because of new living 


habits—like the new habits traceable to 
television in the home? 


# I doubt that anybody knows the an- 
swer. I’m sure I don’t. But I am pretty 
positive about these conclusions: 

1. Any merchandising program pre- 
mised on the reasoning that all of our 
people will think or act alike at any one 
moment is bound to be wrong. Whenever 
you hear anybody say, “The shopper 
wants, does, or thinks so-and-so’’—rate 
down what follows because the conclu- 
sion will be peppered with exceptions. 

2. There will always be trends within 
a trend. As a matter of fact, right now 
the primary trend toward larger sizes is 
also being accompanied by a secondary 
trend toward still smaller sizes! 

3. Whenever a majority of merchandis- 
ers rush in one direction, that very 
unanimity of conclusion and action auto- 
matically creates a marketing opportun- 
ity somewhere in the opposite direction. 


= And, perhaps most important, a mer- 
chandising concept succeeds not only in 
some sort of ratio to the brilliance of the 
concept itself—but at least as important- 
ly in some sort of ratio to the brilliance 
of the thinking that is done to put over 
the concept! 

Indeed, at least half of the time it is 
difficult to tell which came first, the 
chicken or the egg. In other words, it is 
not too easy to determine whether the 
real propelling power in a merchandising 
success came from the original concept 
or from the full program evolved to 
capitalize that concept. 

If I had to make a Hobson’s choice as 
between a pretty ordinary merchandising 
coneept and a powerful advertising, sell- 
ing, promotional drive on the one hand, 
and on the other hand a brilliant mer- 
chandising concept accompanied by a 
rather weak follow-through, I wouldn’t 
hesitate to choose the former. 

But the combination of the two—ah, 
there’s both the opportunity and the rub! 


Looking at Radio and Television... 


Guaranteed Circulation Plan 
Is a Possibility 


By The Eye and Ear Man 

One of the major problems that irri- 
tates advertisers using television is the 
fact that, for the same expenditure for 
time, one advertiser may get a circula- 
tion of 15,000,000 homes and another, 2,- 
000,000 homes. This may be the result of 
chance or simply a miscalculation in a 
promising show, or the death of a star, 


or factors beyond the control of the 
shrewdest of talent judges. Since this 
same advertiser buys magazines on a 
guaranteed circulation basis, naturally he 
wants to know why television can’t give 
him the same proposition. 

As more shows move into the magazine 
concept of television, which is also called 
the co-sponsorship or multiple sponsor- 


Bedell Says: Turn to McGuffey 


C.M. Likes the Human Touch 


For or Against? Cast Your Vote 


Encourage Economy Suggestions 
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The Creative Man’‘s Corner... 


x a tong time now, 
Fteres has been a good 
friend to the whiskey 
maker, This ancient substance 
makes the whiskey mcllower 
ard smooths out ite flavor 
So you'll find chatall American 
whiskies are aged in charred 
oak barrels. Buc at oor dis- 
tillery in Lyachberg, Tennes- 
see—the oldese registered 
distiilery in the United Srares 
~we carry this honored mel 
lowing process One step 
further. We use the charred 
oak barrels, of course-~ but frest 
we fet our whiskey seep 
through vats filled with Mo 
inches of finely ground hard 
maple charcoal 
Jack Daniel's slow tripthrough 
charcoal pots ic inte contact 
with § to 6 thousand times as 
flavor-smoothing char- 
coal as it larer gets in the 
barr 


els 


EPP LBB PLL LLP 


Human Quality 


, Down this quiet shaded lane, 


, a rare Tennessee whiskey is 


Charcoal-Mellowed Drop by Drop 
— and, friend, that means it's sippin’ whiskey! 


jack Daniel's, 
wooder why 


That's Mle story of ovr “char. YOU've tasted 
coal-meliowing” proces--the  ¥¢ think you'l ; 
best way we know of emooth- 9. Other whiskey is made this 
ing out aif the “‘roagh edges” old, unhurried Tennessee way 

_. Whatever the reasons, one 


ea 


io @ whiskey'’s favor 


Whichey-mating’s rarest 


thing is certain, You'll be glad 
you ve found the one whiskey 
that gets this” extra blessing.” 
Charcoal-mellowing drop by 
- — 4 rare and won- 
di whiskey-—~with a flavor 
30 smooth, Jack Daniel's has 
woo five gold medals in com- 

‘tition with the world’s 

it whiskies 

The-next goal we seck is your 
epproval, Won't you ask for 
Jack Daniel's next time you 
order whiskey? Discovering its 
frieadher sippin’ flavor is truly 
a rewarding experience, we 


Green abel tor those whe weak 6 eruby rere 
witehey amd theck tabab—eron rates 


PROOF bY Choe 
DOTTED AND BOTTUD OY 


promise you, 


Preparing cher te: chorcoat raafew rg 


they might not reproduce sharply. 


{ This is good writing. 


conviction. 


OOO _ 


One of the major faults we have to find with much of modern advertising 
is that it is done so professionally and with so much facility and skill that it 
frequently loses the quality of humanness. It becomes like a superbly modeled 
mannikin—lifelike in appearance but lifeless in itself. 

Therefore we welcome an ad such as this one for the Jack Daniel Distillery 
of Lynchburg, Tenn. Take a look at those photographs. They have the genuine 
look of pictures taken right out of a family album. There isn’t a thing slick 
about them. And apparently nobody has become exercised over the fact that 


Read that caption: “Down this quiet shaded lane, a rare Tennessee whisky 
is charcoal-mellowed drop by drop—and, friend, that means it’s sippin’ 
whisky!” We wince at that obviously folksy word “sippin’”—but we find 
the real, tangible quality of the other words most refreshing. 

, Consider the sales argument. ‘‘All American whiskies are aged in charred 
oak barrels...We use the charred oak barrels, of course—but first we let 
our whisky seep through vats filled with 100 inches of finely ground hard 
maple charcoal.” Notice the designation of the charcoal as “hard maple.” 


And now listen to the description of the two grades. “Green label for those 
who seek a truly rare whisky and Black label—even rarer.” This is a won- 
derful conceit, filled with surprise and, because of its refreshing cockiness, 


Jack Daniel, we understand, went far without advertising. With advertising 
like this its sales should soon outstrip its productive capacity. 


JAC DANEL DUSTALLERY, LNCHRURG, TemmE SEE 


ship of network controlled programs, this 
becomes more logical. At this point time 
and program judgment become the re- 
sponsibility of the networks, and the ad- 
vertiser merely buys an opportunity to 
sell to a lot of people or a few people 
depending on how the show is received. 
Since the cost per thousand is a fixed and 
relative measurement—$2 per thousand 
homes per commercial minute is a favor- 
able nighttime buy—the cost of the spot 


can be bookkept from this point and ap- 
propriate guarantees given. 


® The networks are somewhat receptive 
to this idea. Indeed, it is a formula which 
will enable them to sell marginal time, 
such as the “Red Skelton Show,” on an 
equitable basis instead of a fixed cost 
basis. This type of tv softness may in- 
crease as costs rise and as smaller ad- 
vertisers are priced out of the medium. 
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Before embarking on this sytem of 
guaranteed circulation, several questions 
must be answered: 

1. What is the rating base to be used 
for this measurement? The preferred base 
to advertisers would be the Nielsen aver- 
age audience base, which would repre- 
sent the audience to a commercial minute. 
Networks may resist this because the NTI 
six-minute audience is higher, especially 
in an hour show. 

2. How do you bookkeep this charge? 
Most advertisers cannot be expected to 
budget for a pig in a poke, so the Univacs 
must give a reasonably accurate estimate 
of cost figured on the highest, rather than 
the lowest cost. At the end of each cycle 
of Nielsen reports, the costs would be 


adjusted and the final bill to the ad- 
vertiser would presumably be his lowest 
bill. In the event that the circulation of 
the show was much higher than antici- 
pated, the cost would be increased as 
quickly as that trend could be determined. 
Most advertisers would be glad to pay 
more for more advertising values, pro- 
vided they had a contingency against it. 

3. Who runs this risk of varying in- 
come, stations or network? Stations and 
networks might share this risk pro rata. 
The risk should increase business in mar- 
ginal times and test a pattern of charges 
that might be the foundation of the future 
pricing of tv. 

4. Should the talent be asked to take 
the same risk? It is probably unrealistic 


to ask the talent to assume the risk of 
popularity, but conversely, an incentive to 
do better would reward the talent on the 
basis of its popularity. This would apply 
to the top bracket people only—the star, 
writers, producer and director. They 
would work for a specified fee; then, if 
the show were a great success, they would 
get more money. If the show failed, it 
would operate on the set minimum bud- 
get. 

5. What are the seasonal aspects of this 
plan? Since people are out of doors in the 
early evening hours to the extent that 
sets-in-use drop off as much as 50% dur- 
ing the daylight saving period, the guar- 
anteed circulation plan will greatly bene- 
fit the year-’round advertiser and make 
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it possible for him to stay on, even in 
the early hours of evening, at an equi- 
table value. The stations and networks 
will, of course, lose some out-of-pocket 
revenue, but in the long haul they may 
gain revenue. 

The guaranteed circulation plan is a 
future possibility. Certainly it will never 
be offered as long as there is a seller’s 
market in prime time. It may, however, 
currently be applied to shows like “To- 
day,” “Morning Show,” “Tonight,” 
“Home,” “Red Skelton” and others to get 
advertisers to use marginal time and 
questionable circulation or in cases where 
an advertiser must speculate by putting a 
new show against a powerful old one like 
“The Medic” vs. “I Love Lucy.” 


Are You FOR or AGAINST ‘Gladys the Beautiful 
Receptionist’? Cast Your Vote Now! 


One of the hottest battles ever waged in the Advertising Age editorial de- 
partment revolves around the weekly picture-cartoon of “Gladys the Beautiful 
Receptionist” on the editorial page (Page 12). Some of our editors—and a con- 
siderable number of our readers—say uncomplimentary things about this 
feature, and while they express their opinions in a variety of ways, they might 
all be summed up succinctly as: “Throw the thing out.” 

On the other hand, some staffers and another considerable number of read- 
ers think Gladys brightens Monday mornings, providing a welcome relief from 
the stuffy editorials, the endlessly depressing stories about some other agency 


getting that $5,000,000 account that you were hoping for, and the profound 
comments of speakers at meetings. 

We're confused. We're undecided. We're unable to come to a decision. 
We're getting more schizophrenic every day. 

So we've decided to reaffirm our faith in the democratic process and let 
you, dear reader, decide this important issue for us. What do you think? 
Should the Gladys cartoon go into the trash basket, or should it continue to 
grace Page 12? Use the handy ballot on this page! Exercise your franchise! 
Let your voice be heard! 


“Sure he’s over 35; he’s starting to spell things backward.” 


Gladys the beautiful receptionist — 


oO 


“He says it’s very frustrating. Every place a light is on, o tv set is off.” 


“The announcer on the commercials was getting bigger laughs then the ‘comedy star.” 


MAKE YOUR VOTE COUNT! 


Sid Bernstein, Editor, ADVERTISING AGE 
200 E. Illinois St., Chicago 11 


[_] Throw the Gladys cartoon out. 
[_] Keep the Gladys cartoon in. 


Want to get some comments off your chest here? 
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Kleenex tissues, advertised through 
Foote, Cone & Belding, lead all other cleansing 


tissues in preference and in sales 
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RLEENEK 1S THE REGISTERED TRADEMARK OF INTERNATIONAL CELLUCOTTON PRODUCTS CO 


FOOTE, CONE & BELDING, ADVERTISING: NEW YORK, CHICAGO, HOUSTON, 
LOS ANGELES, SAN FRANCISCO, HOLLYWOOD; LONDON, ENGLAND 
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Employe Communications... 


Firmer Faces at the Bargaining Table 


By Robert Newcomb and Marg Sammons 


(Mr. and Mrs. Newcomb operate 
their own consulting service in 
employe relations.) 


In the employe relations conclaves 
around the country there has been much 
discussion, over the past several months, 
about the new rigidity of management at 
the bargaining table. There are those who 
will contend with heat that management 
has always been stern at the bargaining 
table, but the end result has often been 
demonstrated that it wasn’t as stern as 
supposed. 

The vaguely-shaped pattern of this new 
attitude looks something like this: In- 
stead of waiting for the fateful day when 
the union submits its “demands” to man- 
agement, management anticipates the 
collision by sending its proposal to its 
employes, generally making its terms 
immediately available to non-union mem- 
bers of the work force, and to the union 


_- members themselves as soon as they ac- 


cept them. The maneuver has the effect 
of cornering the union for a decision, 
since all employes have been advised of 
the terms of the company’s offer. 

It is part of the formula that the com- 
pany make its best and its fairest offer. 
The offer is to be firm, and is to stand 
even in the face of a strike threat or an 
actual strike. Every effort is to be made 
to show that the offer is made in good 
faith, not only through the communication 
from management to employes, but 
through a year-’round program of com- 
munication on the company’s part. The 
essence of the plan is that the good will 
of the company must be demonstrated 
12 months of the year, not in the few 


Tips for the Production Man... 


days before bargaining begins. 

The vague shape of the program took 
clearer form recently in a detailed ac- 
count of it appearing in the Wall Street 
Journal. Writer Stephen K. Galpin re- 
views the bidding, and notes that the 
plan now bears the label of “Boulware- 
ism,” fastened upon it by the unions in 
dubious honor of Lemuel R. Boulware. 
Boulware, vice-president of General Elec- 
tric Co., who directs its industrial re- 
lations, has been a stormy figure on the 
labor-management front for several years. 
Few labor people agree with what he 
does, and some management people think 
he is too bold for the needs of industrial 
peace. Whatever they think of him, peo- 
ple know it when Boulware is around. 
Nobody has to ask him what he calls a 
spade. 


s According to Galpin’s report—the best 
yet published on the theme—the policy 
of firmer faces at the bargaining table 
is gaining rapidly in acceptance across 
the country. A ringside observer will 
tell you that it changes radically the com- 
plexion of collective bargaining, in that 
it tends to equalize the rights on both 
sides of the table. Labor considers “Boul- 
wareism” a union-busting technique. 

Any person in employer-employe com- 
munication with his eyes open can see 
the possibilities for his own contributions 
in this picture. It lies in the need for a 
company to demonstrate its good will 
“12 months of the year.” Translated, that 
means good employe communication the 
year ‘round. It means the honest, fair pre- 
sentation of the facts, month in and month 
out, and the clear implication the people 
themselves will decide. 


Encourage Economy Suggestions 


By Kenneth B. Butler 
(Mr. Butler is head of the Wayside 
Press and of Kenneth B. Butler & 
Associates, Mendota, Ill.) 

Production men often are their own 
worst enemies when it comes to keeping 
an open mind on suggestions for lowering 
costs made by suppliers. 

Each supplier is a specialist. He knows 
the mechanics of cost and production as 
few buyers can know them, at least as 
they pertain to a specific field. This is 
because most production involves a great 
deal of service, even though the finished 
result might be termed a commodity. 

“T will be grateful for any suggestions 
you can make which will reduce the cost 
of my work,” is a statement frequently 
made by production men. Unfortunately, 
not always do these buyers cotton up to 
suggestions when made. 


@ One supplier friend of mine has con- 
fided to me that he is a little bitter on 
this point. He contends that it is fine in 
theory to make suggestions for economy 
to regular buyers, but that there is a 
psychological block which he, at least, is 
seldom able to overcome. 

He cites the case of a direct mail flier 
which was being produced regularly, on 
contract, once monthly. The contract spe- 
cified increased rates in case of labor in- 
creases. It was right after the opening of 
the Korean war when wages were going 
up. He wanted to continue to produce 
the werk without increasing his charge, 
at least as long as possible. So he related 
the situation to the production man and 


stated that he had some suggestions for 


more economical handling of the work 
which would permit him to stave off 
price increases, at least for a while. 
These suggestions included, as I recall 
it, elimination of expensive run-arounds, 
shifting certain types from handset to 
machine composition, and changing cer- 
tain styles in makeup, which would re- 
duce the number of hours being taken to 
produce the work. This, in turn, would 
compensate for the increased labor cost. 


® The production man rose to a stiff de- 
fense. He felt that his competence was 
being questioned. He held the attitude 
that the supplier was trying to foist on 
him an inferior product. He refused to 
cooperate, and in the end the price was 
raised. Worse, a short time later the ac- 
count went to another supplier. My friend 
mournfully blames it all on trying to be 
helpful. 

“If I’d just raised the price just as other 
producers were doing, all would have 
been well and I’d still have the business,” 
he said. 

This may be the exception, but it is in- 
teresting. It is obvious that the produc- 
tion man was more interested in method 
than he was in cost. The responsibility 
of keeping costs low probably was not 
his lookout, although a good company 
man would always keep an eye on outgo. 

My guess is that, if this whole approach 
had been made through the man who paid 
the bills, the matter would have come 
down through chain of command to the 
production man. He, then, would have 
cooperated, provided the suggestions were 
kept impersonal. 
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Frank makes a 


FRANK ELIOT SWEETSER 


formerly Vice President of 
Value Line’s Investors Counsel Inc. 
has now joined the 
DREYFUS FUND 
as Vice President 


THE DREYFUS CORPORATION 


Managers, the Dreyfus Fund Inc. 
50 Broadway * New York 4, New York 


move... 


By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 

Since many of the gentle souls who 
read this column probably don’t reg- 
ularly see the Wall Street Journal (any 
more than I do), I can’t resist display- 
ing and commenting on this interesting 
ad. 

It does one’s heart good to see probity 
at work. There is nothing like integrity 
and honesty in advertising. And when 
it’s adhered to, no matter how the truth 
hurts, someone should be commended. 

In this reproduction of what was 
probably originally an old woodcut, 
“Frank, the mountain climber” is seen 
tumbling from a high place to a disas- 
trous end in a low place. Where he will 
wind up (except as ashes in an urn) it 
is impossible to imagine. 

From the looks of things, however, 
Frank is making an unwilling move. 
And in his precipitous descent his arms 
are outstretched, and terror is frozen 
on his face. (Or is this getting me?) 


® Well, what I was coming to is that 
this is the frankest and most heartless 
unkind crack at a new employer I have 
ever seen. 

Frank Eliot Sweetser who is the sign- 
er of the ad and the Frank who “rakes 
a move” (from a high place to a lower 
one where he’ll unquestionably be all 
cracked to buttons as the picture plainly 
shows) may believe his move is a disas- 
trous one. He may believe he is sudden- 
ly lowering himself in life with his 
move to The Dreyfus Corp. But I ques- 
tion whether it’s fair to a new employer 
to come right out and say so so plainly. 

It may be argued that everyone will 
see this unusual ad, and therefore know 
that Frank has made his (tragic) move, 
and therefore the weight of his publicity 
will overcome its bad complexion. 

It reminds me, some, of the man who 
complained his wife didn’t make her- 
self attractive. “When we walk down 


the street no one ever looks at you,” he 
said. She countered: “It’s because I’m 
with you. When I’m alone, all the men 
stare at me, and turn and watch me. 
Look, I’ll show you. You hang back, 
and let me walk a quarter of a block 
ahead.” 

He did. 

And the men did. Stared plenty and 
turned plenty. She had made faces at 
them all! Maybe Frank’s ad will get 
the kind of attention he doesn’t want— 
or some of it. Like the Sears baby 
furniture ad that showed a whopping 
head of a crying baby, and in display 
type before and after copy: “It ain’t 
right mom!...Sears Furniture.” 


® If Frank had the excellent idea of be- 
ing different, and resorting to an old 
picture, why couldn’t he have shown a 
youth climbing a _ tree—moving up- 
ward? Or an illustration from the poem 
“Excelsior” with the brave youth mov- 
ing higher in the night (or something). 
Of course he’d then face the ethical 
question of displaying in public his 
opinion that he believed his new firm 
was on a higher plane than his old. 

Perhaps Frank had to choose between 
betraying his old or his new firm and 
tossed a coin. Or maybe “conscience 
that makes cowards of us all” just 
caromed off of Frank’s resolute heart, 
and he decided to betray the employer 
he would be with, where he could hope 
to undo his ad’s detriment. 

Well, I shan’t puzzle over it any 
more. I just won’t patronize either of 
these outfits no matter how much (or 
little) I may invest in the future. 

However, as a tip to all future ad 
makers of this kind: When you have an 
idea for standing out from the crowd 
(good idea) don’t seize upon the first 
old picture you find, that twists or frac- 
tures your meaning. Instead, get a run 
of McGuffey’s readers and you'll prob- 
ably be able to find an old picture that 
suits your needs to a T, and no harm 
done. 
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Vogel Joins Cortez Enloe N 
Co . | Peter Vogel, formerly produc- Ow... 
ming ‘tion manager of Thwing & Alt- 


- man, agency in book publishing, e h Vi | 
Conventions New York, has joined Cortez F. 1g est 0 un 
Enloe, medical agency, New York, 
as production manager. Phyllis 


Nov. 15-16. National Newspaper Pro-|Brown has been named assistant | 


motion Assn., eastern regional meeting, production manager at Enloe. | 

Sheraton-Mount Royal Hotel, Montreal. | Means new circulation 
Nov. 15-17. Advertising Trades _Insti- : 

tute, 3rd advertising essentials show, Ho- WABC Appoints Renault 


tel Biltmore, New York. Michael A. Renault, commercial 


Nov. 22-24. American Assn. of Adver-| manager of WABC, New York, has leadership among all ‘possital ent 


tary Paid — 13,736 1954* mast 


12,740__£ 1953 
in the Field . 7 i952 


1951 *AB8C Publishers 
Statement 


1950 months oo hiGe 


June 30, 1954. 


— 
_ 
- 
) 
N 


growth . . . definite 


Average total net paid, including 
bulk, ABC Publishers Statements, 
6 months ending Dec. 31. 


tising Agencies, annual eastern confer- . 
ence, Roosevelt Hotel, New York. been named acting general mana- 


hospital publications! 
Jan. 20-22, 1955. Assn. of Railroad Ad-| Ser and sales manager of the sta- reper 


March 16-18, 1955. Assn. of National Ad- | 
vertisers, spring meeting, The Homestead, 
Hot Springs, Va. currently 

April 13, 1955. Brand Names Day cin | Canton Inc., New York. 
ner, Brand Names Foundation, Waldorf- 

Astoria, New York. 

April 16-21, 1955. National Business Pub- | 
lications, spring meeting, Boca Raton, Fla. | oo gays 


vertising Managers, annual meeting, Sher- tion. WABC formerly was headed | Vs * ‘ waeeee ‘§ditorial departmentalization 
w'Peb. 16, 1068. Associated Business Pub | by ABC v.p. Ted Oberfelder, who | | ! hase ee, greenies 
. 16, 5. Ass -|. 4 aa 
lications, midwest conference, Palmer) is now general manager of WABC- Hospital ~ eu re - 2 
House, Chicago. TV. it : ~ the specialists who initiate 
Feb. 18-19, 1955. Interstate Advertising 7 Publication iL \ ‘ hundreds of hospital pur- 
ors i "ao. aa ee |e Ramsdell Will Add One | ) chases. High pass-aiong read- 
sners ssn., advertisin conference, " | 
Sen Garis: thekeh, Mestehees, Lee Ramsdell & Co., New York, | M a nh a e e n a | | orchip —- 47038 readers per 
March 2, 1955. Associated Business Pub-| Will handle advertising for S. E. | yw Sie - ea 
lications, eastern conference, Roosevelt;Masengill Co., Bristol, Tenn., | ass ae Bin SOO 
Hotel, New York. maker of ethical pharmaceuticals, | 


‘effective Jan. 1. The account is ue Ww. ADAMS ST., CHICAGO e.: 


| ‘CLISSOLD BUSINESSPAPERS: 
handled by Cortez F. J] BAKING INDUSTRY + HOSPITAL MANAGEMENT + THE CANNER 


May 9-11, 1955. National Industrial Ad- | 
vertisers Assn., annual convention, Sher- | 
aton Park Hotel, Washington, D. C. | 

May 22-24, 1955. Magazine Publishers | 
Assn., 36th annual meeting, The Green-| 
brier, White Sulphur Springs, W. Va. | 

May 25-28, 1955. Associated Business | 
Publications, annual spring conference, | 
The Homestead, Hot Springs, Va. 

June 5-8, 1955. Advertising Federation 
of America, 51st annual convention, Pal- 
mer House, Chicage. 

June 8-10, 1955. National Sales Execu- 
tives, convention and sales equipment 
fair, Waldorf-Astoria, New York. 


Borg-Warner Corp. Forms fs 
Canadian Subsidiary 
Borg-Warner Corp., Chicago, 
has formed a new Canadian sub- 
sidiary, Morse Chain of Canada = 
Ltd., to produce automotive and bs. 
industrial chain. The new compa- 4 iene a 9° petieleipeasien Sager: 
ny will occupy a plant now being : ae 
built at Simcoe, Ont., scheduled 
for completion about Feb. 1, 1955. 
S. J. Roush, president of Morse 
Chain Co., an American subsidi- t 
ary of Borg-Warner, will direct e = d ac 
the Simcoe operation. Another 4 CC TOS an YPOg rap hy 
Borg-Warner plant, to be oper- 
ated by Long Mfg. Ltd., a subsid- bi ; 
iary, is under construction at Oak- 4 CO mM | N e fo r De rfe cti O N at 


ville, Ont. 


Peat ine San | BERTSCH & COOPER 
Alvin Perlmutter, formerly bus-. : 


iness and promotion manager for 
radio-tv artists Tex and Jinx Mc- 
Crary, has joined the advertising, 
promotion and merchandising de- 
partment of WRCA and WRCA- y 
TV, New York. a 
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ae | order both at once from B&C 


CHICAGO ~ E 7 it's easier... assures quality. 


ie ie 


saves time 


and money, too! 


Sei ty Sexes ce uiaes. viens i se 


BERTSCH & COOPER 
547 S. CLARK STREET 
CHICAGO 5, ILLINOIS 
HARRISON 7-5920 
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Creative Composition and Layout e Monotype MERCHANDISE 
Linotype e Foundry Type e Expert Hand 
Setting e Electros e Tru-Tone* 

Plastic Plates e Newspaper Mat Service 
True-Tone® Etch Proofs e Transparencies 
for Offset and Gravure. This ad set entirely in Venus and Grotesque 
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Along the Media Path 


In its December issue, Esquire 
introduces a new idea in magazine 


advertising service with a local| 


slant in its “Christmas Shopping 
Phone Service.” Any reader in one 
of the 115 cities to be listed in this 
advertising section can call West- 
ern Union Operator 25 in his city 
and tell her which of the products 
he’s interested in. The operator 
will wire the request to Esquire’s 
gift counselor, who will mail to 


opening of WTVW, new Milwau- 
kee v.h.f. station. 


e Construction has begun in Tam- 
pa on a new radio station, WIOK, 
‘which will have all-Negro pro- 
gramming. Owner of the station is 
H. C. Young Jr., who three years 
ago launched WSOK, Nashville, 
also an all-Negro station. 


e Domestic Engineering’s 


the reader the names of the stores|Sult Your Wholesaler” contest for 


in his community 
merchandise. 


e Winning entries in Institutions |on the 
competition for the|Pplumbing and heating wholesalers 
interiors were exhibited at and how the contractor can bene- 


Magazine’s 
best 


that sell the|its subscribers offers a trip to 


Hawaii for two as first prize. Aim 
of the contest is to focus attention 
services performed by 


the National Hotel Exposition in| fit from them. 


New York Nov. 8-12. 


e Lifetime Living’s January issue 


e A special 14-page section in the| will have a special section of at 


Milwaukee Sentinel 


saluted the|least 24 pages devoted to articles 


and features on living and tour- 


-+- are you getting 
“your share of the 


‘‘Mentions’’? 


. fl | metas | 
PA lit VOGUE'S new color combinations 


How to check the use of your name 
in the newspaper advertising of 
another manufacturer's product 


@ ACB calls them “mentions.”’ They 
are usually buried deep in the body 
copy or hidden in a 6-point cut cap- 
tion of some advertiser who buys 
from your contract division. Yet they 
are golden advertising nuggets for 
the products they ‘‘tie’’ into. 
Finding these ‘mentions’ would be 
an impossible job for any manufac- 
turer. They may appear in any ad- 
vertising any day on any page of the 
1,750 daily and Sunday newspapers 
published in 1,393 different cities. 
ACB is keyed to such a degree of ac- 
curacy that its readers pick up better 
than 95 out of every 100 “mentions” 
published. “Competitive” mentions 
to show you exactly how you stand, 
may also be of importance to your 


organization, 

This is but one of many ACB services 
available for business management. 
From such data, comes sounder ad- 


vertising and sales policy. 


Send for ACB’s Cotalog. 48 pages. 
Describes each of ACB’s 14 Research 
Services. Gives many case histories; 
cost of service, or method of estimat- 
ing; complete directory of dailies; 

. S. Census of retail stores. It’s 
free! Ask for it today. 


ACB reads every advertisement in every daily newspaper 


ACB SERVICE OFFICES 


79 Madison Ave. + New York 16 
18 S. Michigan Ave. + Chicago 3 
20 South Third St. « Columbus 15 
161 Jefferson Ave. * Memphis 3 
51 First St. * San Francisco 5 


Ve 


ADVERTISING | 
_ CHECKING BUREAU | 


4 


TF bi et ats 
F] 


ing in trailers. 


e The Oct. 31 Atlanta Journal 
& Constitution carried its second 
annual section on “Industrial 
Georgia.” The section ran 80 pages 
of editorial and advertising con- 
vent. 


e The Saratogian, Saratoga, N.Y., 
a member of the Gannett Group, 
marked its 100th anniversary with 
an edition of 102 pages. 


e WJJD, Chicago, is adjusting 
its promotion to the weather. On 
rainy days, time buyers and pros- 
pective accounts are sent a pair 
of Rain Dear plastic boots. Each 


Harm, general manager and v.p. 
of the radio station: “This is so 


gift carries this note from Fred) 


,your favorite gal won't get her, 
feet wet in Chicago's bad weather. 
Why don’t you get your feet wet| 
on WJJD?” 


Life will get a Starch Readership 
Study of all ads one-quarter page| 
and larger. 


e Another century-old publica- 
tion, the Chicago Daily Law 
Bulletin, celebrated its birthday 
with a review of its publishing 
history and the growth of the legal 
profession in Chicago in the Oct. 
27 issue. 


e KELO-TV, Sioux Falls, S.D., 
has increased its power to 200,000 
watts from 57,500 watts. 


e Mutual Broadcasting System 
sent out railroad spikes to remind 
time buyers, etc., that Oct. 2 
marked the network’s 20th anni- 
versary. Each spike was engraved 
with the recipient’s name, making 
it a personalized paper weight. 


e After two-and-a-half years of 
existence, Floor Covering Weekly, 
New York, is moving into the Em- 
pire State Bldg. A _ promotion 
booklet points out that in this 
period of time the magazine’s 
advertising has grown 300%, from 
97.23 pages in 1952 (May through 
December) to 515 pages in 1954. 


e WNHC-TV, New Haven, has 
increased its power to 316,000 
watts, maximum permitted by the 
FCC. 


e The April, 1955, American Ex- 
porter will be a special air condi- 
tioning and refrigeration number. 


e Effective in January, The Pro- 
fessional Photographer, Cleveland, 
will go from its 634x10” page 
‘size, in which it has appeared for 
| the past 50 years, to 74%4x10%4”. Its 


the Metropolitan 


or 


Metropolitan 


OAKLAND 


(Alameda County) 
is Bigger 


1954 POPULATION 


ALAMEDA CO. 826,000 


SAN FRANCISCO CO. 


SOURCE STATE DEPARTMENT OF FINANCE 


1953 MOTOR VEHICLE REGISTRATION 


ALAMEDA CO. 351,646 


SAN FRANCISCO CO. 


SOURCE STATE DEPARTMENT OF MOTOR VEHICLES 


Send today for the 1954 TRIBUNE 
| BRIGHT SPOT Complete details on 


Contact. 


CRESMER & WOODWARD, INC. 


Gakland aP2 Tribune 


0016. .o8reee vente. 


777,800 


294,922 


Oakland market. 


the 


e The April, 1955, issue of Boys’, le 


Advertising Age, November 15, 1954 


\history, both in advertising pages 
and revenue. Revenue will run at 
a minimum of $1,000,000 for each 
‘issue, and at least 500 pages of ad- 
vertising will be carried during 
the quarter. 

American Girl’s November lin- 
‘lage is up 21.6% from the same 
month last year. 


be 


Smith, Taylor Elects V. P.s 
Smith, Taylor & Jenkins, Pitts- 
burgh, has elected three v.p.s and 
an assistant secretary. The v.p.s 
are Edwin V. Hudson, Robert E. 
Quaid and Jules A. Petrencs, all 
account executives. Richard K. 
Pearson, also an account execu- 


GEORGE M. HAKIM has been ap- 
pointed director of advertising of|tive, is the new assistant secre- 
Hoffman Radio Corp., Los Ange-|tary. 

les. Formerly with Raytheon Mfg. 
Co. and DuMont Television Net-|Names Moynihan PR Director 


work, he succeeds E. A. Tischler,| Michael W. Moynihan has been 
who resigned to open a creative ae dee ee ssc 
os ; ions for the Unite ates Counc 

SENEHIEN Cfyeee. of the International Chamber of 
Commerce, New York. He was for- 
standard-type page will remain at|merly with the Washington bureau 
542x8”, but the larger page will|of the New York Times. 

make it possible for the magazine 
to accept 7x10” plates, as well as 
thirds and sixths of that size. 


e Popular Mechanics Press, Chi- 
cago, is introducing a new line of 
full-size patterns to simplify the 
building of various articles for the 
home craftsman. Patterns will be 
priced from 50¢ to $2. 


“We polish 


e In joint celebration of the 50th up the 
anniversary of the Washington 

State Horticultural Assn. and 50 handle \ 
years of continuous publishing of * 


Bete Frat Foran oe oe 
big front 


Fruit’s ‘Golden Jubilee Progress 
” 
door 


Number.” 


e The 21st anniversary edition of 
Grocers’ Spotlight will feature a 
revised edition of ‘“Who’s Who in 
the Greater Detroit Food Indus- 
try.”” The issue, due out Nov. 20, 
will list all major retailers, whole- 
salers, distributors, manufactur- 
ers’ representatives, brokers and 
food trade associations in metro- 
politan Detroit. 


ACB begins 37th year for 
daily newspaper industry 


ACB has for years performed a 
service for the nation’s news- 
papers, namely to make certain 
each national advertiser in the 
newspapers gets a proof-of-inser- 
tion of his advertisements. In 
doing this job well, ACB has re- 
moved the manual labor and the 
irritation and delays in checking 
newspaper advertising that pio- 
neers in advertising can easily 
recall. It is now easy for an ad- 
vertising agency to handle a heavy 
newspaper schedule. 

The city-by-city ‘‘fiexibility’’ of 
newspaper advertising allows adver- 
tisers to pin-point the more respon- 


e The November issue of National 
Bottlers’ Gazette, New York, fea- 
tures a new cover design and sev- 
eral new editoriai features. The 
same issue carries 110 pages of 
display advertising—highest vol- 
ume in five years, the publisher 
reports. 


e The South Bend Tribune has is- 
sued a booklet of testimonials by 
South Bend business men on the 
value of newspaper carrier train- 
ing. The booklet is being distrib- 
uted to boys in seventh, eighth 
and ninth grades in South Bend 


schools and to parents of new/|_ sive markets...to use the retailers 
route carriers. favorite media—newspapers . .. todo 
a closer job of timing... to employ 


the local authority and immediacy of 
the newspapers. 

Since all business is local—so are 

the newspapers. ACB has for years 
been reconstructing for merchandisers, 
the widely varying newspaper adver- 
tising in the nation’s 1,393 localities. 
Thus, merchandisers get a sharp co- 
herent picture of this $2 billion annual 
newspaper advertising expenditure 
with all details of what their own and 
competitive dealers are doing as well 
as thru the medium of various Re- 
search Services. 
ACB Newspaper Research Services are 
made jpussible only because of the co- 
operation of over 1600 Dailies in using 
ACB to distribute their checking copies 
as a direct help to agencies and their ad- 
vertisers. 


These Newspaper Research Services 
for merchandisers are discussed fur- 
ther in our column on the opposite 
column. 


e Department of New Laurels: 

The September, October and 
November issues of Building Sup- 
ply News, Chicago, show a gain in 
advertising of 72 pages over a 
year ago. Total advertising gain 
for the magazine since the first 
of last year is 514 pages. 

Transportation Supply News, 
Chicago, set two records with its 
October issue. It gained 60% in 
number of advertisers over last 
year’s October issue, with 112 ad- 
vertisers compared to 72. It also 
set a new record in total adver- 
tisers, the previous high being in 
May of this year with 95 adver- 
tisers. 

Ski Magazine’s November issue 
is the largest in its 19 years of 
publication, totaling 76 pages and 
containjng the greatest volume of 
advertising ever carried. 

Third-quarter circulation and eee 
newsstand sales for American Ve os 
Magazine are the highest in its 3 5 
history. Circulation was 2,725,000 ADVERTISING 
and newsstand sales averaged “CHECKING BUREAU | 
935,000. ie 3 a oe < 

Look says its fourth quarter Mg Rg OO eee ag 
this year will be the biggest in its 


See opposite column for listing 
of ACB Service Offices 
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Ad-Carrying ‘Reader's 
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Digest’ Will 


Strengthen Other Magazines, Cole Says | 


PLEASANTVILLE, N. Y., Nov. 11— 
The amazing acceptance of 
Reader’s Digest as an advertising 
medium is primarily a tribute to 
the editorial quality of the mag- 
azine, A. L. Cole, its v.p. and 
general business manager, asserted 
today. And, by the same token, he 
believes that the addition of the 
Digest to the list of magazines car- 
rying advertising will strengthen 
the entire magazine publishing 
business. 

About three times as much ad- 
vertising was offered as the Di- 
gest will be able to accept, he told 
AA. Leading automobile, food, in- 
surance and household appliance 
manufacturers were included in 
the accounts for which space was 
offered. The problem of deciding 
among these accounts, in view of 
the limited amount of space avail- 
able, will be a difficult one, he 
said. 

“We shall accept the advertis- 
ing of companies which have a 
consistent record of magazine ad- 
vertising,” he explained. “In ad- 
dition to selecting accounts which 
represent good companies and fine 
products, we believe that it is de- 
sirable to serve those which have 
demonstrated consistent policy in 
the use of magazine advertising.” 


s Because of the number of ac- 
counts offered in several major 
classifications, Mr. Cole said that 
the problem of deciding which 
advertising to carry is a most dif- 
ficult one, in view of the desire 
not to put competitors at a dis- 
advantage. 

The situation will be discussed 
in detail with agencies and others 
in order to make sure that every 
advertiser is dealt with fairly, he 
said. Final decision will be made 
about Nov. 15. 

After it has been decided which 
accounts are to be accepted for 
publication in the Digest—begin- 
ning with the issue of April, 1955 
—orders will be asked for on a 
non-cancelable basis. This will ap- 
ply to b&w as well as to color 
as, and will represent another 
first in magazine advertising: 
Normally contracts placed for 
magazine space may be canceled 
by giving the usual notice. 


s Magazine publishers’ attitudes 
toward contracts covering Digest 
reprints of their material has been 
“extremely encouraging,” Mr. Cole 
said. Practically all of the prin- 
cipal magazine publishers with 
which the Digest has worked dur- 
ing the past 33 years have already | 
renewed their contracts, he said, 
and most of them have agreed with 
him that the entry of the Digest 


entirely a matter of the economics 
of publishing, and was not taken | 
until after the domestic operations | 
had definitely reached a point of 
operating losses and deficits. 

“While the over-all operation 
of the company, including its for- 
eign editions and book business, 
has remained on a profit basis,” 
he explained, “the continued in- 
creases in costs with which we 
and other magazine publishers 
have been confronted have made it 
utterly impossible to continue on 
the present basis. 

“We felt that it was not the) 
right policy to operate the key- 
stone of our business on a deficit 
basis, even though other depart- 
ments were able to produce suf- 
ficient revenue to enable the bus- 
iness as a whole to showa net.” 
he said. ‘We either had to increase 
the price of the magazine, which 
in view of prospects for further 
postal rate increases would be 
only a temporary solution of the 
problem, or seek additional reve- 
nue from advertising.” 


= Increased costs which have been 
absorbed by the Digest have in- 
cluded not only higher second- 
class postal rates—always a major 
item, since nearly 80% of the) 
Digest’s 10,900,000 domestic cir- 
culation is on a subscription ba- 
sis—but all other postal costs. 
The Digest is one of the largest 
users of third-class mail in the 
country, while first-class mail is 
likewise extremely important from 
a cost standpoint. 

Much of the Digest’s subscrip- 
tion business consists of Christ- 
mas gifts and other orders which 
are handled during the limited 
period ahead of the holiday sea- 
son. These orders are transmitted 
by first-class mail paid for by 
the publisher. Thirty per cent of 
the total subscription business is 
handled during this period. 

Subscription fulfillment is an- 
other huge item of expense, he 
pointed out, as payroll costs in 
this department have been going 
up at a rapid rate, with no end 
in sight. The Digest employs 2,000 | 
people in Pleasantville to handle 
this department of the business. 


a Mr. Cole believes that there will 
be no loss of reader interest in the 


|ings statements [of newsprint pro- 


Digest because of the addition of 
advertising. As a matter of fact, ) 
he pointed to the rapid increase in | 
the circulation of the Canadian 
edition, which showed a 45% in- 
crease after advertising was ac- | 
cepted, compared with a 7% in-| 
crease for the domestic edition. | 
Interest in the foreign editions, | 


| reflected in circulation gains, have | 


Puckette 


Tanner 


Bradley Anderson 


NEW SNPA SLATE—Elected at the 5lst annual meeting of the SNPA 
for the 1954-’55 term were Charles McD. Puckette of the Chat- 
tanooga Times, treasurer; Tom Tanner, formerly the association’s 
labor commissioner, secretary-manager; and Harry B. Bradley of 


the Birmingham News, president. 


Peyton Anderson of the Macon 


News & Telegraph is outgoing president. 


‘Cold War’ Against 


Newspapers Is 


Waged by FCC and Others, SNPA Told 


(Continued from Page 1) | 
optometrists, architects, sometimes 
funeral directors, certified public. 
accountants, veterinarians, chiro-| 
practors, barbers and beauticians. | 
a Mr. Williams urged publishers) 
to combat anti-newspaper senti-| 
ment. He said such propaganda’ 
would fail “if every individual | 
publisher takes aggressive action. 
to stop these things at their in- 
ception, where and when they 
happen.” 

Newsprint availability and price 
also were major topics of the con- 
vention. At its 1952 meeting the 
SNPA found newsprint prices ‘“‘too 
explosive” for discussion. This 
year, the association’s newsprint 
committee turned in a report that 
laid it on the line. 

“Publishers have had few wor- 
ries about newsprint—other than 
paying for it—during the past 
year. And they may not have to 
worry much about it—except for 
paying for it—for several more 
years,” the report said. 

Then the committee flatly de- 
clared it “has heard no rumors of 
price increases, and recent earn- 


ducers] give no justification for 
any.” 

One convention speaker was 
Murray Savage, secretary of the 
Newsprint Assn. of Canada. Mr. 
Savage did not mention prices. He 
reported “no danger of a news- 
print shortage in sight.” 

“The long-term outlook,” he ad- | 
ded, “seems equally reassuring. | 
Supplies will be ample for many 
years to come, because of improv- | 
ing technical performance at the 
mills, the prospective building of) 


into the advertising field will| also pointed clearly to the fact| mew mills and the ability of pres-| 


strengthen magazines as a whole. | 

“Some of the agency principals,” | 
he added, “have said that this 
move is a breath of fresh air in) 
the magazine business. They be-| 
lieve it will make magazine ad-| 
vertising in general more inter- 
esting to advertisers.” | 


The suggestion has been made has been taking advertising in the | jt is that the Reader’s Digest will 
that the more than $10,000,000 of | edition published north of the bor- continue to be published in its 


advertising revenue which the Di- | 
gest will receive during the first! 


that advertising content adds to 
the general interest of readers in| 
the magazine. | 

“It is also worth noting,” he| 
added, “that leading Canadian | 
magazines and other media have! 
increased their advertising volume | 
steadily during the time the Digest | 


der.” 
Some magazine publishers have | 


ent mills to increase their capac- | 
ities.” 

Meanwhile it was announced 
that a fourth newsprint mill is) 
in the works for the South. The 


advertising content. And if there) 
is anything certain in this world, 


traditional small size, which has, 
become the trademark of the mag- | 


year of its operation in this field expressed the fear that the de- | azine in the U. S. and abroad.” 


may not all come from magazine 
budgets. While Mr. Cole did not! 
attempt to estimate this factor, | 
he said he has been told that in 
some instances Digest expenditures 
would come out of television bud-| 
gets. 
# “One or two big companies,” | 
he added, “told me that because | 
of rising costs and other factors in | 
the tv advertising picture, they 
expected to replace at least a part’ 
of their television advertising with | 
space in the Digest.” 

The business head of the Di- 


| year,” 


cision of the Digest to accept a} 
limited volume of advertising 
might be just the first step in 
the direction of developing the 
Digest as an advertising medium, 
and that even the page size might 
be increased to make it more at- 
tractive to advertisers. 

Mr. Cole definitely denied any 
possibility in this direction. 


a “We are accepting advertising | 
which will represent only 16% of | 
our over-all content for the first. 
he said. “After that, we 
shall pursue the policy established 


One of the leading agency heads 
who has been responsible for plac- 
ing a considerable volume of bus- | 
iness with the Digest told Mr. Cole 
that he is glad that the decision 
had been made to accept adver- 
tising rather than increase the 
subscription price. 

“I believe the Reader’s Digest | 
is doing a big and important job 
in promoting the American con-)| 
cept,” he explained. “I would not) 
want to see that work restricted 
or reduced through an increase in 
the subscription price, since I 
think that the welfare of our coun- | 


gest emphasized again that the de- for the international editions, with | try demands that its influence be! 
cision to accept advertising was a limit of not more than 20% of extended and increased.” 


chanical 


SNPA board asked publishers at 
the convention to make contract 
commitments for a $12,000,000 
mill proposed by Fred Dierks of 
Mt. Pine, Ark., who heads Forest 
Inc., a lumber company with large 
tracts of timberland in Arkansas 
and eastern Oklahoma. The mill 
would turn out 50,000 tons of 
newsprint annually. 


s Peyton Anderson, of the Macon 
Telegraph & News, outgoing presi- 
dent of SNPA, told the meeting 
that the establishment of more 
southern mills would one day 
mean “we will receive the price 
advantage of our New England and 
Canadian border contemporaries.” 

Mr. Anderson underscored a 
changing attitude of newspaper 
publishers toward television when 
he reported that “interest in the 
new medium is decreasing as it 
becomes more commonplace on the 
American scene, and its costs are 
becoming even greater than those 
of newspapers.” 

Though increased costs and lev- 
eling revenues continue to badger 
publishers, Mr. Anderson found 
cheer in the fact that local ad- 
vertising in member papers has 
increased. Classified has remained 
steady and in some cases shown 
good gains, he reported. And cir- 
culation “has reached a new high 
in numbers and dollar volume.” 

A group conference for papers 
with more than 50,000 circulation, 
attended by 38 publishers, heard 
24 papers report circulation growth 
in the past year. The best gains 
were recorded by morning and 
Sunday newspapers. 


s Eleven publishers said they had 
increased ad rates in the past 12 


/months, and eight others indicated 
| they would raise rates in the com- 
‘ing year. Eleven papers reported 


gross revenues improved over last 
year, and three of these bettered 


|their net revenues. 


With 16 newspapers represented 
at a session for circulations be- 


'tween 10,000 and 50,000, six re- 


ported ad rates boosted in the past 
year. Three said their rates would 
go up in 1955. Fifteen papers said 
they were ahead of last year in 
gross revenue, and of these, ten 


‘indicated gains in net. 


The subject of spiraling costs 
was covered in group conferences 
and in committee reports to the 


/convention. James L. Knight, gen- 


eral manager of the Miami Herald, 


| said a big drain on the cash reg- 


ister is obsolete equipment in me- 
departments. He also 
cited the unwillingness of pub- 


lishers to “challenge old methods” | 


of work, 
tracts” 
ployes. 

Ben Hale Golden, of the Chat- 
tanooga Times, reported a survey 
of southern newspapers 


and “restrictive con- 
won by production em- 
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showed that 31% of mechanical 
department payrolls, 24% of press 
room payrolls and 15% of mailing 
room payrolls went into overtime 
pay. 

Tom Tanner, in the labor com- 
missioner’s report, declared that 
“economic conditions do not ap- 
pear to justify current wage in- 
creases.” The most significant 
trends of the past year, he added, 
were that average wage increases 
were less, reductions in contrac- 
tual working hours declined and 
the duration of union contracts 
increased. 


#® A second report on labor said 
there is no doubt that “the south- 
ern publishers have developed a 
know-how in labor negotiations” 
that has helped to restrain the pat- 
tern of continually increasing wage 
costs. 

Automotive rates also were dis- 
cussed in group session. George 
C. Biggers, of the Atlanta Journal 
& Constitution, warned that “we 
might help ruin our own medium 
if we allow new car advertising 
to appear in classified sections at 
the local rate.” 

Phil Buckheit of the Herald- 
Journal, Spartanburg, S. C., re- 
ported setting up a weekly billing 
system in which advertisers (ex- 
cept general advertisers) signed 
annual contracts in which they 
select brackets in order to earn 
weekly discounts ranging from 5% 
to 31% for using from 100 inches 
to three pages. Advantages 
claimed for the innovation: mer- 
chants prefer weekly billing, small 
space users have the opportunity 
for discounts and advertisers think 
harder about their advertising, 
since contracts call for specified 
space to be used in a seven-day 
cycle. 

SNPA membership increased in 
the past year from 402 newspa- 
pers to 417. Thirty-two advertising 
agencies received SNPA recogni- 
tion. 


BRADLEY ELECTED BY 
SOUTHERN PUBLISHERS 


Boca RATON, F.La., Nov. 9— 
Harry B. Bradley, of the Birming- 
ham News, was named president 
of the Southern Newspaper Pub- 
lishers Assn. yesterday, succeed- 
ing Peyton Anderson of the Macon 
News & Telegraph, who becomes 
board chairman. Tom _ Tanner, 
formerly labor commissioner of 
the SNPA, was elected secretary- 
manager. Mr. Tanner’ succeeds 
Walter C. Johnson, who is retir- 
ing after 15 years in that post 
and 43 years with the association. 

Charles McD. Puckette, of the 
Chattanooga Times, was elected 
treasurer. Six new directors were 
named. They are: Horace Hall, 
of the Eagle, Dothan, Ala.; Edward 
L. Gaylord, of the Oklahoman & 
Times, Oklahoma City; Max E. 
Nussbaum, of the Observer, Moul- 


trie, Ga.; E. W. Opie, of the 
Leader, Staunton, Va.; Millard 
Cope, of the News-Messenger, 


Marshall, Tex.; and Frank Ahl- 
gren, of the Memphis Commercial 
Appeal and Press Scimitar. 


Chicago Commerce Group 
Sponsors Seminar for Women 
The Chicago Junior Assn. of 
Commerce & Industry is sponsor- 
ing a seminar for “Women in 
the Business World.” The evening 
meetings, which are being held in 
the Chicago Board of Trade Bldg., 
opened Nov. 10 and will be con- 
tinued Nov. 17, 24 and Dec. 1. 
Cost for all four sessions is $5. 


Dow Publishing Moves to N.Y. 

Dow Publishing Co., which pub- 
lishes Recordland, has moved its 
headquarters from Chicago t6 New 
York. Vince J. Fiorino, promotion 
director of Recordland, will man- 
age the Chicago office, which has 
been moved to 203 N. Wabash. 
Russ Vihon, former Recordland 


which | publisher, will remain in Chicago. 
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PHOTO REVIEW 
OF THE WEEK 


Befort Brooks 


Reynolds Wasser 


Fewell Jackson Tamburino 


COPY VERSATILITY—Mary Lou Befort, of the copy department, Rogers 


& Smith, Kansas City, took a turn as barmaid at a party in con- 
nection with the meeting of three of the agency’s offices, held in 
_-Kansas City. Gathered around are Randall Brooks, v.p. and man- 
ager, Dallas; Ray Reynolds, v.p. and manager, Chicago; Burton G. 
Wasser, v.p. and manager of the host office, and Percy Fewell, 


agency president. 


FOOD MEN FETED—These groups were photographed 
at the reception given by McCall’s at the annual 
meeting of the Grocery Mfrs. of America at the 
Waldorf-Astoria, New York. At top, left, Walter S. 
Shafer, v.p., Armour & Co., looks over the GMA 
program with Marshall Lachner (left), v.p. in 
charge of soap sales, Colgate-Palmolive Co., and 
W. Robert Eagen, v.p. and director of merchandis- 
ing, Foote, Cone & Belding, Chicago. Above, right, 
Ed Lopat, New York Yankee southpaw, listens as 
his boss, Malcolm Taylor, board chairman of Tay- 
lor-Reed Corp., explains a point. Mr. Lopat is now 


special promotions manager for Taylor-Reed. Also 
listening on the right is Hal Lippoth, eastern divi- 
sion sales manager, Knouse Foods. At left, below, 
the group conversing in one corner are (left to 
right): Gordon Ellis, director of merchandising, 
Pet Milk Co.; Everett Anderson, director of gro- 
cery sales, General Mills Inc., and Brooks George, 
executive v.p., Larus & Brother Co. At right, below, 
Fred Heinz (center) of the H. J. Heinz Co. listens 
to F. A. Bell, director of advertising and public re- 
lations for Heinz. The third member of the group is 
Jack Phillips, ad manager, B. T. Babbitt Inc. 


Morgan VanDamm 


Williamson 


Altemus Jeffery Mcilvaney Greenbaum 


BEVERAGE MARDI GRAS—Models Shelia Jackson and May Co., Baltimore; W. C. Mcllvaney, Famous-Barr 
Jane Tamburino served coffee in Cory Corp.’s booth Co., St. Louis, and three Cory men clad as clowns: 
at the National Hardware Show, Chicago, as Cory Bill Morgan, southwest sales manager; Jay Van- 
introduced its Mardi Gras carafes. In the group are Damm, assistant Chicagoland territory manager, 
Brad Altemus, S. Greenbaum and Craig Jeffery, and Jim Williamson, central sales manager. 


Struthers 
Bartzoff Karo! 


Provandie 


RADIO BOOSTERS--This group got together before the Boston luncheon 

of the Radio-TV-Advertising Executives Club of New England at 

which John Karol, v.p. in charge cf network sales, CBS Radio, 

was the speaker. With him are Benjamin Bartzoff, exec. v.p.. 

WVOM, Brookline, Mass.; Harvey J. Struthers, general manager, 

WEEI (CBS), Boston, and Paul Provandic, Hoag & Provandie, pres- 
ident of the Ad Club of Boston and Ist v.p., RTAEC. 


Beseler Markham Stewart 


Fitzgerald Nokes Phillips Stuart 


OUTDOOR MEN—Informal shots taken at Outdoor Advertising Assn. meeting in New 
York show (at left) officers of the association: Fred C. Beseler, B & B System Inc., 
Shreveport, La., new v.p.; Harley B. Markham, Big-4 Advertising Inc., Pocatello, 
Idaho, president; J. B. Stewart, Stewart Poster Advertising, Clinton, Ia., treasurer; 
and Harry J. Fitzgerald, Wisconsin Outdoor Displays, Wausau, board chairman. 


Posner Standisk Howell Sullivan 


Center group includes Tom Nokes, Johnstown Poster Advertising Co., Johnstown, Pa.: 
John S. Phillips, Phillips Posting Co., San Antonio, and J. W. Stuart, Southern Out- 
door, Clayton, Ala. At right are Henry Posner, Pittsburgh Outdoor; Myles Standish, 
Standish Barnes Co., Providence, R. 1.; Roc Howell, John Donnelly & Sons, Scranton, 
Pa., and John J. Sullivan, Alabama Outdoor Advertising, Birmingham. 
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TV Network Chiefs Do Most of the 
Answering at ANA Media Quizdown 


(Continued from Page 104) 
produced outside, he said. 

Two concepts came in for con- 
siderable side discussion. One was 
network control, and all the net- 
work presidents seemed to be in 
favor of it. The other was spec- 
taculars (Kintner slid a suave 
stiletto into Weaver when he said, 
“IT hope they pay off for advertis- 
ers—I know they’re paying off for 
talent’’). 

Mr. Kintner also took the op- 
portunity to say that in his opinion 
tv advertisers were better served 
by the continuing show sponsor- 
ship concept. Mr. Weaver again 
stated the case for spectaculars, 
pointed to their rising ratings, and 
again repeated that the magazine 
concept made tv a flexible instru- 
ment for all kinds of advertisers. 
He also said the Oldsmobile meth- 
od of using tv permitted the com- 
pany to project its costs five to ten 
years ahead. 


s Earlier, such stalwart media 
representatives as Frank Braucher, 
president of Magazine Advertis- 
ing Bureau, Donald M. Bernard, 
advertising director of the Wash- 
ington Post & Times Herald and 
president of NAEA, Adrian Mur- 
phy, president of CBS-Radio, and 
Melvin B. Kendriek, v.p. of Out- 
door Advertising Inc., participated 
in a mock trial. 

Mr. Bernard conceded that r.o.p. 
newspaper color left something to 
be desired. He added two pieces 
of advice: make sure that regis- 
tration marks are placed on all 
plates or mats sent out, and send 
progressive color proofs for four- 
color work. 


® As for co-op problems, Mr. Ber- 
nard pointed out that NAEA had 
given ANA rate cards for some 
900 newspapers. He then said flat- 
ly that much of the co-op problem 
was up to advertisers. 

“We have found that most of 
the ideas retailers and distributors 
get about turning to you for mon- 
ey come either from your sales- 
men or your competitor. Many 
fine trade names, in an effort to 
buy cheaper...start by offering a 
retailer...50¢ in the hopes of 
getting a dollar’s worth of adver- 
tising...it is safe to say that a 
large number of national adver- 
tisers aren’t even getting a dime 
in advertising value for the dollar 
they spend.” 

“Cooperative advertising, with 
all its blessings and all its head- 
aches, is not our baby,” he ob- 
served. “It’s yours.” 


s Mr. Murphy said that “during 
radio’s period of readjustment I 
know of no clear answer to ‘deal- 
ing.’”’ He suggested that advertis- 
ers would be wise to turn down 
“these are for you and no one 
else” deals. 

Then he plugged hard for the 


1954, he said, the backlog was $3,- | 
500,000, and it has since been) 


‘moved down to almost nothing. 
a question on long magazine clos- 


circulations had doubled in 20 
years, and reminded the advertis- 
ers that plates are frequently 
tardy. He conceded the difficult 


and admitted there had _ been 


complaints to 5%. 


Berlekamp Opens New Plant 
Production will soon begin in 

the new, modern factory and office 

buildings of Berlekamp Sign Co., 


destroyed by fire early this year. 


Mr. Braucher, confronted with. 


ing dates, replied that magazine 


job of field selling subscriptions, | 


abuses, but pointed to the work) 
of Central Registry, which has cut. 


Fremont, O. The old plant was) 


To keep pace with the fastest-growing profession . . . 


to better serve the most influential group of independent 


advisors to business .. . THE JOURNAL OF 
ACCOUNTANCY will appear in a new format 


beginning January 1955. The new “standard” size 
JOURNAL will have three columns and a 


7” x 10” advertising page. Your 1955 advertisements 


directed to public accountants and corporate executives 


will be easier to prepare... and will appear in a 
more attractive surrounding in the “new” 
JOURNAL OF ACCOUNTANCY 
270 Madison Ave., New York 16, N. Y. 


(Circulation 67,415 A.B.C.) 


widened world of radio, pointing | 
to the increase in sets, and said | 
flatly, ‘‘The impact of tv on radio 
has been greatly exaggerated.” | 
While tv listening has increased, | 
and tv now reaches about two- 
thirds of U.S. homes, radio listen- 
ing has declined only about 28%. 

“There are actually many more 
families listening to the radio now 
than there were in 1948.” 


e# Mr. Kendrick covered the Po- 
litz study of outdoor, showed 
slides illustrating panel circula- | 
tion, and gave the ANA the wel-| 
come news that the backlog of 
waiting orders had been consid- 
erably whittled. 

In April, 1953, the National Out- , 
door Advertising Bureau, which 
clears 55% of all national outdoor 
business, had a backlog of $5,000,- 
000 in waiting business. In April, 


“HERE’S HOW I SELL 
DAIRY PRODUCTS 
IN COLUMBIA, S. C. 


oe A 
Wate ee 


“CONSISTENT ADS like these 
showing Columbia chil- 
dren, in the Locally-Edited 
Columbia State Magazine, 
are highly productive,” says 
Mr. Kapp. “We rank the 
State Magazine as our top 
advertising medium.” 


For more information about these 12 
weekly mewspaper gravure magazines, 
contact one of the following represent- 
atives: The Branham Company, Cresmer & 
Woodward, Inc., Jann & Kelley, Inc., 
Kelly-Smith Co., Moloney, Regan & 
Schmitt, Inc., O'Mara & Ormsbee, Inc., 
Scolaro, Meeker & Scott, Inc., Story, 
Brooks & Finley, Inc. 


MR. R. P. KAPP 
GENERAL MANAGER 
EDISTO FARMS DAIRY 


... through ‘LOCAL TOUCH’ ADS / 
in the LOCALLY-EDITED 
COLUMBIA STATE MAGAZINE” 


In buying magazine circulation, you can pick a few national magazines 
and let it go at that. Or you can buy it at the Local Level—the way 
Edisto Farms Dairy does—and cash in where sales are made. Says 
Mr. R. P. Kapp, General Manager of this dairy firm: “Since 1949 we 
have advertised regularly in the Locally-Edited Columbia State Mag- 
azine, with highly productive results. The advantage of local editing, 
mass circulation coverage, and fine gravure reproduction—all give 
our ads real selling impact.” 


Do you wonder why many national advertisers are switching to Mag- 
azine Advertising at the Local Level? For example, check the leading 
national magazine's coverage of Columbia, S. C. Percentage-wise, only 
15%. But with the Columbia State Magazine your ads reach 81% 
of this Southern market! 


@ Locally-Edited for highest readership © Newspaper circulation impact 
@ Gravure magazine reproduction ©® Maximum savings on positives 
© Complete flexibility 


AKRON BEACON JOURNAL * ATLANTA JOURNAL AND CONSTITUTION + 
COLUMBUS DISPATCH * DENVER POST * HOUSTON CHRONICLE 
INDIANAPOLIS STAR * LOUISVILLE COURIER-JOURNAL * NEWARK NEWS 
NEW ORLEANS TIMES PICAYUNE STATES * ST. LOUIS GLOBE-DEMOCRAT ~~ 


COLUMBIA STATE 


TOLEDO BLADE 


TOTAL CIRCULATION OVER 3,189,000 COPIES WEEKLY 
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THE 


LANDING 


STRIY 


as seen by 
JOHN BURGOYNE 


A military man we know reports | 


one of his favorite War Department 
Directives: “Pregnancy of an en- 
listed woman or officer of the 
Women’s Army Corps shall not be 
considered as having occurred in 
line of duty.” It is this kind of 
planning ahead that makes a man 
realize our brass is thinking of 


everything. 
x *k * 


Another fore-thoughtful (any such 
word?) chap we know is a manu- 
facturer and also a chemist. Dreamy 
type, but a very hot man in the 
laboratory. He recently invented a 
new kind of face cream that was the 
greatest. It was really two creams, 
with a little pat-a-cake gadget you 
used to put ‘em on. First one cream, 
applying with the gadget, then rinse 
and more patting, then the second 
cream, with more water and patting, 

en... anyhow, with his instruc- 
tions you had to be a graduate en- 
gineer. Luckily a friend told him 
he’d better see Burgoyne before he 
tried to market this stuff. We ran 
test studies for him in Cedar Rapids, 
Springfield, Syracuse and Charlotte 
—four different complexion belts. 
Discovered his product really was 
the greatest, but women didn’t dig 
the pat-a-cake routine. He re- 
packaged and rewrote—and promptly 
had to add another shift. 


x *k * 


You needn’t be unusually per- 
ceptive to know whether you’re on 
the right track with a new product, 
a new package or a new campaign. 
All you need is a scientific pre-test 
by Burgoyne, in any one or all of 
15 typical test cities. Do that, and 
when you’re ready to push the big 
stack of chips out on the table, 
yeu'll know you've got a goed hand. 


xk 


Or maybe you don’t have a good 
hand. Like the Southwestern food 
manufacturer who was doing a brisk 
trade in packaged enchilladas. In a 
burst of missionary zeal, he decided 
to open a branch in New England 
and let the gringoes in on the 
delicacy. Happily, he asked us to 
feel out the market for him. What 
we felt was nothing. The Yankees 
just weren’t having any of this treat, 
not even if you threw in a sombrero 
and serape with every package. He 
pocketed his savings and stayed 
down Mexico way. 


x * * 


Comparisons can be invidious but 
frequently helpful as they were to 
the cosmetic manufacturer with a 
problem. He had three completely 
new and different package designs 
for his line. We thought they were 
all very pretty, and so did he. But 
the sales department liked one, the 
agency strongly preferred the sec- 
ond, and all available artists voted 
solidly for the third. We ran test 
studies in Grand Rapids, Peoria, 
Indianapolis and Harrisburg and 
learned that no matter what any 
one else thought, the women who 
buy cosmetics infinitely preferred 
one design. Want to know which 
one? Ha! We get paid for that kind 
of information, friend. 


xk * 


At that, though, we aren’t paid 
nearly so much as you might 
imagine. In fact, when we consider 
the sums we save our clients every 
day, we sometimes ponder raising 
the rates. But you can still get in on 
the old rate by writing to Burgoyne 
Grocery & Drug Index, First Na- 
tional Bank Building, Cincinnati 2, 
Ohio. 


| 
| 


| 
(Continued from Page 1) 
| national and local levels on the 


industry.” 


s Alfred Politz, president of the 
‘research organization bearing his 
name, outlined the work he has 
done for Outdoor Advertising Inc. 
to determine the average length 
of exposure to outdoor posters. 

Research was done at Pough- 
keepsie with a showing of 14 post- 
ers and photographs taken of peo- 
ple passing the showings. Total 
number of exposures during a 
month was 2,225,000 men. Pedes- 
trians numbered 500,000. People 
in cars and buses totaled 1,725,000. 
The average length of exposure 
was 32 seconds. Average length of 
pedestrian exposures was 64 sec- 
onds. Average length of motorist 
exposures was 21 seconds. Average 
length of childrens’ exposures was 
94 seconds. 

“Our method works under all 
conditions,” Mr. Politz said. “Just 
for experimental reasons, last Fri- 
day, Nov. 7, we measured ex- 
posures to a Times Square spot in 
New York. We deliberately took 
the time from 12 noon to 1 p.m., 
when traffic was heavy. The com- 
putation showed the total number 
of people exposed amounted to 
3,220. Average exposure time was 
26 seconds. The exposures were 
contributed to by 62% women and 
38% men.” 


ws Herbert M. Cleaves, GF sales 
division manager of General Foods 
Corp., said that his company plans 
to increase its use of outdoor ad- 
vertising in 1955. 

“We employ outdoor,” he said, 
“to deliver in color our product, 
package, name, and message at a 
high rate of repetition. We know 
that repetition is the link between 
exposure and sales. Also, we like 
the way the medium gives us a 
bonus coverage of store managers 
and dealers, because they have to 
be sold, too.” 

John P. Gormley, Outdoor Ad- 
vertising Inc. v.p., told the meet- 
ing that 1954 has been an excellent 
year in outdoor sales. 

“As of Oct. 30,” he said, ‘our 
national sales volume _ reached 
$110,600,000—a 5% increase over 
the same date last year.’’ He pre- 
dicted that the total volume of 
OAI for the year will pass $112,- 
000,000. 

Alex M. Lewyt, president of 
Lewyt Corp., related that before 
World War I, 70% of vacuum 
cleaners were sold through house- 
to-house salesmen, and that the 
industry did little advertising. To- 
day, most vacuum cleaners are 
sold in appliance dealer stores, 
largely, because of, he said, “ag- 
gressive advertising, of which out- 
door advertising has played a ma- 
jor part.” 

He said that the Lewyt 24-sheet 
poster, ‘‘as much as any other one 
factor, has helped to bring the 
Lewyt vacuum cleaner to the at- 
tention of appliance dealers, which 
in turn has brought about a radi- 
cal change in vacuum cleaner sell- 
ing.” 


s Laurence H. Odell, president of 
Grace & Co., explained to the 
| meeting how his company decided 
'to enter the outdoor field when 
\it purchased control of Foster & 
Kleiser Co. 

After explaining that research 
showed that both the company and 
the medium had excellent growth 
opportunities, he said that 


Quidoor Needs More Self-Regulation, 
Should Promote Itself, Industry Told 


threshold of new opportunities for 


wider use by an increasing num- 


‘objectives and achievements of the | 


ber of advertisers. The past two 
years,” he said, “have confirmed 
our original conclusions.” 

T. S. Repplier, president of the 
Advertising Council, paid tribute 
to the outdoor industry’s contribu- 
tions in helping solve public prob- 
lems. He credited it with helping 
persuade large numbers of people 
to donate millions of pints of 
blood, with helping to sell $4.3 bil- 
lion worth of small denomination 
U.S. Savings Bonds, with help- 
ing to raise $85,000,000 for the Red 
Cross and $280,000,000 for the 
Community Chest, and for recruit- 
ing 50,000 student nurses. 


ws A. R. Lauer, professor of psy- 
chology at Iowa State College, 
said that studies made by the col- 
lege in cooperation with the Mich- 
igan highway department show 
that, in most instances, outdoor 
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|of the Notre Dame college of com- | Montreal Bank Wins Award 
merce, praised the industry for its) The Bank of Montreal has been 
contributions to public service  aiameniaih the Socrates’ High Award 
campaigns and stressed its func-|of the Year, for financial adver- 
tion as a mass medium. Many me- tising during the past 12 months, 
dia, both oral and printed, he said, ‘by Vincent Edwards & Co., pub- 
are not mass media at all, but jjsher of “Bank Ad-views,” a 
specialized media aimed at special monthly, which evaluates adver- 
groups. Itising of banks and trust companies 
Esso Standard Oil Co. received jin the U.S. and Canada. 
an award for outstanding service 
toward the improvement of safety 
and safe driving on the highways 
by its outdoor posters. The award T 
was conferred by the National | 
Conference of State Safety Coordi- = pi ay le, acim tock Matti — 


nators. Nothing in the last fifty years 
has swept the nation like this 
new game sensation. It’s pure, 
unadulterated fun. Lets you re- 
lax! No intricate rules or tedious 
scoring. Any number can play! 
Young, old, mixed groups. It’s 
fast, exciting! Even if you don’t 
like party games, you'll love 
BLOCKHEAD! And remember, 
we warned you ... you'll even 
enjoy being a BLOCKHEAD! 


Over 300,000 Sold in 1954 


Se, $400 


s Outdoor Advertising Assn. re-| 
ceived two awards, one for public. 
education in traffic safety, pre-| 
sented by the National Committee 
for Traffic Safety, and the other | 
for efforts in behalf of crippled 
children from the National Society | 
for Crippled Children & Adults. | 

Officers for the ensuing year are 
Harry Fitzgerald, Wisconsin Out- 
door Displays, Wausau, board 
chairman; H. B. Markham, Big-4 


Advertising Inc., Pocatello, Ida., EACH PPD. 
president; Fred C. Beseler, B. & B. Buy a Carton 
System Inc., Shreveport, La., v.p., of 12 Games 


advertising tends to improve the|and J. B. Stewart, Stewart Poster 
width of perception and alertness | Advertising, Clinton, Ia., treasurer. 
of drivers and helps lower acci-|Karl L. Ghaster Jr. continues as 


for Gifts! | 


“we | 


were particularly impressed with | 


the 


indoor-outdoor compatibility | 


between television and outdoor | 


advertising, and we foresaw that 


FIRST NATIONAL BANK BLOG., CinCiNNATI 2, M10 OUtdoor advertising is but at the 


dent rates on the roads. 
Dr. James E. McCarthy, dean 


| general manager, and D. W. Van- 
|derwater as secretary. | 


THE Set LARGEST 


SINGLE MARKET IN PENNSYLVANIA! 


Scranton and Wilkes-Barre are two markets in 


one. The area is exactly the same today as it always 
has been—tLackawanna and Luzerne counties, ex- 
cluding Hazleton. 
These two markets are so closely allied and 
' fused into one that it is impossible for the traveler 
Bs to tell when he passed from one to the other. 
This is likewise true in the distribution of mer- 
chandise as all sales organizations familiar with the 
territory will testify. 


* 


PHILADELPHIA- 3,671,000 Population 


@Standard Metropolitan Districts...U. S. 
Consus 1950. : 


Hazleton excluded from Scranton -Wilkes-Barre. 


~The Scranton Times 


850 completed and occupied housing units. 


4000 additional school enrollments. 

Bank deposits increased by 15,742,607. 

Bank clearings increased by $34,389,413. 

9000 new jobs in nine new industries and ex- 
panded plants. 

Total employed in the city of Scranton 46,000. 


SCRANTON-“Hazteron 014,146 Populat 


- 


all 
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Safeway Lashes 
Brand Promoters 
Retail Tactics 


(Continued from Page 1) 
follows: 

1. Advertising allowances. These 
penalize retailers who choose not 
to feature the brand, force him to 
feature it at a special price and 
conflict with his sales promotion 
and advertising plans. 

2. Display allowances. Safeway 
makes all merchandise accessible 


to its customers, stocks according] | 


to expected movements and ac- 
cording to the different size and 
volume of different stores. Special 
displays often result in overstocks 
and extra labor costs. 

3. Direct deliveries. Safeway has 
a system of warehouses and trans- 
portation which it believes is ‘“‘the 
simplest and most economical 
means of stocking its stores.” 

4. Discrimination in pricing and 
service. Other buyers are thereby 
subsidized to the extent of a brand 
promoter’s absorption of costs. 


@ 5. Coupons. The fee does not 
cover the cost, coupons slow up 
service and compel the company 
to stock merchandise it normally 
would not handle, and, in general, 
there are too many coupons in use. 
“A recent check revealed 147 dif- 
ferent coupons at one store at one 
time.” 

6. Loss-in-profit deals. Safeway 
is thereby forced to handle larger 
tonnage for less dollar gross profit 
and regular stocks of the deal 
brand are made immobile while 
the deal merchandise is in stock. 

7. Loading deals. In order to 
have competitive costs, Safeway 
must buy larger quantities than 
normal movement justifies, must 
tie up working capital and storage 
space. 

8. Special pack deals. Stock of 
the regular item becomes dead and 
extra expense is incurred for set- 
ting up the mechanics of the deal. 

9. Deals intended to establish a 
retail price (no fair trade in- 
volved). All of the objections to 
special packs apply, and retailers 
should set their own retail prices 
based on their business judgment. 


# 10. Retailer prize deals. *‘Man- 
ufacturers obviously make these 
awards to encourage retail em- 
ployes to take a disproportionate 
amount of interest in the particu- 
lar promoted brand.” Safeway be- 
lieves in complete objectivity in 
attitudes towards all outside 
brands. “We will not allow our 
employes to accept, nor will the 
company accept, such awards.” 

11. Free goods forcing deals. 
This is intended to force the stock- 
ing of an item which does not 
justify shelf space, and clutters 
shelves with slow movers and 
dead stock. 

12. Cross couponing intended to 
force stocking of items. Same ob- 
jections as No. 11. 

13. Distribution of stickers, cou- 
pons or forms of allowances at re- 
tail stores by representatives of 
brand promoters. Such methods 
are discriminatory in that all re- 
tailers could not receive propor- 
tionately equal treatment. 

14. Deals which require the re- 
tailer to distribute premiums. 
These force retailers to incur man- 
ufacturers’ distribution costs. 


s 15. Deals intended to force re- 
tailer to use suppliers’ point of 
sale material. “The use of space 
in our stores for brand advertising 
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SHRED TEST—This Shredded Wheat 
Jr. ad, which appeared in the 
Pittsburgh Press, is part of a test 
campaign National Biscuit Co. 
has been running in that city and 
in West Virginia and Ohio. Mc- 
Cann-Erickson is the agency. 


dling of some classifications of 
brands thus becomes unprofitable. 
In conclusion, the company 
says it has “no objections to con- 
sumer promotional deals that are 
carried on directly between brand 
promoters and the consumers and 
which require no direct participa- 
tion or action by the retailer.” 


Promotion of Vernon, 
Mitchell, Oberfelder 
Follows ABC Shuttle 


NEw YorkK, Nov. 10—American 
Broadcasting Co. last week made 
the third executive promotion in 
three weeks with the appointment 
of Gerald Vernon to director of 
the tv network’s central division 
in Chicago. Mr. Vernon succeeds 
James L. Stirton, who resigned to 
join Music Corp. of America as 
midwestern coordinator of radio 
and television 
sales and_ pro- 
gramming (AA, 
Nov. 1). 

Appointment 
of Mr. Vernon, 
who formerly 
was sales mana- 
ger for the tv 
network’s cen- 
tral division, fol- 
lows by two 
weeks the pro- 
motion of John 
H. Mitchell to v.p. in charge of the 
tv net and Ted Oberfelder to v.p. 
and general manager of WABC- 
TV, New York ABC-owned sta- 
tion. 

Joining ABC as v.p. and general 
manager of WABC-TV in July, 
Mr. Mitchell succeeds Alexander 


Gerald Vernon 


John Mitchell Ted Oberfelder 


Stronach Jr., who left with a 
number of others in a manage- 
ment shuffling (AA, Sept. 27). 
Mr. Oberfelder, who takes over 
Mr. Mitchell’s vacated post, for- 
merly was v.p. and general man- 
ager of WABC, ABC’s New York 
radio outlet. His duties have been 
;assumed by Michael A. Renault, 
commercial manager of WABC. 


is limited and... planned well in) 


advance.” ‘Miss Elenz to Erwin, Wasey 
16. “Deals too absurd to clas- Maizie V. Elenz has joined Er- 
sify.” win, Wasey & Co., New York, as 


17. Selling tactics intended to a senior copywriter. She has been 
obtain low retail prices. The han- with Benton & Bowles. 


Last Minute News Flashes 


‘Doyle Dane Bernbach Retains E. B. Weiss 


‘ NEw York, Nov. 12—E. B. Weiss, merchandising consultant, has been 
retained by Doyle Dane Bernbach for exclusive services in the adver-_| 


tising agency field. Mr. Weiss was formerly merchandising director of 
Grey Advertising. 


Winsor Watson of C&P Joins Basford 


New York, Nov. 12—Winsor Watson Jr., who has been a v.p. at 
Cecil & Presbrey, joins G. M. Basford Co. next week in an executive 
capacity. 


Kaufman to Become Weintraub President 


NEw York, Nov. 12—William H. Weintraub, president of the adver- 
tising agency bearing his name, told AA today he will become chair- 
man of the board Jan. 3. A new slate of officers will be elected at that 
time, with Elkin Kaufman, exec. v.p., becoming president of the agen- 
cy. John Davenport Scheuer will be senior v.p., Norman B. Norman, 
exec. v.p.; Eugene H. Kummel, v.p. and secretary; B. David Kaplan, 
v.p. and treasurer; John Morris, v.p. and director of marketing; Kay 
Daly, v.p. and fashion director. Mr. Kummel and Mr. Kaplan are 
scheduled for election to the board of directors. 


Dormeyer Names Hempstead for New Tool Line 


Cuicaco, Nov. 12—Dormeyer Corp. is forming a new division to 
manufacture and market home workshop and industrial power tools 
early next year. Henry M. Hempstead Co. has been named as agency 
for the division. Other advertising of the electric housewares manu- 
facturer is placed by John W. Shaw Advertising, Chicago. 


IGA Appoints Florey; Other Late News 


e George F. Florey Inc. has been named by Independent Grocers’ Al- 
liance, Chicago, which has 6,000 U. S. and Canadian member stores, 
as agency for its entire account. In 1955 the account will bill somewhat 
more than last year’s $2,000,000 in newspapers and $100,000 in maga- 
zines, because of the acquisition of 11 additional wholesalers. The 
Florey agency has handled IGA’s national promotions since 1952. In 
replacing L. W. Ramsey Co. as the over-all agency, Florey will place 
all of the grocery organization’s newspaper, magazine, radio and tv 
advertising. 


e Eli Lilly & Co., Indianapolis, has appointed Gardner Advertising Co., 
St. Louis, to handle advertising and merchandising of its agricultural 
products. 


e Reader’s Digest, Pleasantville, N. Y., through Schwab & Beatty, 
New York, has purchased the National Saturation Group through John 
Blair & Co. The schedule, which will begin Jan. 2 or Jan. 9, consists of 
24 one-minute participations weekly in local programs of the group. 


e Ambrosia Brewing Co., Chicago, has appointed Hanson & Hanson 
to handle advertising for its Nectar premium beer. 


e G. R. Kinney Co., New York chain shoe retailer, has appointed An- 
derson & Cairns to handle its advertising, effective Jan. 1. The compa- 
ny formerly placed its advertising direct. 


e Broadcast Advertising Bureau, New York, will get a new name 
Nov. 16—Radio Advertising Bureau. To be named board chairman 
of the radio promotion bureau is Joseph £. Baudino, v.p. and general 
manager of Westinghouse Broadcasting Co. 


Two More Brewers’ Fashion Academy, 
Make Agency Switch F TC Negotiating 
BALTIMORE, Nov. 11—For the Quiet Settlement 


third time in a two-week period, 
an agency change has been made| WASHINGTON, Nov. 10—Attorneys 


in the top ranks of Baltimore) for the Fashion Academy and the 
brewers. Federal Trade Commission are 

Latest change was disclosed) trying to reach a voluntary settle- 
here this week by American| Ment disposing of the commission’s 


} 


Brewery Inc., which has named} 
VanSant, Dugdale & Co. to handle! 


all its advertising. Previously, 
Kuff & Feldstein has been han- 
dling this account, except for radio, 
which has been handled by Elmer 
D. Free. 

The changes made earlier by 
leading Baltimore brewers were 
Gunther Brewing Co., which 
moved its account from Joseph 
Katz Co. to Bryan Houston Inc. 
(AA, Nov. 8), and Kenyon & Eck- 
hardt, which resigned National 
Brewing Co., effective February, 
1955 (AA, Nov. 1). So far, no new 
agency has been named by Na- 
tional. 


s American Brewery uses radio, 
television, newspapers and out- 
door, but its heaviest ad concen- 
tration is in television. Television 
sponsorship is extensively in 
sports events, such as horse rac- 
ing, ice hockey, boxing, stock car 
racing. The brewer is reported to 
blanket the Baltimore area with 
115 outdoor locations. 

Another brewer-agency change 
was also announced this week in 
Minneapolis. Minneapolis Brew- 
ing Co., brewer of Grain Belt beer, 
has named Knox Reeves Adver- 
tising to place its ads after the 
first of next year. Present agency 
is Bruce B. Brewer & Co. 


complaint that the Fashion Acad- 
emy Award misleads the public. 

Negotiations got under way after 
attorneys for the Fashion Academy 
asked FTC Hearing Examiner Ear] 
Kolb to postpone hearings sched- 
uled to resume last Monday. Sev- 
eral days of hearings in the case 
were held in New York in June 
and August. 


® In its complaint last March FTC 
charged that the awards are a 
scheme to enrich Ann H. Hartman, 
operator of Fashion Academy, and 
Alexander H. Cohen, a public rela- 
tions consultant. 

The commission contended there 
is no actual competition for 
awards. At the hearings in August 
it submitted exhibits showing that 
winners of Fashion Academy 
awards paid a total of $131,350 in 
|1953 and 1954 in contributions to 
the Fashion Academy or in fees to 
Alexander H. Cohen. 


C & B Frozen Soups Bow 

Crosse & Blackwell Co., Balti- 
more, has introduced four frozen 
soups in the New York market. An 


117 


P&G Will Sponsor 
Three Top Shows 


‘Alternate Weeks 


NEw York, Nov. 12—The big 
name in tv sponsorship news this 
week is Procter & Gamble. 

With one stroke of the pen P&G 
gave the alternate-week sponsor- 
ship pattern a big boost by sign- 
ing for a share of three of CBS- 
TV’s top situation comedies. 

Starting in January, the soap 
maker will co-sponsor “I Love 
Lucy,” “Topper” and “My Favorite 
Husband.” “Lucy,” the top-rated 
telecast for several years, has been 
aired by Philip Morris & Co. for 
the last three years. There have 
been persistent rumors that Philip 
Morris’ sales returns on the Lucille 
Ball-Desi Arnaz show have not 
been as encouraging as the rating 
reports. 

The cigaret company remains as 
every-other-week sponsor but has 
not decided what will happen to 
the funds made available by the 
cutback. R. J. Reynolds Tobacco 
Co. is in a similar position after 
giving up half of the “Topper” 
schedule. 

Unable to make their silver look 
as good on b&w tv as they think it 
should, the ad strategists of Inter- 
national Silver Co., now co-spon- 
sor of “My Favorite Husband,” 
have decided to drop out of net- 
work television for a while. Sim- 
mons continues as alternate-week 
backer. 


@ P&G ad executives are huddling 
to decide which brands and agen- 
cies will be assigned to the new 
shows and how these additions will 
affect the over-all advertising pro- 
gram. A spokesman for the com- 
pany said there are no plans to 
drop any of the telecasts—10 
daytime, three night, and one on 
alternate weeks—now carried by 
P&G. 

Other sales at the tv networks 
this week: Lo-Calory Food Co. 
(Harry B. Cohen Advertising Co.) 
will replace O’Cedar as alternate- 
week sponsor of ‘Meet Millie” 
(CBS), effective Dec. 7. 

Swift & Co. (J. Walter Thomp- 
son Co.) will present Horace Heidt 
Saturdays over NBC, starting Jan. 
8 in the period vacated by Sun- 
beam Corp. 

Johns-Manville Corp. (JWT) 
bought the alternate week on 
“Meet the Press” (NBC), which 
Revere Copper & Brass is droppng 
Jan. 9. 

Western Union (Albert Frank- 
Guenther Law) has signed to 
make its debut as a network tv 
sponsor, carrying “Down You Go” 
on alternate weeks over DuMont. 


William Wright, 
F&S&R V.P., Moves 
to Griswold-Eshleman 


CLEVELAND, Nov. 11—William A. 
Wright, v.p. of Fuller & Smith & 
Ross and manager of the agency’s 
Cleveland office since 1947, will 
switch to Griswold-Eshleman Co. 
Dec. 1. Mr. Wright will serve Gris- 
wold-Eshleman as v.p. in charge 
of operations, Kenneth W. Akers, 
agency president, said in today’s 
announcement. Mr. Wright, 49, 
joined F&S&R here in 1932 as ex- 
ecutive on the Westinghouse re- 
frigerator account. He worked in 
the New York office from 1937 to 
1939, directing the headquarters 
and divisional advertising service, 
and returned here as v.p. in 1939. 


intensive full-page newspaper Y&R Handles Jell-O Account 
campaign is under way featuring) In a caption in the Nov. 1 is- 
cream of shrimp, cream of lobster,|sue, AA inadvertently credited 
oyster stew and New England clam Leo Burnett Co. with handling the 
chowder. J. M. Korn & Co., Phila-| Jell-O account. Actually, Young 
delphia, is the agency. '& Rubicam is the agency. 
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THe ADVERTISING MARKET PLACE § 


Rates: $1.25 per line, minimum charge $5.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $14.50 per 
column inch, Regular card discounts, size and frequency, apply on display. 


HELP WANTED 


HELP WANTED 


LAYOUT ARTIST 
Male or female. Opportunity to join the 
staff of Kaufmann’s in Pittsburgh, one of 
the nation’s leading department stores. 
Experience in fashion layouts is one of 
the important qualifications. Permanent 
position, excellent salary and working 
conditions. Specify education, experience, 
compensation desired. Do not send sam- 
ples at this time. 
KAUFMANN'S 


Advertising Department | tion 2 Ae depot 
Pittsburgh 19, Pa. | . Must be willing to locate in Switzer 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 3, ILL. 
WANTED 
Sign salesmen with experience. Choice of 
New York City area or Boston and sur- 
rounding territory. State experience and 
references. Excellent opportunity for 
right men to represent large national 
manufacturer of indoor signs and dis- 
plays. All inquiries will get confidential 

treatment and prompt attention. 
Box 7186, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 
BARNARD’S 
ALERT EMPLOYMENT SYSTEM 
Call M. L. Barnard—Frank Vell 


202 S. State WA 2-2306-07 Chicago 
A THREE-IN-ONE-SECRETARY. Must 
know shorthand well. Position involves 


production details on monthly magazine, 
plus being personal secretary to editor 
d assisting publisher. Will be taught 


~~ details of job. Important thing is ability 


to think and eagerness to work. Congen- 
ial surroundings. Small but well estab- 
lished Chicago company which is ex- 
panding. Previous experience helpful but 
not vitally necessary. Salary open. 
Box 7175, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 
ADVERTISING & PUBLISHING 
FOR ALL TYPES OF PLACEMENTS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State St. HA 7-1991 Chicago 
PAINT ADVERTISING SALESMAN with 
sales promotion and sales training back- 
ground. Fine opportunity for young man 
with old established expanding paint 
company in maintenance field. 
Box 7174, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


ARTIST — ART DIRECTOR 
smail agency in southwest. Re- 
quires services of combination 
artist and art director. Salary 
would depend on experience and 
capabilities. 

If interested submit complete 
information on experience and 
samples of work to Box 169, Ad- 
vertising Age, 200 East Illinois 
St., Chicago 11, Ill. 


| German 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash FR 2-0115 Chicago 
Large international food manufacturer 
has immediate Advertising Administra- 
tive opportunity for qualified man with 
European background. Requirements: 
speak, read, write fluently French or 
or preferably both. Agency 
training in copy, media, traffic, produc- 


land. Salary subject to negotiation. Age 
under 35. 

Box 7177, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 


ADVTG. MGRS. - COPYWRITERS 
EDITORS - PUBLIC RELATIONS 
SALES PROMOTION - ACC! EXECS 
Serving both Employer and Employe 
Shay Agency, 30 W. Washington, Chicago 
Wanted for DETROIT area 
Experienced Display Agent 
Selling Volume Automotive Accounts 
e produce’ continuous-roll custom- 
printed corrugated to which many nation- 
al advertisers are now turning as most 


effective, versatile P-O-P aid for back- 
grounds, valances, wrap-arounds, etc. 
Good commission earnings. (Other lim- 


ited territories open to qualified agents.) 
Write fully: 

FULLER DISPLAYS, INC. 
5-39 48th Ave. Long Island City 1, N. Y. 


ADVERTISING PLACEMENTS 
BOB CRAIG 
EMPLOYERS SERVICE BUREAU | 
6 N. Michigan Chicago, Il. FI 6-1155 — 


POSITIONS WANTED 


POSITIONS WANTED 


WANTED...... A CHALLENGE! 
| Not just a big job as an assistant account 
executive with a big agency ‘that I've 


got). But the opportunity to sink or swim 
(and fast, too) with a good aggressive 
agency or national advertiser. 7 years ex- 
perience includes account work with $1,- 
000,000 food, drug & hard goods adver- 
tisers. Specialty - all phases of merchan- 
dising, TV & Radio production and copy. 
Top references. Free to travel or relocate. 
Please write 

Box 7180, ADVERTISING AGE, 

200 E. Illinois St., Chicago 11, Ill. 


MEDICAL ADVERTISING, Adv. man 
wants change from newspaper’ work, 
write copy, layouts. 6 years medical exp. 
Box 7182, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


EXECUTIVE ART DIRECTOR available 
immediately. Creative art director now 
operating as agency partner, strong on 
selling at client level with broad exper- 
ience on top industrial accounts. This is 
a seasoned, responsible and talented man 
that is not interested in a ‘‘deal’’ but in 
a challenging position with a first class 
organization. 
Box 7173, ADVERTISING AGE 

480 Lexington Ave. New York 17, N. Y. 


ADVERTISING MANAGER 

A E on $2 million account wants bigger 
opportunity as Ad. Mgr. Experience in 
wine, liquor, beer, autos and drugs. Sea- 
soned in all phases of adv: budgets, me- 
dia, TV (film and live). 

Box 7184, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


NO DRY HOLES 

if you wildcat with this advertising, sales 
promotion, merchandising assistant who 
has creative and administrative exper- 
ience in petroleum marketing. Currently 
working with plans, budgets, programs, 
policies for Tulsa-based regional compa- 
ny; wants bigger opportunity in bigger 
job with progressive company or agency. 
Can contribute ideas, industry, honesty. 
Family, veteran, 32, business and journal- 
ism grad. Would also consider publication 
work because of national magazine ad- 
vertising sales promotional experience. 
Top references including former 
York employer. 

Box 7179, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 
Strong contact man. Sales promotion, 
merchandising in consumer goods field. 
Chicago. Box 7172, ADVERTISING AGE, 

200 E. Illinois St., Chicago 11, Ill. 


Creative woman copywriter, 3 yrs. agen- 
cy exp. Original ideas, proven selling 
ability. Fluent in consumer, indus., print, 
radio, TV. Chicago agency only. $8,000. 
Box 7183, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


EXPERIENCED SPACE SALESMAN 
formerly with leading industrial publish- 
ers, trained in market research and sales 
promotion, is seeking an opportunity to 
serve publisher in any capacity. 

Box 7176, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 
ART DIRECTOR - seeks pos. Chgo. firm. 
Now with natl. known Chgo. 4A agcy. 
Available Jan. 1. 22 yrs. exp. ad agencies, 
art studios as A.D., layout artist and 
prod. supervisor. Excellent refs. and sam- 
ples on request. 

Box 7185, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


SALES PROMOTION 


Young, personable, creative sales- 
man with imagination and will- 
ingness to work hard to assist 
Advertising and Sales Depart- 
ments of manufacturer of na- 
tionally advertised and distributed 
grocery product, in promoting 
and advertising campaigns and 
merchandise point-of-sale ideas 
to the top chains and supermar- 
kets in the country. Experience 
with food brokers or retail gro- 
cers helpful. Position will require 
considerable travel in the field. 
We want someone who is able to || 
convince the trade of our sales || 
assistance and get them to use 
our material and ideas. Send per- 
sonal résumé giving details of 
education, service record, experi- 
ence, references, recent picture 
and salary expected. Replies will 
be held confidential. Position to 
open within 90 days. 


Box 166, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 
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WANTED 


TY DIRECTOR 


National advertising agency, with offices in New 
York and Detroit, seeks top-flight, creative Tele- 
vision Director. Here is THE opportunity for 
man qualified to head up large and growing 
department in agency with pioneering TV back- 


handling two important multi-million-dollar tele- 


vision programs, plus extensive spot activities 


and possible additional shows for the future. 


experience in generating ideas, “master minding” 
as Well as writing scripts, supervising story- 
boards, directing production of film as well as 
live commercials. Should have capacity for get- 
ting along with people, both clients and co-work- 
ers. Above all, man we seek must be efficient 
administrator with knack for doing the big jobs, 
not only well, but quickly, with minimum of 
panic and crisis. Such a man can earn ample pay 
and a solid future in our fast-growing organiza- 
tion. Write Box 173, ADVERTISING AGE, 
200 E. Illinois St., Chicago 11, Il. 
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Free Lance Writer - Food, fashion, int. 


dec., beauty fields. Exp. in all media. 


Box 7187, ADVERTISING AGE, 
200 E. Illinois St., Chicago 11, Ill. 


LOS ANGELES REPRESENTATION 


Interested in representing media, adver- 
tising materials, or an agency, Formerly 
Eastern agency executive with well known 
agencies, has been living in Los Angeles 
for several years. Knows Coast adv. situ- 
ation well. Mature experience & standing 
should be of unusual advantage. Box 
172, ADVERTISING AGE, 200 E. Illinois 
St., Chicago 11, Il. 


The Midwest's 
outstanding placement 


BIRC 


nee 


: service for Adv. - Art & 
Executive allied fields. 
Placement By appointment only 

59 E. MADISON + SUITE 1408 

Counselors CEntral 6-5670 
ADV. SALES—Matured—Exp. on trade, 
indust. business papers. Seeks publisher 
with 1 or more properties needing ex- 


clusive services of seasoned man in @ast- 
ern territory. Acq. with N.E., N.J., Penn., 
N.Y. area. Can aid in circ. bidg. Solidify 
client agency publishers relationship in 
field. Now adv. mer. leading nat. trade 
Good record, appearance. Ref. 
info on request. New York res. 
available after Jan. 1. Will take over or 
open N.Y. office. Confidential. Box 170, 
ADVERTISING AGE, 480 Lexington Ave., 
New York 17, N. Y. 


ADVERTISING PRODUCTION MAN 
seeks new challenge. 5 years production 
and 1 year retail copy writing experience. 
Exceptionally capable in preparing all 
types of advertising from layout to final 
printing. University graduate, excellent 
personality, gets along famously with 


eople. 

ASSISTANT ADVERTISING MANAGER 
4 years industrial experience, copy writ- 
ing, rough layout, photography, publicity, 
editor of house organ for dealers, charge 
of trade-show space, conventions and dis- 


plays. 
PHONE RAndolph 6-6167 
DOROTHY DOCKSTADER 


EMPLOYMENT CONSULTANT 
64 E. Lake St., Chicago, Ill. 


SALES REPRESENTATIVE AVAILABLE 
Former media sales executive offers you 
hard hitting, low pressure representation 
in metropolitan NYC. Wants product, 
service or medium. Wide contacts among 
agencies, manufacturers. Thoroughly ex- 
perienced sales promotion & merchandis- 


ing. 
Box 7157, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 
BUSINESS OPPORTUNITIES 
I would like to contact a reliable printing 
firm with creative department, or an ad- 
vertising agency to discuss idea I have 
about anniversary folders. Please write: 
Jay Broderick, 5417 Monroe St., Chgo. 44 


MONEY MAKER 


Trade publication, 64 years old - real po- 
tentials - available due to retirement. 
Box 7160, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 
ULCERS, MIGRAINES 
AND $150,000.00 IN BILLINGS 
For Sale along with small but profitable 
7-year-old Michigan Avenue, Chicago Ad 
Agency. Accounts in 
& Garden Fields. 
Box 7181, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


New | 


Advertising Age, November 15, 1954 


‘Cleveland Press’ 
Crusades Against 
Third-Class ‘Junk’ 


(Continued from Page 2) 
with five billion a decade ago, 
were quoted beside a photograph 
of a typical stack of “junk” mail 
in this city’s main postal build- 
ing. The reporter said Uncle Sam’s 
“Postal Patron Service,”  insti- 
tuted in August, 1953, had caused 
the landslide of anonymously ad- 
dressed mailings. 

During the pre-election week, 
with a blizzard of campaign cir- 
culars adding to the normal ton- 
nage, “junk mail” in Cleveland 
totaled 343,556 pieces, or 39% of 
all circular mail, and_ yielded 
$5,078 in postal revenue, accord- 
ing to the Press’ story. 

Acknowledging the fact that the 
letter carrier, limited to carrying 
25 lbs., picks his loads up at relays 
and doesn’t carry any more 
weight at any time than he once 
did, the story insisted that the 
“weight of junk mail isn’t the full 


picture.” 


| 


|@ The carriers, 


the article re- 
ported, dislike the nuisance mail 
because they now have to stop at 
every home on their routes, in- 
stead of 75% normally, and be- 
cause the mail often includes 
samples, such as small boxes of 
cereal or soap flakes. ‘“‘A couple 


Hardware & Lawn) hundred boxes of these added to 


his regular load can send the post- 


TEST SAUNDERS DANDY ABC 3 
Avon Herald News - Nunda News 
Livingston County Leader, Geneseo, N. Y. 
TOPS IN GRASS ROOTS VALUE 


MISCELLANEOUS 


CHICAGO AREA printing firm has Lino- | 


type and make-up time available for 
book and directory composition. Our fa- 
cilities enable us to produce quality work 


at reasonable cost. For full details on our 


complete service write 
Box 7178, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 
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ADVERTISING PERSONNEL 


Employer—Employee 

Investigate 

our active confidential service. 
Betty Clem 

CADILLAC EMPLOYMENT 

AGENCY, INC. 
Suite 614 
220 S. State * WAbash 2-4800 © Chicago, III. 


“Our 44th Year” 
PRINTING SALES $10,000 
Exceptional opportunity for creative 
sales with outstanding Midwest 
graphic arts corporation. Ability 
and experience desired, rather than 
following. Capable of handling spe- 
cial key accounts or territorial cov- 
erage. 

‘ ‘ r" 4 
GLADER CORPORATION 
“The Agency's Agency” 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


WANTED: 
Production Asst. 


Walter Lowen 


PLACEMENT AGENCY 


Headquarters ‘cin 1920 for 
ADVERTISING AND 
MARKETING PERSONNEL 


Executives @ Copy @ Art @ Office 
Public Relations 
Please write briefly outlining your 


specific experience or personnel needs. 


420 LEXINGTON AVENUE 
NEW YORK 17, N. Y. | 
MU 9-2630 


WHERE TO FIND 
ABLE EXECUTIVES 


Here in New York's largest, most 
selective pool of finely-screened, 
high-calibre executive ersonnel, 
you'll find men of tested abilifies 
for every business and industry, in 
all phases of administration, man- 


agement, finance, research, engi- 
neering, production, advertising, 
sales, marketing, merchandising, 


distribution, public relations 

and at no eost te you. Phone or 
write us about your requirements. 
There is no substitute for experi- 


ence. 
The famed 
FORTY PLUS CLUB 
in its 15th year 
220 Broadway, New York 38 
BE 3-6086 


HALF MILLION 
BILLING 


Series of Agency letters of solici- 
tation that have produced over 12 
million dollar billing. Sold by the 
Agency that used them successfully. 
They build prestige, create interest 
and pull replies that result in new 
accounts. No more cold prospecting. 
Sales interviews galore. Based on 
sound sales psychology and knowl- 
edge of Agency operation. Exclusive 
in city. $20 postpaid—or sent C.O.D. 
you pay postman. Money back in 6 
days if not satisfied. 
Box 168, ADVERTISING AGE 

480 Lexington Ave, N. Y. 17, N. Y 


each has waste. 


MERCHANDISING 


Each seeks its own level—by sheer strength. Each can be fresh; 


Now where does your firm fit? Does your shoe pinch? 
—If you're an agency or mfg. in foods, groceries or drugs, 
—If you believe in advertising and merchandising as a team for 
best sales results in today’s fast markets, 
—If you realize mediocrity is a luxury you really can't afford, 
—And if you will see my 12 yr record (at 37) with agencies and mfgs. 
in terms of new horizons for your future merchandising plans 
Then let's go for a swim. The water's fine—and it’s fresh. 
Box 171, ADVERTISING AGE, 200 E. Illinois St., Chicago 11, Ill. 


IS LIKE WATER 


Young man, 27-35, experienced in 
layout and adv. production, but 
not an artist. Must have a natural 
“feel” for type and its tasteful 
use. Ethical biological/pharma- 
ceutical house—highly interesting 
field—located midwestern city of 
30,000 pop. Write in complete con- 
fidence, enclosing several samples. 


Box 167 Advertising Age 
200 E. Illinois St. Chicago 11, Ill. 


PUBLIC RELATIONS 
AND PUBLICITY 


$8,000-$1 2,000 


Excellent opportunity with ex- 
panding well-established organ- 
ization (leaders in their field) 
for a “heads-up” P.R. man with 
industrial public relations and 
publicity experience. 


ADDITIONAL LISTINGS 
Account Executive (Indus) 
$7-10,000 


Medical Copywriter $7,500 


Copywriter: Exp’d on copy 
for female audience 4A Agcy. 
$7-8,500 
Magazine Editor: Exp’d 
creating periodical publication. 
$7-8,500 
Sales Prom., Mdsing., Sales 
Research & Planning: To 40 
Top nat’l Co. Excel. Opty. 
To $7,500 
(1) Layout Man - (1) Copy- 
writer for Dept. stores 


(Chicago) Start to $7,500 


Submit Two résumés 
in confidence: 


JACK LEWIS 


ACCREDITED PERSONNEL SERVICE 
Telephone: WAlnut 2-4460 
12 South 12th St., Philadelphia 7, Pa. 
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Advertising Age, November 15, 1954 


Army to Use Video 
Films, Will Keep 


Commercials Intact 


(Continued from Page 3) 
| Airbase in northern Maine has 15,- 
000 listeners within its three mile 
signal radius, it is pointed out. 
Sponsors of a popular daytime tv 
“soap opera” who were asked for 
kinescopes were remined that at 
‘least 5,000 of these people are 
housewives and dependents. 
Programs like “Dragnet,” ““You 
Bet Your Life,” “Firestone The- 
ater” and “Kraft Theater” have 
big followings, but so does “Ding 
Dong School.” 


NORMAN ~ KNIGHT, 


former general 
manager of WABD, New York, 


has been named exec. v.p. and 

general manager of the Yankee 

Network and WNAC and WNAC- 

TV, Boston. He _ succeeds Linus 

Travers, who resigned to set up 
his own business. 


s The station at Limestone has 10 
watts, while the station operating 
in the Azores, with a five-mile by 
two-mile coverage, has 50 watts 
and reaches 1,000 persons. Surveys 
show all company day rooms have 
sets and so do virtually all resi- 
dences within reach of the stations. 
Television is a major element in 
leisure time activity. 

Two other stations will go on 
the air during December at places 
in North Africa where there are 
large concentrations of service 
personnel and civilian workers. 

About five other stations are “in 
the works.” 


man home at 
himself.” 

An envelope addressed to 
“Patron” was reproduced, with 
“refused” written across it, show- 
ing what ‘he recipient must do 
before dropping the item into a 
mail collection box for return to 
the Post Office, where it will be 
destroyed unless the sender 
guaranteed return postage. 

The Press piece went on to say: 

“Mass rebellion—in the form of 
returning junk mail—will place 
an added burden on the postmen 
temporarily. 

“But eventually word may get 
back to the senders that they’re ming are currently available. 
wasting money.” | Under the procedure outlined 

|in the directive for the Armed 
R&S Elects Krieger V. P. Forces Radio Service, the Defense 

Marvin A. Krieger, art director Department picks up the films at 
of the Dallas office of Rogers &| the film exchanges and distributes 
Smith, has been elected a v.p. of them through the Armed Forces 
the agency. Motion Picture Exchange in New 


night talking to 


= The Defense Department of- 
ficials say advertisers and unions 
have demonstrated full coopera- 
ition in clearing their programs, 
and at least 40 hours of program- 


strikes Dr 


yn The Finest GOLD decal sign color ever 
2 developed for use on TRUCKS and CARS! 


Meyercord now offers the finest gold metallic color for 
decal applications that has the richness, gloss and brilliance 
of the precious metal. No longer need you be satisfied with 
dark bronzes or other make-shift “golds.” New Meyercord 
gold is an exclusive development of our own laboratory 
... and this new decal gold is now available commercially 
either alone or in combination with any number of sepa- 
rate colors your truck decal signs may call for. 


Durability and Long Service Proved in Tests 


New Meyercord decal gold maintains its color and lustrous 
brilliance even when subjected to the most difficult weather 
conditions. Tests prove it! We've baked Meyercord Gold in 
the broiling Texas summer sun . . . we've splashed it with the 
salt and sand from the city’s slush covered wintry streets. 
Through it all, Meyercord Gold remained bright and true to 
color. See new Meyercord Gold decals for truck and fleet car 
use... just drop us a line on your company letterhead and we 
will see that you receive sample for inspection. 


Meyercord Decal Truck Sign Manual—FREE 
Write today for your FREE copy of 


— : Meyercord’s “Ads on Wheels’ booklet. It 
Aincone shows Meyercord truck decals in actual col- 


TRUck pecans 


ors, with suggestions for making profitable 
use of your “moving billboards.” Address: 


THE MEYERCORD Co. 


=) Dept. 8-533 5323 W. Lake Street, Chicago 44, I. 


| York. After 


use, the films are) tures Out of Doors,” produced by | 
returned or defaced. The directive Jack Van Coevering. The films, | 
specifies that the kinescopes are formerly distributed by Cornell 
to be used as delivered, but per- | Films, New York, are produced in 
mits the armed forces to delete Pontiac, Mich. Mr. LeVine is also 
objectionable material. Officials; midwestern sales manager of 
said anything that complies with | Sportsvision Inc., Chicago. 
the NARTB code would meet their | 
test. 'Kruidenier Elected V. P. 


| The board of directors of the 

LeVine Sells Nature Films Register & Tribune Co., Des 

Al LeVine, manager of the new Moines, has elected David Kruid- 

sales office of Van Coevering Pro-|enier Jr. v.p. in charge of promo- 

ductions, 20 N. Wacker Dr., Chi-| tion and research. He was former- 

cago, will handle sales distribution|ly assistant business manager of 
of the nature film series, “Adven-| the company. 


100,000 prospects 
for office equipment 


You're guaranteed a circulation of 100,000 
members of the legal profession who buy 
desks, chairs, tables, lamps, rugs, type- 
writers, dictating machines, calculators, 
bookcases, stationery, office supplies, when 
you advertise in CASE AND COMMENT, 
the Lawyers’ Magazine. Actual six mos. 
av. controlled circulation—122,337 lawyers, 
judges, law professors. More than double 
the audience of the next largest legal 
magazine open to advertisers. You also 
get a bonus of 22,693 bulk to law students 
An unusual buy in class and mass. For 
samples, facts, contact CASE AND COM- 
MENT, Dept. AA13, Aqueduct Bldg., Roch- 
ester 14, N. Y¥. or National Publishers 
Representatives, Inc., 114 E. 47th St., 
N. Y. 17—Plaza 3-5171. 


These Handbooks and Special Reports, 
| Reprinted from Advertising Age, 
Are Now Available to AA Readers 


The following handbooks and special reports contain only information that 
appeared originally and exclusively in Advertising Age. They are avail- 
able while the supply lasts at the prices shown, or at a discount, when 
ordered in quantities for distribution to members of your advertising staff 
or sales force, or as gifts to friends and business associates. 


1. THE LASKER STORY............$1.50 10. TEAMWORK BETWEEN ADVERTISERS 
Vertising ever told! A book entirely about adverts  acedh gee on ep MEE os 


a or told! ay Wwe =: yo 

ng and what makes it click. ere) at’s actua 

the business-life story of one of the greatest ad Cyeseene Stee Seteremins ope Suagetent be oe 

men of them all—Albert Davis Lasker—a man who took place at the 1950 meeting of the Association 

rose from a $10 a week copywriter to untold riches of National Advertisers. It is compiled here—in 
nearly complete text—into a cenvenient booklet 


because the information is specific and helpful. 


11. IDEA DIGEST FOR ADMEN.........75¢ 


Here is a handy-reference “encyclopedia” of old 
ideas that have worked successfully for others in 
many fields of advertising endeavor. These old 
ideas themselves were never new; each of them, at 


the time of its “invention,” was nothing mere or 
gathered years of mail order know-how the hard less than a fresh combination of old elements. But 
way—by starting and operating a highly successful 
mail order business. He tells what goes into mail- (1) 
order success. How to write a “perfect” letter .. . 
how to get best returns from mail order advertis- 
g... how to prepare catalogs . . . best times of 
the year for mailings, etc. 


3. TIPS FOR THE PRODUCTION MAN. . .75¢ 


on record. It’s superlative! You’ll enjoy every 
word. The book is a reprint of the complete 
twenty-six installments that appeared exclu 

in Advertising Age. 


2. MAIL ORDER & DIRECT MAIL CLINIC. .75¢ 


Written by Whitt Northmore Schultz who has 


vely 


are constantly alert to old ideas and who 
(2) try continuously to develop their ability to see 
relationships. This handbook will be a welcome ad- 
dition to your “‘Idea File.”’ 


12. THESE ADS | LIKE...............50¢ | 


A compilation of the weekly AA feature by Ken- 
neth Butler, head of Kenneth Butler & Associates, 
Mendota, Illinois, and president of Wayside Press, 
Mendota. Mr. Butler tells many practical ways to 
soive production problems, and many excellent 
rules to follow in production, art, copy and layout 


This Brochure is a compilation of specific adver- 
tising campaigns which Fairfax Cone, president 
of Foote, Cone & Belding (ene of America’s leading 
advertising agencies) has reviewed in Advertisin: 
Age during the past several years. Mr. Cone is no 
only extremely well-known in the advertising field 


for his many extra-curricular activities, but he is 
equally well-known for his ability as a copywriter, 
and as an adman who has the “feel” of what’s 
ood and what’s bad in advertising. The ads that 


to give you a better finished job at less cost. 


4. THE CREATIVE MAN’S CORNER. .....75¢ 


The anonymous Creative Man occupies a corner in e selected for review are all ads that “he would 
each week’s issues of Advertising In it he have liked to have done.” 


writes what might be described as “advertisi 
criticism’. He looks over the advertising scene an 13. CYBERNETICS one AUTOMATION— 
WHATEVER YOU CALL IT .........35¢ 


discusses advertising principles, specific campaigns, 

individual ads. He tells what he likes or dislikes— 
Here is a series of four articles published in Ad- 
vertis Age and authored by E. B. Weiss, director 


and in no uncertain terms. You may or may not 

agree—but the chances are good at you'll be 
of merchandising, Grey Advertising Agency. The 
resent one observer’s views on the impact a bril- 


mighty interested! 
t new surenee—Crperpetion (sigh-bur-net-ics)— 


5. HOW TO MAKE YOUR ADVERTISING 
will make on the world of marketing, selling, mer- 


I i ai ee ae el chandising pr ti da d rtisin Af in 

. omotion and adve . ascinat- 
This book tells many ways to do a better job of ing discussion of what the future may hold. No one 
who is seriously interested in the future of distri- 
bution, selling, merchandising and advertising can 


afford to miss this inf . - 
pon oad ormative, thought-provoking 


14. PUTTING RETAIL SALESMANSHIP INTO 
NATIONAL ADVERTISING .........75¢ 


Compiled from the woekiy feature “Looking At 
The Retail Ads”, written for Advertising Age by 
Clyde Bedell. Bedell, as you may know, was former 
ad manager of Marshall Field & Company, has had 
a world of experience in all phases of advertising 
and is now creative advertising-merchandising and 
copy consultant. It is generally agreed that there 
is no place to learn how to write advertising that 
sells, tter than a retail store where there is 
leadership in an academic, semi-scientific approach 
to advertising. As Clyde Bedell criticizes retail ad- ‘ 
——, ane no mnenee. — a creator of 

al advertising simple to apply the 
Points made—to his own field. , 


15. TECHNIQUE FOR PRODUCING IDEAS .$1.25 


Although the material in this informative book did 
not originate in Advertising Age, the author, James 
Webb Young, has written so ae articles for AA 
that we feel his “idea” book is rightfully a member 
of the family. In his book, Mr. Young sets out to 
give the answers to the question—* ere do the 
money-making ideas come from—those ideas that 
make successful novels, radio programs, moving - 
Ryctures. advertising campaigns and businesses. 
e result is a little book that you can read in an 
hour, but will remember the rest of your life. 


16. NEW TRENDS IN MERCHANDISING 
AND MARKETING................75¢ 


Mr. E. B. Weiss, the author of this handbook, came 
to Grey Advertising in 1933, and as Director of Mer- 
chandising he has Boon portioutesly active in all 
phases of the merchan =| field. 

weekly column exclusively for Advertising Age, 
entitled “On The Merchandising Front,” and 
handbook is a compilation of material that appeared 
in that column. Probably no man has done more 
than E. B. Weiss to keep business in step with the 
new trends in today’s marketing procedures. 


YOU MUST BE SATISFIED—OR YOUR MONEY BACK 


ORDER NOW 
WHILE THE 


advertising and se ; and contains numerous 
examples of proven practices that are “‘paying off” 
for alert companies. 


6. HOW TO PUT SALESENSE IN ADVER- 
TERNS cc cccccccccccccccccccccd ae 


Written for Adve Age by James D. Woolf, 
former vice-president of J. Walter Thompson, and 
now an aavertising consultant. . Woolf cites 
many true-story cases to bolster his belief that 
the best advertising ideas are successful because 
they hit hard with fundamental selling principles. 


7. AGENCY FUNCTIONS AND COMPEN- 
SATII occ cccccccccccccvcceccdat 


This special report was undertaken several years 
ago by the editors of Advertis. Age. It is the 
most detailed and thought-provo. study ever 
attempted—about the services that adve 
agencies perform—and the methods by which they 
receive compensation. 


8. HOW TO PICK AN ADVERTISING 
DOTY . onc ccccccccccccccccc cae 


Two series of articles based on confidential replies 
to two separate questionnaires sent to adve rs 
and agency executives throughout the country, 
seeking data on client-agency relationships. e 
first set of articles tells why advertisers decided 
an agency change should be made, and how they 
actually selected the new agency. The second series 
presents the agency side of the picture—why some 
accounts are lost; what they consider the “good” 
and “bad” accounts; what they believe to be the 
principle causes of friction between client and 
agency, etc. 


9. HOW TO WIN FRIENDS AMONG YOUR 
GUUS occ cvscscscccceccs cd at 


Here, you’ll find twenty-eight articles written for 
Advertising Age by Robert Newcomb and Marg 
Sammons, experts in employee communications. 
These articles cover two broad fields; 1.) The Com- 
any Publication, and 2.) Other Communication 

vices, such as the Bulletin Board, Manuals, Open 
House, Etc. 


Advertising Age, Dept. AA 11-15, 
200 E. Illinois St. 
Chicago 11, Illinois 


Please send me the items I have circled: 


1234567891011 12131415 16 


I am enclosing $_________ figured at the prices shown above. 


SUPPLY My Name 
LA STS! hong I nctienttctcninininiitsicianatitiiaaaaaed — 


ee ee A og . Tn ee hag: > i » he. f aa Me oy on tie ey oe ‘ieee 5 : Se A te 3 gy fertin Aire 4 Wine PRS : aay = te ged i re BE a ad Z his yea 3 “i. <% Ras et ee ae ., Ey 
a ett e en eR aN nc car am aia) ¢ ; te : Coa ara es Re eye eae Poe oe cee Sa t ps Cio ae NSE AR te a ener swore rane, 
ae é aos Dave oh ee RE Pay IM, SPS at te sed ae o tas Pe Ae unket ey oe aR EMORY fo ed Ae Caper Sei bA, 5 & eh Se a) Rie aes Or aes ie eee cia Ge ir hs ry ods Tipsece Meee ae a eID Ras ct yt AN 
as CRSA PSE HS aN Rhee «SRE ap tg Ae ie 4 PPS on ten tht ORL OEE ere eh, eon a Oe Ne ao SS By Phe See ae fei PC ac ae eC oaalleaaee S me = i Oe S Eee ee eae 
abi ose Cac dace is er Mery ye 8 PES ae RA ad Moh Sere ange wee! yy hae he ge a Seeedteeeoe CE UN ce eh ein praia ama she ta Rt Ears ite : crouse ee Ng ny al ieee Se ee a ae 
Sait LES PM RN we seat + ERS NPR CA ran ee Ae PRTG SOO Nag Ce se ‘ eS ee pat Rien eee me ke Pu iene, wR BE cui sage, ise Ek 8 6 Vaca aes naar 
saps ase RE ee tis od pee ee a. oe ibs oc, oi) Samet fckor aM SS cs ee : eh Faerreciet nto er Satay are: 2 Meas 
Man ee als an ie Ce We gy Re es <a Puls A Pars BA hie) ae tee somal 8 er ena kate Sa Su fag ee er <: SA ge 5 a le eer ate Cae es 2 SA 
Wg eh” ee re meg Cake Ger cies : ee wal) 2, ates +E ae e Pee i ene jc LE a a aie an ae I nar Sg A es eae et” ee Se : 
es DM : : pe 

ae i 

: FT Be. 
=< 
119 : 

- 
5 PP 
Se cat Ps \ fs ee 
e ‘3 ‘= ? — 
ee il 3 
e? 4° SESS saul : As aS 
on wink 7 * a = 
is ‘ ; x = 
ae : 4 é Sy “a 
: 3 eS F 
4 : cn. 
ae 4 a 
- — 3 Bee sce 
ee = $5 a ie 
# fee Gg es 
- — . ay 
ee a. ae | 
rere, Ss a a ae 
i 
po | ee ae a 
my 
: aoe 
a 
2 =e 
Ae 4 
Sin : : 
se a 
mS " 
te 
. ae 
ve | . 
atone « | s 
: ide 
i £ 
son 
ly ‘ 
: id ah : 
: : 

: ; 

, ae 
: beh 
si . 

. ae 
ary, . 
‘a : 

te 

of 1 f the a Ss 5 P « g a aigns ‘5 

; ° 
ee . 

ee i 

| aes 
aes ; 
oe é 
* ie 
oe : 

é ‘a 
vite EOE 
ie 

i 

nek - \ li / ‘i 

a ; 

o \' \ ‘ih,/ 
ail \ ®e¢e er. 
Sib YS AA PO 
Ms oe . ~» ry 
oe see a” i 
we = * 
ee = 6 

i? 

om eo ~ % | 
* Nas Py e 

& @ o} °,% y © . 

; = | J 
: y: 
Qo Xe / “ 

i a; RPT) @ = 
¢0447¢ 
ge 04447 68 | 
og 0040/7498 my 
seas : OG 
at Be ~ SH : 
oO ~ CA) : OT 
ag y y iis 

es a y | 
he ; e 2 

si i 
= : a a 

| : | | a } | 

2 
oe ) 
ee et : 
ri 

, ee ee 

Re | 

5 
| : 

Be ; 
ee | 
bt 
eg 

| ee ee | 
: | 
| 
| 
| ssi“ wr __—_ | 
| Po ! 
| 
me | a ee 
“ 
| a | 
ge a ; - — | 
—— a | 
Alpe Tae Dove - 
_— = | ee | 
: ” —_— Sea ———— | 
' eee 

ne —_ 

r | 7 4. 

ae : z , ASE aa ’ ‘ . 

= ; . « ¥ F : . F Es * ” ; ; J 7 / : t's 7 ‘ond 
? ree. ; na my f : * E z # nto Sel 4a ’ 
. , “ 5 Pe so ea Wad pe ae ye - Page ee at EE j : Mee) hee * oA > : ea a Sis ag 


America's Largest 


This Week Family Magazine 


MAGAZINE REACHING 11,000,000 
HOUSEHOLDS EVERY SUNDAY 


Memo to Advertisers: 


WHERE IS EVERYBODY? 


The one real good answer to a "buyer's market" 
is plenty of buyers. Everybody's a buyer. 
But where is everybody? 


We do not know where everybody is. The best 
THIS WEEK Magazine can do is to locate a few 
more than 11,000,000 families for you. That is 
only one-fourth of everybody. 


THIS WEEK not only can locate 11,000,000 fam- 
ilies, it can take you right to the target next 
Sunday. And it stays aimed like a rigid tele- 
scope on the same big target week after week. 


Some magazines, reaching somebody this issue and 
somebody else the next, take pride in their 
changing, scattered market. They feel that if 
you look through their telescope (and waggle it 
just right) you (might) see everybody. Briefly, 
that is. 


We think flexibility is a fine thing. But, 
somehow, when you're trying to keep the members 
of the family in focus long enough to convert 
them from prospects into customers, the flexible 
telescope or the "flexible" magazine might have 
drawbacks. 


THIS WEEK MAGAZINE SHARES THE POWER AND PRESTIGE OF THESE GREAT NEWSPAPERS WHICH DISTRIBUTE IT. 


The Baltimore Sunday Sun The Indianapolis Star The Pittsburgh Press 

The Birmingham News The Jacksonville Florida Times-Union Portland Oregon Sunday Journal 
Boston Sunday Herald Los Angeles Times Providence Sunday Journal 

The Charlotte Observer The Memphis Commercial Appeal Richmond Times-Dispatch 


Chicago Daily News Miami Daily News Rochester Democrat and Chronicle 
The Cincinnati Enquirer The Milwaukee Journal St. Louis Globe-Democrat 
Cleveland Plain Dealer Minneapolis Sunday Tribune The Salt Lake Tribune 
The Dallas Morning News The New Orleans-Times-Picayune States San Antonio Express and Sunday News 
Des Moines Sunday Register New York Herald Tribune San Francisco Chronicle 
The Detroit News Norfolk Virginian-Pilot The Spokane Spokesman-Review 
The Houston Post The Philadelphia Sunday Bulletin The Washington Sunday Star 
. The Phoenix Arizona Republic *The Wichita Sunday Eagle 


*Starts February 6, 1955 
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